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HOMAGE 
TO THIS 
PATTERN 


if 


ommends King Albert especially for the 
Colonial or Georgian home or apartment. 
It is produced in sterling silver in com- 


& 


EN Albert, King of the Belgians, 
saw thesterling silver service laterto 
bear his name, its regal simplicity and rare 


charm brought forth his warmest admira- 
tion. Discriminating Americans every- 
wherehavegivenitenthusiasticpatronage. 
Its contour is graceful. High lights and 
shadows make striking play on its deftly 
manipulated surface. Like a lovely paint- 


plete dinner sets, tea sets, coffee services 
by the Gorham Master Craftsmen—and 
it is but one of the 27 Gorham patterns 
with which your jeweler can supply you. 
(Teaspoons $9.50 for six. Dessert Knives, 
$20 for six. Dessert Forks, $20 for six.) 


ing, like any fine work of art, you willfind #7 
its charm growing with the years. An ex- 

quisite modern example of the age-old art 

of the craftsman in precious metals. 

Based on a Colonial motif, Gorham rec- 
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Above you see the full page advertisement which 
starts the campaign on King Albert. It appears in 
the June 2nd Saturday Evening Post and the June 
issues of Vogue, Vanity Fair, House and Garden, 
Country Life, Town and Country, Life, Asia, and Time. 
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Keyptian Gem Stones of Pre-Ptolemaic Days 





Love for Personal Adornment Shown by Relics of the Past Found in Ancient Tombs 


(Continued from the issue of Feb. 23) 


MERALD and bery! appear first com- 

monly in the jewelry of the rich in 
the XIIth dynasty (2000-1788 B. C.) 
but C. M. Firth (Arch. Sur. of Nubia Re- 
port for 1909-10) found at Dakka on the 
Nile in several pre-dynastic graves beryl 
beads. The Egyptian beryl and emerald 
mines are known to have been worked 
in the time of Sesortosis II (XIIth 
dynasty about 1925 B. C.) the earliest 
tools to which a certain time can be as- 
cribed being of his reign. The gems 
were obtained from two groups of mines 
from ten to fourteen miles apart, situ- 
ated a little south of 25 deg. north lati- 
tude and some fifteen miles west of the 
Red Sea. The larger group is Jebel 
Sikait and the smaller Jebel Zebara. 


- There were ancient workings likewise at 


Wadi Nugrus and Um Kabu in the same 
general region (W. F. Hume Prel. Rep’t. 
on the Geol. of the Eastern Desert Cairo 
1907 p. 59-62). The precious stones 
occur in quartz veins or lenses in micace- 
ous and talcose schists or in the con- 
torted schist itself. As is frequent with 
the occurrences of emerald, a basic igne- 
ous rock, in this case serpentine, occurs 
in the general vicinity. Beryls are more 
common than-emeralds and the gems are 
rarely of good quality, most of them be- 
ing cloudy and of rather light color. 
Nevertheless this was the principal 
source of emeralds in ancient and me- 
diaeval times. 

The ancient Egyptians sunk hundreds 
of shafts, and certain of the workings 
are said to be 800 feet under cover and 
sufficiently large to permit 400 men to 
work at a time therein. When G. Bel- 
zoni’ visited the mines in the second de- 
cade of the Nineteenth Century, he found 
some fifty miners opening up the old 
Workings, without, however, much suc- 
cess. He states that the ancient shafts 
Inclined in all directions, and that the 





‘Narrative of the o 
, ative perations and Recent 
Discoveries in Egypt and Nubia, p. 314-5. 





By Sypney H. Bate 
Part II 


extensive workings “had been carried to 
a great distance into the bowels of the 
mountain till they found the emeralds.” 

D. A. MacAlister (Roy. Geog. Mag. 
Vol. 16, 1900, p. 544-7) reports that the 
underground workings are long and tor- 
tuous passages, just large enough for 
one man to worm his way through; in 
places, however, the whole seam was 
stoped. Probably most of the openings 
were kept narrow so as to obviate as far 
as possible the use of timber, but such 
timber as was used in the ancient work- 
ings is, in instances, still in good condi- 
tion. The large Jebel Sikait shafts form 
seven or eight groups within a couple of 
hours’ journey of one another. At Jebel 
Sikait and at Jebel Zebara, considerable 
towns sprung up with temples and 
houses for the miners; these were lo- 
cated on sufficiently high ground to es- 
cape possible destruction by floods. At 
Sikait are a few Greek inscriptions. 
Elsewhere, according to MacAlister, are 
tombs, watch towers and villages dating 
evidently from their construction over a 
long period and probably built by differ- 
ent people. Some are small, primitive 
huts, others well built, commodious 
houses. 

Apparently the mines were worked in- 
termittently; undoubtedly Egyptian 
miners were first used. Of this we have 
an interesting suggestion in the Instruc- 
tions of Ptah-Hotep (first committed to 
papyrus about 2500 B. C., though Ptah- 
Hotep lived about 3500 B. C.) which lit- 
erally translated reads “the good word 
hides itself more than the emerald be- 
ing found by female slaves’.” In Alex- 


_ ander the Great’s time, Greek miners 


were employed. It will be remembered 
that the figure of Ammon in his temple 
in the Oasis of Siwah was, when visited 
by Alexander the Great, richly decorated 
with emeralds. According to the Greek, 
Pseudo-Callisthenes, Queen Candace is 
reported to have presented to the great 





2? Records of the Past, New Series, vol. III, 
edited by A. H. Sayce, London, 1890, p. 17-8. 


Greek warrior king a crown set with 
emeralds. 

When Lucullus came to Alexandria, 
Ptolemy XI gave him as the most pleas- 
ing gift possible an emerald with the 
Pharaoh’s portrait on it. Cleopatra was 
accustomed to confer on her favorites, 
emeralds engraved with her profile, and 
in her time the mines were known as 
“Cleopatra’s mines.” Her contemporary, 
Strabo, says the “Arabians” dug emer- 
alds “and other precious stones” out of 
“deep subterranean passages.” In the 
vicinity of the emerald mines are old 
topaz mines, a probable explanation of 
his use of the phrase “other precious 
stones.” Ptolemy, the geographer, men- 
tions “Smaragdus Mons,” evidently re- 
ferring to Zebara. Later the mines were 
successively worked by the Romans, 
Arabs, Turks, the Egyptians and the 
English. The Arabs, according to their 
chroniclers, worked the mines in the 
9th and 14th centuries, abandoning them 
in 1370 A.D. 

Mohammed Ben Mansur, in the 13th 
century, mentions the emerald mines, 
and although Tavernier believed all em- 
eralds were in his time obtained in 
America, his contemporary, Fryer, men- 
tions the Egyptian mines. The exact 
location of the mines was unknown to 
Richard Pococke, the traveler of the 
middle of the 18th century. The French 
explorer, Cailliaud, rediscovered the 
mines in 1815, and under the patronage 
of Mehemet ali Pasha, he worked Zebara 
for a few years, without, however, profit. 
He, however, presented the Khedive with 
some ten pounds of gems. Sikait was 
reopened in 1899 and worked by an En- 
glish company representing the jeweler 
E. W. Streeter. This venture was, how- 
ever, not a financial success, the gems 
being of a poor quality. 

The mines have produced some sizable 
stones, and some old Egyptian beads are 
15 mm. in diameter. In the Middle Ages, 
under Arab supervision, a stone of 22 
carats was found, but was broken in 
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extracting it. The well known emerald 
of Julius II in the papal tiara came from 
these mines. It is of fine color, and in 
shape is hemispherical, being somewhat 
less than two inches in diameter. 

The commercial sources of lapis lazuli 
are few, although various works on 
precious stones mention many localities, 
some of which, such as Bokhara, Thibet, 
China and Baluchistan, are merely marts 
at which the stone was sold, while others 
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Stone Age town of Turkestan, which he 
believed antedated 3500 B. C.* 

In the time of Esarhaddon (673 B. C.) 
the Assyrians (History of Assyria, A. T. 
Olmstead, 1923, p. 364) sent expeditions 
to the lapis lazuli mines just as the 
Egyptians at an earlier period sent 
parties out to the Sinai peninsula for 
turquoise. The path of these early 
miners was not always one of roses as 
the following extract from a letter to 


























EARLY EGYPTIAN ORNAMENTS PRESERVED IN THE HASKALL ORIENTAL 
MUSEUM, UNIVERSITY OF CHICAGO 


(1) Carnelian barrel bead with cartouche of Sesastris I (1980-1935 B. C.). 
(3) Eye-amulet of-carnelian. 
(6) Figure of the god Harpocrates in red jasper. 
(9) Haematite head-rest. 


ibis with feather. 
toad. 


bead or pendant. (8) Steatite ape. 


(2) Carnelian 
(4) Pendant of carnelian. (5) Amethyst 
(7) Green jasper pebble used as 
The photograph reproduces 


the exact size of the originals 


are localities at which lapis lazuli occurs 
merely as a mineralogic curiosity. The 
important localities are Chile, Lake Bai- 
kal and the northeast corner of Af- 
ghanistan known as Badakshan. 

The Afghanistan occurrence has been 
mined from early times. That it was 
known at an early date is suggested by 
the fact that Raphael Pumpelly found 
lapis lazuli beads in ruins of Anau I, a 





‘Reminiscences of , 
Il, pp. 793-814. of Raphael Pumpelly, vol. 


the king from his vassal, the ruler of 

Shupria, near Lake Van, indicates: 
“As for the lapis lazuli of which 
the king, my lord, wrote ‘Let them 
bring lapis lazuli,’ the king, my lord 
does not know that I went up after 
lapis lazuli and as I was bringing 
the lapis lazuli, the land revolted 
from me. If it pleases the king my 
lord, let a considerable force come 

to secure the lapis lazuli.” 

The early Assyrians were persuaded 


39 


that in the lapis lazuli region which they 
believed to be in the general vicinity of 
the Caspian Sea the hills consisted al- 
most wholly of lapis lazuli. Even 3000 
years ago the layman evidently had 
rather large ideas of ore bodies: Cyrus 
was apparently the first conqueror to 
reach the approximate position of the 
Afghanistan mines (545-539 B. C.) 

Marco Polo, who visited the mines in 
the last quarter of the 13th century, says 
“There are mountains likewise in which 
are found veins of lapis lazuli, the stone 
which yields the azure color, here the 
finest in the world.” Lapis lazuli is still 
mined by building fires against the rock 
and then throwing cold water on the 
heated rock. In pre-war times, much of 
it, traveling by way of Bokhara, reached 
the great annual fair at Nijni-Nov- 
gorod. 

Badakshan was presumably the source 
cf lapis lazuli used in Egypt. Vernier® 
states that the Egyptian word for lapis 
lazuli “Khesbet” is of Babylonian origin, 
which strongly corroborates the eastern 
origin of the gem. It is, however, of 
course, remotely possible that the An- 
cients had sources which they exhausted 
and the location of which is now un- 
known. That important gem localities 
are worked out is shown by Pliny’s state- 
ment made almost 1900 years ago that 
fine sards once came from Babylon, but 
that even in his time, the supply had 
failed. Further, in the 16th century, 
amber appears to have been produced 
in some quantity on the West Coast of 
Scotland, especially in the Orkney 
Islands, although so far as I know this 
source is exhausted. It may be added 
that up to the 18th century India was 
practically the only source of the world’s 
diamonds, while at the present time its 
annual production amounts to but 100 
to 200 carats and already the location 
of many of the old mines is a matter 
of dispute. In the case of lapis lazuli 
such an occurrence, however, seems un- 
likely, in view of the brilliant color of 
the gem which would disclose its pres- 
ence in mine dumps to even a casual 
observer. 

The kings of Babylonia and Assyria 
sent gifts of lapis lazuli to the Egyptian 
kings and it is also frequently listed as 
tribute paid to the Egyptian kings by 
the Babylonians. The large amount of 
this stone recorded as being procured 
from Egypt’s vassals in Mesopotamia 
and Asia Minor in the XVIIIth dynasty 
(1580-1350 B. C.) satisfactorily in- 
dicates at that time at least a source 
to the Northeast. 

While the Pharaohs doubtless received 
the stone either as gifts or tribute, the 
trades people may in their later history 
have obtained theirs in part from the 
Phoenicians, those great traders of early 
times. 

Lapis lazuli is found in the tombs 
of the Middle _ pre-dynastic time, 
but is particularly common in the 
later part of pre-dynastic time (prior 
to 3400 B. C.). This lapis lazuli must 
have been obtained by inter-tribal 
barter; later when the Asiatic elements 





5Op. cited p. 10. 
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blended with the original Egyptian 
stock, it is possible the former may have 
prought lapis lazuli with them and ar- 
ranged with the tribes, as they passed, 
to forward further supplies of the pre- 
cious material to them. Thus over 5000 
years ago, one of the most beautiful 
of the semi-precious stones formed an 
article of trade and passed from its 
mines 2400 miles westward to the jewel 
shops of Egypt. The Egyptian name 
for lapis lazuli is Khesbet (or Xesbet), 
the precious stone being Khesbet-ma 
(“real lapis lazuli”) and the blue paste 
Khesbet-ari-t (“artificial lapis lazuli’). 
The latter was made on a large scale, 
as we find one officer by name Ptah-mes 
with the title of “Chief of makers of 
Khesbet.” It is probable that the Egyp- 
tians included under the name “Khesbet” 
several stones besides lapis lazuli, or 
perhaps different grades of lapis lazuli. 
In recounting the spoil which he cap- 
tured from various kings, Thutmose III 
(XVIIIth dynasty) successively men- 
tions “real lapis lazuli,” “artificial lapis 
lazuli”? and “good lapis lazuli of Bebra.’” 
The “Lapis Lazuli of Babylon” is fre- 
quently mentioned and was particularly 
prized. This was so named from the 
fact that it was distributed through that 
city. Maspero suggests it refers to the 
variety spangled as with gold with 
pyrite crystals. 

In addition to its ornamental uses, 
lapis lazuli was used as a color base. 
Probably, however, even in early times, 
only the poorer sorts and fragments 
derived from cutting the gem varieties 
were so used. Prior to the XVIIIth 
dynasty (1580 B. C.) lapis lazuli was 
also crushed and used as a pigment but 
thereafter a blue frit was made from 
copper ores.’ That some fine blocks of 
lapis lazuli reached Egypt is proved by 
the statue of Osiris with the cartouche 
: Osorkon II (XXIInd dynasty) now in 
the Louvre. 

In the XIIth dynasty (2000-1788 
B. C.) some expeditions going to the 
vicinity of the present Kosér on the 
Red Sea are reported to have returned 
with a little lapis lazuli; again in the 
XVIIIth dynasty, (1580-1350 B. C.), 
Ethiopia furnished some lapis lazuli to 
Egypt. Whether this was artificial lapis 
lazuli, or the true stone obtained by 
trade or whether there was in Africa at 
one time a deposit of lapis lazuli is un- 
known to me. 

Olivine or peridot was certainly not 
extensively if at all used in Egypt prior 
to the XVIIIth dynasty (1580-1350 
B. C.). There still appear, from time 
to time, magnificent olivines from Egypt. 
Some are doubtless stones which have 
been hoarded by the Egyptians for 
years, _others come from St. John’s 
Island in the Red Sea. Strabo describes 
the gem mines of this island, although 
the translators call the gem “topaz” 
rather than olivine as follows: 

The topaz is a transparent stone 
“si ing with a golden luster, which 
Owever, is not easily to be distinguished 


Perret 
*History of Egy ss 
‘4 : ugypt during the XVII 
XVIIIth Dynasty—Petrie a 112. IIth and 


™Man rintt 
Maspero-p. ose ptian Archaeology —G. 
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in the daytime, on account of the bright- 
ness of the surrounding light, but at 
night the stones are visible to those who 
collect them. The collectors place a 
vessel over the spot where the topazes 
are seen as a mark and dig them up 
in the day. A body of men was ap- 
pointed and maintained by the kings of 
Egypt to guard the place where these 
stones were found, and to superintend 
the collection of them.” At first mining 
was impeded by the abundance of poison- 
ous snakes, hence the early name of the 
islands Ophiodes. Ptolemy Philadelphus 
eradicated the pests so that mining could 
be continued. Pliny tells us that the 
gem was obtained from the _ island 
Topazos, in the Red Sea, and was first 
brought to Berenice, mother of Ptolemy 
Philadelphus (who lived in the fourth 
century B. C.) by Philemon, the king’s 
prefect. Pliny blandly adds that later 
a statue 4 cubits high was made of it. 
Diodorus Siculus writing in the first 
century before Christ states that the 
Egyptian kings forbade strangers to set 
foot on the island on pain of death and 
that fearing theft of the gems only 
provision boats were permitted to call at 
the island. The island being desert and 
as the provision boats apparently were 
not overly regular in their calls, the 
situation of the miners according to 
Diodorus was not a happy one. He re- 
peats in substance Pliny’s statement as 
to the method of mining and one would 
infer from his writings that in his time 
hard rock mining was carried on. 
Ptolemy describes what is evidently the 
same island under the name of Agathon. 

This island is the modern St. John 
Island or Zebirget, 35 miles southeast 
of Ras Benas. Zebirget is the Arabic 
word for peridot. Lamps and vases in- 
dicate that mining was carried on dur- 
ing the Greek domination of Egypt, but 
positive evidence of earlier mining is 
lacking. At the beginning of our era, 
according to “the Periplus of the 
Erythraean Sea” written in the first 
century after Christ, Egyptian mer- 
chants exported to India in exchange for 
eastern gems and other luxuries “chryso- 
lithos,” at that time evidently an im- 
portant Egyptian export. The normal 
translation of the Greek word is “topaz” 
but the gem here referred to is without 
much doubt peridot. F. W. Moon* says 
the stones were dug from numerous pits 
sunk in peridotite detrital material. In 
the report of the Mineral Industry of 
Egypt for 1922 (p. 25-6) the gems are 
said to be recovered from a stockwork 
of veinlets traversing the peridotite in 
all directions. At slight depths the frac- 
tures contract or become barren. This 
government report presumes the supply 
of fine material to be limited. The mines 
were leased for 30 years beginning in 
1906 by the Peridot and Egyptian Gems 
Co. but were shut down at the outbreak 
of the World War. The stones, some of 
deep yellowish green color and of suffi- 
cient size to weigh when cut 20 or 30 
carats were sent to France for cutting. 
The value of the yearly production of 





SPrel. Geol. 
Cairo, 1923. 
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the mines from 1910 to 1914 averaged 
about $54,000. The mines are now 
leased to the Red Sea Mining Company 
but this corporation is apparently not 
working them. Medieval Arab writers 
claim that both peridots and emeralds 
occur in the vicinity of the town Esna, 
on the Nile latitude 25° 17’ north.° 
Amber was not commonly used by the 
Egyptians. C. M. Firth (Arch. Sur. of 
Nubia. Report for 1909-10 Cairo 1915) 
found at Dakka on the Nile in a pre- 
dynastic grave beads of amber or a 
resin. Maspero obtained amber beads 
from tombs of the VIth dynasty (2625- 
2475 B. C.) of the XIth (2160-2000 
B. C.) and of the XIIth (2000-1788 
B. C.), dynasties. A few amber scarabs 
also exist. Vernier describing a fine 
amber scarab, the center of the pectoral 
of Hatiai (XVIIIth dynasty). A. Lucas 
mentions another pectoral of the XXIst 
dynasty. In part, the rarity is doubtless 
explained by the relatively perishable 
nature of amber. The Egyptians must 
have obtained amber by barter as, so 
far as we know, they had no supply in 
their own country. Further we do not 
know the source of the amber used by 
the Egyptians: possibly it came from 
Sicily, one of the islands on which were 
cities of the Aegean civilizations, or 
from Italy itself. On the coast of 
Lebanon, however, are ancient amber 
diggings which were worked by the 
Phoenicians but it will be remembered 
that the great power of the Phoenician 
traders, famous purveyors of amber, 
began about 1200 B. C., although 
Egypt’s contact with that part of Syria 
antedated that period by 1700 years. It 
is even remotely possible that in very 
early times Egypt received some Baltic 
amber. It is possible that Phoenician 
ships later made trips to the Baltic for 
amber, but I am a partisan of the group 
who believe that amber first reached the 
Mediterranean country overland, passing 
from tribe to tribe from the Baltic Sea 
to the head of the Adriatic whence the 
Phoenicians or other ancient merchants 
distributed it throughout the Mediter- 
ranean. Probably the legend that amber 
is the congealed tears of the Heliades 
Sisters has in it a trace of fact. Pliny 
says the Egyptians called amber “Sacal.” 





* King Mysteries of the Libyan Desert. 


(To be Continued) 








The Platinum Market 


There has been no material change 
in the platinum market during the past 
week and while conditions are not brisk, 
business is about as good as can be ex- 
pected, as previously stated however, 
the slightest indication of increased 
business will certainly result in an ad- 
vance in the price .of platinum. Re- 
finers, it is understood, are still getting 
close to the official prices which are as 


follows: 
Per Ounce 
$78 


NO ara a' oi opti deen roretaceiene ladebaielec eas chalaiaie 
Platinum containing 5 per cent 
RE RNINEIN a: oop ot eias o'as « aoe eerneak amare 90 
Platinum containing 10 per cent 
PN aia an ev al oa oh eran ao ecare on ecets 102 
DET Boe Seis wit oda care he waieeroniele 325 
Palladium 56 
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The News from England 





London Jewelers Report on Sales of Easter Gifts—Woman 
Arrested on Libel Charge—Ebony and Silver Combined 
in Utility Articles—Silver and Crystal Jewelry 
Finds Favor with English Women— 
Conditions in the Cutlery Trade 


Lonpon, April 10.—Jewelers the past 
week have been devoting their activities 
to selling Easter gift lines in which, 
among the more exclusive retailers, the 
Easter egg sheltering beautiful little 
gemmed pieces has held an important 
place. As one scribe here recently said: 
“The difference between Christmas gifts 
and Easter gifts is that in the case of 
the former we give to friends and rel- 
atives because it is considered the 
proper thing at Eastertide people make 
gifts to those they love best.” There 
may be something to that. Anyway, the 
Easter gift, so far as the jeweler is 
concerned, is pretty carefully selected 
and it usually is something pretty good. 
The jewelers this season displayed ivory 
eggs and fancy leather eggs, satin eggs, 
papier mache and chintz eggs. But for 
the really valuable and exclusive sort of 
gift jewelry the little ivory egg has been 
the thing. Tiny jeweled watches, a pair 
of dainty crystal and platinum earrings, 
one of the new necklets, a choice dia- 
mond and sapphire pendant—these have 
reposed on their satin beds inside the 
glossy eggs and have gladdened the 
hearts of the recipients. In the larger 
type of Easter egg they have put all 
sorts of things, some of which are some- 
what outside the jeweler’s range. More 
than one of the West London jewelry 
shops made a specialty of the egg con- 
taining the new jeweled fob for the 
ornamentation of the new jumper 
pocket. It has a finely modeled golden 
rose pendant on a wrought bead strap 
which is suspended fobwise from the 
pocket. It was obvious that the new 
topaz jewelry would find a place in the 
Easter gift category. The new neck- 
laces of topaz stones are certainly full 
of life. The stones have a wonderful 
sparkle and are gaining favor, tempo- 
rarily, for regular wear. They go so 
well with most any frock, hence their 
popularity. Among the novelties this 
Easter were the feminine cuff links. 
These are made up in inexpensive lines 
in order that one may acquire several 
different sorts to go with the waist 
when worn with coat and skirt. The 
links are of every conceivable design, 
and range from quaint-looking coins 
down to tiny skulls with rubies for eyes. 


Women who are intrigued by these orna-. 


ments wear a different pair every day. 
* * * 


Women this side are now wearing sus- 
penders and belts with the new high- 
waisted skirt which comes well above 
the normal waistline. The interest in this 
fashion note from the jewelry viewpoint 
Is the fact that jeweled buckles are 
used on these skirt suspenders (braces 


they call them here), the suspenders 
themselves being in diamante. The 
buckles are at the back near the shoulder 
blades, the belt buckle being at the left 
side on the hip. 

* * * 

Charged with publishing a defama- 
tory libel concerning Albert T. Isaac, 
chairman of the Goldsmiths & Silver- 
smiths Company, Ltd., of Regent St., W.., 
a Harrow-on-Hill woman was before the 
Marlborough St. police magistrate this 
week when she was committed for trial 
to the Old Bailey in her own recog- 
nizances. According to the prosecution 
the libel was contained in letters sent to 
Mr. Isaac and the company’s secretary, 
James W. Rice, at the Regent St. estab- 
lishment. Defendant benefited under 
the will of a William Gibson, Mr. Isaac 
being executor and trustee of the will. 
She was allowed $2,500 a year for her- 
self and son under a codicil. Eventual- 
ly she claimed in addition a similar 
amount which Mr. Gibson had allowed 
her the last three years of his life. Her 
action in the Chancery Division on this 
claim was successful. When arrested in 
connection with the letters alleged to 
contain libel she said she had been 
robbed by the trustee and had intended 
attending a meeting of the Goldsmiths 
Co. and asking the chairman questions 
in front of the shareholders. 

* * * 


A tour of the suburban jewelry stores 
this week reveals the importance of the 
Easter gift lines from the English 
jeweler’s angle. Five out of every six 
jewelry establishments featured egg 
jewelry. One jeweler in a sea coast 
town offered an egg casket as a free 
gift with all purchases of jewelry of 
$3 and upwards. A leading jewelry re- 
tailer in the same town was using water 
color cutouts in the trim. One of these 
depicts a youth and maiden at a rustic 
stile. Shaded electric lights are focussed 
on an array of egg caskets arranged in 
front of the drawing. The eggs con- 
tain diamond engagement and wedding 
rings priced from $79 upwards. Many 
jewelers made special displays of small 
egg caskets containing such items as 
gold and onyx babies, pendants, rings 
and so on. One jeweler outside London 
carried a fine line of wristlet watches 
displayed in egg caskets. The watches 
are tiny and fixed to straps of every con- 
ceivable type—moire (black and colored) 
gold mesh, flexible link, leather, and the 
like. Some of the watches are gem set. 
All are of gold or platinum. Utility 
goods in large egg caskets were fea- 
tured by other jewelers. One attractive 
line was the new shingle brush in ‘tor- 
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toise shell and silver—one brush to an 
egg—a companion to it being a hand 
mirror, also finished in tortoise shell and 
silver, reposing in a white kid, satin- 
lined egg. 

* * * 

Ebony and silver combined in such 
utility goods as boudoir clocks, traveling 
clocks, trinket sets, candlestick orna- 
ments, mirrors, brushes, trays, powder 
bowls and the like, is appealing to a lot 
of discerning people with a taste for 
simplicity with attractiveness. A tiny 
clock is beautifully set in a smooth, low, 
narrow ebony frame standing on five 
tiny feet. Ebony candlesticks rimmed 
with silver go with the clock. Apropos 
of clocks, one type takes the form of an 
owl with the dial where the bird’s 
stomach would be. A crystal glass clock 
looks for all the world like an inverted 
salt cellar. A back support enables it 
to stand upright. 

a * * 

While Paris women are becoming in- 
trigued with the new jeweled anklets 
English women are turning their atten- 
tion to silver and crystal jewelry. Some 
of society’s leaders here are giving their 
gold and platinum jewelry a rest and 
introducing the new silver and crystal 
ornaments at the restaurant and the 
theater. Princess Arthur of Connaught 
was seen with her sister, Lady Maud 
Carnegie, the other evening wearing 
this fashionable silver jewelry. The 
Princess had very wide silver bracelets 
on both wrists, and long silver pendants 
at her ears. A _ beautiful silver and 
crystal pendant was displayed by Lady 
Maud. The jeweled anklets are not 
having much of a vogue in London yet. 
The Star says that when Lady Diana 
Duff Cooper appeared the other night 
in public with a narrow diamond circlet 
beneath her stocking she created some- 
thing of a diversion. Which is a pretty 
good indication that the gemmed anklet 
is still in the novelty stage, so far as 
this country is concerned. 

* * * 

The reaction in the cutlery and plate 
industry that set in last month shows 
no signs of any change. The Easter 
demand has brought hardly any extra 
work for the Sheffield manufacturers. 
The makers of good class silver and 
hollowware say there is a dearth of 
orders in this section. The only indica- 
tion in expansion of business this month 
is in stainless steel goods. Competition, 
however, is keen and there is little profit 
in it for Sheffield. 

a oo 

Britain seems to be losing her hold 
on the cutlery market in Cuba where 
there is a good demand for foreign 
goods. The United States cutlers ap- 
pear to be supplying the bulk of the 
business, with Germany and France 
following up. Cuba requires a _ well 
finished table article of good quality, 
but the price must be low. The French 
Chamber of Commerce at Havana is 
suggesting to the French cutlery manu- 
facturers that they pay more attention 
to the Cuban market which has, it says, 
possibilities worth while. 
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Paris Jewelry and Gown Styles 





Color Scheme for Gowns Reflected in Jewelry—Artificial Flowers 
Made in Gems and Beadwork—Bunches of Ribbon Kept 
in Place by Jeweled Pins—Greater V ogue 
for Emeralds Predicted 


By L. Rem, Special Correspondent 


Paris, April 10,—The news that very 
little would be changed in the late 
spring and summer gowns is confirmed. 
Materials will be cut on the cross, 
rounded, skirts made in a circular form, 
while the fashion of weaving a gown at 
the factory, a certain number of lengths 
being cut ready and sold, to economize 
in making, is being followed more and 
more. Owing to the vogue of artificial 
silk, many of these pieces are “spoils” 
to be had cheap. The only changes that 
the fashionable firms can imagine are 
in accessories and the gown is becoming 
more and more a sheath, upon which 


jewels are worn, somewhat like the 
single, shapeless garment worn by 
Eastern women. 

* * * 


Colored collars, front and cuffs are 
being worn on gowns in dark colors, 
pale pink on navy blue for instance, and 
this fashion entails jewelry of the same 
color as the front. The sautoir, and the 
bracelets must be in coral, if the collar 
is in coral pink. When pale mauve is 
seen, mother of pearl is worn with it, 
with blue, one of the blue pebbles is 
seen, and so on. 

‘+ «& 


Bunches of artificial flowers, made in 
beadwork or in gems, sometimes real, 
sometimes artificial, are worn with these 
These tiny flowers are 
frequently composed of forget-me-nots, 
for instance, each metal being in white 
ot pink coral, the stamens in gold. Tiny 
ferns are made in filigree goid work, 
very delicate and pretty, while diamond 
dewdrops sparkle everywhere. These 
all-bead or metal bouquets can be pinned 
about the gown, on the shoulder or the 
waist for day wear, among the flounces 
for evening dresses, and give the finish 
that is required for today’s fashions. 
The gem flowers also make up into head- 
dresses, for just as the gown must be 
smothered with jewelry to take away 
from its plainness, so the head must be 
covered with jewels to hide the bareness 
of bobbed hair—a fashion which still 
lives in spite of all prophecies to the con- 
trary. Some pretty handbags are lit- 
erally made up of jewel-flowers and look 
very pretty and dainty. Whether made 
cf precious gems and real gold or of 
imitation, these tiny bouquets are very 
costly because of the delicate handwork 
involved. Jeweled buttons, very large 
In size, forming flattened half circles 
are very much used, the button often 
being a costly item in the price of the 
gown. 


For the first time since many years, 
bunches of ribbon are worn, as a finish 
to the corsage, and these bunches that 
lie flat are kept in place by a jeweled 
pin. Sometimes the front, for the open 
gown, the collar, cuff and the finishing 
bow are all in the same material, always 
lighter than the gown. The adjustment 
of the collar means jeweled pins, that 
are sold in small sizes, just as required, 
and that have a single gem on the gold 
bar. Sometimes a knot of ribbons is 
worn at the breast, and very frequently 
the ends of the ribbons are held down by 
metal tips, gold or silver being used. 
Sometimes, again, there is a gold tip 
with an emerald or sapphire, real or arti- 
ficial, at the ends of the ribbon. 


* * * 


The Paris fashion writers prophesy a 
greater vogue for emeralds, that are 
believed to have quite special magic 
properties. It is certain that many 
women, in this time of superstitions, 
are purchasing jewelry for their occult 
properties. Since the Great War super- 
stition has grown greatly in Europe, 
owing to the general uncertainty of 
things. The emerald, say the fashion re- 
ports, enables the wearer to exercise 
gifts of divination and promotes senti- 
mentality. German cutters are respon- 
sible for much of the work, especially 
for the cutting of series of emeralds for 
necklaces, but Paris claims that the 
finest cutting is done in this city. The 
rough lump of emerald always contains 
imperfections and the cutter must dis- 
cover some design that enables him to 
get rid of this flaw during the operation 
of cutting. Emeralds are greatly ap- 
preciated for all kinds of ecclesiastical 
jewelry and there is at present a great 
demand for this kind of thing. 








Federal Trade Commission Con- 
demns Use of Term “Sheffield” 
on Articles Not Made by 
Sheffield Process 


WASHINGTON, D. C., April 20.—Im- 
proper use of the term “Sheffield” in the 
advertisement and sale of silver-plated 
hollow ware was condemned by the Fed- 
eral Trade Commission Wednesday in 
a stipulation whereby a firm agrees to 
cease and desist from the practice. The 
name of the firm, a partnership, was 
not revealed. This is in accordance with 
the Commission’s custom in stipulated 
cases. 

Investigation by the Commission dis- 
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closed that the respondent was using 
such terms as “Sheffield Plate,” “Shef- 
field Silver,” and “Quality ‘A’ Sheffield 
Plate,” on hollow._ware not made in 
Sheffield, England, or by the Sheffield 
process. 








Jewelers from Akron, Ohio, District 
to Meet in that City on May 9 


AKRON, OHIO, April 20.—More than 
100 jewelers of this district will attend 
a meeting to be held here May 9 in the 
Red Room of the Portage Hotel under 
the auspices of the Ohio Retail Jewelers’ 
Association. E. W. Chamberlin of the 
Chamberlin Jewelry Co., president of the 
State association, and Jack Moore, sec- 
retary, will deliver interesting addresses 
at the meeting. 

The purpose of the meeting is to form 
a district association as a subsidiary to 
the State organization and to make 
plans for attendance at the annual State 
convention in Columbus Sept. 10, 11 and 
and at the same time details of the State 
convention program will be received at 
the meeting. 

Jewelers from Akron, Canton, Mas- 
sillon, Alliance, Cuyahoga Falls, Kent, 
Ravenna, Kenmore, Barberton, Medina, 
Wadsworth, Loudonville, Seville, Doyles 
town, Wooster, Youngstown, East 
Youngstown and Warren, will attend 
the meeting here. 

Franklin Dales, of the George S. 
Dales Co. here is a director of the State 
organization. 








Death of John G. Umbs 





Milwaukee Retail Jeweler Passes Away at 
His Home in That City 


MILWAUKEE, WIs., April 19.—John G. 
Umbs, local jeweler, died April 15 at 
his home, 712 Greenfield Ave. Mr. 
Umbs has been a resident of Milwaukee 
for 40 years, having started in business 
when 14. He has conducted a store at 
434 11th Ave. 

Funeral services were held. at the 
home Tuesday, April 17, under the aus- 
pices of Taylor Lodge 93, Knights of 
Pythias. Burial was at Arlington ceme- 
tery. Mr. Umbs was also a member of 
the Eagles and Woodmen lodges. 

Deceased is survived by his widow, 
Lucy M. Umbs, and two sons, Gilbert 
and LeRoy. 








The United States Court of Customs 
Appeals has affirmed judgment of the 
United States Customs Court on a re- 
appraisement of watch crystals imported 
from France by Hammel Riglander & 
Co. The lower court allowed a trade dis- 
count of 15 per cent to be deducted to 
make dutiable value. The Government 
appealed, contending that the trade dis- 
count was not given in the ordinary 
course of trade or for the usual whole- 
sale quantity, and should not have been 
allowed. The Government was over- 
ruled by the decision of Associate Judge 
Smith in the Court of Appeals. 
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A Golden Wedding 





Mr. and Mrs. Max Jennings, St. Clair, Mich., 
" Showered with Expressions of Good- 
will on Their Anniversary 


St. CLAIR, MicH., April 24.—Mr. and 
Mrs. Max Jennings received the con- 
gratulations of their many friends yes- 
terday afternoon and evening on the 
event of their golden wedding day. The 
50th anniversary of their marriage was 
celebrated quietly, friends writing to 
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ducting both his jewelry and optical 
business. 

On April 22, 1878, Mr. Jennings was 
married to Miss Jennie Burton, who 
was born in Plymouth, England, and 
came to the United States in 1871 with 
her parents. She is a member of the 
Congregational Church and always has 
been an active and earnest church 
worker. Like Mr. Jennings, her friends 
are legion. 

Their many friends in St. Clair took 
the occasion of the wedding anniversary 





MR. AND MRS. MAX JENNINGS WHO CELEBRATED THEIR GOLDEN WEDDING DAY 
ON APRIL 23, AT THER HOME IN ST. CLAIR, MICH. 


them and calling upon them on that 
date. Announcements of the event had 
been sent out several days prior to 
the date of the anniversary and the 
many congratulatory letters and mes- 
sages which they received and the 
many friends who called upon them 
were evidence of the warm place that 
they hold in the affection of their wide 
circle of friends and acquaintances. 
Mr. Jennings, for many years, has 
been prominent in association work in 
the jewelry trade. It was, in large part, 
through his efforts that the meeting was 
called in 1903 at which time the Michi- 
gan Retail Jewelers’ Association was or- 
ganized. He was elected vice-president 
of the newly formed association at that 
time and in 1905 was elected president 
of the American Retail Jewelers’ Asso- 
ciation, which succeeded the Michigan 
association. He issued the call for the 
get-together meeting in Rochester, 
N. Y., in August, 1906, which led to 
the formation of the present strong 
American National Retail Jewelers’ As- 
sociation and was elected president of 
that association while still taking an ac- 
tive part in State association work. 
Mr. Jennings was born in_ Ionia, 
Mich., July 7, 1853, and began his career 
In the jewelry trade in Ionia in 1871. 
He started in the jewelry business in 
Stanton, Mich., in 1879 and the business 
was moved to St. Clair, Mich., in 1893 
and has been conducted there since that 
time, Mr. Jennings still personally con- 


to express their appreciation of the 
many kind acts shown them by the 
couple and many jewelers in all sections 
of the country join in expressing their 
best wishes. 








Goes Out of Business 





Old Retail Jewelry House at Keene, N. H., 
Was Founded in 1859 or 1860 


Boston, MAss., April 19.—One of the 
oldest jewelry houses in New Hamp- 
shire has gone out of business, due to 
the fact that the city authorities in 
Keene require the building for improve- 
ments. This house is the watch and 
jewelry business recently conducted by 
W. E. Wright, Keene, N. H. It was first 
established by a Mr. Waite who came 
from Claremont, N. H., and opened a 
store during the latter part of 1859 or 
early in 1860 in the new Colony block 
which had been built in 1859. About 
1863 Francis E. Allen came from Brat- 
tleboro, Vt., and purchased the store. On 
the night of Oct. 19, 1865 the store was 
burned together with all the other blocks 
then standing on the east side of Central 
Square. 

Much of Mr. Allen’s stock and fixtures 
were saved and he immediately rented 
one half of the store in the Town Hall 
building now occupied by the city clerk. 
About 1869 he had invented the stand- 
ard ring gage which bears his name, and 
desiring more time to devote to it, sold 
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one half of his jewelry business to 
Samuel Wadsworth and the firm of Al- 
len & Wadsworth was established. Mr. 
Wadsworth had entered the employ of 
Mr. Allen in 1864 as an apprentice. 
After his term was ended he spent a 
short time in Nashua, N. H., where he 
was employed as a journeyman watch- 
maker. 

The firm occupied the entire store 
until 1879 when that room was needed 
by the newly incorporated city of Keene 
for the office of the city clerk, when the 
firm moved to the next store north 
where the business has been conducted 
until now. . 

About 1873 Mr. Allen sold his remain- 
ing interest in the business to Franklin 
Wadsworth who had entered the employ 
of the firm as an apprentice in 1869, 
and the firm name was changed to S. 
Wadsworth & Co. Mr. Allen devoted 
his time to his manufacturing interests, 
until failing health caused his retire- 
ment, and he died in 1876. 

W. E. Wright entered the firm’s em- 
ploy in 1876 and after the close of his 
term as an apprentice spent a few years 
as a journeyman watchmaker in Spring- 
field, Mass., and Tarrytown, N. Y., then 
returning to Keene when he purchased 
one half of the business and the firm 
name became Wadsworth & Wright. 
Samuel Wadsworth soon retired from 
the firm and in 1887 adopted the profes- 
sion of a civil engineer and surveyor 
which, together with his duties as acting 
city engineer of Keene, he followed for 
upward of 30 years. Mr. Wadsworth 
is now living in Keene, vigorous and ac- 
tive, in his 82nd year. Franklin Wads- 
worth sold his remaining interest to Mr. 
Wright in 1888 and after a short term 
in business in Manchester, N. H., re- 
tired and has since spent most of his 
time in California where he now resides. 
The business has been conducted by Mr. 
Wright at the same stand until the pres- 
ent time. 

Since 1876 12 young men have become 
competent watchmakers from this store, 
six of whom are in business for them- 
selves at the present time, three located 
in Keene and the others in various cities. 

In 1885 Mr. Wadsworth made a clock 
to strike automatically the exact second 
of 12 m. and 9 p. m. one blow on the 
city fire alarm. This has been in con- 
stant use since that time without ex- 
pense to the city. The alterations 
vlanned by the city necessitate vacat- 
ing the store and as no other place is 
available the watch and jewelry business 
has been closed out and Mr. Wright will 
hereafter devote all his time to optical 
work. 








A Correction 


A mistake was made in last week’s 
issue of THE JEWELERS’ CIRCULAR, when 
it mentioned that the Chicago office of 
Katz & Ogush, Paul H. Samuels, man- 
ager; and S. C. Powell & Co., with Ralph 
Lewis, as manager, were located on the 
eighth floor of the Heyworth Building. 
They are located on the eighth floor of 
the Columbus Memorial Building, 31 N. 
State St. 
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Married Fifty Years 





Yesterday Was Golden Wedding Day of 
Mr. and Mrs. Alfred E. LaVigne 


Yesterday was the golden wedding 
day of Mr. and Mrs. Alfred E. LaVigne. 
Mr. La Vigne has been associated with 
the watch business in New York for 62 
years and is now 76 years of age, hav- 
ing celebrated his 76th birthday on Aprii 














LAVIGNE 


MRS. ALFRED E. 
MARRIED 
FIFTY YEARS 


MR. AND 
WHO HAVE BEEN 


12. His wife is 72. No special celebra- 
tion of the event was held because of 
the death on Jan. 9, of this year, of their 
son, Alfred. 

Mr. LaVigne was married April 25, 
1878, to Louisa Heinatz, who was at that 
time employed by the old firm of Mul- 
ford, Hale & Cottle as a polisher. Of 
this union has been born two sons, Ar- 
thur and Alfred, and three daughters, 
Stella, Clara and Lillie. 

Today, after 62 years of service in 
the trade, Mr. LaVigne is still active 
and conducts his business from his home 
at 10421 189th St., Hollis, L. I. | Up to 
about a year and a half ago, he was a 
representative of the W. G. Knapp Co., 
Inc., of New York and traveled for the 
concern in the East, covering Trenton, 
Philadelphia, Baltimore, Washington, 
the New England States and New York 


‘State points. 


During his early business career, Mr. 
LaVigne was fortunate in casting his 
lot with the old house of L. & A. Mathey, 
since that concern took a kindly interest 
in him and sent him to Paine’s Business 
College, which was then located at 
Canal St. and the Bowery, paying all his 
expenses. As time went on, he was pro- 
moted to a position of traveling sales- 
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man. In 1876, when the Centennial Ex- 
position was held in Philadelphia, he 
had charge of the Swiss watch exhibit 
of the concern. With the passing of 
time, the style of the business changed 
to Mathey Bros. & Mathez in 1882, and 
Mr. LaVigne continued traveling for 
the house. In 1888 the business firm be- 
came Mathey Bros., Mathez & Co. Au- 
gust S. Mathey died in April, 1902. J. 
Louis Mathey retired in 1903 and died 
in 1917. With the dissolution of the 
old firm, Mr. LaVigne became the repre- 
sentative of the W. G. Knapp Co. 

Mr. LaVigne is a life member of Doric 
Lodge, No. 280, F. & A. M., and is a past 
master of that lodge. He is now a life 
member of Union Chapter No. 180 R. A. 
M.; and in three years from now will be 
a life member of Manhattan Command- 
ery No. 31 K. T., and Mecca Temple A. 
A. O. N. M.S. of New York. He is also 
an Odd Fellow and a Forester and was 
a member of the Old Jewelers League. 
He also belongs to other fraternal or- 
ganizations and from 1880 to 1886 was 
a sergeant of Company E, 12th Regi- 
ment, N. G. S. N. Y. 

In the long span of years, the changes 
which Mr. LaVigne can recall include 
the building of the elevated railway and 
subway which have taken the places of 
the old time street cars, drawn by 
horses. The use of the horses and sleighs 
on Broadway was also a means of travel 
during Mr. LaVigne’s boyhood days. 

Although there will be no observance 
of the golden wedding day, Mr. La- 
Vigne’s many friends in the trade join 
in extending congratulations on the 
event. 








Chicago Jewelry Show 





Plans Being Completed for Annual Event 
to Be Held Aug 6 to 10 Inclusive 


CuHicaco, April 24.—Arrangements 
for the annual Jewelry & Allied Trade 
Show to be held at the Hotel Sherman 
on Aug. 6 to 10 inclusive are being rap- 
idly consummated and judging by the 
interest already shown by manufactur- 
ers, wholesalers and retailers this show 
will set a record for the size of the ex- 
hibit, the amount and variety of mer- 
chandise shown and for attendance. 

Within 10 days after the announce- 
ments about space were sent out over 
two-thirds of the space available had 
been applied for by representative manu- 
facturers and wholesalers of Chicago, 
St. Louis, Kansas City, Cincinnati, 
Cleveland and other cities. Additional 
space has been taken at the Hotel Sher- 
man for exhibit purposes but it now 
looks like there will be disappointment 
for those delaying their application. 

The announcement that by paying $2 
for membership in the Interstate Mer- 
chants Council with headquarters at 10 
S. La Salle St., Chicago, retail jewelers 
may secure a rate of one and one-half 
fare for the round trip to Chicago for 
themselves, members of their families 
and employes for this occasion has add- 
ed interest among the retailers and 
double the number of retail stores repre- 
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sented last year, more than 1000, are ex- 
pected this year. The 14th semi-annual 
convention of the Interstate Merchants 
Council will be held in Chicago during 
the week of Aug. 6. 

Arrangements are again being made 
to furnish free rooms at the hotel for 
retail jewelers attending the show. Last 
year about 500 rooms were provided and 
Charles T. Gustafson, chairman of the 
publicity committee, says he is sure the 
committee will have to use every room 
the Hotel Sherman will allot them this 
year. Rooms will be issued on the same 
basis as last year and announcement of 
the plan will go out to retailers in due 
time. 

In discussing the show recently Mr. 
Gustafson said the plans of his commit- 
tee this year provide for the greatest 
amount of publicity ever given a similar 
event. Page announcements are being 
used every month in seven trade papers, 
and bulletins and letters will go out to 
over 12,000 retail jewelers at regular 
intervals. Mr. Gustafson says the spon- 
sors of the Jewelry and Allied Trades 
Show want to impress upon the retailers 
of the country the great opportunity 
this show offers them to see all the latest 
merchandise in the trade and at the 
same time get merchandising ideas that 
will be worth thousands of dollars in 
the operation of their stores. 

Information concerning any feature 
of the show may be had by addressing 
A. B. Coffman, manager, 326 W. Madi- 
son St., Chicago. 








Mass. and R. I. Convention 





Fine Program of Addresses Included in 
Plans for Convention at Springfield, 
May 8 and 9 


Boston, MAss., April 23.—Selling the 
merchandise, eliminating the price cut- 
ter, counting the cost and purifying an 
industry, are among the most important 
topics to be discussed at the annual con- 
vention of the Massachusetts and Rhode 
Island Retail Jewelers’ Association at 
the Hotel Kimball, Springfield, May 8-9. 
An innovation will be a meeting open ' 
to the public. 

Among the speakers will be Represen- 
tative Kelly of Philadelphia, sponsor of 
the price maintenance bill in Congress; 
Henry Morgan, advertising expert, and 
W. L. Coburn, regional vice-president of 
the national association. The Gorham 
film on silver is to be shown at the pub- 
lic session, and Joseph D. Little, in 
charge of the sterling galleries of the 
International Silver Co., will discourse 
on the “Romance and History of Silver,” 
illustrated with colored lantern slides. 
“Goodwill” is the subject of a talk by 
Mr. Miller, advertising expert. 

The question of consolidation of the 
three jewelry interests into a single na- 
tional organization will come before the 
convention. Reports of officers and elec- 
tion, followed by a banquet will complete 
what is said to be the best program ever 
arranged for the association. Ladies 
are invited. 
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Affirms Conviction in Platinum Case 





Appellate Court Divided as to Whether Sentences Imposed on 
Violators of New York Platinum Law Were Excessive 
—(Court of Appeals to Decide 


The Appellate Division of the New 
York Supreme Court by a divided vote 
on Friday last affirmed the conviction 
and sentence of 30 days in the work- 
house imposed on Samuel Friedman and 
Sidney Glassman for violating the law 
regulating the marking of platinum arti- 
cles. In the case of Friedman, Justice 
Proskauer dissented on the ground that 
the sentence was excessive while in the 
Glassman case Justice O’Malley joined 
him in that ruling. The Court of Ap- 
peals will now be asked to pass on the 
conviction and sentence of the two men. 

As noted previously in THE JEWELERS’ 
CircuLAR, Friedman and Glassman who 
were in business on the East Side, were 
prosecuted by the Mayor’s Bureau of 
Weights and Measures, cooperating with 
the National Jewelers Board of Trade 
in its campaign against the unlawful 
sale of articles stamped as platinum 
when made largely of white gold or 
other material. The trial took place in 
Special Sessions on Nov. 21, last, and 
sentence was imposed on Dec. 5. 

Friedman and Glassman were released 
several days afterwards when Supreme 
Court Justice Churchill granted a cer- 
tificate of reasonable doubt and said 
“that the record indicates that the sen- 
tence imposed by the Court on the de- 
fendants is excessive.” 

A. Lionel Levy, attorney for Fried- 
man, and Harold L. Kunstler, counsel 
for Glassman, pointed out in their ap- 
peals that the case was tried before 
three justices and the sentence imposed 
by three different justices and that the 
latter did not have a transcript of the 
testimony before them consequently that 
through the shift of judges the defend- 
ants were prejudiced. In the case of 
Friedman his attorney asserted that the 
report of the attorneys for the National 
Jewelers Board of Trade, Greenbaum, 
Wolff & Ernst “spelt mitigation of pun- 
ishment” and that “a suspended sen- 
tence or a small fine would have vindi- 
cated the law,” and that a prison sen- 
tence, especially 30 days, was excessive, 
and was not in the contemplation of the 
Assistant District Attorney who tried 
the case, the firm of lawyers who repre- 
sented the National Jewelers Board of 
Trade, or of the trial justices. 


The attorney attached to his brief an 
extract from the report of Greenbaum, 
Wolff & Ernst which said, 


“The platinum watches that they were 


_ accused of selling were two among many 


with which the industry has been flooded. 
We had hoped when we originally made 
the complaint against these defendants 
that their arrest and conviction would 
lead to information that might enable 
us to convict a manufacturer. Both 
Glassman and Friedman deny any per- 
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sonal acquaintance with the manufac- 
turer and we have no evidence that dis- 
proves that.” 

The attorneys for the jewelers’ asso- 
ciation also said in their report that 
there was no evidence that Friedman 
knew the nature of the articles he was 
selling except his statement to the com- 
plaining witness, Thomas F. Morgan, 
sealer of weights and measures of the 
City of New York, that he was selling 
the watch, “as is.” Counsel for Fried- 


' man contended that this was an appeal 


for “leniency.” The attorneys pointed 
out that Friedman and Glassman had 
been in the Tombs for three days before 
they were released on bail by Justice 
Churchill, and contended that justice 
would have been “thoroughly vindicated 
by the suspension of sentence or the im- 
position of a small fine.” 

After reviewing the evidence, Attor- 
ney Levy for Friedman said: 

“We respectfully submit that it is 
asking too much, under this highly 
technical statute, to find this de- 
fendant guilty in view of his an- 
swer to the question whether it was 
platinum that he was selling the 
article ‘as is,’ the same way he pur- 
chased it at auction. 


“We further respectfully submit 
that it is no answer to this proposi- 
tion to say that if the defendant did 
not deceive his purchaser that it was 
nevertheless in the power of said 
purchaser to deceive someone else by 
this marking. Surely the defendant 
ought not be held to answer for the 
criminal act of his purchaser or of 
anyone else who might ultimately 
come into possession of this watch 
marked platinum. 


“To hold the defendant, on the 
facts in the case, guilty of this 
crime, is, we respectfully submit, 
stretching the statute, as well as the 
imagination, too far. Suppose a 
man was presented with a watch 
marked platinum and years later, on 
account of poor financial circum- 
stances, was compelled to sell the 
watch, and when asked by the pro- 
posed purchaser whether it was 
platinum he stated he did not know, 
that it was a gift to him and he 
would sell it ‘as is.’ Could this 
man be convicted under the statute 
in question bearing in mind that he 
was not the one who stamped the 
watch with the word ‘platinum’ or 
had knowledge that the watch was 
not platinum. There is no proof 
here that the defendant ever had the 
watch tested or assayed, or had 
knowledge that the article was not 
platinum.” 

The brief of Assistant District Attor- 
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ney McGuire asserted that the sentence 
was not excessive and that the fact that 
the defendants had not been convicted 
before, and that only one item of jewelry 
was involved, prompted the court to im- 
pose only 30 days in the workhouse. 
With specific reference to Glassman 
who sold the watch the District Attor- 
ney’s brief said: 

“Speaking of the statute covering 
the marking of sterling silver, the 
reasoning of which applies with 
equal force and effect to that con- 
cerning the marking of platinum, 
Mr. Justice Fitzgerald said, in Peo- 
ple v. Webster, 17 Misc. 410, 414: 

“‘The purpose and essence, the 
only conceivable reasons for such an 
enactment, are that it is intended to 
prevent fraud and imposition. Its 
object is to protect the public from 
deception and guard them against 
the snares of the wily trader, who 
would seek to lure a purchaser into 
the belief that he is getting an arti- 
cle of standard value when, in fact, 
he is only receiving one of inferior 
kind.’ 

“The defendant herein was a 
jeweler and had been in the jewelry 
business for some fifteen years. 
When he undertook to sell a watch 
marked platinum he was under a 
duty to know or determine whether 
or not the article he sold was in fact 
platinum. 

“Being in the jewelry business, he 
was, of course, very familiar with 
the statutes governing the marking 
of gold, silver and platinum, and had 
the means at his disposal, as a 
jeweler to test watches that he 
bought promiscuously, to determine 
whether they were in fact platinum 
watches, as stamped. 

“Buying them, as he did, he was 
under a duty to determine that the 
articles he sold, were platinum in 
fact, and failing to do so, and fail- 
ing to remove the platinum mark, 
he sold them at his peril. The rigid 
enforcement of the statute now be- 
fore the Court is the only means by 
which the buying public and the 
honest merchant may be  pro- 
tected.” 

The District Attorney said that Glass- 
man told the complaining witness, who 
had paid $260 for the watch, that he 
“got a bargain” because it was a plat- 
inum watch. After Morgan revealed his 
identity Glassman said he had bought it 
from Friedman for $225. 








One night recently the window in the 
jewelry store of Michael Riolo, 1214 
North St., Endicott, N. Y., was 
smashed by a thief who stole watches 
and jewelry reported to be worth about 
$850. The broken window was discovered 
early in the morning by two young men 
who are employed in a local factory and 
who were returning from night work. 
They summoned the jeweler from his 
home, and after Mr. Riolo discovered his 
loss he notified the police. On two other 
occasions the window in Mr. Riolo’s store 
has been broken. 
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FREDERICK W. RAUCH 


announces that on April 30, 1928, 
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Jeweler’s Trunk Stolen 





Diamond Set Platinum Jewelry Valued at 
$50,000 Taken from Trinity Place Sta- 
tion Platform of Boston and Albany 
Railroad—Part of Loot Recovered 


Boston, MASS., April 19.—A_ red- 
penciled diagram, scribbled on a table 
cloth in the dining room of the Copley- 
Plaza Hotel, was the most promising 
clue the Boston police had last night in 
their efforts to trace the trunk of New- 
ton B. Eltinge, traveling representative 
for Robert H. Klitz, 535 Fifth Ave., 
New York, containing a collection of 
$50,000 worth of diamonds and platinum 
jewelry, stolen from the platform of 
the Trinity place station of the Boston 
& Albany Railroad. The loss is covered 
by insurance. 

By a most remarkable circumstance 
the clue was uncovered by the victim 
himself, a short time after he had re- 
ported the robbery to the police. He 
had repaired to the hotel for lunch, 
giving up his plans for a return to New 
York following a successful selling tour 
of New England, when he saw the dia- 
gram which led the police to believe that 
the robbery plans were hatched by men 
who knew his every move and who had 
followed him for some time. 

Downcast and broken-hearted by the 
discovery of the loss of the jewels, Mr. 
Eltinge ran to a telephone and his dis- 
covery was considered by the police last 
night to be the best, if not the only clue 
to the perpetrators of the robbery. 

The diagram consisted of a rough out- 
line of the Klitz concern’s trade mark, 
a circle with an arrow running through 
its center. Just above the trade mark 
was the letter “E,” inclosed in quota- 
tion marks. This was the same letter 
which held # prominent place on the 
trunk stolen from the station platform. 

During the afternoon, police and 
private detectives scoured the vicinity of 
the station, hoping to uncover something 
which would give them a lead in solving 
the daring robbery. They found a two- 
wheeled truck used for baggage at the 
top of the incline leading from the sta- 
tion property to Stanhope St. This is 
believed to be the one used in getting the 
trunk to the thieves’ waiting automobile. 

They also seized a truck which had 
been reported missing some time after 
the robbery, and arrested two men found 
In the neighborhood. The truck, how- 
ever, was eliminated and its owner 
cleared of suspicion quickly. The two 
Suspects were grilled at length at the 
Back Bay police station, but were re- 
leased after they had proved alibis. 

The stolen trunk contained jewelry 
Samples of the New York firm and they 
form one of the best catches in loot ob- 
tained in the city since the holdup of 
the Skinner firm on Boylston St. two 
years ago. The boldness with which the 
job” was carried out and the accurate 
knowledge which the robbers displayed 
in their work convinced the police that 
~ had been watching for their prey 
or some time. 
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Mr. Eltinge said that he checked out 
of the Copley-Plaza around 11:30. He 
hired a hotel porter whom he trusted im- 
plicitly to take the trunk to the station, 
planning to get the noon train for New 
York. The porter delivered the trunk 
at the baggage room in the station and 
Mr. Eltinge waited in the station to see 
his trunk placed on the train. When he 
failed to see his trunk among the bag- 
gage rolled out on the station platform 
he went to the baggage room to make 
inquiry. Here he was told that the 
trunk had been placed on the platform 
but a search failed to.locate it. 

When it was finally realized that the 
trunk was missing, Mr. Eltinge imme- 
diately notified the police and_ the 
Pinkerton National Detective Agency. 


Special Officers Dodge and Adair, 
Inspectors Dorsey, Donovan and Agusta, 
from police headquarters, joined with 
Pinkerton detectives in the investigation 
that was immediately started. These 
officers were joined last night by special 
investigators sent from New York. 

The police are considering the robbery 
as possibly that of a gang of New York 
gunmen for whom they have been un- 
successfully searching here for more 
than a week under secret orders. Cap- 
tain Livingston’s flying squadron has 
arrested a score of suspicious persons in 
lunchrooms and other “hangouts” in an 
effort to corral the suspected gangsters. 
However, none of those caught in the 
net has been identified with the gang and 
all of its members are still at large. 





Newton B. Eltinge, well-known mem- 
ber of the trade and representative for 
Robert H. Klitz, 5385 Fifth Ave., New 
York, is the latest victim of trunk 
thieves. Just as Mr. Eltinge was pre- 
paring to leave Boston one day last 
week his trunk containing jewelry and 
diamonds said to be worth $50,000 was 
stolen from the railroad platform. 

Mr. Eltinge returned to New York 
several days ago, but no clue of the 
thieves or his jewelry has been found. 


In the trunk stolen by the thieves 
were 50 bracelets, 13 bar pins, 17 
watches, 22 diamond platinum ring 
mountings, 50 fancy jeweled platinum 
rings, 50 diamond and sapphire guard 
rings, eight braclet mountings, 10 loose 
diamonds and one lavaliere. All of the 
jewelry, with the exception of the 
guard rings, contains the concern’s 
trade mark and can be easily identified 
if offered for sale. This trade mark con- 
stitutes an arrow, one end pointed and 
the other end, where the feathers nor- 
mally appear, has a circle. 

Mr. Eltinge has been associated with 
Mr. Klitz for many years and has been 
a regular caller on the trade in Boston 
and other cities in the East. 





Boston, MaAss., April 23.—Several 
thousand dollars worth of jewelry, 
part of the trunkful stolen from New- 
ton B. Eltinge, of New York City, last 
week, has been recovered. The property 


recovered was scattered in a number of: 
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longshoremen’s homes in South Boston. 
The police believe that the thieves in 
their haste overlooked two lower drawers 
in the bottom of the trunk and cast them 
and the contents into the water at South 
Boston when getting rid of the trunk. 

Two residents of South Boston turned 
over to the police today articles valued 
at $5,000. One of these men had a brace- 
let valued at $2,200, which he tried to 
sell in South Boston for 50 cents and 
was unable to find a purchaser. 

According to the story told to Inspec- 
tors John A. Dorsey, William Conley and 
George Agusta by the men, they were 
working last Friday at the Army Base 
pier in South Boston. With other long- 
shoremen they discovered in the mud 
near the pier sample cases believed to 
have been removed from the trunk by 
the thieves. The men opened the cases 
and, finding the jewelry, a free-for-all 
was started among them as they fought 
over prizes. 

Various men working on the job se- 
cured pieces of jewelry and took them to 
their homes. As far as the police could 
ascertain today, none of the jewelry had 
been sold by the finders. The two men 
gave to the police the jewelry they found 
and also furnished the officers with the 
names of the men who had been working 
with them at the Army Base wharf last 
Friday. 

That both these men had nothing to 
do with the theft of the jewels was ap- 
parent to the police. They were not held 
in connection with the theft, and they 
gave to the police every possible assis- 
tance toward the location of other pieces 
of jewelry. 

The trunk has not been found,-but it 
is possible that it may have floated down 
the harbor, as perhaps some of the 
jewelry cases did also. The police are 
still searching for the men whose de- 
scription was furnished them by the sta- 
tion employes, who are said to have 
wheeled the trunk from the platform to 
a waiting truck. 








The United States Court of Customs 
Appeals has handed down a decision 
modifying judgment of the United States 
Customs Court at New York, which had 
sustained a protest of Ben Fackenthal 
& Co., importers, regarding the classi- 
fication of certain jewelry. Earrings, 
beads and stones of jet, cut and faceted 
and ready for use in making jewelry 
were assessed by the collector as follows: 
the beads at 35 per cent ad valorem as 
beads; the earrings at 50 per cent as 
manufactures of jet; and the stones at 
35 per cent as beads. The importer pro- 
tested that the merchandise was properly 
dutiable at 20 per cent as semi-precious 
stones, cut but not set, and suitable for 
use in the manufacture of jewelry, and 
was sustained by the lower court. On 
appeal by the Government the court of 
appeals holds that the beads are dutiable 
at 35 per cent, that the stones should 
have been assessed at 50 per cent as 
manufactures of jet, but the action of the 
collector is affirmed without being ap- 
proved; and that the earrings are duti- 
able at 50 per cent as assessed. 
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Convicted of Conspiracy 





Two Officers of Biltmore Watch Case Co., 
New York, Must Serve Prison Terms 
for Trying to Conceal Assets from 
Trustee in Bankruptcy 

A trial lasting nearly two weeks ended 
last Friday evening when a jury sit- 
ting in the United States District Court, 
New York, returned a verdict convicting 
S. Gophrener and A. Bloom, officers of 
the Biltmore Watch Case Co., Inc., of 


“ conspiracy to conceal assets and con- 


cealment of assets from the trustee in 
bankruptcy. Yesterday (Wednesday) 
morning both defendants were brought 
before Judge Goddard for sentence. The 
court announced that sentence would be 
postponed until Monday, April 30, to 
allow for investigation. 

The trial was held before Judge God- 
dard and; while the taking of testimony 
consumed nearly two weeks, it took the 
jury less than one hour to return a ver- 
dict of guilty. In handing down its 
decision the jury through its foreman 
recommended that leniency be shown to 
Bloom at the time of sentence. 

It will be recalled that an involuntary 
petition in bankruptcy was filed against 
the Biltmore Watch Case Co. nearly two 
years ago. The book value of the assets 
was about $6,000, although they realized 
only a little over $1,000. The liabilities 
were nearly $85,000 and there was a 
shortage of over $75,000. In attempting 
to explain part of the large shortage, 
the bankrupts claimed that they had 
been robbed on a train and that over 
$60,000 of merchandise was contained in 
the suitcase which it is alleged was 
stolen. The prosecution during the trial 
called more than 50 witnesses, while the 
defense, among others, put Gophrener on 
the stand. 

The case was called to the attention 


. of United States District Attorney Tuttle 


by Greenbaum, Wolff & Ernst, represent- 
ing the Fighting Fund of the National 
Jewelers Board of Trade. The trial was 
handled by Assistant United States At- 
torney Herman Foster, who was assisted 
by Herbert A. Wolff and Newman Levy 
of Greenbaum, Wolff & Ernst, and also 
by Louis P. Galenson, C. P. A. The 
defendants were represented by Leo 
Klugherz, an associate of ex-Judge 
Leonard A. Snitkin. 

After the jury brought in its verdict, 
Mr. Klugherz, on behalf of the defen- 
dants, made the customary motions to 
set aside the verdict and for a new trial, 
but these were denied from the bench 
by Judge Goddard, with the comment 
that he did not see how the jury would 
have been justified in bringing in any 
other verdict. 

Herbert A. Wolff of Greenbaum, Wolff 
& Ernst, general counsel for the National 
Jewelers Board of Trade, when inter- 
viewed by a JEWELERS’ CIRCULAR re- 
porter, said: 

“The conviction of Gophrener and 
Bloom is another telling blow in the 
campaign which is being waged by the 
National Jewelers Board of Trade 
against fraudulent bankrupts. The case 
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was a particularly flagrant one, because 
it not only involved a false financial 
statement, but also a fake robbery and 
an actual concealment of merchandise. 
The defendants had a fair trial and were 
given every opportunity to establish 
their innocence. 

“Our office has had splendid coopera- 
tion in the handling of this matter. 
United States District Attorney Charles 
H. Tuttle has at all times been ready 
to throw the weight and dignity of his 
high office in helping to stamp out com- 
mercial frauds. Assistant United States 
Attorney Herman Foster, who conducted 
the Government’s case before the jury, 
handled the same admirably and showed 
most careful preparation in working up 
the case. The complicated accountancy 
work in connection with the case was in 
charge of Louis P. Galenson, C. P. A., 
whose name is familiar to all who have 
been watching cases handled by the 
Fighting Fund of the National Jewelers 
Board of Trade. 

“May the conviction of Gophrener and 
Bloom again warn others. similarly 
minded that wherever possible the Board 
of Trade will do all in its power to ex- 
pose and punish crooked bankrupts.” 








Fake Auction Houses 





Philadelphia Better Business Bureau In- 
vestigating Flagrant Case of Violation 
of City Ordinance 


PHILADELPHIA, Pa., April 25.—Indica- 
tions that the fake auction houses oper- 
ating on Market and other business 
streets here are “protected” by powerful 
political influences have been found by 
the Better Business Bureau in investi- 
gating what is called the most flagrant 
case of violation of the city auction 
ordinance yet uncovered. 

A man, 63 years old, complained to the 
Bureau that he had been swindled out of 
$400 at an auction store on Market St. 
His story revealed a new trick to get 
victims inside. He stated he was passing 
by the store in front of which two men, 
afterward identified as “cappers,”’ were 
apparently having a wrestling match. 
As the victim approached, one of the 
men seized him and thrust a small box 
into his hand, while the other pressed a 
$5 bill into his other hand, both explain- 
ing they were wrestling to settle a dis- 
pute over the contents of the box and 
asking him to hold the wager. 

The next thing the aged man knew he 
was inside the store, the doors were 
locked and the auctioneer was going 
through the motions of the “jam game,” 
in which the victim is induced to think 
he is bidding on object after object. By 
this time the man was dazed and when 
told by the auctioneer he had bidden 
on articles valued at $400, he handed 
the money over and took several pack- 
ages handed to him. 

The articles “sold” to him were: A 
leather card case and bill folder, gold 
plated corners; pair of military brushes, 
men’s toilet set, cigarette case, briar 
smoking set (two briar pipes, one ciga- 
rette holder, one cigar holder), meer- 
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schaum smoking set (two pipes, one cig- 
arette holder, one cigar holder), stick- 
pin, one Elgin watch (N. Y. Watch Case, 
14K., 17 jewels, 25877898, No. 121039), 
Pallas watch (six jewels, No. 5988159), 
ring—small imitation diamond (ladies’), 
ring—three imitation diamonds (ladies’), 
ring (man’s silver, large imitation dia- 
mond and two small blue stones). 

Later he discovered the “diamond” 
rings, wrist watches and other supposed 
jewelry in the packages were worth at 
the most liberal estimate about $40. He 
consulted the Bureau, officials of which 
took the case up with the police, and a 
warrant was sworn out for the conduc- 
tor of the store on the charge of fraud- 
ulent representation. When the warrant 
was served the auctioneer offered to 
make full restitution if the case was 
dropped and the victim was so overjoyed 
at getting his $400 back that he agreed. 

The Bureau has received so many 
complaints against this auction place 
that it has taken them time and again to 
the Department of Public Safety, but 
for some reason the latter has not 
moved against the nuisance. It has been 
found that the attorney for the licensee 
of the place is a member of the Legisla-. 
ture and high in the councils of the “or- 
ganization” here. Three persons already 
have held licenses at this place, but the 
practices of two became so “raw” that 
the licenses were revoked. 


To Be Tried in Chicago 











Wisconsin Authorities Surrender “Red” 
McLaughlin Wanted to Answer Murder 
Charge and Jewelry Robberies 


CuicaGgo, April 21.—Officials of Hey- 
worth, Wis., were finally persuaded to 
surrender to the Chicago authorities 
Eugene “Red” McLaughlin, who was 
captured in that city and attempted to 
kill the mayor in an effort to escape. 
He was brought to Chicago to face the 
charges which have been made against 
him here during the past few years. 

On Wednesday, April 17, 1928, the 
Cook County Grand Jury indicted 
McLaughlin for the murder of Joseph 
Wokral, alleged to have been killed on 
the night of Dec. 10, 1926. Wokral 
named his killers as Eugene (“Red”) 
McLaughlin and his pal “Frisco” Dutch. 
Mrs. Joseph Wokral, wife of the de- 
ceased, in a statement given to William 
A. Shumaker, chief of detectives of Chi- 
cago at that time said that her husband 
told her before he died that the car 
the men rode in that shot and killed him 
was driven by a man who is well known 
at the Checker Cab Co. 

Wokral at one time was president of 
the Checker Cab Co. Robert McLaugh- 
lin, brother of “Red,” the accused man, 
is now president of the same cab com- 
pany. 

“Red” McLaughlin is now under in- 
dictment for robbery of William New- 
man and also charged with the robbery 
of Sam Brandler of New York, amount- 
ing to $100,000. The police also want 
him at Philadelphia to answer for a 
gem robbery and also for bond jumping. 
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Photograph from World Wide Photos 


LUCIAN M. ZELL, 522 FIFTH AVE., NEW YORK 
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May Jewelry Advertising 





National Jewelers’ Publicity Association 
Will Feature Jewelry in Next 
Month’s Copy 

HE appeal of jewelry store merchan- 
Tie as the permanent gift—the gift 
that becomes more precious with each 





Give her jewelry... . Its ap- 

peal becomes more precious 

with the memories of each 
passing year. 





cor 
GIFTS that LAST 
Consult your Jeweler 


NATIONAL JEWELERS PUBLICITY ASSOCIATION 


ADVERTISING FOR MAY 


passing day—will be carried through a 
selected list of magazines of national 
circulation in May and_ succeeding 
months in the national advertising cam- 
paign of the National Jewelers Publicity 
Association. 

The striking advertisements which 
will carry this appeal will, as shown in 
the accompanying reproduction, appeal 
to the gift-sense of men, will reassure 
them that the jewelry gifts they pur- 
chase for their loved ones will be treas- 
ured throughout the passing years. 

True to form, the jewelry advertising 
will strike a sympathetic note in the 
hearts of its women readers, for what 
woman can resist the undeniable charm 
of beautiful jewelry? There is a fas- 
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cination in the word which no illustra- 
tion or word picture can adequately 
describe but the boudoir scene with the 
couple in dinner clothes adding the final 
touch of charm—the necklace—certainly 
lives up to all the traditions of jewelry 
advertising. 

“Give her jewelry. Its appeal 
becomes more precious with the mem- 
ories of each passing year,” reads the 
text, which in a few words speaks whole 
volumes to the lover and the loved one. 

The advertisement has a jeweled, 
sparkling appearance in perfect keeping 
with high character of the product it 
is designed to sell. 

The above advertisement will appear 
in half-page advertisements during the 
month of May in Town and Country 
and Spur magazines. 

Other association advertisements will 
appear during May in Cosmopolitan, 
Vogue, Vanity Fair, Country Life, and 
Harper’s Bazar. ; 








Fund for Advertising 





Cincinnati Wholesale Jewelers’ and Manu- 
facturers’ Association to Broadcast City 
as a Jewelry Center 


CINCINNATI, OunI0, April 19.—One of 
the most effective meetings ever held 
by the Cincinnati Wholesale Jewelers 
and Manufacturers Association was the 
one at the Hotel Gibson, Tuesday eve- 
ning. The association went on record as 
being in favor of creating an advertis- 
ing fund with which to broadcast the ac- 
tivities of Cincinnati as a jewelry cen- 
ter and a committee is to be selected by 
President William W. Oskamp to budget 
the firms in Greater Cincinnati and also 
investigate the most feasible plan to 
“sell” Cincinnati to the country gen- 
erally. This committee will probably be 
made up of George J. Gruen, Moses 
Schwab, Arno Dorst, Eli Gutmann and 
Herbert C. Schwab. 

Members of the association who at- 
tended the session, and 23 firms were 
represented at the gathering, unani- 
mously favored the idea and while the 
plan primarily is to advertise Cincin- 
nati, an important selling point will be 
that of showing the Queen City to be a 
large jewelry center. 

‘At one time the Queen City stood sec- 
ond among cities of the United States as 
a jewelry center and an effort is to be 
made to again assume that place. One 
of the members of the association con- 
ferred with officials of an advertising 
agency who were inclined to contribute 
their efforts to the plan in order to ob- 
tain the greatest result for both the city 
and the jewelry profession. President 
Oskamp is' particularly enthusiastic 
about the idea and contributed an effec- 
tive wedge in the campaign by announc- 
ing he would give $1,000 immediately. A 
representative of another firm said he 
was willing to give a similar amount. 
The committee that is to be selected, 
however, will create a budget for the 
purpose although there will not be any 
restrictions about the amounts to be 
given. 
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Walter Mayer, president of the Wal- 
lenstein-Mayer Co., was appointed a 
committee of one with power to act in 
the reclassification of State insurance 
rates. It was said that firms in Cleve- 
land are endeavoring to obtain a read- 
justment of rates for wholesale jewelry 
houses and have asked Cincinnati to take 
part in it. 

The resignation of Frohman & Co. 
as a member of the association was ac- 
cepted. 

The time of the annual summer out- 
ing of the association will be changed 
this year because the convention of the 
National Wholesale Jewelers Association 
will be in progress in Indianapolis dur- 
ing the first week in June. This matter 
will be left to Clarence Loeb and mem- 
bers of the entertainment committee. 








Bowling Tournament 





Members of Los Angeles Jewelers’ Bowling 
League End Season with a Dinner 


Los ANGELES, CAL., April 20.—On the 
Angelus bowling alleys, last week, the 
Los Angeles Jewelers Bowling League 
closed its second tournament, which has 
been in play for three months. 

The last night of bowling was the 
most exciting of the entire tournament, 
owing to the fact that the Brock & Co., 
team put up a great finish, taking five 
points from the G. Davidson team, thus 
securing a tie for the first place with 
the E. W. Reynolds’ No. 1 team. At the 
beginning of the evening play, the Rey- 
nolds team. had-a lead of four points. 

The Elliott, Kaa & Zeigler team con- 
cluded the argument with the Reynolds’ 
team by defeating it for four points, 
thereby aiding in creating the tie, and 
cinching the third place for its team. 

After bowling the regular tournament 
games, the participants sat down to a 
bounteous “stag” dinner at the French 
Restaurant. Following the repast, the 
Reynolds team bowled off the tie with 
the Brock & Co. team. Three games 
were rolled with total pins to count. 
Brock & Co. won the first game with 52 
pins to the good. Reynolds’ team came 
back strong and wiped out this lead, 
gaining for the team a lead of 33 pins. 
The final game, however, was won by 
Brock & Co., which team knocked down 
a margin of 38 pins, giving them the 
match by five pins, and securing the first 
place, the much desired honor of the 
second annual tournament. 

D. Medor, of the E. W. Reynolds’ team 
took all the individual honors and prizes, 
winning the high average for the sea- 
son with 185 average and the high single 
series. He received the medal donated 
by the Robbins Co. of Attleboro, Mass. 

J. Bereck of the G. Davidson team 
rolled high game for the season with a 
247 score. The league will start the fall 
tournament the first week in September. 








Sidney A., Herman I., and David D. 
Davidson have opened a luggage and 
jewelry store to be known as Day’s, at 
489 Congress St., Portland, Me. 
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These watches are sold by the leading jewelers throughout the United States and Canada. 


Double Duty Watch 


ELICATELY wrought in Silver, RTFULLY designed for OPENED 
Pi nee D Gita. Platinum and fancy colored 04 desk or soit, these Press gg 
model pockets enamel cases, DUO-STYL signifies perfectly adjusted __ time- springs ini fos 
watch or sautoir. the height of efficiency and dependa- pieces are indispensable for eT tetesiten 
bility in watch craftsmanship. Slight home or travel. watch. 7 
pressure on the stem instantly transforms the DUO- Guaranteed 15 Jeunl Movement 


STYL from a pocket to a desk or traveling watch. GLOWING RADIUM DIALS 


It is this ingenious feature which distinguishes ; wv lvang : 
DUO-STYL watches from all others. The Gift of Gifts: DUO-STYL 


Patented Mar. 30, 1926, No. 1578607 





MANUFACTURING 1600 BROADWAY, NEW YORK 


JEWELERS 








PARIS 
5 Rue de Rocroy S. KUTNER 


IMPORTER of PEARLS 
162 No. State Street 


Specialty of Loose Pearls for Addition CHICAGO 











The BUYERS’ DIRECTORY Price $1.00 JEWELERS’ CIRCULAR 




















Death of Jacob Franks 





Former President of the Rockford Watch 
Co. Succumbs to Long Illness That 
Followed Murder of His Son 


Cuicaco, April 21.—Jacob Franks, 
known to the jewelry trade as a watch 
manufacturer but to the public as the 
father of little “Bobby” Franks, victim 
of the Loeb-Leopold tragedy, is dead. 
He died in his suite at the Drake Hotel, 
where his family had moved in 1924 to 
get away from the tragic surroundings 
of their South Side home that brought 
only sorrowful remembrance of their 
slain son. 

Mrs. Franks and their two children, 
Jack and Josephine, were with the grief 
stricken man at the end. For the last 
six months he had been hanging pre- 
cariously to life. A few weeks ago 
came a report that he was dying, but 
physicians stayed the end despite the 
fact that it was said Mr. Franks ap- 
peared to have little interest in living. 

A few days ago, however, came a re- 
lapse and he sank steadily until death 
came. 

Mr. Franks was well known to the 
jewelry trade throughout the country 
formerly being for many years presi- 
dent of the Rockford Watch Co. Since 
the liquidation of this company Mr. 
Franks has been engaged in the real 
estate business. a 

It was the tragic death of his little 
son that marked the beginning of his 
decline. He was deeply shocked and 
grieved over the fiendish manner in 
which Richard Loeb and Nathan Leopold 
killed his son, and he aged considerably 
in a short time. His health failed 
steadily. 

The Franks at that time lived at the 
northeast corner of Ellis Ave. and Hyde 
Park Boulevard. Only a stone’s throw 
away were the homes of the wealthy 
Loebs and Leopolds, long friends of the 
Franks. That neighborhood became a 
bitter nightmare to Mr. Franks and his 
wife. Finally they could stand it no 
longer. They sold their home and went 
to live quietly at the Drake Hotel in 
an effort to forget. 

Funeral services were held on Friday, 
April 20, in their suite at the Drake 
Hotel, and interment was at Rosehill 
cemetery. 
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Death of L. M. Sigler 


Former President of Sigler Bros. Co., 
Cleveland, Ohio, Passes Away 


CLEVELAND, Ou10, April 21.—Lucius 
M. Sigler, former president of the Sigler 
Bros. Co., now dissolved, died at St. 
Luke’s Hospital on Sunday, April 15. 
Mr. Sigler had not been active in the af- 
fairs of the business for a considerable 
time due to failing health, but the illness 
that caused his death was but of short 
duration. 

He was one of the pioneer jewelers in 
this Section and one of the founders of 
the institution that bore his name, and 
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which was one of the largest of its kind 
in Cleveland. 

He was born in Fowler, Ohio, and was 
a graduate of Oberlin College. He en- 
tered business in Adrian, Mich. From 
there he came to Cleveland in 1874 and 
started in the jewelry business. He was 
79 years of age at the time of his pass- 
ing and is survived by his widow and 
one son, Gilbert L. Sigler, who is now 
connected with the Sigler-Bach Co., re- 
tail jeweler located in the Statler Hotel 
building on Euclid Ave. 

Mr. Sigler was a 32nd degree Mason 
and a member of Al Koran Shrine. He 
was widely known in the trade, espe- 
cially among the older members all over 
the country. Masonic funeral services 
were held at Wade Memorial Chapel 
in Lake View Cemetery on Tuesday 
afternoon. 


Death of H. E. Alsterlund 











Boston Jeweler a Victim of Pleurisy After 
a Week’s Illness 


Boston, Mass., April 20.—The death 
is announced of Henry E. Alsterlund, 





THE LATE HENRY E. ALSTERLUND 


for many years prominently identified 
with the jewelry trade in this city. He 
was a member of Charles, Henry & 
Crowley, Inc., and H. E. Alsterlund & 
Co. He died at his home in Roslindale 
after a week’s illness of pleurisy. He 
was 52 years of age. 

Mr. Alsterlund was born in West Rox- 
bury and attended the Boston schools. 
After conducting the manufacturing 
concern of H. E. Alsterlund Co. at 387 
Washington St., for several years he 
moved to Bromfield St., and later to 
School St., and finally to City Hall Ave., 
where he also conducted a retail busi- 
ness. Mr. Alsterlund was associated 
with Charles & Crowley, who sold their 
shares to him later. He was a 32nd 
degree Mason. 

Mr. Alsterlund is survived by his 


widow, a son, Henry E., Jr., and two 
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brothers, two daughters and a sister. 
Both brothers are in the jewelry busi- 
ness in the Washington building. His 
business in City Hall Ave. will be con- 
tinued by his two daughters, Florence 
L. and Edith H. Alsterlund. 

The funeral was attended by many 
members of the trade, in which Mr. 
Alsterlund was highly respected. The 
sympathy of the trade is extended to 
the bereaved. 








Pending Tax Bill Affords Merchants 
No Relief From Double Taxa- 


tion on Installment Sales 


WASHINGTON, D. C., April 23.—No 
relief from double taxation on instal- 
ment sales will be afforded by the pend- 
ing tax bill to merchants desiring to 
change from the cash or accrual basis 
to the instalment method of reporting 
income unless an effort is made to pro- 
tect their interest when the bill is 
brought to the floor of the Senate. This 
can be accomplished only by an amend- 
ment to the bill as the Senate Finance 
Committee has simply adopted Section 
44(a) of the House bill, which provides 
for reporting income on the instalment 
basis, but does not relieve a merchant 
who has paid, under the cash or accrual 
method, the whole tax on an instalment 
sale transaction not yet completed, from 
further tax liability when changing over 
to the instalment basis. 

This prejudicial circumstance was 
brought to the attention of the Senate 
Finance Committee by the National 
Retail Dry Goods Association and other 
retail organizations but was ignored by 
the committee, in accepting without any 
modification the provision of the House 
bill, which reads as follows: 

“Section 44—-(a) Dealers in Personal 
Property.—Under regulations prescribed 
by the Commissioner with the approval 
of the Secretary, a person who regularly 
sells or otherwise disposes of personal 
property on the instalment plan may re- 
turn as net income therefrom in any 
taxable year that proportion of the in- 
stalment payments actually received in 
that year which the gross profit realized 
or to be realized when payment is com- 
pleted, bears to the total contract price.” 








Middleton, Inc., is moving June 1 
from its present quarters at 129 Central 
Arcade to 117 E. Flagler St., Miami, 
Fla. The new store is in the new Shore- 
land building, next to the First National 
Bank corner and will give the concern 
one of the finest locations in the city. 
The business was started in Miami 
about six years ago and incorporated in 
September, 1927, with Earle L. Middle- 
ton, as president and treasurer and 
Edna <A. Middleton, secretary. Mr. 
Middleton is president of the Florida 
Retail Jewelers Association. His home 
was originally in North Attleboro, Mass., 
and he was with the J. A. Foster Co. 
of Providence, for 10 years and with 
Maynards in Miami before starting for 
himself. 
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DIRECT IMPORTERS OF . 


CHINESE JADE 


IN GEM AND COMMERCIAL 
QUALITIES 


Pieces Suitable For Rings, 
Pendants, Brooches, Bracelets, 


Charms, Hat Ornaments, 
Necklaces and Choker 


Combinations 


AMERICAN GEM & PEARL CO. 


SIX WEST FORTY-EIGHTH STREET 
NEW YORK CITY 


Dealers - Cutters - Importers 


Gems of Every Description 
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THE WASHBURN 
MAGIC NUT 
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Now Made in 
18K. WHITE GOLD 
Platinum—18K—14K—14K B.P.—Merling 


39 suet 
SAFETY CATCH 


Open For Brooches, etc. Closed 


18K.White. 18K., 14K., Large and Small Size 
Descriptive Circular on Application 

Pear) Drilling and Adjusting a Specialty 
Special Order Work and Repairing 
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We are awake and at your service. Call 
on us for the latest importations of the 


USUAL and also the UNUSUAL 
STONES. 


Diamonds, Pearls, Precious, Synthetic and Imitation Stones 


S. NATHAN @& CO., inc. 


Importers and Cutters 
71-73 NASSAU STREET, NEW YORK 





The Buyers’ Directory 


Price, $1.00 


Jewelers Publishing Corp. 
11 John St., cor. Broadway, New York 
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CUT FOR THE TRADE 
PROMPT SERVICE—EXCELLENT WORKMAN- 
SHIP—REASONABLE PRICES 
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Window Smashers at Work 





Four Cases Reported But Comparatively 
Small Amount of Loot Obtained 


ADELPHIA, Pa., April 25.—Win- 
"igen sins have been busy with 
Philadelphia jewelers and loan offices of 
late but in four cases obtained only a 
small amount of loot. In two of their 
most ambitious attempts the thieves 
were routed by policemen who fired at 
them but apparently missed. 

The jewelry store conducted by the 
R. Pinkstone estate at 142 S. 52nd St. 
was attacked by three men who drove up 
to the store early in the morning and 
smashed the display window with a 
wrapped brick. The crash of the glass 
was heard by a night watchman, who 
ran to the store and surprised the rob- 
bers, who dashed for their car, which 
had been left with the engine running, 
and escaped. 

William Pinkstone, manager of the 
store, one of the largest in that section, 
said the thieves only obtained a few 
meshbags and some cheap necklaces. 
All the valuable jewelry is taken from 
the window to the safes at night. The 
total value of the loot was about $200. 

The pawn shop of Joseph Rieder, at 
Ridge Av. and Oxford St., was the 
scene of a similar attempt and in this 
case the smashers were also surprised 
by a policeman who emptied his revolver 
after them as they fled. He saw two 
negroes about to rifle the window and 
as he approached they jumped into a 
car and fled. They obtained some cheap 
jewelry and three revolvers from the 
window before the bluecoat appeared. 
The pawnshop of Maurice Kauffman at 
10th and Arch Sts. also received a visit 
from smashers who escaped with rings, 
watches, bracelets and other jewelry 
valued at about $600. 

The window of the jewelry store of 
Boris Poul at 733 Snyder Av. was 
broken by a rock, and two men who 
had driven up to the place in an auto- 
mobile, escaped with jewelry valued at 
about $225. 








Charged With Smuggling 





Montreal Jeweler and His Wife Arrested as 
They Leave Train and Are Held in 
Bail for Hearing 


_MonrTREAL, QuE., April 21.—Rene Ro- 
billard, jeweler, of 907 Bleury St., and 
his wife were arrested on Thursday 
morning by Investigators Hurson and 
Robert of the Canadian Customs and 
Excise on charges of smuggling jewelry 
into the country. The arrest was made 
a few minutes after they had alighted 
from a New York train and were leav- 
ing the station. They were taken to the 
Customs Office, where both were 
Searched. The officials report that on the 
man was found $1,000 worth of jewelry 
findings, and that the woman had $400 
worth of unfinished merchandise, con- 
cealed beneath a towel that was around 
her body under her clothing. 


THE JEWELERS’ CIRCULAR 


The couple had been under suspicion 
and the custom official had been watch- 
ing the trains for some days on the 
lookout for them. When they boarded 
the train on Thursday they saw the 
couple and sat in a coach a few seats 
away from them. When the custom in- 
spector went through the train inspect- 
ing baggage they both said that they 
had no dutiable goods to declare. 

On arriving at Montreal the detectives 
alighted first and waited until Robillard 
and his wife had left the station before 
arresting them. When brought before 
Judge Cusson in the Arraignment Court, 
the prisoners pleaded not guilty to the 
charge of smuggling. Robillard was or- 
dered held on bail of $3,000 and his wife 
on $1,000 bail for preliminary inquiry 
April 26. 








Held in $50,000 Bail 





Three Young Men Charged with Holding Up 
New York Diamond Salesman Waive 
Examination in Detroit Court 


DETROIT, MicuH., April 18.—Louis 
Goldman, Albert Bloom and Herman 
Ziderman, all of Chicago, captured in an 
attempted $200,000 diamond robbery, in 
Highland Park, on April 3, waived ex- 
amination before Justice George L. Bad- 
der, in Highland Park, on April 18, and 
were ordered held for trial. Bonds to- 
taling $300,000 were asked by Justice 
Badder, who set each defendant’s bail 
at $50,000, with two sureties. 

The three defendants, all 22 years old, 
were arrested at the point of revolvers 
by three Highland Park patrolmen, who 
were attracted to the scene of the hold- 
up, they said, by the cries of Albert 
Ginzberg, New York diamond salesman 
who, it is claimed, was on the point of 
being abducted. Ginzberg had two wal- 
lets on his person at the time contain- 
ing diamonds valued at $200,000, it is 
stated. 

The attempted holdup, wiich was con- 
sidered one of the most spectacular ever 
attempted in Highland Park, took place 
on Woodward Ave., in the vicinity of 
the plant of the Ford Motor Co., and 
was witnessed by many persons. Ginz- 
berg had just left the establishment of 
the Brown Jewelry Co., when he was ap- 
proached by the trio, he said. 

Following the arrest of the youths, 
they were questioned by Assistant Prose- 
cutor John D. Watts, who said that all 
three told different stories. It was 
learned recently that Bloom is wanted 
by the Illinois authorities to serve a one 
to 20 year sentence on a robbery charge. 








Market Prices for Silver Bars 


The following are the quotations for 
silver bars in London and New York as 
reported for the past week: 

Selling Price 


London U.S. Gov’t New York 

Date Official Assay Bars Official 
April 17... 26% 59% 57% 

ee Sree 59% 57% 

.. 2Si.. 2eae 59% 57% 

“« 20... 26% 59% 5736 

© 21..5 26% 5934 573% 

“« 623... 26x 60 5756 
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Judge Landis Presents Rings 
to World’s Baseball Cham- 
pions at Stadium in 


New York 


es presentation of rings to each of 
the New York Yankees as World 
Champions, was an important and im- 
pressive feature of the ceremonies which, 
last Friday, marked the opening of the 




















RING PRESENTED TO THE YANKEES 


Yankee Stadium for the 1928 baseball 
season. Judge Landis, baseball com- 
missioner, made the presentation to the 
players as they stood in front of his box 
at the Stadium. 

The rings presented to each of the 
baseball players were beautiful in de- 
sign and were selected by the National 
Baseball Commission with Judge Landis 
as chairman, from a group of designs 
submitted by several well known jewelry 
firms. The illustration herewith shows 
the actual size of the top of the ring 
and also gives a side view. 

The ring is finely and artistically 
carved and has an American eagle, sym- 
bolizing the American game. This is 
surmounted by a tiny baseball and a 
streamer bearing the words “New 
York.” Below the eagle are the num- 
bers “1927.” In the top of the ring 
has been mounted in platinum, a dia- 
mond, which is surrounded by a laurel 
wreath, the edge reading “New York 
Yankees World Champions.” The weight 
of each ring is nearly one ounce of 
solid green gold. The ring was de- 
signed by Col. Charles J. Dieges and 
made by his firm, Dieges & Clust, manu- 
facturing jewelers, 15 John St., New 
York. 








The Made in Memphis Exposition will 
be held at the Auditorium, N. Main and 
Poplar Sts., on May 21-26. Ernest L. 
Polk is director. There has come to be 
some cosmopolitan feature to the lines 
manufactured there, and while jewelry 
to only a modest extent is manufactured, 
there are several well-equipped shops 


‘and establishments in Memphis. 
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Last Honors Paid 





Over One Thousand Persons, Including 

Leaders in Business and Civic Life, At- 

tend Funeral of Henry Birks, 
Montreal 

MontTREAL, QUE., April 19.—The fun- 
eral of Henry Birks, one of Montreal’s 
foremost business men and head of 
Henry Birks & Sons, Ltd., one of the 
most prominent jewelry concerns in 
Canada, who died Monday night as was 
reported in last week’s issue of THE 
JEWELERS’ CIRCULAR, was held at the 
American United Church, today, and 
attended by hundreds of prominent peo- 
‘ple of Montreal. The body was placed 
at rest in Mount Royal Cemetery. 

As founder of the firm of Henry Birks 
& Sons, Ltd., he was known and re- 
spected from coast to coast and his busi- 
ness interests as well as his social and 
charitable contacts were represented at 
his funeral by the presence of civic, busi- 
ness and social figures. 

A special tribute was paid to the late 
Mr. Birks by the United Church in hav- 
ing the Rev. Richard Roberts, a former 
pastor of the American United Church 
return from Toronto where he is now 
pastor at Sherbourne Street United 
Church, to conduct the funeral services. 
Crowds packed the church and ap- 
proaches in spite of the wet nasty 
weather when at 2.15 the service was 
started. Roses piled high on the coffin 
were outstanding among many floral of- 
ferings. Members of the firm of Henry 
Birks & Sons, Ltd., as well as employes 
attended in a body. 

Tribute to Henry Birks, as a man of 
integrity, a man who had made his im- 
press on his generation, an impress 
which would persist, was paid by Rev. 
Dr. Roberts during his eulogy. 

“Just as he was pure he was gener- 
ous,” declared Dr. Roberts. “He looked 


. on wealth not as something to be 


amassed but to be shared and he shared 
it royally. There was nothing ostenta- 
tious about his generosity.” 

There were those present, the minis- 
ter felt, who could speak intimately of 
his career and his achievement. “I be- 
lieve it to be true,” he said, “that the 
thing he was is very much greater and 
much more significant than the things 
he did. If we had been able to ask what 
manner of word he would have spoken 
after him he would rather not have him 
but the Master whom he served long 
and faithfully spoken of. 

_“His was a character of singular prin- 
ciples. In all his personal dealings and 
relations he was always unassuming. 
His sheer business integrity’ has been 
proved in this city for two generations. 
He was honest. He could be nothing 
else. He was the dispenser of hidden 
generosities. And of his deep piety these 
walls might speak. No more devoted 
worshipper ever entered into this place. 

“Of the debt this city owes him I am 
not competent to speak and you know 
it without my telling. He was found in 
every good cause, and yet that which 
was himself was the greatest gift he 
gave to his city. 
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“He was warm-hearted, kindly, and 
imparted something of his own qualities 
to those who met him.” 

“His whole life was an example,” Rev. 
Dr. Roberts concluded, ‘one of fine in- 
spiration, and he leaves a great memory 
behind him. He has gone forth, his 
spirit pure and unsullied.” 

The chief mourners were W. M. Birks 
and Col. Gerald W. Birks, sons, Arthur 
Birks, a brother, Henry G. Birks, Gerald 
A. Birks, M.C., H. M. Birks, W. Noble 
Birks, and Victor M. Birks, grandsons, 
G. Drummond Birks, Carl Birks, great 
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grandsons, and J. Earl Birks, of Tor- 
onto, a nephew. There is also another 
son who survives and who is at present 
in Egypt, J. Henry Birks. 

Included in the many wreaths and 
floral offerings were the following: Staff 
of Henry Birks & Sons, Montreal; 
staff of Henry Birks & Sons, Halifax; 
staff of Henry Birks & Sons, Winni- 
peg; directors and staff of Ryrie-Birks, 
Toronto; Mrs. H. H. Walker, Andrew 
R. McMaster, Mrs. Thomas J. Drum- 
mond, May and Alfred Gifford, Mrs. 
Roys, Mrs. Ure, Mr. and Mrs. Alex. Mc- 
Dougall, Miss M. S. Wittnaner, W. W. 
Sullivan, the grandsons, Alfred T. Ba- 
rin, the Royal Garage, E. Raymond 
Pease, E. W. Lindsay, Mrs. S. P. Mur- 
phy, H. and A. Saunders, members of 
the Board of Management of the Asso- 
ciation for the Blind, Marjorie Birk Lal- 
tle, Mr. and Mrs. Claude Birks, of Cal- 
gary; Mrs. McBillap, members of the 
firm of Henry Morgan & Co., Mrs. W. 
A. Hastings, members of the staff of 
Henry Birks & Sons, Ottawa. 

National Council of Y. M. C. A. of 
Canada; Howard H. Patch, Ltd.; Young 
Men’s Christian Association, Edson L. 
Pease, the John Murphy Co.; the T. 
Eaton Co. of Montreal; Mr. and Mrs. 
F. W. Dalin, Charlotte, Isabella and 
Matilda Nixon; Mr. and Mrs. Paul C. 
Drummond, Mr. and Mrs. John Ross, 
Goldsmith Brothers, P. E. Nobbs and G. 
T. Hyde, Mr. and Mrs. D. A. Kirkland, 
Edmonton, Alta.; Mrs. Harry Ryrie, 
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James Ryrie, Mrs. Arthur Lyman, Sir 
Frederick Williams-Taylor, Levy Bros. 
& Co., Ltd.; Mr. and Mrs. George H. 
Converse, John Joseph Gibbons, the 
American Presbyterian Church, Edith, 
Freda, Harold and Arnold Birks, Van- 
couver, B. C.; members of the Calgary 
staff of Henry Birks & Sons; directors 
of Mappin & Webb of Canada; Frank 
Benedict, Mr. and Mrs. William D. 
Lighthall, and Alice Lighthall; Frank 
H. Phelan, Vernon G. Cardy and direc- 
tors of the Mount Royal Hotel Co., the 
Vancouver Employes’ Association of 
Henry Birks & Sons, Limited. 

Mr. Birks was in his 88th year and 
died after an illness of three weeks. He 
was born in Montreal in 1840, the son 
of John Birks, a member of a well known 
firm of cutlers who came to Canada 
from Barnsley, Yorkshire, in 1832. He 
was educated in the Montreal High 
School, following which he engaged in 
the jewelry business as an employe of 
the firm of Savage & Lyman. He 
remained with this firm for 20 years, 
during which time he became a junior 
partner and made many trans-Atlantic 
trips for buying. In the course of his 
lifetime, he crossed the Atlantic 177 
times. 

Mr. Birks went into business on his 
own account in 1879, establishing the 
store at 222 James St. In 1894 he moved 
to a more advantageous location at the 
corner of St. Phillips Square and St. 
Catherine St., where the business has 
remained ever since and where the pres- 
ent large building which houses the firm, 
was erected. Since that time the firm 
has expanded widely, with branches at 
Halifax, Ottawa, Toronto, Winnipeg, 
Calgary and Vancouver. 

Mr. Birks remained quite active re- 
cently, giving his personal attention to 
his business. He spent his 87th birth- 
day at the store, and was frequently 
there attending to business matters. 

He had a retentive memory, and often 
recalled incidents of the early days of 
the city, illustrating its remarkable 
growth and progress as a business cen- 
ter. Mr. Birks was extremely popular 
with his employes, always maintaining 
cordial relationships with them. He 
trained many of them that they might 
occupy important posts with the com- 
pany, pursuing the policy of promoting 
men from within the organization. 

Mr. Birks was actively concerned with 
all public movements affecting the inter- 
ests of the trade. Some years ago he 
appeared before a Parliamentary Com- 
mittee at Ottawa which was consider- 
ing a duty on diamonds. In.the course 
of his evidence he put his hand in his 
pocket, and pulled out a handful of dia- 
monds worth several thousand dollars. 
“That is why,” said he, “you can not put 
a duty on diamonds, you can not 
stop them coming in because they are too 
easily hidden.” It was a dramatic and 
convincing gesture. 

Of strong physique he interested him- 
self in military matters and was an orig- 
inal member of the Victoria Rifles, and 
was with his regiment on duty during 
the Fenian Raid of 1866. Mr. Birks at- 
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tributed the retention of his vigor to a 
ripe old age to his regular and temper- 
ate habits. 

Mr. Birks was an active figure in the 
religious and social life of the city. He 
was a member and elder of the Ameri- 
can Presbyterian Church, and a gover- 
nor of the General Hospital, the West- 
ern Hospital, the Verdun Protestant 
Hospital, and the Alexandria Hospital, 
also a generous supporter of the Y. M. 
C. A., to which he gave $25,000 in 1909, 
and a liberal supporter of other philan- 
thropic institutions. 

He married Miss Harriet Phillips 
Walker, daughter of William Walker 
of Brantford, Ont., who predeceased him 
two years ago. 

The Montreal Star, on April 17 paid 
the late Mr. Birks the following edito- 
rial tribute: 

“Montreal today mourns the loss of 
one of its most distinguished citizens. 
Henry Birks was a man whose career 
cast luster upon the city of his birth. 
Born here 88 years ago, he has been a 
resident of the metropolis all his life, 
and the story of his business achieve- 
ment is bound up with that of the city’s 
development. In the course of half a 
century he created and built up a firm 
of jewelers whose reputation is now in- 
ternational. This was largely a per- 
sonal accomplishment, for he gave it 
unremitting and close attention from 
the start, and he watched the gradual 
growth of his business with the keen eye 
of a man who had set himself to attain 
a definite goal. This, however, did not 
prevent him from taking an active part 
in the city’s social life, nor was he un- 
mindful of his social obligations. He 
gave generously and freely to all deserv- 
ing charities, and in particular was 
greatly interested in and liberal to all 
hospital organizations. He was held in 
the highest esteem by his wide circle of 
friends, and he leaves an unblemished 
reputation and the record of a worthy 
and upright life, as well as a family 
trained in the traditions he had always 
upheld and carrying on those traditions 
both in business and in public life.” 








Death of Charles F. Karr 


WASHINGTON, D. C., April 22.— 
Charles F. Karr, aged 58 years, for 
many years a dealer in antique jewelry, 
died yesterday in a local hospital, after 
an illness of several months. His place 
of business was located at 517 13th St. 

Mr. Karr was born in Washington, 
being the son of the late Jacob Karr, in 
the jewelry business here for a number 
of years. He was very active in church 
affairs, and was a member of the First 
Presbyterian Church. 

At one time Mr. Karr, who was widely 
known as being interested in water 
sports, was president of the Corinthian 
Yacht Club. 

Surviving him are a brother, Henry 
C. Karr, also a jeweler of this city, and 
three sisters, Miss Julia Karr, of Wash- 
ington; Mrs. Emma Hanvey, now in the 
Philippine Islands, and Mrs. Amy Ben- 
ner of Washington. 
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Funeral services were held in a local 
undertaking parlor and the body was 
buried in Rock Creek Cemetery. 








Interesting Luncheon 





Members of the Chicago Jewelers’ Associa- 
tion, Hear of Good Work of Their 
Association in Helping 
Prosecute Criminals 


Cuicaco, April 23.—An _ interesting 
and well attended luncheon meeting was 
held by the Chicago Jewelers Association 
on Tuesday of last week at the Palmer 
House. President Albert Ellbogen pre- 
sided. The business session was brief. 
Bayardi Bros., of this city, were elected 
to membership. President Ellbogen, 
with very fitting remarks concerning his 
service to the trade, introduced Frank 
Milhening, chairman of the Good and 
Welfare Committee of the association. 
It was under the administration of Mr. 
Milhening as president that Chicago 
Jewelers Association inaugurated the 
war on crime in the jewelry trade. 

Mr. Milhening briefly told of what has 
been accomplished and outlined in de- 
tail some of the cases handled. He 
pointed out the benefits derived by the 
trade in reducing the annual losses to 
one-third what they were and securing 
much lower insurance rates in this dis- 
trict. He urged the cooperation of all 
members in the trade. 

The next speaker was Judge Harry 
B. Miller of the Superior Court. Judge 
Miller prefaced his remarks by compli- 
menting the association upon the work 
it is doing and particularly upon the 
efficient and complete manner in which 
their attorney, Francis V. Healy, of 
Goldman, Allshouse & Healy, had pre- 
pared the cases that come into his court. 

Judge Miller then discussed criminal 
procedure in the State and pointed out 
how changes would speed up justice. 








To Look into Chain Stores 





Bill in Congress Seeks Investigation by 
Federal Trade Commission 


WASHINGTON, D. C., April 21.—An 
investigation of chain store organiza- 
tions to determine whether any of their 
practices in the purchase and sale of 
merchandise constitute a violation of the 
anti-trust laws is proposed in a bill in- 
troduced in Congress by Representative 
George R. Stobbs of Massachusetts. The 
bill provides that the investigation 
should be made by the Federal Trade 
Commission. Representative Stobbs’ pro- 
posal was inspired by complaints re- 
ceived by him from constituents regard- 
ing price-cutting by chain stores. 

The Federal Trade Commission now 
is engaged in an investigation of the 
resale price maintenance practice with 
a view to advising Congress regarding 
the enactment of legislation to curb 
price-cutting of trade-marked merchan- 
dise. Representative Stobbs feels, how- 
ever, that the price maintenance inquiry, 
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which will not be completed for several] 
months, is not broad enough to disclose 
the true nature of chain store competi- 
tion. According to Mr. Stobbs, whole- 
sale tobacco dealers in the Worcester 
district complained that chain stores 
were selling cigarettes at retail below 
the actual cost to them. 
Representative Stobbs’ bill has been 
referred to the Committee on Interstate 
and Foreign Commerce but it is prob. 
able that no action will be taken on it 
until the December session. It is ex. 
pected that the Commission will have 
completed its investigation of the resale 
price maintenance practice by that time. 








Morris Waxman, New York, Files 
Schedules After Creditors Start 
Bankruptey Action 


Involuntary bankruptcy proceedings 
were started in the United States Dis- 
trict Court, New York, last Thursday, 
against Morris Waxman, retail jeweler, 
138 E. Houston St. On the same day 
the action was instituted, Mr. Waxman 
filed schedules listing his liabilities at 
$28,063 and assets of $15,375. All of 
the jeweler’s debts represent unsecured 
claims while his assets include: cash on 
hand, $75; stock in trade, $15,000, and 
machinery, tools, etc., $300. 

The petition was filed by Sternberg & 
Rosen, attorneys in the Woolworth 
building on behalf of the following 
creditors: Moe Lenkowsky & Son, $250; 
James Moskowitz, $250, and the Morris 
Jewelry Co., $39. 

Among the largest unsecured credi- 
tors are the following: Louis Batlin, 
$227; Ben Cohen, $654; Henry David- 
son, $685; H. Epstein & Bros., $1,412; 
Eventov Diamond Co., $844; Goldstein 
& Krivitsky, $1,377; Sidney Glassman, 
$940; The Good Co., $300; A. L. Hodes, 
$2,992; Isgur, Press & Borin, $284; 
Julius Koblentz, $365; Morris Landau, 
$1,049; Moe Lenkowsky & Son, $3,500; 
Metropolitan Watch Co., $628; Malenka- 
Sagar Co., $224; K. Polishook, $740; 
Regal Jewelry Co., $203; Reich & 
Rottenberg, $362; Rex Jewelry Co., 
$288; Louis A. Ross, $414; J. J. 
Schmuckler, $2,202; S. Steinglass, Inc., 
$348; A. Suderov, $706; Tancer & 
Wasserstrom, $1,044; Triangle Jewelry 
Co., $1,163; Bertha Weinstock, $1,072; 
William Glaubinger, $728 and Nathan 
Moguloff, $2,000. 








North Dakota was well represented 
at the meeting of the Minnesota jewel- 
ers when the annual convention is held 
in St. Paul, April 24 and 25. At the 
annual convention of the North Dakota 
organization held in Fargo last year, it 
was decided that a great deal of in- 
formation could be obtained if the 
North Dakota dealers could accept the 
invitation of the Minnesota group to at- 
tend their meetings. It was decided to 
accept, and now, 40 North Dakota jewel- 
ers prepared to go to St. Paul, ac- 
cording to Max Rabinovich of Grand 
Forks, president, of the North Dakota 
association. 
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Death of William Kammerer 





Heart Trouble Claims Philadelphia Jeweler 
While on Way to Hospital 
PHILADELPHIA, PA., April 25.—The en- 
tire jewelry trade of this city was sad- 
dened by the news of the sudden and 
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untimely death of William Paul Kam- 
merer, whose life had been spent in the 
jewelry business and who was known to 
everyone in it, as well as to many in the 
trade in New York and elsewhere. He 
was one of the most popular men in 
the business and news of his passing 
came as a severe shock, not only to his 
associates in the store of S. Kind & 
Sons but to all who knew him. 

To all appearances Mr. Kammerer was 
enjoying the best of health. He had 
left his home at 5856 Christian St. and 
‘was on his way to business with his 
eldest son, Warner Kammerer, when he 
was taken suddenly ill while on an ele- 
vated train. Warner assisted his father 
from the train at a station and took 
him to a drug store where Mr. Kam- 
merer collapsed. He was taken to a hos- 
pital in a taxi but died on the way, a 
sudden heart attack being given as the 
cause, 

Mr. Kammerer was born in Philadel- 
phia on Jan..15, 1881. He attended the 
Philadelphia schools and then learned 
the trade of watchmaker under his 
father, Harry A. Kammerer. In 1895 
he took a position with Col. J. Warner 
Hutchins, and served him for 23 years, 
rising from errand boy to the position 
of manager of Colonel Hutchins’ store, 
which during the later years was prac- 
tically in Mr. Kammerer’s charge. When 
Colonel Hutchins sold his business in 
1919, Mr. Kammerer associated himself 
with S. Kind & Sons and was with them 
up to the time of his death, serving in 
the diamond department. 

He was an active member of Columbia 
Lodge 91, F. & A. M., of which he was 
Past Master. He was also a trustee of 
the Grand Lodge of the State of Penn- 
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sylvania, and a member of its law com- 
mittee. 

He is survived by his widow and two 
sons, W. Warner, 23, who is active in 
another line of business, and Norman, 
12; also by his mother and two brothers, 
Albert and Harry. 

The funeral was held Monday after- 
noon from an undertaking establishment 
and was largely attended. Burial was 
private. 








Schragers Convicted 





Two Members of Chicago Firm Found 
Guilty of Concealment of Assets— 
Joseph Simmons Not Guilty 


Cuicaco, April 19.—Rudy Schrager 
and Daniel D. Schrager were convicted 
on April 17 in the Federal Court at Chi- 
cago on the charge of concealment of 
assets in connection with the recent 
bankruptcy proceedings. A verdict of 
not guilty was directed by the Court as 
against their co-defendant Joseph Sim- 
mons. 

The Schragers are brothers and, in 
partnership with Simmons, were former- 
ly engaged in the jewelry manufactur- 
ing business at 177 N. State St., Chicago, 
as R. N. Schrager & Co. On Nov. 30, 
1926, Rudy Schrager disappeared and at 
the same time several thousand dollars’ 
worth of diamonds, jewelry, mountings, 
ring models and other merchandise like- 
wise disappeared. 

Shortly thereafter an involuntary pe- 
tition in bankruptcy was filed against 
the partners. When the receiver in bank- 
ruptcy assumed possession, the assets on 
hand consisted of practically nothing ex- 
cept machinery, tools and fixtures. At 
a special examination before the Ref- 
eree, Daniel D. Schrager and Joseph 
Simmons testified to the effect that the 
missing merchandise was on hand the 
evening before Rudy Schrager disap- 
peared; that this merchandise had been 
locked in the safe in the bankrupts’ 
place of business but was not there the 
following morning. 

Later Rudy Schrager returned. Both 
he and Daniel D. Schrager filed sworn 
schedules in which they set forth that 
the missing merchandise had _ been 
turned over to Joseph Simmons on 
memorandum. In their testimony before 
the referee the Schrager brothers ac- 
cused Simmons of taking the missing 
merchandise and Simmons accused the 
Schrager brothers of having done so. 

The jewelry industry owes a vote of 
thanks to Assistant United States At- 
torney Edward J. Hess for the expedi- 
tious manner in which this case was 
handled. Recognition should also be 
given to Attorney Frank R. Leonard, 
representing the Trustee in Bankruptcy, 
for the assistance which he rendered to 
the District Attorney’s office in prepar- 
ing the case for trial. 

Credit for starting the prosecution 
goes to the National Jewelers Board of 
Trade and the National Association of 
Credit Men, both of whose investigations 
developed facts on which the charges 
were based. 


65 


Tariff Classification on Drilled 
Pearls Now Effective 


The Bureau of Customs, in a letter to 
the Collector of Customs at New York, 
made public April 17, directed that the 
decision of the Customs Court relative to 
the classification of drilled pearls (Ab- 
stract 5539) be made effective immedi- 
ately without regard for the usual 30- 
day delay. The letter, which was cir- 
cularized throughout the service, follows 
in full text: 

“The Bureau is in receipt of your let- 
ters of the 30th ultimo and 5th instant, 
relative to the classification of drilled 
pearls, temporarily strung, of a kind 
ordinarily used for necklaces. 

“You state that the liquidation of en- 
tries covering pearls, other than seed 
pearls, temporarily strung, has been 
suspended since the publication of the 
decision of the Court of Customs Ap- 
peals in T. D. 42589, and you request in- 
structions as to whether the extension of 
this ruling to embrace pearls other than 
seed pearls shall be made immediately 
effective and also whether it shall be ap- 
plied to unliquidated entries. 

“The decision in question should be 
made immediately effective as to un- 
liquidated entries covering seed pearls, 
temporarily strung, and should be ex- 
tended to other pearls entered after 30 
days after the publication of the decision 
in the weekly Treasury Decisions in ac- 
cordance with T. D. 42448. In view of 
the fact, however, that the Customs 
Court, under date of March 14 (Ab- 
stract 5359), passed directly on the 
classification of pearls graduated, 
matched, and strung in necklace length 
for facility in transportation only, and 
held them dutiable at 35 per cent ad 
valorem under paragraph 1403 of the 
tariff act, this decision should be applied 
to all unliquidated entries covering 
identical merchandise even though im- 
ported before the expiration of the 30 
days after the publication of T. D. 
42589.” 








New Enterprises 





W. F. Willging has opened a jewelry 
store at Tilden, Neb. 

Johnson & Hutchinson, Ltd., a new 
jewelry have opened a store on Portage 
Ave., Winnipeg. 

Roger F. Price, Inc., is the name of a 
concern which has taken out papers of 
incorporation at Dover, Del., to deal in 
jewelry of all kinds. The incorporators 
are Mark W. Cole, James H. Hughes, 
James L. Wolctoo. 

Harry Doolittle is opening a jewelry 
store at Burlington, Wis. 

A new jewelry store has been opened 
in the Beadle building, Juneau, Wis., by 
Henry Raabe. 

Louis Lipshutz has established a jewel- 
ry store at Stevens Point, Wis., under 
the style of the Little Jewelry Store. 








Fred D. Elleser has moved from 
Lynnville to Evansville, Ind. 
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Washington State Jewelers Meet at Spokane 





Members of Retailers’ Organization Hold Annual Convention at Spokane, on April 17 and 18 
—Interesting Addresses Delivered; Officers Elected and Banquet Enjoyed 


SPOKANE, WASH., April 19.—Fifty re- 
tail jewelers of the State of Washington 
gathered in Spokane Tuesday and 
Wednesday for the 16th annual conven- 
tion of the Washington Retail Jewelers’ 
Association. President Horace Condy of 
Sedro-Woolley conducted the two-day 
business meeting. 





SAM S. COHEN, PRESIDENT-ELECT 


Registration of out-of-town  dele- 
gates was handled by a committee of 
Spokane jewelers, headed by Sam S. 
Cohen, president of the Spokane Jewel- 
ers’ Club. Mr. Cohen made the address 
of welcome, following the formal open- 
ing of the general session by President 
Condy. 

Charles H. Larne, president of the 
Seattle club, made the response. The 
next order of business was the presi- 
dent’s annual address, in which Mr. 
Condy stressed truth in advertising, care 
of business ethics and the trend of busi- 
ness management and selling. He said: 


ADDRESS OF PRESIDENT CONDY 


The year just passed has been one of many 
changes in retail merchandising, that of 
jewelry as well as other lines. We have 
had and are still having a period of what 
some é€all “selective prosperity’ and others, 
“profitless prosperity.” The cost of selling 
has gone up, production cost down. 

Constant advertising is needed to carry 
beyond the efforts of salesmen. Products 
and business must be known, for the public 
easily forgets. This calls for large expen- 
ditures. 

The mortality of business, in the number 
of failures and liabilities, has kept at a 
high level indicating the process of elimina- 
tion which is going on. It behooves us, who 
are engaged in the) jewelry business, to be 
alert, closely attentive to our _ business 
methods, openminded so that we may grasp, 
and aggressive that we may apply new 
methods of business as they develop. I be- 
lieve that some methods that may be sound 
in principle have been carried to such an 
extreme in practice that they have had and 





are still having a detrimental effect on the 
standing of the jewelry business before the 
buying public. 

_Somewhere I read this: “A nickel is a 
nickel and a dime is a dime and a dollar 
is a dollar all the time; it does not make 
any difference what you do, but get the 
money.” What a fallacy! Let us keep our 
business ethics on a high plane. “So shall 
pt} dwell in the land and verily we shall be 
ed. 

The outlook for business during 1928 
throughout the country, in the main, is good 
so far as we can learn from those who are 
supposed to be authorities on such matters, 
but we will have to be extremely careful 
that our balance at the end of the year 
show in the black and not in the red. I 
know of one firm that did a business of 
—* in 1927 and just stayed out of the 
re 


It will be beneficial to recognize the neces- 
sity of curtailment in selling costs. The 
greatest enemy of maximum profit and ser- 


- vice is the human reluctance to give up a 


policy that has been in force for years. 
It seems to be a reflection on our past judg- 
ment but its continuation may mean a more 
serious reflection on our present intelligence. 

Competition for the customer’s dollar is 
keen. The music trades, the automobile and 
the call of the road to use it, electric appli- 
ances of all kinds for the home and many 
other things make it necessary for us of 
the jewelry business to be up and doing 
that we may get our fair share of that 
dollar. 

During 1928, about two million boys and 
girls will enter into wedlock. Practically 
all of them will need some jewelry, silver- 
ware, a clock if only an alarm clock, or 
other things we jewelers sell. Let’s see to 
it that these things are bought from us and 
not from other stores that handle some of 
our type of stocks. Let us diligently go 
after the trade of the young people, for 
it is they, mostly, who buy our goods or for 
whom our goods are bought. 

During the past year there have been 
several “get-to-gether” meetings of the 
jewelers in Seattle, Tacoma, Spokane, 
Everett, Bellingham and other places. This 
is to be commended. Close contact with 
others in our craft is beneficial. Let’s work 
with our fellow jewelers in our community, 
state and with the national association. It 
will be well for each one of us to acquaint 
himself with the activities of the national 
association, the Harvard Research Bureau, 
the Horological Institute of America, the 
Jewelers’ Mutual Fire Insurance Co. and the 
National Publicity Bureau, and give them 
what support we can. : 

There is something coming up to vote 
on next fall which is of vital importance 
to jewelry merchants. It is to be in the 
form of a reclassification resolution as ap- 
plied to taxation of personal property. 

Lester M. Livengood of Spokane will ex- 
plain the proposed change in taxation before 
the closing session of this group. He is 
the managing secretary of the Spokane Tax 
League. Don’t fail to hear him as he will 
have a message for the entire group. We 
may have another tax fight on our hands 
like we had with the Federal tax a few 
years ago. 

In closing, I wish to express my thanks 
and appreciation to all who so _ willingly 
cooperated with the officers in carrying on 
the work of our association during the 
year just past, to our able and efficient 
secretary, for to him is largely due the suc- 
cess of our association, and to our hosts, 
the jewelers of Spokane. It has been their 
wholehearted team work which has put over 
this convention. 

Let us work together, fellow jewelers, 
harmoniously for the making bigger and bet- 
ter and more profitable this business in which 
we are so happily engaged. 


REPORT OF SECRETARY HINDLEY 


Dr. W. J. Hindley, Seattle, for the last 
five years secretary and treasurer of the 
group, next made his reports. He stated 
that at present there were 300 names on 
the association’s mailing list, and that 


it was his hope that even a greater num- 
ber might be added during the coming 
twelve months. 

“The national office is too distant from 
this State to give us the care to de- 
tailed organization which we so badly 
need,” Dr. Hindley stated. “From now 
on we must depend on our state organ- 
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ization to assist us in our program pro- 
cedures. 

“The membership angle is always be- 
fore us, and it is only through a soli- 
darity that we may expect to find 
strength. This strength will come 
through membership, which I feel must 
be built up. Each member himself is 
responsible for the furtherance of this 
end. 

“The insurance of the group should 
be an appealing factor in the increasing 
of our roll. It has proved a splendid 
advantage for our members. The group 
idea should be supported, if for no other 
reason than to protect the individual 
jeweler from such a situation which will 
arise in November at the polls. At that 
time a vote will be cast for a proposed 
reclassification of property taxation. 
Should the measure become a law, it will 
burden business and especially the 
jewelry business. Such will then be- 
come classified as merchandising of 
luxuries. 

“We should see that the movement is 
beaten, for otherwise we will be the 
losers. We must stand as a body to pro- 
tect ourselves in this instance, and this 
can only be done through a solidarity, 
brought about through increased mem- 
bership. My plea is, build up the Wash- 
ington Retail Jewelers’ Association and 
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make it a body whose word must be 


ded 
es Hindley presented an auditors’ 


statement on the financial standing of 
the organization as of April 10. Both 
the secretary's and treasurer’s report 
were accepted as read. =r 

Members of the association were 
guests of the Spokane Chamber of Com- 
merce at the noon luncheon, following 
the conclusion of the opening morning 
sion. Dr. Hindley was the speaker for 
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the occasion. He used as his subject, “A 
Modern Robinson Crusoe.” 

An executive session, for members 
only, was held in the afternoon at the 
Davenport Hotel. The meeting was con- 
ducted in the form of a round table dis- 
cussion, with representatives from dif- 
ferent districts acting as leaders. “The 
New Competition” was the topic for dis- 
cussion. 

H. Arold of Seattle spoke on “What 
Does It Mean,” and J. E. Merrick, Ta- 
coma, took for his subject, “What Are 
Its Causes?” The outcome of the new 
competition was discussed by A. L. Sar- 
tori of Spokane. 

A sightseeing tour of the city was 

made in the afternoon. All delegates to 
the convention were furnished automo- 
biles and guides. The cars visited the 
many parks, residential districts and in- 
dustrial plants in and near the city. At 
6.30 o’clock in the evening the visitors 
were entertained at a dinner dance in 
the Hall of the Doges of the Davenport 
Hotel. 
_A special conference on “Organiza- 
tion of Service” marked the opening of 
the second and closing day’s program, 
April 18, Recommendations from the na- 
tional association were presented by Al- 
bert B, Jones, western vice-president of 
Seattle. 

All papers and discussions were based 
on references to organization service. 
The keynote of the session centered about 
solidarity of such organizations, effect 
of price cutting in the retail business 
and a policy of truth in advertising. 


THE JEWELERS’ CIRCULAR 


ADDRESS OF REGIONAL VICE-PRESIDENT, 
ALBERT B. JONES 


Mr. Jones stressed the point of coop- 
erative organization for the protection of 
merchants in retailing, advertising and 
as a means of combating the resolution 
proposing the reclassification of property 
taxation. 

“Through organization jewelers may 
make specific demands for protection 
against any proposed reclassification of 
taxable property, which appears to be a 
discrimination against jewelers in gen- 
eral,” Mr. Jones said. “Organization for 
publicity purposes will strengthen retail 





ALBERT B. JONES, REGIONAL VICE- 
PRESIDENT 


selling and cooperation in advertising, 
which amounts to group advertising, 
should be fostered. 

“The jeweler today must be modern. 
He must be a clear-thinking business 
man, paying attention to the demands 
of his public and the organization which 
stands in back of him. Affiliation with 
the State and national groups, therefore, 
is necessary. 

“Too much emphasis cannot be laid on 
memberships in these groups, which will 
go far in endeavoring to correct present 
faults in business and essay protection 
for the merchants in years to come.” 

The next order of business centered 
about a round-table discussion on the 
subject: “What can be done to enlist 
a greater interest from State groups?” 
John Penn Fix of Spokane first spoke 
on matters pertaining to the larger 
jewelry firms of the State. 

“Lack of interest in group organiza- 
tion, that the personnel of a store to 
a large extent determines the policy of 
the individual concern and that the big- 
ger stores’ interests are different from 
those of the smaller merchant are among 
the outstanding reasons for larger 
jewelry stores ignoring the plea for co- 
operative organization,” Mr. Fix stated. 

“Also, the bigger store feels that it 
does not wish to be identified in any 
manner with the small merchant who 
continually finds 


it necessary to cut . 
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prices to maintain what he feels to be 
a share in the public’s favor. There is 
a serious demand for cooperation in 
merchandising. The death-knell to small 
business is sounded through price-cut- 
ting. 

“IT predict, however, a continued in- 
crease of interest in State and national 
groups and will welcome the day when 
every jeweler in the State can proudly 
point to his membership in such an or- 
ganization.” 





























A. L. SARTORI, WHO ADDRESSED THE 
JEWELERS 


George Simenstad of Pomeroy repre- 
sented the small town merchant in the 
discussion. He pointed out the difficulty 
in obtaining satisfactory employes and 
enlarging a field of business endeavor. 
The two problems continually are a 
source of worry to the small town 
jeweler, he said. 

“How Can the State Association Be 
Made More Serviceable to the Jewelry 
Trade” was the problem presented by 
L. W. Suter of Seattle. 

In his few minutes’ address, he 
stressed the need for strengthening the 
individual jeweler’s interest in organi- 
zation. He spoke briefly on the coming 
November poll, when the reclassification 
of property taxation will be considered. 
He said the jewelers must combine and 
make their voices heard in a loud pro- 
test or they will pay for their inactivity 
through decreased profits thereafter. 

General discussions followed the close 
of Mr. Suter’s remarks, before the as- 
sembly adjourned for noon luncheon. 

The visitors dined with the Spokane 
Advertising Club at the Davenport, 
where an enjoyable program of music 
and short addresses were heard. 

Ambassador Miles Poindexter, who 
also was a guest in the city that day, 
was the principal speaker. He briefly 
outlined the investment of western capi- 
tal in South America and the opportu- 
nities which are continually offered 
there. 

President Condy also appeared on the 
program, speaking in the interests of 
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the jewelers of the State. Mr. Sartori 
added a short summary on the history 
of jewelry. 

At the afternoon session came the 
presentation of reports. An election of 
officers for the coming year followed. 

Sam S. Cohen, president of the Spo- 
kane Jewelers’ Club, was chosen presi- 
dent. Dr. Hindley, who is the acting sec- 
retary-treasurer of the group as the sec- 
retary of the Washington Trades Asso- 
ciation, was renamed to his position. 

Charles H. Larne of Seattle was 
elected first vice-president of the group 
and Gaston Moch of Montesano was 
chosen second vice-president. Trustees 
for the coming year will be M. C. Wall- 
gren, Everett; Noyes Talcott, Olym- 
pia, and J. E. Merrick, Tacoma. 

Tacoma was selected as the convention 
city for the 1929 assembly, the exact date 
of which will be fixed later. 

President-elect Cohen and Dr. Hind- 
ley were chosen as the state association’s 
representatives to the 1928 national con- 
vention at Dallas, Tex., next October. 

The formation of a subsidiary organ- 
ization for wholesalers, jobbers and man- 
ufacturing jewelers was approved by the 
group in the concluding business session. 

Mr. Livengood of Spokane continued 
the discussion of the proposed tax 
change, stressing the necessity of careful 
consideration of both sides of the ques- 
tion. A round table program followed. 
Thirty minutes were devoted to this. 

The concluding feature of the general 
business session was devoted to a clini- 
cal discussion and survey of the jewelry 
business of the State. Facts regarding 
the outside distribution of merchandise, 
tendencies in specialization, problems of 
repair work, the profit question on na- 
tionally advertised goods and how price 
control by manufacturers would affect 
the retail merchant came in for consid- 
eration. 

Value of cooperative advertising, ill- 
board displays and holiday season pro- 
grams also were discussed. Following a 
brief survey of the convention details, 
the assembly adjourned. 

The two-day program was concluded 
with a dinner and dance at the Daven- 
port Hotel in the evening. About 100 
members of the association and their 
friends were present. 








Daylight Saving Time to Become 
Effective Next Sunday in Metro- 
politan District 


Daylight saving time will become 
operative next Sunday in New York and 
suburban territory. The clock is to be 
set ahead one. hour. Theoretically this 
is to be done at 2 a. m. Sunday. Actu- 
ally it may be done at any hour con- 
venient. The main thing is to have the 
clock indicate it’s 8 o’clock Sunday 
morning when really it is only 7 o’clock. 

The New Haven, Long Island and the 
Central Railroad of New Jersey will 
start operating their trains on daylight 
saving time. The New York Central 
and several other railroads, although 
continuing to operate trains on Eastern 
standard time, will advance the time of 
departure of most trains an hour. 
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Oklahoma Jewelers Meet 





Discussion of Important Trade Topics Marks the Convention of 
the State Retail Jewelers’ Association at Oklahoma City 


OKLAHOMA CITY, OKLA., April 19.— 
The Oklahoma Retail Jewelers Asso- 
ciation, in their 22nd annual convention, 
April 16 and 17, in Oklahoma City, in 
resolutions gave approval of the Kelly- 
Capper bill pending in Congress, which 
seeks to give protection to manufactur- 
ers’ prices when placed on articles, and 
also commended the Baumes law in New 
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York, having to do with the sentencing 
of habitual criminals to life imprison- 
ment. 

Manufacturers who advertise re-sale 
prices on their merchandise also were 
referred to in the resolutions, in which 
the association desired to call attention 
“to the fact that in many cases these 
prices do not cover the actual overhead 
of the retailer, and therefore should be 
revised so that they will do so.” 

Manufacturers and jobbers also were 
appealed to in the resolutions adopted 
in the matter of distribution of catalogs, 
and the association gives this expres- 
sion: 

“Resolved, that because of the 
growing injury through it, we re- 
spectfully call the attention of 
manufacturers and jobbers to the in- 
discriminate distribution of their 
catalogs, and ask that in justice to 
everybody interested they carefully 
revise their mailing list.” 

The convention was called to order by 
President M. B. Smith promptly at 10 
o’clock Monday morning, and after a few 
remarks by the president, Mayor W. C. 
Dean of Oklahoma City, proprietor of 
one of the leading jewelry stores here, 
welcomed the members to the city. 
While not a member of the association, 


he believed in the principle of organiza. 
tion, and wished for the organization g 
prosperous future. 

In his address to the members, Pregj. 
dent Smith said: 


ADDRESS OF PRESIDENT SMITH 


Dear Brother Jeweler: 


I assure you it is a great pleasure and J 
esteem it a great honor to preside as presi- 
dent over this body which represents one 
of the most ancient and_ honorable profes. 
sions the world has ever known. A man to 
be a real jeweler and represent the rea] 
jewelry profession must be a man that igs 80 
honest his honesty cannot be questioned, 
This is something most of you here know 
some of our craftsmen come very, very short 
on. Yet we are proud to know that the 
majority still stand in the rank and file of 
the ancient and honorable standard bearers 
of our profession. 

Brothers, our various associations repre- 
senting the jewelry industry are just as 
strong as their weakest spot; it is nothing 
more than a great chain in the commercial 
world. Its actual strength is only as stron 
as its weakest link, and our weakest lin 
is in members. The next link is “members,” 
the next link is “members’’—yea, the fiftieth 
link is still ‘‘members.” If we could have 
50 per cent of the real jewelers to actually 
braze themselves into this great 24 karat 
chain, which stands for quality and not dross 
we could accomplish all we need to. 

I say we could demand anything that is 
vital to our industry and get it. Stop and 
think for just one minute of the things we 
could do if our craft had the grit to demand 
it. We could say to the wholesaler, “Do you 
retail?’ If he does, his name would be 
“Dennis,” and you know what “Dennis” 
means. We would only buy from him when 
we wanted to pay retail price. Wake up. 
Any man or firm who will come to you and 
sell you merchandise, then, after he supplies 
your wants, go or send his merchandise out 
to your customers is nothing more than a 
two faced robber. Yes, he is still worse, 
for a robber wouldn’t pretend to be your 
friend. Then again when some dishonorable 
“would be’ jeweler comes along and tries 
to sell your merchandise below what it costs 
to handle, then make a leader out of your 
line so he can stick the buyer on something 
else, we could ask the wholesaler to cooperate 
a little more in making him act right. The 
wholesalers could do the same thing with 
the bootlegging manufacturers if they would 
only get together. We couldn’t stop this in 
one year, maybe not in two or three, yet 
we could make it so unprofitable they would 
soon get out of the game. 

We could have sat back and said there is 
no use to say anything about the 5 per cent 
tax; in fact there were a lot of jewel 
ers who didn’t, and if justice was done to 
them they would be paying this 5 per cent 
to the association that got them from under 
the burden. If all of us would have acted 
then as we do toward our present evils we 
would have all been paying 5 per cent 
tax yet. 

Furthermore we could say to the whole- 
salers who send out their catalog to people 
who don’t carry jewelry and who are not 
jewelers, “We don’t want your catalogs 0 
your merchandise,” I assure you it would 
stop and it should be stopped. It seems 
funny that these people cannot realize that 
they are only tearing down whatever the 
honorable jeweler is trying to build up, that 
is principles that our ancient and honorable 
eraftsmen stood for. 

Now for God’s sake and our own let Us 
wake up and demand our rights. We have 
no right to ask anyone else to do it for us 
Let’s be 100 per cent in attendance at 
of our meetings and see if we cannot help 
and be helped. I thank you. 


In discussing the distribution of cata- 
logs, mentioned by the president, which 
brought out the resolution before t 
ferred to, members of the association 
spoke of instances within their observa 
tion. In a number of towns catalogs 
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could be found in most any drugstore, 
sometimes tobacco stores, or other place 
convenient for reference, with no appar- 
ent thought of proximity to the jewelry 
store. These catalogs in many cases 
came from the same company from 
which the jeweler bought his goods. 
Consensus of opinion as expressed by 
members of the association was that 
“some way must be found to control the 
distribution of catalogs by the houses, 
and this can be aided by a firm and de- 
termined stand taken by the associa- 


tion.” 


ADDRESS BY T. L. COMBS 


The Sherman anti-trust law cannot 
prevent chain stores, nor can we prevent 
retailing by wholesalers, Tinley L. 
Combs, regiona! vice-president of the 
American National Retail Jewelers’ As- 
sociation, said, in an address before the 
association. The department stores, 
chain stores, and other merchants now 
spreading out into the handling _of 
jewelry, furnish the worst competition 
the retail jeweler has to contend with 


now, according to the speaker. “The 
Sherman anti-trust law has worked 


backwards in the matter of relieving 
merchants,” A modification of this law, 
under the circumstances, could be asked 
for with entire justification, it was sug- 
gested. 

Also, jewelry sold in department stores 
or chain stores, usually was sold for less 
than the bona fide retail jeweler can sell 
it for. This would lead to a cheaper 
type of goods, harmful in many ways. 
Not only are jewelers affected, but the 
ever expanding movement toward chain 
stores in other lines was cited to show 
the tendency of the times. 

But it all goes to show that conditions 
are changing, Mr. Combs said. The 
present situation that has come upon 
the retailer is one that probably will 
work out on the old principle of the 


‘survival of the fittest. 


Working together jewelers will help 
each other greatly, and it was suggested, 
that centering all efforts into one body 
would bring about group action. 

Round-table talks and the conference 
room, where representatives of all 
phases of the trade could get together 
and talk over their conditions, would re- 
sult in a lot of good to all, Mr. Combs 
believed. Invite the catalog houses to 
join in this, he said, and frankly present 
matters as they confront the retailer. 
This would have some effect in the 
elimination, or at least proper distribu- 
tion of the catalog, he believed. It 
would not hurt to try, and might be the 
thing needed. 

Manufacturers should market their 
product through retailers, it was sug- 
gested, because if this plan were car- 
ried out in all its phases the industry 
could be restored on a much safer basis. 
But retail jewelers of Oklahoma should 
become interested in the state organiza- 
tion and join it, adding to the strength 
of any effort the association might make 
Mm any direction that would secure any- 
i needed to the success of the indus- 
ry. 


THE JEWELERS’ CIRCULAR 


GENERAL DISCUSSIONS 


Instead of assigning formal subjects 
to special speakers, discussion was open 
to any one desiring to speak when the 
subject was announced. In the matter 
of “Advertising, and How to Make It 
Pay,” Dave Strasmick of Ardmore 
started the discussion by saying that he 
depended, first, on the newspapers, which 
he regarded as the best means of in- 
forming the general public what the 
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jewelry man has to sell. He did very 
little direct mail advertising. Others 
speaking on the subject said they had 
used mail advertising with variable de- 
grees of satisfaction. Mr. Strasmick 
said that he had been unable to trace 
any direct results from signs but be- 
lieved they were a necessary part of 
the adverttsing business. These were di- 
rect methods, and any other kind of ad- 
vertising would be so much guesswork. 
Window display, although a subject of 
its own, came in with the discussion on 
advertising. The window is the “Eye of 
the Store,” it was suggested, and it 
must be made attractive or people will 
not be interested in the store. 
“Installment Merchandising,”  dis- 
cussed as other subjects were, brought 
out many different ideas. That it is a 
legitimate method of doing business, 
none questioned, but that the giving of 
credit should be done with close dis- 
crimination was generally accepted as a 
sound principle. W. C. Montgomery of 
Shawnee, said that in giving credit on 
installments, the date of each payment 
was made known and if a payment was 
missed, he would notify the parties. If 


‘it ran to a second, then he insisted on 


a return of the goods. When they knew 
that this would happen, he said the cus- 
tomer would be sure that payments were 
not neglected. Another retailer made a 
careful investigation of anyone asking 
for credit, and if reports were satisfac- 
tory the credit was extended. 

“Who Is Your Competitor,” and “What 
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Is a Legitimate Price of Watch and 
Jewelry Repairing,” were subjects dis- 
cussed together. One instance was cited 
where the jeweler had as a next door 
neighbor a druggist “just on the other 
side of a thin partition,” who sold 
clocks, numerous other things usually 
found in a jewelry store, kept a jewelry 
catalog and did some business. With 
others there might be across the street 
a competitor who cut prices on work and 
goods to such an extent that practically 
all profits in the business were elim- 
inated. 

Cooperation among jewelers was 
urged by L. A. Ferrell, banker of Hen- 
nessey, who addressed the association 
along general lines. “As a banker I am 
concerned in you more than you may 
think,” he said. “Are you getting a 
proper profit out of your business, and 
are you conducting your business right?” 

Make fair prices on goods to be sold, 
and repair work to be done, and “stick 
to them,” Mr. Ferrell said. “I buy goods 
because of the confidence I have in the 
man. Confidence, and not always price, 
is what you must go by. But organize.” 

Try to make it desirable to become a 
member of your organization, and bring 
your competitor along with you at the 
meetings, the speaker suggested. Spend 
money economically on publicity, and 
work for your organization, for it will 
pull business for you all the 24 hours of 
the day, he said. 

The secretary’s financial report, as 
audited by a committee appointed for 
that purpose, showed that during the 
past year receipts to the amount of 
$699.44 had come into the association. 
Expenditures of $104.58 had been made, 
leaving a balance of $558.88. 

The following officers for the next year 
were elected: J. W. Owsley, Chickasha, 
president; Fred Harle, Durant, first vice- 
president; Ben Smith, Alva, second vice- 
president; W. C. McCoy, Cushing, sec- 
retary-treasurer. 

M. B. Smith, Pauls Valley; George R. 
Holmes, Hennessey; W. C. Montgomery, 
Shawnee; Frank White, Guthrie, and O. 
H. Holland, Woodward, were named as 
the advisory committee. 

By motion adopted the association de- 
cided to make its meeting time the sec- 
ond Monday and Tuesday in April. 

The resolutions were as follows: 


Resolutions 


_ The Oklahoma Retail Jewelers Association 
in 22nd Annual Convention assembled, in 
Oklahoma City, this 17th day of April, 1928, 
would respectfully express gratitude to Al- 
mighty God, for the blessings of citizenship 
and prosperity in our great Republic and 
the commonwealth of Oklahoma; and in ap- 
preciation of the renewed spirit of prosperity 
throughout the land, we hereby extend our 
cordial greetings to our sister state conven- 
tions, and urge their memberships one and 
all to come south to Dallas te the national 
convention this year where we can and 
will lend our aid to all our trade problems 
and prove to you the warmth and joy of 
Southern hospitality. 
+ + * 


Our national officers are so diligent in 
their service in behalf of the craft in general 
and especially through the Harvard Research 
Bureau, the National Jewelers Publicity As- 
sociation, and the Jewelers Mutual Fire In- 
surance Company, as well as their noteworthy 
cooperation with the manufacturing, import- 
ing and wholesale branches of the trade, 
that we feel that too much commendation 
cannot be given them. Likewise, would we 
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say that our present state officers have con- 
ducted this year’s administration so success- 
fully and so satisfactorily that to all of them 
we hereby express our praise and thorough 
appreciation. 


























* * * 


In view of the coming national convention 
to the South this year, be it 

RESOLVED, that our officers be instructed 
to create a special campaign for new mem- 
bers, and that all our jobbers and traveling 
men be requested to assist our officers in 
this, for every retail jeweler in Oklahoma 
should join the association and take pride 
in lending his or her aid in upholding and 
advancing the traditions and ideals of our 
great craft. 

* * * 

RESOLVED, that we express our thanks to 
the jobbers and travelers’ organization for 
the liberal entertainment furnished for this 
year’s convention, and we also appreciate 
thoroughly the advertising placed in our an- 
nual year book by our friends in the trade. 

Our speakers this year have brought mes- 
sages of high value and importance, and we 
therefore express our appreciation for these 
messages which have been of inestimable 
value to us. 

* * *~ 

RESOLVED, that we hereby call the atten- 
tion of those manufacturers who advertise 
resale prices on their merchandise to the 
fact that in many cases these prices do not 
cover the actual overhead of the retailer, 
and therefore should be revised so that they 
will do so. 

* * *” 

RESOLVED, that because of the growing in- 
jury through it, we respectfully call the 
attention of manufacturers and jobbers to 
the indiscriminate distribution of their cata- 
logs, and ask that in justice to everybody 
interested, they carefully revise their mail- 
ing list. 

” * 5 

Mr. T. L. Combs, Regional Vice-President 
of Omaha, who is substituting at this con- 
vention for our own beloved Regional Vice- 
President, Arthur Evarts of Dallas, has pre- 
sented the resolution of last year’s national 
convention relative to President Conrad 
Brotherly’s proposal to create an all inclu- 
sive organization of the manufacturing, im- 
porting and wholesale branches of _ the 
industry with the A. N. R. J. A. as a 
nucleus, and therefore in consideration of 
the far-reaching merit of this proposed in- 
clusion of all those who look to the jewelry 
industry for their livelihood, be it 

RESOLVED, that Oklahoma Retail Jewelers 
Association vote its approval of the all- 
inclusive organization as proposed by Presi- 
dent Conrad Brotherly. 

~ * * 

Believing thoroughly in the great benefits 
of the Jewelers National Publicity Associa- 
tion, the Harvard Research Bureau, and the 
Jewelers Mutual Fire Insurance Company, to 
the retail jewelers of America, we most 
urgently recommend that every member of 
the Oklahoma Retail Jewelers Association, 
become subscribers to the publicity associa- 
tion fund, the Harvard Research Bureau 
fund, and become policyholders in_ the 
Jewelers Mutual Fire Insurance Association, 
and thereby add to the prosperity of the 
craft in general and make very important 
savings to themselves in the matter of in- 
surance rates. 

* * * 

RESOLVED, that we, the Retail Jewelers of 
Oklahoma, do hereby extend our hearty ap- 
preciation for the fine talk and information 
given us by our national vice-president, Mr. 
Combs of Omaha, Neb. We also hope that 
Mr. Combs can be with us next year, and 
all the following years. 

* om a 

The Kelly-Capper Bill now before Congress 
is intended to benefit the entire American 
public as well as the retail merchants of 
America, because it will as a law protect 
everybody from the unscrupulous price cutter 
who is characterized as a spider having the 
puzzled customer in his web. 

The Baumes law has already demonstrated 
its great value as a curb to crime in Amer- 
ica and, therefore, be it 

RESOLVED, that we favor and urge our 

congressmen to strive persistently to enact 
the Kelly-Capper Bill into law and we here- 
by commend most heartily the Baumes law. 
We wish to reiterate our approval of the 
Horological Institute and American Research 
and urge the craft to take full advantage of 
its service and schooling. 


The Roster 


Among the retail jewelers who at- 
tended the convention were: W. C. Mont- 
gomery, Shawnee; D. W. Smithpeter, 
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Watonga; L. J. Dean, Clinton; Norton 
Hawes, Hominy; Frank White, Guthrie; 
Mrs. Frank White, Guthrie; A. F. 
Koetsch, Guthrie; P. W. Dewey, Wau- 
rika; Dave Strasmick, Ardmore; J. W. 
Owsley, Chickasha; A. L. Lamb, Perry; 
T. F. Burns, Oklahoma City; B. C. Clark, 
Purcell; J. H. Randall, Ponca City; P. C. 
Moore, Okmulgee; Ray Devereaux, Ed- 
mond; G. A. Howe, Duncan; A. K. Mil- 
ler, Eldorado; M. B. Smith, Pauls Valley; 
W. W. Wilson, Durant; George R. 
Holmes, Hennessy; Frank G. Ward, 
Anadarko; D. M. Bowers, Lawton; O. H. 
Holland, Woodward; R. A. Houston, 
Springfield, Ohio; G. R. Brown, Okla- 
homa City; T. L. Combs, Omaha, Nebr.; 
F. J. Harle, Durant; P. K. Sturgell, 
Sayre; W. C. McCoy, Cushing; Louise E. 
Baker, Oklahoma City; Mrs. Fred Harle, 
Durant; Mrs. H. A. Crane, Hominy; Mrs. 
Norton Harvey, Hominy; Mrs. Bertha M. 
Sturgell, Sayre; Dixie Louise Sturgell, 
Sayre; F. A. Svejhorsky, Yukon, and 
Mayor W. C. Dean, Oklahoma City. 

Among the traveling men who were 
present were: Billy Hoskins, Shuttles 
Bros. & Lewis, Dallas, Tex.; Lon Baker, 
C. A. Kiger Co., Kansas City, Mo.; 
George D. Goldfarb, Oklahoma City; M. 
M. Bernstine, St. Louis, Mo.; R. K. Kil- 
gore, Storm & Cummings, Dallas, Tex.; 
L.-E. Cuddy, C. & E. Marshall Co., Chi- 
cago; A. L. Blankenmeister, Milton 
Jewelry Co., New York. 








Kidnapped and Robbed 


Member of New York Jewelry Concern 
Victim of Thieves in Detroit Who Steal 
Merchandise Worth $50,000 


DETROIT, MicH., April 21.—Nine men 
and a woman are being held by the po- 
lice in connection with the statement of 
Philip Woolf, of Prutinsky & Woolf, 
New York, that he was kidnapped and 
robbed here yesterday of jewelry valued 
at $50,000. 

Mr. Woolf said he was captured by 
bandits shortly after noon yesterday as 
he left the entrance of the Capitol The- 
ater building at Broadway and Witherell 
Sts., dragged into an automobile and 
robbed. He was hit over the head with 
a revolver when he resisted, he said, and 
thrown from the car at Watson and 
Rivard Sts., several blocks away. 

While Mr. Woolf was making his 
statement a man came to Police Head- 
quarters and reported his car stolen. A 
check showed his car was the same one 
reported used in the kidnapping, the po- 
lice said, and he was held for investiga- 
tion. The car was later found standing 
in an east side street. The police 
then raided a place on Alfred St. and 
arrested six men. Later they arrested 
two more suspects in a place on Third 
Ave. Two of the men, the police said, 
answer the description of the bandits 
broadcast after the robbery. 


Philip Woolf, of Prutinsky & Woolf, 
manufacturing jewelers, 74 W. 46th St., 
New York, returned to the home office of 
the concern last Monday after a harrow- 
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ing experience in Detroit, Mich. Mr. 
Woolf reported to the police of that city 
that just after leaving the Capitol The. 
ater building he was kidnapped and 
robbed of mounted and unmounted 
jewelry worth $50,000. At the concern’s 
office a JEWELERS’ CIRCULAR reporter 
was told that the loss was covered by 
insurance. 








Both Found Guilty 


“Spike” Kenny Convicted of Hold Up in 
Baltimore Jewelry Store and Edgar 
Hurley of Receiving Stolen Goods 


BALTIMORE, Mp., April 27.—After a 
trial which lasted four days, Edward 
(Spike) Kenny was convicted today on 
five counts in the holdup and robbery 
at the jewelry store of William Lipman, 
3200 Block F, Baltimore St., nearly two 
months ago in which jewelry valued at 
$2,300 was stolen. Edgar Hurley, Ken- 
ny’s alleged “pal” in the robbery, was 
found guilty of receiving stolen goods, 
Samuel Levy, of Brooklyn, N. Y., and 
Barney Martin, turned State’s evidence 
and testified at the trial against Kenny 
and Hurley. 

Kenny, alleged ringleader of the gang, 
through his counsel, made a motion for a 
new trial. The verdict of guilty was 
found by a jury after the prosecution 
had presented an exceedingly strong case. 
Judge A. S. J. Owens, who presided, sus- 
pended sentence pending the outcome of 
the motion for a new trial. Kenny has 
long been a thorn in the side of the Bal- 
timore police. He is now serving a nine- 
month sentence in the penitentiary on 
charges of carrying a pistol and being a 
rogue and vagabond. As the result of his 
conviction he can be sentenced to prison 
for 20 years. 

Sentence against Levy, Martin and 
Hurley has been deferred pending the 
outcome of Kenny’s appeal for a new 
trial. Kenny made a futile attempt to 
establish an alibi, but when Levy took 
the stand and told the inside story of the 
robbery the prosecution struck a winning 
stroke. The robbers entered Mr. Levy’s 
store at night and held up the jeweler 
and members of his family. The con- 
victed bandits were prosecuted by Assis- 
tant State’s Attorneys C. H. Wharton 
Smith and Elmer J. Hammer, while Max 
Sokol was counsel for Kenny and Hur- 
ley. Levy pleaded guilty to the robbery 
and Martin pleaded guilty to one count 
of the indictment. 








Watches and wedding rings valued at 
more than $600 were in the loot of the 
thief who smashed the show window of 
Frank Rosen’s. jewelry store, 108 Caron- 
delet St., New Orleans, La., April 17, 
or early the next morning. A negro por- 
ter discovered the robbery ai 7 a.m, 
and called the police. Mr. Rosen’s inven- 
tory showed that 14 watches, two watch 
bands, two diamond rings, a white gold 
ring with aquamarine setting, one fra- 
ternity emblem and two wedding rings 
were missing. The loss is covered by 
insurance, according to the police. 
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A survey of the removals in the trade 
in New York from Jan. 1 until the time 
THE JEWELERS’ CIRCULAR went to press 
indicates that the uptown movement is 
still on, with the result that approxi- 
mately one-third of the number of firms 
which have changed or are changing 
their addresses are now to be found in 
the vicinity of W. 46th, W. 47th, and 
W. 48th Sts. Several new buildings on 
Fifth Ave. considered within the jewelry 
district, are also attracting many firms, 
particularly diamond and other precious 
stone houses. 

Among the removals this year is THE 
JewELERS’ CIRCULAR which on and after 
Monday, April 30, will have its main 
office at 239 W. 39th St. A branch office 
of the publication will still be main- 
tained on the eighth floor of the build- 
ing at 11 John St., which has been the 
headquarters of THE JEWELERS’ CIR- 
CULAR for many years. 

A few East Side concerns have, with- 
in the past few weeks, located on Maiden 
Lane or on one of the other streets of 
the downtown jewelry district. Re- 
movals among concerns within the 
Maiden Lane section are still numerous, 
many of these being confined, however, 
to manufacturing and wholesale jewel- 
ers. 

The following concerns have changed 
their addresses or will be located in 
new quarters on and after May 1: 


A 


manufacturing 


Jewelry Co., 
to 74 W. 46th 


64 Fulton St. 


ee ey. es: 
_—, from 


A 

Abraham & Cohen, Inec., manufacturing 
— from 108 Fulton St. to 74 W. 46th 
t. 

Anderson, Anton J., 
watches and jewelry, 
to 88 Park Place. . 

Anzell, Joseph A., diamonds, from 36 W. 
47th St. to 28 W. 44th St. 

Art Cameo Import Co., importer and man- 


wholesale dealer in 
from 170 Broadway 


ufacturing jeweler, from 93 Nassau St. to 
65 Nassau St. 
B 
Beitchman, L., lapidary, from 106 Fulton 


St. to 74 W. 46th St. 

_ Belenky Bros., wholesale jewelers, from 41 
Forsyth St. to 97 Canal St. 

Berns, Joseph, repairer, from 333 E. 162nd 


St. to 386 E. 161st St. 

Bienenfeld, Jacques, pearls and _ precious 
=~, from 542 Fifth Ave. to 527 Fifth 
ye, 


Brandler Bros., dealers in diamonds, from 
170 Broadway to 48 W. 48th St. 
on ns + ena dealer in diamonds 
welry, fr 8 yr § 
Fitth — rom 108 Delancey St. to 551 
oral, Joseph, wholesale dealer in diamonds 
and jewelry, from 34 East Broadway to 38 
~ Broadway. 
uU e , Tilae ‘ . ai 1“ 
to 10°we oan Co., from 9 Maiden Lane 


Cc 
Cahoone Co., George H., from 200 Fifth 
ve. to 580 Fifth Ave. 


Capitol Credit 


Jewelers, inst - 
ers, from 180 i. é installment jewel 


125th St. to 326 W. 125th 


Carrington & Co., manufacturing jewelers, 
from 1 Maiden Lane to 542 Fifth Ave. 

Charlat, Newman, wholesale jeweler, from 
156 Canal St. to 160 Canal St. ; , 

Claar Bros., precious and semi-precious 
stones, from 68 Nassau St. to 10 W. 47th 
St. 

Corbett & Bertolone, manufacturers of 
platinum mesh and chains, from 17 W. 45th 
St. to 74 W. 46th St. 


D 


De Santis, Giosue, wholesale jeweler, from 
71 Nassau St. to 580 Fifth Ave. ; 

Deutsch & Marks, wholesale dealers in 
jewelry and silverware, from 87 Nassau St. 
to 15 Maiden Lane. 

Dixon, Inc., William, jewelers’ tools, from 
119 Fulton St. to 110 Fulton St. 

Doehrmann, George J., dealer in watch 
and clock materials, from 51 Maiden Lane 
to 15 Maiden Lane. : 

DuMark Co., jewelry and novelties, 
87 Nassau St., to 15 Maiden Lane. 


E 


Eliashow, Abraham, retail, from 366% E. 
Fordham Road to 13 E. Kingsbridge Road. 

Elwyn & Co., Leo, dealers in jewelry, 
antiques and reproductions, from 53 W. 50th 
St. to 23 W. 55th St. 

Eventov Diamond Co., wholesale dealer in 
diamonds, from 95 Nassau St. to 170 Broad- 


way. 
F 


Feingold, Herman, wholesale jeweler, from 


1674 Broadway to 233 W. 42nd St. 
dealer in 


from 


Fidea Watch Co., wholesale 
watches, from 20 W. 47th St. to 580 Fifth , 
Ave. 

Fine, George, wholesale jeweler, from 87 
Nassau St., to 62 W. 47th St. 

Fine, Max & Sons, Inc., diamonds, from 
87 Nassau St. to 62 W. 47th St. 

Frank, Lawrence D., Inc., diamonds and 
es from 65 Nassau St. to 551 Fifth 
Ave. 


Fried & Neely, manufacturer of mountings, 
from 7 W. 45th St., to 74 W. 46th St. 


Fuchs & Co., Simon, wholesale dealer in 
diamonds, from 68 Nassau St. to 10 : 
47th St. 

G 
Ginsberg, Morris, wholesaler, from 356 


Grand St. to 392 Grand St. 
Goldberg, Max, dealer_in diamonds, from 
9 Maiden Lane to 170 Broadway. 


Goldblatt & Polsky, manufacturers of 
ae from 516 Fifth Ave., to 76 
46t St 


Goldblum, Henry, dealer in diamonds, from 
10 W. 47th St., to 580 Fifth Ave. 

Goldfluss, Aaron, retailer, from 1936 Sec- 
ond Ave. to 737 E. 152nd St. 

Goldsmith Bros. Smelting & Refining Co., 
from 20 John St. to 74 W. 46th St. 

Goldstein, M. & I., diamond importers, from 
21 Maiden Lane to 48 W. 48th St. 

Goldstone, Harry, manufacturer of dia- 
mond set rings and mountings, from 35 
Maiden Lane to 48 W. 48th St 
_Guntzburger & Co., J., precious and imita- 
~~ stones, from 565 Fifth Ave. to 527 Fifth 
Ave. 


H 
Harris Watch Co., J., wholesaler, from 
21 Maiden Lane to 64 W. 48th St. 
-Hartley-Watson, retailers, from 133 E. 
42nd St. to 100 E. 42nd St. 
Heilbrun Co., Leo, 


watches, from 1328 
Broadway to 17 W. 45th St. 
Henschel, Marcus W., retailer, from 3429 
Third Ave. to 1166 Boston Road. 
Hochberger & Sons, I., diamond merchants, 
from 10 W. 47th St. to 2 W. 46th St. 


J 


Jeanet Watch Co., wholesale, 


from 143 
Broadway to 116 Nassau St. 7 ' : 
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Jewelers’ Publishing Corp., publisher of 
THE JEWELERS’ CIRCULAR and OPTICAL JOUR- 
NAL, main office, from 11 John St. to 239 W. 
39th St. Branch office still maintained at 
11 John St. 


K 


Kazman, Alex., diamonds, from 93 Nassau 
St.:to 15 Maiden Lane. : ; 

Kirkpatrick & Co., T., retailers, from 624 
Fifth Ave. to the Ritz Tower, Park Ave. and 
57th St. 

Klass, M., importer of watches, from 15 
W. 36th St. to 48 W. 48th St. 

Klein & Co., John G., retailers, from 24 
Barclay St. to 74 Trinity Place. ; 

Kleinman, Max, wholesale dealer in jewel- 
ry and diamonds, from 1367 Broadway to 
64 W. 48th St. ’ 

Kreindel & Co., Inc., makers of diamond 
and platinum jewelry, from 36 W. 47th St. 
to 74 W. 46th St. 


L 


L. D. Manufacturing Corp., manufacturer 
of rings, from 284 Pearl St. to 68 Nassau St. 

Lamberti, Alfred, manufacturing jeweler, 
from 662 Sixth Ave. to 74 W. 46th St. 

Lang & Gansberg, diamond merchants, 
from 37 Maiden Lane to 10 W. 47th St. _ 

Levine & Fruchtbaum, manufacturing 
jewelers, from 100 W. 21st St. to 74 W. 46th 
St 


Levy & Son, Charles M., manufacturing 
from 49 Maiden 


jewelers, downtown office, 
Lane to 71 Nassau St. t . 
Lewis & Harding, precious and semi- 


precious stones, from 16 Maiden Lane to 15 
Maiden Lane. 

Lower & Livingston, jewelry cases and 
tata from 22 W. 48th St. to 14 W. 17th 
St. 


M 


Malkin & Teaman, manufacturers of mount- 
ings, from 36 W. 47th St. to 74 W. 46th St. 

Mandelbaum, Henri, diamond importer, 
from 71 Nassau St. to 580 Fifth Ave. 

Marks, Perry, manufacturer of watches 
and diamond mountings, from 106 Fulton 
St. to 74 W. 46th St. 

Medallic Art Co., from 137 E. 29th St. to 
210 E. 51st St. 

Meyer & Bro., L. S., wholesale dealers in 
materials and jewelry, from 25 Maiden Lane 
to 21 Maiden Lane. 

_ Meylan, A. R. & J. E., wholesale dealers 
in watches, from 552 Seventh Ave. to 264 
W. 40th St. 

_Michelson & Sons, L., 
diamond and platinum jewelry, from 15 
Maiden Lane to 10 W. 47th St. 

_ Mileti Bros., manufacturers of platinum 
es. from 110 W. 40th St. to 15 W. 47th 


. 


manufacturers of 


Morse Bros., manufacturing jewelers, from 

11 John St. to 64 W. 48th St. 

Morse Co., Harry, wholesale dealer in dia- 

monds, from 2 W. 46th St. to 580 Fifth Ave. 
Mossalove Co., precious and semi-precious 

stones, from 15 John St. to 71 Nassau St. 


N 


North American Watch Co., from 15 
Maiden Lane to 10 W. 47th St. 

Paramount Watch Co., importers of 
icc from 87 Nassau St. to 93 Nassau 


4 


Pearlman, R., manufacturing jeweler and 
wholesaler, from 78 Canal St. to 83 Canal St. 
_ Penney, J. C., general merchandise and 
jewelry, from 379 Seventh Ave. to 330 
34th St. 

Platoff, Harry, importer of precious stones 
— pearls, from 65 Nassau St. to 542 Fifth 
Ave. 


Plotka, Max, retailer, from 1233 Castle 
Hill Ave. to 1234 Castle Hill Ave. 

Prip, Folmer, manufacturer of flexible 
platinum bracelets, from 90 Nassau St. to 
74 W. 46th St. 

Prutinsky & Woolf, manufacturing jewel- 
ers, from 71 Nassau St. to 74 W. 46th St. 


R 


_Rabinowitz & Bro., Irving, importers of 
y ean from 35 Forsyth St. to 562 Fifth 
Ave. 

eens th apne W., importer of pearls, 
diamonds and precious stones from 52 

Ave. to 527 Fifth Ave. abeoes 
_Riskin, Joseph, buyer and appraiser of 
diamonds, pearls and precious stones, from 
522 Fifth Ave. to 580 Fifth Ave. 





72 


Rooder, M., importer and cutter of precious 
and semi-precious stones, from 141 Fulton 
St. to 37 Maiden Lane. 

Rough, David R., antiques and silverware, 
from 515 Madison Ave., to 721 Madison Ave. 

Royal Diamond Co., dealer in diamonds, 
from 170 Broadway to 535 Fifth Ave. 

Rubin & Schwartzman, platers and silver- 
smiths, from 102 Fulton St. to 108 Fulton St. 


S 


Salzman Bros., wholesale jewelers, from 
36 John St. to 13 Maiden Lane. 

Satz Bros., diamond importers, from 93 
Nassau St. to 580 Fifth Ave. 

Scharf, Abraham S., wholesale jeweler and 
repairer from 57 Forsyth St. to 149 Canal 
St 


Schenker, David, manufacturer of chains, 
from 99 Canal St. to 125 Canal St. 

Schmitt, Carl A., manufacturing jeweler, 
from 665 Fifth Ave. to 74 W. 46th St. 

Schneider, Abraham, manufacturing jew- 
eler, from 106 Fulton St. to 74 W. 46th St. 

Schwartz, Kirwin & Fauss, manufacturers, 
from 26 Barclay St. to 53 Park Place. 

Shapiro & Son A., manufacturers of plati- 
num watches, from 71 Nassau St. to 48 W. 
48th St. 

Shire, Albert, dealer in diamonds, pearls 
and precious stones, from 2 W. 46th St. to 
527 Fifth Ave. 

Sitzman, Gold & Posner, importers of dia- 
monds and jewelry, from 8 Eldridge St., to 
105 Canal St. 

Sprung, Sol, dealer in diamond jewelry, 
from 7 W. 45th St. to 10 W. 47th St. 

Steinberg, Sam, watch repairer, from 558 
Southern Boulevard to 108 Fulton St. 

Stoeger, Inc., A. F., importers of firearms, 
from 224 E. 42nd St. to 509 Fifth Ave. 

Szabo & Beer, factory and jewelers’ finding 
ee from 42 Bond St. to 15 E. 16th 
St. 


fig 


_Tassara, L., manufacturing jeweler, from 
25 Maiden Lane to 36 John St. 


V 


_ Veeck, Emil C., wholesale dealer in pre- 
cious stones, from 505 Fifth Ave. to 542 
Fifth Ave. 

Viatte, Mare., manufacturer and importer 
of watches, from 65 Nassau St. to 74 j 
46th St. 


WwW 


W. & P. Jewelry Co., manufacturer of 
mountings, from 147 Fulton St. to 74 W. 
46th St. 

Waldman, Albert M., wholesale diamond 
dealer, from 7 W. 45th St., to 10 W. 47th St. 

Watch Shop, retailer, from 757 Seventh 
Ave. to 114% Chambers St. 

Weinreich Bros. Co., wholesale jeweler 
from 259 Fifth Ave. to 377 Fifth Ave. 

Wendell & Co., manufacturing jewelers, 
from 25 W. 45th St. to 36 W. 25th St. 

Wittnauer Co., A., importer of watches, 
from 30 W. 36th St. to 402 Fifth Ave. 


Y 
Yokelson Co., importers, cutters and setters 
from 106 Fulton St. to 74 W. 46th St. 
Z 
Zacgheim, Isaac, manufacturer of jewelry 
cases, from 129 Fulton St. to 132 W. 14th St. 


Zuckerman, J. T.. diamond setter from 71 
Nassau St. to 20 W. 47th St. 


Brooklyn 
B 


Brodske, Jacob, retailer, from 138 Throop 
Ave. to 3111 Church Ave. 


D 


Demuth Glass Mfg. Co., manufacturer of 
glass shades and stands for clocks, etc., from 
Newtown Creek, foot of Lombardy St. to 
Wythe Ave. at N. 11th and 12th Sts. 


G 


Goldberg, I., retailer, from 3197 Fulton St. 
to 3207 Fulton St. 

Grayson’s Jewelry Shop (Graubart & 
Bernstein) retailers, from 238 Grand St. to 
1716 Kings Highway, 
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P 


Pitkin Jewelry Shop, retailer, from 1648 
Pitkin Ave. to 1650 Pitkin Ave. 


R 


tosen, Louis, retailer, from 3412 Church 
Ave. to 409 Saratoga Ave. 


Long Island 


Winokur, Samuel, retailer, from 16518 
Jamaica Ave. to 92-14 New York Ave., 
Jamaica. 

Weise, Frederick, retailer, from 39a Jerome 
Ave. to 7423 101st Ave., Woodhaven. 


Staten Island 


Reed, Inc., Harold, retailer, from 199 Rich- 
mond Ave. to 209 Richmond Ave., Port 
Richmond. 


Removals and Changes in the 
Chicago District 


Cuicaco, April 23.—Removals in the 
Chicago trade since Jan. 1, include the 
following: 


A 


Anderson, W. C., Co., manufacturer, from 
32 N. State St. to 55 E. Washington St. 

Armbrust Chain Co., manufacturer, from 
1104 Heyworth building to 1108 Heyworth 
building. 

Art, J. L., & Co., auctioneers, from 603 
Mallers building to 315 Mallers building. 


B 


Bardach & Gran, manufacturers, from 1104 
Heyworth building to 1108 Heyworth build- 
ing. 

Barnett, Daniel, Co., manufacturer, from 
1104 Heyworth building to 1108 Heyworth 
building. 

Benrus Watch Co., importer, from 11th 
floor, Heyworth building, to 1311 Heyworth 
building. 

Bentley, W. E., representative, from 31 N. 
State St. to 55 E. Washington St. 

Bourrieu, M., & Co., retailers, from 2403 N. 
Clark St. to 1846 W. Division St. 

Brooks, Miss Rose, bead stringer, from 
15th floor, Heyworth building, to 1104 Hey- 
worth building. 


D 


Dahlman, George, representative, from 1104 
Heyworth building to 1108 Heyworth build- 
ing. 

E 

Elving, Wm., retailer, from 3431 N. Cicero 

Ave. to 3506 N. Cicero Ave. 
F 
Fleming, George, representative, from 1110 


Heyworth building to 1108 Heyworth build- 
ing. 


N. State 


Glassman. E., engraver, from 3 
St. to 5 S. Wabash Ave. 

Golub, Julius. jeweler, from 32 N. 
St. to 5 S. Wabash Ave. 

Grossman, Samuel M.. representative, from 
29 E. Madison St. to 55 E. Washington St. 


State 


H 


Hartzell, S. W., watchmaker, from 15th 
floor, Heyworth building, to 1104 Heyworth 
building. 

Herdan, Sam, diamonds, from 31 N. State 
St. to 5 S. Wabash Ave. 

Heymann, H. M., & Son, representative, 
from 29 E. Madison St. to 55 E. Washington 
St. 

Hotz, Ferdinand, retailer, from 332 S&S. 
Michigan Ave. to 55 E. Washington St. 
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Hubbard, Chas. A., Co., auctioneer, from 
180 N. Wabash Ave. to 10 S. Wabash Aye. 


I 


Ingersoll Watch Co., watches, from 215 Ww, 
Randolph St. to 111 N. Canal St. 


J 


Juergens & Andersen Co., manufacturing, 
from 108 N. State St. to 55 KE. Washington 
Ss 


Le 
Jewel Shop, retail, from 29 KE. Madison 
St. to 55 IE. Washington St. 


K 


Kreisler, Jacques, manufacturing, from 27 
IX. Monroe St. to 55 E. Washington St. 

Kasper & Esh, manufacturing, from 7th 
floor, Heyworth building, to 1104 Heyworth 
building. 


L 


Leach & Miller, manufacturing, from 7th 
floor Heyworth building, to 1104 Heyworth 
building. : 

Lane, S., buyer of stocks, ete., from 32 N. 
State St. to 162 N. State St. 

Lotter, F. S., watchmaker, from 108 N. 
State St. to 55 KE. Washington St. 

Lubin, Nathan, watchmaker, from 32 N. 
State St. to 5 S. Wabash Ave. 

Lyons, Mary Eagan, retail, from 29 E. 


Madison St. to 55 KE. Washington St. 


M 


Martini, Geo. B., engraver, from 17 N. 
State St. to 55 KE. Washington St. 

Merrill, Miss Josephine, retail, 932. S. 
Michigan Ave. to 55 E. Washington St. 

Mertz, John, diamonds, from 108 N. State 
St. to 55 E. Washington St. 

Miller, Harry, representative, from 7th 
floor, Heyworth building, to 1104 Heyworth 
building. 

Murphy, Geo. C., representative, from 
Jewelry Mart to 55 KE. Washington St. 


N 
I 
Newburger, Frank, representative, from 


7th floor, Heyworth building, to 1104 Hey- 
worth building. 






P 


Petterson, J. P., silversmith, from 159 N. 
State St. to 55 KE. Washington St. 

Potter & Buftinton Co., manufacturing, from 
7th floor, Heyworth building, to 1104 Hey- 
worth building. 


R 


Reliance Mfg. Co., manufacturing, from 
1104 Heyworth building to 1108 Heyworth 
building. : 

Rosenshield, Harry, representative, from 
11th floor, Heyworth bui‘ding, to 1311 Hey- 
worth building. . ee 

Rothschild Bros., ivory, from 22 N. Michi- 
gan Ave to 58 KE. Washington St. 7 

Rowbotham, Howard C., representative, 
from 29 E. Madison St. to 55 E. Washington 
St. 
Rudolph, J. P., watchmaker, from 1104 
Heyworth building to 1108 Heyworth build- 


ing. 
S 


Scherer, Albert, retail, from 3420 Lincoln 
Ave., to 3422 Lincoln Ave. * 

Schultz & Marks, bags, from 108 N. State 
St. to 55 KE. Washington St. 

Schwartz, Louis & Son, wholesale, from 
302 Heyworth building to 801 Heyworth 
building. 

Seebeck, Howard, representative, from 1104 
Heyworth building to 1108 Heyworth build- 
ing. 

Sommers, J. J., Co., manufacturing, from 
1110 Heyworth building to 1108 Heyworth 
building. 

Suchard, P. A., retail, from 205 E. Gar- 
field Blvd. to 117 E. Garfield Blvd. 


T 


Trapp, John, watchmaker, from _ 5 
Wabash Ave. to 55 E. Washington St. 


Ww 


Waterbury Clock Co. of Illinois, from 216 
W. Randolph St. to 111 N, Canal St. 


S. 
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Wahrer Bros., retail, from 159 N. State St. 


to 55 BE. Washington St. : 
Weissner & Schierer, manufacturing, 5 S. 
Wabash Ave. to 55 E. Washington St. 


Z 


Zaslow, Joseph, watchmaker, from 382 N. 


State St. to 5 S. Wabash Ave. 


NEW OFFICES AND BUSINESS SINCE JAN. 1 
manufactur- 


810-31 N. 


tlas Silver & Casting Co., 
ine'309 S. Wabash Ave. 
Hess & Hook, representatives, 
State St. ae 
, aol Charles, & Co., 
3, Washington St. p int ; 
Pinca, William G., diamonds, 55 E. Wash- 
ington St. ; 
fawrence 3944% 
Lawrence Ave. : - 
Modern Jewelry Co., manufacturer, 162 N. 
State St. igs ; ; 
Schneidman, L. M., 1353 W. Madi- 
son St. . oe : 
Van Dam, Eduard, diamonds, 55 E. Wash- 
ington St. : mae A 
Wernikoff, Ben, retail, 2757 Milwaukee Ave. 
Williams Jewelry & Mfg. Co., manufac- 
turer, 55 E. Washington St. 


wholesalers, 55 


Jewelry Shop, retail, 


retail, 








Lauds Platinum Law 





Moscow Journal Praises Legislation Passed 
by States of New York and Illinois 


The news of the platinum laws being 
passed in New York and Illinois has re- 
ceived some sympathetic comments in 
the Soviet press. Gorny Journal (The 
Mining Journal) of Moscow prints a 
special article by one I. Buznikoff, who 
says: 

“The jewelry market may be congrat- 
ulated on the new platinum laws effec- 
tive in the States of New York and IIli- 
nois beginning with Jan. 1.” 

Upon giving the essence of the laws, 
I. Buznikoff remarks: 

“The rulings were reacted upon by the 
entire market quite favorably. The 
jewelers well realize the advantage to 
the market resulting from the stand- 
ards for silver and gold, and now that 
pure platinum is legalized they intend 
to introduce similar standards for plat- 
inum. 

“From time immemorial the jewelry 
market was noted for its high honesty 
as regards strict observance of existing 
Standards for noble metals. To guard 
against any future dark stains upon the 
immaculate background of their high 
ethics, the jewelers have adopted these 
new and excellent measures. 

“Adding a considerable amount of pal- 

ladium to pure platinum and selling this 
mixture as ‘platinum’ and at platinum 
prices was one of such ill practices 
against which the new measures are cal- 
culated to take their action. 
_ “Another bad usage consisted of add- 
ing a very small quantity of platinum to 
the so-called ‘white gold’ and selling 
Jewelry made of such a mixture as plat- 
Inum jewelry. 

“The jewelers of America hope for a 
Federal law of same nature to be passed 
by Congress. It would be a welcome ad- 
dition, indeed, to the laws of the nation. 

It would be interesting to know what 
effect such an act would have upon the 
Prices of metals of the platinum group. 
Would not palladium prices experience a 
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drop, since using this metal as an ad- 
mixture to platinum would greatly 
diminish?” 


Death of William B. H. Dowse 





President of Reed & Barton Corporation, 
and Director in Other Companies 
Succumbs Suddenly in a Hospital 


Boston, Mass., April 20.—William 
Bradford Homer Dowse, director of the 
Waltham Watch Co., president of the 
Reed & Barton Corporation, and several 
other companies, died suddenly at the 
Phillips House, Massachusetts General 
Hospital, yesterday. He had returned 
from Europe a week ago after sickness 
had interrupted his travels. On his ar- 
rival at his West Newton home it was 
believed that he was on the road to re- 
covery, but he suddenly became worse. 

Mr. Dowse was one of the most promi- 
nent figures in the industrial and manu- 
facturing world. Much of his time was 
spent in Europe in supervision of his 
European plants. Surviving him are his 
widow, Mrs. Fanny Lee Dowse, and 
three daughters, Mrs. Franklin D. Put- 
nam, Miss Margaret Dowse and Mrs. 
Sinclair Weeks. 

Mr. Dowse, who was born Feb. 29, 
1852, son of Rev. D. Edmund Dowse, for 
26 years chaplain of the Massachusetts 
Senate, was graduated from Harvard 
College in the class of 1873, and Har- 
vard Law School in 1875. In his early 
career as a lawyer he specialized in ‘pat- 
ent law in Boston and New York and 
he became one of the most successful ad- 
vocates in his field in the Federal courts. 
Most of his clients were manufacturers. 
Eventually the manufacturing business, 
in which he had interested himself, de- 
manded so much of his time that in 
1890 he gave up his legal practice to de- 
vote himself entirely to industry. 

He was equally successful in this, and 
he was considered one of the wealthiest 
men in this part of the country. For 
11 years he was president of the Home 
Market Club of Boston, a member of 
the National Association of Manufac- 
turers and the Boston Merchants’ As- 
sociation and the Economic Club. 

His professional career was success- 
ful, but he was obliged to abandon it in 
1898 to give his whole time to his own 
manufacturing interests, as president of 
the Reed & Barton Mfg. Corp., of the 
United States Fastener Co. and of the 
Theodore B. Starr, Inc. 

He was a member of a number of 
clubs, associations and historical socie- 
ties. Among them were: Brae Burn 
Country Club (director and vice-presi- 
dent); First Corps of Cadets Veterans 
Association; Boston Athenaeum Associa- 
tion; Massachusetts Historical Society; 
Colonial Society of Massachusetts; Mas- 
sachusetts Society of Mayflower Descen- 
dants (governor four years); General 
Society of Mayflower Descendants (dep- 
uty governor-general); Pilgrim Society 
of Plymouth; New England Society of 
New York; New England Historical and 
Genealogical Society; Old Colony Histor- 
ical Society of Taunton; Society of Colo- 
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nial Wars; The Sons of the American 
Revolution; Bostonian Society; Massa- 
chusetts Horticultural Society; Wianno 
Club, Cape Cod (president); Club of Odd 
Volumes; Merchants Club of Boston; 
Beacon Society of Boston, and Middlesex 
Club of Massachusetts. 

In May, 1920, he was appointed by 
Gov. Coolidge as his personal represen- 
tative in the tercentenary celebration 
of the sailing of the Pilgrim Fathers, 
in England and Holland. He was re- 
ceived in audience by the Queen of Hol- 
land, and took part in the various fes- 
tivities at Southampton and Plymouth, 
services at the house of Rev. John Rob- 
inson, receptions at the University of 
Lewden, and by the burgomaster of Ley- 
den, and many meetings, dinners and 
luncheons, at all of which he was re- 
ceived with the distinguished considera- 
tion due the deputy Governor of the 
Commonwealth. 

He erected a library in Sherborn in 
memory of his father and mother in 
1913 on the 100th anniversary of the 
birth of his father, Rev. Dr. Edmund 
Dowse, for 65 years pastor of the Pil- 
grim Church in Sherborn. In 1924 
he ereceted a memorial in Sherborn in 
honor of all those who died in the vari- 
ous wars of the United States from 1674 
to date. The memorial was the work of 
Cyrus E. Dallin, sculptor. 

Funeral services were held at 3 o’clock 
Sunday afternoon from his home, 218 
Temple St., West Newton. The Rev. 
Russell H. Stafford, of the Old South 
Church in Boston, conducted the service, 
assisted by Rev. Paul Phalen of the 
Unitarian Church of West Newton. 








Tennessee Retail Jewelers to Meet 
May 17 and 18 at Memphis 


MEMPHIS, TENN., April 23.—The Ten- 
nessee Retail Jewelers’ Association will 
hold its annual meeting at the Peabody 
Hotel here on May 17 and 18. 

President W. W. Deupree, president, 
urges a big attendance. Manufacturers, 
wholesalers and all interested in lines 
allied to the jewelry trade are invited 
to be present. E. H. Murray, Pulaski, 
Tenn., is secretary-treasurer of the as- 
sociation. 

It was previously reported that the 
convention is to be held May 18 and 19 
but the correct dates are May 17 and 18. 








Jewelers’ Gold Bars Withdrawn and 
Exchanged at New York 
Week Ending, April 21, 1928 


The U. S. Assay Office reports: 


Gold bars exchanged for gold 
$950,972.16 


CARRE (1h D.4 6 kee & Oe Oo Seale. 8 ond 
Gold bars paid depositors...... 60,351.01 
EMO s «oid ate ice ore eS $1,011,323.17 


Of this gold bars exchanged for gold 
coins are reported as follows: 


Date Exchange 
Po) ee | (nn ae eae eee ay $408,807.37 
. are areu thu. dicow ass ecat heiress 118,408.24 

= Ria ie alors o ea eave he einen 128,266.64 

63 POR ss cha douse ret nl alowatclers 145,829.10 

- > | a ae Se eee a 71,858.11 

“ BMS aa eds ral Sere wie mary Bass 77,802.70 
RR eso wksktewrnsamaascs $950,972.16 
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Oregon Jewelers Hold Convention 





Members of State Association Join in Golf Tournament, Busi- 
ness Sessions and Big Banquet at Portland—Officers 
Elected and Resolutions Adopted 


PoRTLAND, ORE., April 21.—The an- 
nual convention of the Oregon Retail 
Jewelers Association which was held at 
the Multnomah Hotel in this city on 
Wednesday, Thursday and Friday, 
proved to be one of the most successful 
gatherings ever held by the State asso- 
ciation. Officers were elected for the en- 
suing year, trade topics discussed, re- 
ports submitted and interesting ad- 








CARL GREVE, PRESIDENT-ELECT 


dresses delivered. The golf tournament 
on the first day and the big banquet on 
the closing night were features of an 
altogether enjoyable program. 

Officers were elected as follows: Pres- 
ident, Carl Greve, Portland; vice-presi- 
dents, R. G. Warren, Corvalis; J. S. Zell, 
Portland; P. T. Bubar, Roseburg; sec- 
retary-treasurer, A. A. Keene, Salem; 
executive committee, F. M. French, Al- 
bany, and W. H. Saxton, Portland. 

The golf tournament resulted as fol- 
lows: Lowest gross score: A. S. McIn- 
tyre, Portland; lowest net score, Isaac 
Staples, Jr., Portland; lowest net score 
for out of town players, A. A. Keene, 
Salem; next lowest net score for out of 
town players, W. F. Boettcher, The 
Dalles. 

Prize winners in other events were: 
Oliver S. Olsen, J. F. Gilray, Tom 
Young, C. A. English. 

Prizes donated for the golf tourna- 
ment were a desk set, A. I. Hall & Son, 
Portland; traveling clock, Mayer Bros., 
Seattle; golf club, Oneida Community, 
Ltd.; desk pad, Norris, Allister-Ball- 
Bridges Co.; golf club, Marshall Wells, 
Portland; table lighter, Bernard Italie 
Co., Portland; cocktail shaker, Butter- 
field Bros., Portland; scarf pin, Sig 





Crohn, Portland; metal statue, M. Sel- 
ler, Portland. 

The secretary-treasurer’s report 
showed 112 members now in the State 
association and 80 per cent of the dues 
for the year collected. Two applications 
for membership were received at the 
convention. The amount of money on 
hand April 1, 1927, was 894.74 and the 
total collected during the past year from 
dues and advertising in the convention 
program was $2,228.94. Expenditures 
brought the total cash on hand at the 
time of the convention to $755.46. This 
does not include about $500 on dues not 
yet payable for this year and advertis- 
ing not collected as yet. 

It was decided to affiliate with the 
Oregon Retail Merchants Association, 
the yearly dues for which are $10. 

A committee was appointed consisting 
of F. M. French, Albany, and W. J. 
Hindley, Seattle, to draft a letter of 
congratulation to Representative Haw- 
ley, new chairman of the Ways and 
Means Committee of the House. 

During the course of the convention 
sessions a number of important trade 
topics came up for discussion. 

Resolutions were adopted as follows: 


The Resolutions 


Whereas, the research work of the Har- 
vard University has been of great value to 
the jewelry business in providing us with 
accurate information and data as a basis 
as to cost of doing business and other in- 
formation necessary for the proper and 
successful operation of our respective busi- 
ness, therefore be it 

RESOLVED: That we approve of the work 
of the Harvard University Bureau of Re- 
search, and that we again recommend to 
our National Association that we make every 
effort for the continuance of the work of the 
Bureau, and that a part of the funds of the 
National Association be set aside as a con- 
tribution for the carrying on of this work. 

* * * 


RESOLVED: That the Oregon Retail Jewel- 
ers’ Association, realizing the importance 
and helpfulness of the following Trade 
Associations: Jewelers’ Security Alliance, 
The American Fair Trade League, The 
Jewelers’ Mutual Fire Insurance Company, 
The Horological Institute of America, The 
National Jewelers’ Publicity Association. 

That we indorse and approve the work of 
the above associations for trade betterment 
and that we pledge our membership to the 
support of all of the above associations. 

* + * 

RESOLVED: That we _ hereby record our 
thankful appreciation of the presence of our 
regional Vice-President, Albert B. Jones, of 


Seattle, and for his assistance in the work 
of our 1928 convention. 
* * ca 


RESOLVED: That we heartily indorse the 
administration of our National President, 
Conrad Brotherly. We assure him of our 
full support in his program in accomplishing 
the greatest work that has ever been done 
in the furtherance of the jewelry business, 
and we are as a unit in volunteering our 
services to assist him in any capacity that 
we can. We send kind greetings to him and 
wish for him a continuance of good health. 

* + = 

RESOLVED: That we note with much satis- 
faction the action of the Elgin National 
Watch Co. in continuing this year the same 
form of cooperative advertising as they have 
done in the past, and also in extending their 
plan further to distribute a part of their 
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product directly through the legitimate re 
tail jeweler. 
* * > 

Whereas: For many years the retgjj 
jeweler has suffered through the loss of pbygj. 
ness that has been diverted from legitimate 
channels. The retail jobber and the requigj- 
tion evil has made great inroads into business 
that rightfully belonged to our members: 
therefore be it : 

RESOLVED: That we approve and _ indorge 
the efforts and the work that is being done 
to eradicate the requisition evil by the Port. 
land Chamber of Commerce and we hope 
they will be entirely successful; and be it 
further 

* * * 

RESOLVED: That we do appreciate the 
splendid cooperation that has been accorded 
to us recently by those Portland jobbers who 
do a strictly wholesale business and who 
refuse to sell to the consumer. We assure 
them of our full support in this policy, 


7 ~ a 
RESOLVED: That we thank the Multnomah 


Hotel and our State officers and the Portland 
Jewelers’ Club for their kind hospitality and 





A. A. KEENE, SECRETARY 


for their efforts in making this a most suc- 
cessful convention. 
a * * 

RESOLVED: That we extend our thanks to 
Prof. C. L. Kelly of the School of Business 
Administration of the University of Oregon; 
to Prof. J. Leo Fairbanks of the Oregon 
Agricultural College, and to Dr. W. J. 
Hindley, Executive Secretary of the Wash- 
ington Jewelers’ Association, of Seattle, for 
their well prepared and very instructive ad- 
dresses which were appreciated by all 
present, and that our Secretary write a per- 
sonal letter of thanks. to each one of them. 


RESOLVED: That the Oregon Retail Jewel- 
ers’ Association, in convention assembled, do 
approve fully of the work of many of our 
educators in our public schools and colleges; 
to-promote in our schools and colleges the 
study of art, realizing that it means so much 
to the well being and comfort of the growing 
generation; and that we ask our members 
to support this movement. 

Whereas: We believe that the present 
status of the jewelry industry in America 
demands the combined efforts of the best 
brains and loyal hearts of all branches of 
the industry, and 

Whereas: We believe that the most acute 
and critical of our problems can never be 
satisfactorily solved as long as each unit 
functions by itself Blone ; therefore be it 

*~ 


RESOLVED: That the Retail Jewelers of 
Oregon, in their 21st annual convention 
assembled, do most enthusiastically am 
unanimously support the national association 
in their plan to organize some form of a 
Jewelers’ Industrial Council of America. We 
believe that such an organization composed 
of representatives from the manufacturers, 
wholesalers and jobbers and retail jewelers 
will not only prove to be of great value and 
service in correcting many wasteful am 
destructive trade practices, but in a large! 
sense can advance and further construct 
policies and educational programs which Wil 
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rove to be of inestimable value to the 
Jewelry industry as a whole; be it further 
ResoLveD: That the retail jewelers of 
Oregon commend and support whatever plan 
may be finally adopted by the national asso- 
ciation at the coming convention in Dallas, 
Mex., next October, looking to the most de- 
sirable result. ‘ 
Respectfully submitted, 
RESOLUTIONS COMMITTEE, 
Frank A. Hailkemper, Chairman 
O. A. Harbran 
W. S. Dielschroder 


Mention was made by the president of 
the deaths of three members during the 
last year, and those in attendance stood 





F. M. FRENCH, MEMBER OF EXECUTIVE 
COMMITTEE 


with bowed heads in silent respect to 
their memories. The deceased are: Felix 
Bloch, Portland; William F. Laraway, 
Hood River; Frank G. Will, Albany. 

The big banquet on the last night of 
the convention was a gala affair and a 
fitting climax to a successful convention. 
From start to finish the evening’s pro- 
gram moved along smoothly and a most 
enjoyable evening is reported. A flash- 
light picture was taken just before the 
dinner was served. 








Errand Boy for Chicago Concern 


Victim of An Old Trick 


Cuicaco, April 23—Ralph Spagnola, 
errand boy for S. Wechter Co., 159 N. 
State St., met with an old time game last 
Saturday morning, that cost this con- 
cern the loss of about $1,500 worth of 
customers’ jewelry. 

The boy went on an errand and a 
short distance from the Capitol Building 
a man approached him and asked if he 
would do an errand for him. Spagnola 
had done a previous errand for this 
man and had been paid for it. He con- 
sented and they took a cab to a railroad 
station, where Spagnola received claim 
checks for two grips, the stranger wait- 
Ing in the cab and holding Spagnola’s 
bag of jewelry. 

When Spagnola returned with the 
grips he discovered the stranger and cab 
gone. He returned the grips to the 
baggage room and set out to look for 
his friends, 


When he reported his loss to S. 
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Wechter Co., they immediately called for 
the grips and found them stuffed with 
paper. 
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Russia and Platinum 





Anti-Soviet Journal of Berlin Reviews 
General Situation as to Russian Control 
of the Market 


The platinum situation is thus re- 
viewed in a special article entitled “The 
Russian Platinum” and signed by the 
initials of S. S., which has recently ap- 
peared in the anti-Soviet Russian daily 
Rul (The Rudder), published in Berlin, 
Germany: 

“The pre-war Russia held monopoly 
on the world market of platinum. Two 
hundred thousand ounces of platinum 
were required annually by the chemists, 
electro-technicians, mechanical dentists, 
and jewelers of the whole world. Rus- 
sia provided 93 per cent of this quan- 
tity. Besides Russia, the following 
countries: the United States, Colombia 
and Canada were delivering platinum, 
but in very insignificant quantities. 
‘Russia’s withdrawal’ has caused a real 
catastrophe in the platinum world mar- 
ket. One hundred and fifty-four dol- 
lars was the price of a ‘treble ounce’ of 
platinum in 1920 instead of the 44 in 
1914. A feverish intensification of work- 
ing the old mines and searching for new 
ones has set in. Colombia, which in 
1912 delivered 12,000 ounces, increased 
her output of platinum to 30,000 ounces 
in 1920 and 55,000 in 1925. The search 
for new platinum bearing fields, organ- 
ized by the British, was crowned with 
success. Rich platinum deposits were 
found in Transvaal in 1923, and to ex- 
ploit these, several companies with the 
aggregate capital of $20,000,000 were 
established. 

“Meanwhile, the temporary ‘platinum 
hunger’ had caused sharp changes among 
the consumers of this metal. Some sub- 
stitutes for platinum had appeared, a 
few of which in some cases proved to be 
entirely satisfactory to the consumer. 
Chemists and mechanical dentists had 
diminished their demand for platinum 
considerably. Since the war, the jewel- 
ers only had increased rather than de- 
creased their demand for platinum, con- 
suming 63 per cent of all the platinum 
now sold. 

“The commanding position of Russia 
on the platinum world market has seem- 
ingly gone forever. In 1923 the Soviet 
government made a general contract 
with a big European concern controlling 
the platinum sales the world over. This 
year on, up to and including the year of 
1926, the annual sales of this concern 
were: 10,000 ounces of platinum, 40,000 
ounces, 70,000 ounces, and _ 71,000 
ounces. The last figure is of the year 
1926 and is apparently a maximum 
reached. The time limit of the contract 
with the export firms was up in March, 
1927. The concern agrees to renew the 
contract on the condition that the Rus- 
sian platinum exports be cut in half. 
This condition was not accepted so far, 
and during the last year there were at- 
tempts made to sell the Russian plati- 
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num independently through some Ger- 
man firms. We have figures for the first 
nine months since March, 1927. In this 
period of time 3335.7 kilograms of Rus- 
sian platinum were brought to Ger- 
many.” 








Seattle Jeweler’s Display of Paint- 
ings Emphasized the Relation- 
ship between Gems and Art 


ISTINCT relationship between art 
and the merchandise of a North- 
west jeweler was discovered in a recent 
display at the jewelry store of S. Fried- 
lander & Sons, at Seattle, Wash., some- 
times called “The Gateway to Alaska.” 
Beautiful pictures of Alaskan and 
marine views of that great Northland 
transformed the jewelry store into a 
veritable art salon. The group of ar- 
tistic paintings were the work of Sidney 
Lawrence, skilled Alaskan craftsman of 
sea scenes, and served to add consider- 
able interest to this jewelry establish- 
ment, in the eyes of the artistic and in- 
tellectual set of the metropolis of the 
Northwest. 

In an appreciation of beauty, in ex- 
cellent taste, and in a sense of values 
for the finer things of life, precious 
gems well displayed were shown to be 
akin to the display of an attractive art 
salon with a collection of masterpieces. 

So Friedlander’s store came _ into 
greater prominence as the Mecca for 
those with artistic inclinations, through 
the holding of this private showing of 
pictures of a famous Alaskan painter. 
Lawrence has had his works, treating 
with new insight the sea and Alaska, 
hung before thousands of people in 
American as well as European galleries. 
Prospector, gold miner and railroad 
man, Lawrence knows well his country, 
inasmuch as he has lived there for thirty 
odd years. 

Not only were the many verbal words 
of praise of the pictures shown at Fried- 
lander’s of distinct value, but there were 
in addition paragraphs anent the show- 
ing of the art collection, in the local 
papers as well. Publicity of this tangi- 
ble, constructive sort, therefore, no doubt 
aided materially in making the jewelry 
store more widely and favorably known 
among the refined and cultured classes 
from which this establishment with its 
high-grade jewels and its imported 
novelties, draws its clientele. 

In turning the jewelry shop into a 
salon for the Genius of the Hour, the 
painter of scenes dear to those in the 
vicinity, there is rare opportunity af- 
forded for widening the interest and ac- 
centuating the appeal of the store. From 
merely merchandising, the jeweler be- 
comes a patron of the Arts. 

Colors of canvases may give a great- 
er brilliance and glow to the sparkle and 
glitter of gems, which are, however, 
more glowing and moving, more animate 
as the light falls strikingly upon their 
many facets, than mute landscapes. Ex- 
alted beauty is attained through the Gal- 
lery of Art that serves as a background 
for precious stones, the natural gifts of 
the earth. 
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Empire State Convention at Syracuse 


Nineteenth Annual Gathering Well Attended—-Exhibits Rival Former Years—Mayor Hanna 
Welcomes Jewelers—Many Fine Addresses and Social Features Enjoyed 


Syracuse, N. Y., April 25.—With 400 
delegates in attendance, the 19th annual 
convention of the New York State Retail 
Jewelers’ Association opened at noon 
Monday at the Onondaga Hotel here. A 
striking feature of the convention is the 
large number and wide variety of ex- 





EDWARD LEININGER, PRESIDENT 


hibits. It is the finest and biggest dis- 
play of wares of the trade that has been 
seen at any State convention and it com- 
pares favorably in lavishness and com- 
pleteness with the exhibits at the na- 
tional conventions. 

Charles G. Hanna, mayor of Syracuse, 
in an address of welcome to the conven- 
tion, congratulated the jewelers on the 
manner in which they have kept abreast 
with the times throughout history. He 
said in part: 

ADDRESS OF MAYOR HANNA 


It gives me great pleasure to welcome the 
jewelers of this state, to Syracuse, the central 
city of the state, and I hope you will find 
our hospitality is everything we think it is. 

You gentlemen come here as the repre- 
sentatives of one of the leading businesses 
of the nation and at the same time as the 
representatives of an art that is perhaps 
the most ancient of all arts. It is an‘ art 
that is closely related to the progress of 
mations and races, that is, I might say, a 
barometer of their civilization, their culture 
and their prosperity. 

Primitive man’s first thought was to satis- 
fy the craving of the inner man. After that 
he thought of clothing and shelter. It was 
not until he began to have some degree of 
security from hunger and hardship and ene- 
mies that he had time to think of anything 
but vital necessities. 

As the world became more fit for human 
habitation, more civilized, and as life be- 
came less of a battle against overwhelming 
odds, man began to make for himself pins 
carved from wood or stone or the bones of 
the animals on the flesh of which he lived. 

That was the birth of the jeweler. As 
man’s position improved and his leisure in- 
creased his taste for personal adornment had 
a chance to develop and the carved pins 
became more elaborate. They began to be 





used for purposes not strictly utilitarian. 
They began to be ornamented with glisten- 
ing stones or colored shells. Man’s sense of 
beauty was beginning to develop. 

Step by step as man battled his way from 
the condition of the brute his desire fo 
beautiful things and his ability to conceive 
and create them grew. As a result you can 
read in the gems and the jewels that each 
nation has left the story of its rise to wealth, 
power and culture. 

That is why it is such a striking thing to 
see the jewelers of this state gathered here 
in such numbers and representing such an 
important factor in the business of the state. 

Your success and your prosperity is a 
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token of the unparalleled condition in which 
this nation finds itself today. The Ford car 
has been held up as the epitome of the 
change that has come over the United States 
within the last few years. I used to sell 
Ford cars so I do not want to belittle them. 
I am in the automobile business yet, when 
my official duties give me time, and I believe 
the automobile has been a tremendous factor 
in bringing about this prosperity, this ad- 
vanced scale of living. 

At the same time I contend that the posi- 
tion of the jeweler in the business and eco- 
nomic life of this country is one of the most 
graphic illustrations of the trend of the 
times. 

Your illustrious forbears who made the 
historic rings and coronets, the priceless 
plate and the beautiful goblets now cherished 
in museums and royal collections, created 
for the wealthy few who ruled humanity. 

Today the jeweler’s best customer is Mr. 
Average Citizen and his wife, daughter, sis- 
ter, mother or sweetheart. A few priceless 
jewels, sale of which attracts attention in 
the newspapers, are bought by individuals 
of great wealth, but the bulk of the precious 
stones and ornaments sold over the counters 
in American cities and villages today are 
paid for out of the pockets of the ordinary 
people. 

Here again jewelry shows itself to be the 
reliable barometer of a nation’s progress. 
Just ad in the past it marked the path of 
man from primitive life to conditions of ease 
and luxury so today it tells the story of 
improvement in the circumstances of the in- 
dividual, of the new standard that has come 
to American living. 

You have kept pace with the change, you 
have adapted yourselves to the new condi- 
tions and you are doing so more and more 
all the time. As the nation grows more 
prosperous, more leisured, it makes greater 


demands on the jeweler. You have met 
them with new wares, with old wares made 
more attractive as well as more useful. Yoy 
are a vital link in the great chain of pros- 
perity, the endless circle of buying and sell- 
ing that makes this country what it is to- 
day. May you fin@ your visit to our city 
productive of fresh inspiration to guide you 
in continued progress and ever growing ger. 
vice to the community. ; 
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William D. MeNeil, Utica, responded 
to Mayor Hanna’s address thanking the 
mayor for his words of welcome and for 
his kind remarks regarding the jewelers. 

An optimistic note was sounded by 
President Edward Leininger of Buffalo 
in his opening address. Basing his state- 
ment on general business conditions and 
particularly on the upward trend of the 
stock market, President Leininger fore- 
cast a steady advancement from the 
slight dullness that was reported by the 
trade in the early months of the year. 
He said: 


ADDRESS OF PRESIDENT LEININGER 


In opening this, our 19th annual conven- 
tion, I greet you one and all. It affords me 
great pleasure to have this opportunity of 
addressing you at the conclusion of my term 
as president. 

Your officers and numerous committees 
have done their utmost to make this one of 
the largest and best conventions ever held. 
So successful was the exposition of jewelry 
and kindred lines held in conjunction with 
last year’s convention in Buffalo that it has 
been repeated on a more extensive scale this 
year. 

In fact, your program committee has _de- 
parted from the usual routine of holding 
morning and afternoon sessions, largely. be- 
cause it was felt that more time should be 
set aside for visiting the exhibits. These 
expositions, your officers believe, should be 
made an important adjunct of our conven- 
tions, affording as they do an unusual oppor- 
tunity for many jewelers to view under one 
roof lines which they could not otherwise see 
without the expenditure of considerable time 
and money. Your officers feel that they are 
rendering you a real service by _ bringing 
these exhibitors of high grade jewelry an 
gift wares to our convention and _ trust that 
you will show your appreciation by visiting 
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the display frequently and by patronizing 
the exhibitors, where possible. — 

The record of your association has been 
one of progress toward the elevation of the 
jewelry trade to a higher and more profit- 
able plane. Much has been accomplished and 
much remains to be done. 

The value of our organization has long 
peen demonstrated. More jewelers | are 
evincing a more active interest in its affairs 
each year. Local associations in the Metro- 
politan district, Buffalo, Rochester, Albany 
and Utica are doing good work and are of 

State 


1 service to their members. 
reithe accomplishments of both our 

and local associations can largely be meas- 
ured by the extent to which members lend 
their time and interest to their affairs. One 
of our principal problems is the passive mem- 
per who considers he has fulfilled. his obliga- 
tions when he has paid his association dues, 
and then absents himself from meetings. One 
ean only get out of any organization what 
he puts in and it is only through the active 
interest of every member that worthwhile 
benefits can be realized. 

We are reliably informed that the country 
is in a prosperous condition and that our 
basic industries are in excellent condition, as 
is reflected in the present soaring stock 
prices. Retail business, on the other hand, 
has not been as brisk as some of us would 
like it during the past year. This condition 
has not been confined to any one sectron, 
put is widespread and has not been restricted 
to the retail jewelry trade alone. 

We may be encouraged, however, by the 
fact that the stock market is the barometer 
by which all business is judged and_ since 
prosperity is always discounted months in 
advance on the exchange, we Can look for- 
ward to a more prosperous condition for the 
balance of the year. There has been a 
marked improvement in the steel trade, due 
in a measure to the speeding up since spring 
of automobile manufacture. Railroad freight 
loadings are showing a steady increase and 
everything points to a decided improvement 
in all lines of business. 
their competi- 


Jewelers must realize that : , 
tors are not within their own field but in 
other lines, where thousands of dollars are 


being spent to obtain as large a share as 
possible of the money which the public has 
to spend. We owe it to ourselves as well as 
our industry to cooperate in every way to 
develop our business, overcome trade abuses 
and bring about much needed reforms. 

Some of the benefits accruing from _ co- 
operative effort as represented by member- 
ship in our State and national associations 
are herewith enumerated: 

1. A more friendly feeling among retailers 
and those engaged in other branches of the 
industry. 

2. A better understanding with manufac- 
turers—the outcome of cooperative effort has 
made them more sympathetic toward our 


problems and in many instances they have 
exerted their influence in correcting trade 


abuses and improving conditions in the in- 
dustry. 

* 3. Over twenty million dollars annually has 
been saved the jewelers of the country 
through the elimination of the excise tax, a 
feat which could not have been achieved 
without the united support of the entire 
industry. 

4. Members of the National Jewelers’ 
Mutual Fire Insurance Co.—every member 
of our association is eligible to participate— 
receive an annual dividend of 40 per cent on 
their policies. 

5. The Harvard Research Bureau’s survey 
of the retail jewelry business, designed to 
educate the jeweler to scientific business 
methods. 

6. The Horological Institute of America, 
which certifies competent watchmakers. 

_!.. The National Jewelers’ Publicity Asso- 
ciation, which is making the country jewelry 


conscious. 

8. Cooperation with the Federal Trade 
Commission to eliminate misleading quality 
marks and names in branding goods and the 
elimination of waste in industry. 

9. The new platinum stamping law, re- 
quiring the stamping of the true quality of 
platinum jewelry. 

To the manufacturers, wholesalers and im- 
porters, who so willingly cooperate with us 
each year by advertising in our program, we 
Owe our generous support. We have en- 
deavored, so far as possible, in soliciting 
advertising for our program, to accept ads 
only from firms known to be reliable and 
who confine their distribution to the channel 
of legitimate retail jewelers. 


AUCTION LEGISLATION 
. : 
Fake auctions have long been a thorn in 


the side of the retail jeweler. Practically 
a, community suffers to a greater or 
esser degree from this parasite. Repeated 


apts have been made to have a State- 
te e law enacted curbing these fake auctions, 
ut thus far without success. Your officers 
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have always been sympathetic toward such 
legislation. 

The most recent attempt to have a law 
placed on the statute books was sponsored 
by the Greater New York jewelers, under the 
chairmanship of Samuel Feldman. Our asso- 
ciation contributed $500 toward a fund which 
was raised in the Metropolitan district for 
the purpose of putting through a measure 
designed to stamp out illegitimate auctions. 

It failed in this year’s session of the Legis- 
lature, because, I was told by one of our 
assemblymen, that the bill was too drastic. 
In just what way the measure was _ too 
stringent will be told us by Mr. Feldman 
during the convention. It occurs to me that 
unless we can have enacted a measure which 
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is absolute protection against these nefarious 
auctions little can be gained by placing laws 
upon the statute books which permit a loop- 
hole by which these auctions can operate. 

In the meantime, through the cooperation 
of the Better Business Bureaus in the various 
cities, much helpful publicity can be ob- 
tained through the press, exposing the meth- 
ods employed by these auction houses. The 
public can thus, in time, be educated to shun 
such places. 


HARVARD RESEARCH BUREAU 

Our association, always in hearty accord 
with the objects of the Harvard Research 
Bureau, subscribed $400 covering a four-year 
period to permit of this valuable survey go- 
ing forward. This bureau is doing a valuable 
work in the jewelry trade, but to be really 
effective should have your heartiest support, 
financially, if you feel that you can give it, 
and your cooperation in sending in a report 
annually on your business for analysis. 

In these days of keen competition it is 
essential that we be good business men as 
well as good jewelers. We should know our 
cost of doing business to determine whether 
we are progressing or going backward. This 
bureau can be of invaluable assistance to us 
if we only avail ourselves of the service it 
offers. 

We will have with us as one of our prin- 
cipal speakers at this convention Conrad J. 
Brotherly, who will even better acquaint you 
with the activities of the Harvard Research 
Bureau and other enterprises of the Ameri- 
can National Retail Jewelers’ Association, of 
which he is president. 

THE PROTECTED SELLING PRICE 


There is before Congress at the present 
time the Capper-Kelly bill, designed to cor- 
rect the price-cutting evil. Price cutting is 
one of the most serious problems confronting 
the retail jeweler today, and for that matter. 
many other trades. Under the provisions of 
this bill it would be permissible for a manu- 
facturer to establish a resale price on his 
products and to insist, by such means as he 
deems fit, upon its maintenance. 

This measure would serve two purposes. 
First, manufacturers who really desire to see 
retailers make a fair profit on their mer- 
chandise will be in a position to insist upon 
resale at a fixed price. 

Secondly, manufacturers who profess to 
have the interest of the retailer at heart but 
who claim their hands are tied by existing 
regulations would have the onus placed upon 
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them of proving their sincerity. From ad- 
vices which I have received from Washing- 
ton, this measure has an excellent chance of 
passage at the present session of Congress. 


PLATINUM STAMPING LAW 


The State Platinum Stamping Act was 
passed by the 1927 Legislature but did not 
become effective until Jan. 1, last. Its pro- 
visions are known to most of you, as they 
were outlined to us at our last convention 
by Edward H. Hufnagel, chairman of our 
legislative committee. Suffice to say that it 
effectively eliminates all misrepresentation in 
the manufacture of platinum jewelry. 

A measure, prepared along similar lines to 
our State law, has been presented to Con- 
gress and is expected to pass at this session, 
since it has the indorsement of all branches 
of the industry. 


NATIONAL JEWELERS’ MUTUAL FIRE 
INSURANCE CO. 


Few associations offer their members a 
more tangible return on the money invested 
in dues than does the New York State Retail 
Jewelers’ Association, or other retail jewel- 
ers’ associations affiliated with the National 
Association. 

The National Jewelers’ Mutual Fire Insur- 
ance Co. saved thousands of dollars for 
policyholders last year, in dividends of 40 
per cent. The saving in premiums each year 
is many times the cost of membership in the 
association. Jewelers who are members of 
this association and their staffs of employees 
are entitled to the privilege of insuring their 
stock, residence, auto and furniture in the 
Jewelers’ Mutual. This one benefit is of 
sufficient value to invite the interest of every 
jeweler and member of every jewelry store. 

COOPERATION BY MANUFACTURERS 


There has been a marked disposition on 
the part of many manufacturers to work in 
closer harmony with the retail jewelers. One 
of the outstanding examples of this helpful 
spirit is the cooperation of the Sterling Sil- 
versmiths’ Guild of America. This organiza- 
tion is doing extensive advertising to in- 
crease the sale of sterling silverware, which, 
with the campaigns of individual silverware 
manufacturers, is doing much of real benefit 
for the retailer. The suggested resale price 
has minimized unfair competition and has 
encouraged dealers to put a greater effort 
into the sale of silverware. 

One of the most recent dealer helps offered 
by the Guild has been the salesmanship 
course for retail jewelers and their sales 
folks, a service which deserves the highest 
commendation. Several of the leading silver- 
ware, watch and clock manufacturers have 
recognized the wisdom of confining their dis- 
tribution almost exclusively through retail 
jewelers who are best prepared to render 
intelligent and skillful service to the public. 
NATIONAL JEWELERS’ PUBLICITY ASSOCIATION 


The National Jewelers’ Publicity Associa- 
tion has been conducting a campaign to lead 
the public back to the jewelry store. It is 
trying to do for the jewelry industry what 
the florists’ and paint and varnish campaigns 
have done for their respective industries. Its 
efforts have been hampered to some extent by 
a reluctance on the part of a great many of 
our retail jewelers to contribute to the four- 
million-dollar fund now being raised to cover 
a four-year campaign. Every branch of the 
industry is interested in this campaign. 
Publicity is the life of trade and unless the 
jewelers let the public know that jewelry is 
still being worn, some other industry, such 
as the radio manufacturers or automobile 
manufacturers, are going to get a greater 
share of the public’s spending money than 
they are entitled to. 

The modest contribution of our association 
—$250 annually for four years—expresses 
the wholehearted indorsement of your officers 
of this campaign. Having placed our stamp 
of approval upon it we hope that you will do 
your share as individuals to make the cam- 
paign successful. 

We will have a more detailed explanation 
of the aims and purposes of the National 
Jewelers’ Publicity Association from P. J. 
Coffey, its president, who will address this 
convention, and I feel satisfied that you will 
have a clearer conception of what publicity 
means to your business after you have heard 
what he has to tell us. 

While on the subject of publicity, I would 
like to tell you briefly what our association 
in Buffalo has done toward getting the 
jewelry trade in the public eye. 

Cooperative advertising was employed by 
the Buffalo Retail Jewelers’ Association dur- 
ing the last quarter of 1927, in an attempt 
to divert attention from the lurid installment 
house newspaper appeals. Twenty-eight mem- 
bers were enrolled in the campaign, the cost 
of the campaign, $4,000, being pro-rated ac- 
cording to each member’s location and 
volume of business. 

Distinctive copy was prepared by one of 
the city’s leading advertising firms, embody- 
ing the various items featured in the jewelry 
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store and rotating the names of the contrib- 
utors so that the name of the largest and 
smallest store appeared at least once at the 
top of the list. 

Ads three columns wide by 10 inches deep 
were used three times a week, once in each 
of two evening papers and one Sunday paper. 
In a campaign of such short duration it is 
virtually impossible to trace results. There 
is no question, however, that this campaign 
lent considerable prestige to Buffalo’s legiti- 
mate jewelers. At the same time it caused 
the installment jewelers to spend more than 
ever before in advertising. 

HOROLOGICAL INSTITUTE 


‘The excellent work of the Horological In- 
stitute of America in certifying competent 
watchmakers deserves the highest commen- 
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dation. Through its examinations it is sup- 
plying the industry with a higher type of 
craftsman. Its accomplishments reflect great 
credit upon its officers. Jacques Le Roy will 
address us on this topic at this convention. 

UNFAIR PRACTICES IN THE JEWELRY INDUSTRY 

In a mid-winter executive session in Syra- 
cuse last January your officers went on 
record as opposed to the proposed amalga- 
mation of the retail, wholesale and manufac- 
turing associations into one national jewelers’ 
association, a plan by which President Con- 
rad J. Brotherly of the A. N. R. J. A. hopes 
to bring about the elimination of many evils 
besetting the trade today. 

It was the belief of your executive com- 
mittee that such a plan is not practicable 
and this opinion has been further borne out 
by State presidents of the eastern section of 
the country, who met under the chairman- 
ship of Regional Vice-President Coburn in 
Springfield last month to consider the feasi- 
bility of this scheme. We feel that more 
can be accomplished toward bringing about 
an elimination of unfair trade practices 
through conferences from time to time, in 
some instances under the direction of the 
Federal Trade Commission, which has ex- 
hibited a willingness to assist the jewelry 
trade. 

The silver industry is the first branch of 
the industry to avail itself of the cooperation 
of the Federal Trade Commission in the 
elimination of waste. The trade practice 
adopted is resolving to the benefit of all con- 
cerned, the manufacturer, retailer and the 
public. 


THE BAUMES LAW 


We iewelers should feel thankful that the 
Baumes law has withstood during the past 
session of the State Legislature every at- 
tempt to modify its provisions. No piece of 
legislation has done so much to curb crime 
in this State as the Baumes law. Its terms, 
which make it mandatory upon the courts to 
sentence fourth offenders to life imprison- 
ment, has resulted in a marked decrease in 
crime in the State. 

The lives and property of the law-abiding 
citizens should be safeguarded against the 
lawless murderers, and to forever remove 
from society this element is the only way of 
effectively protecting our citizens. We should 
continue to resist any future attempts to 
tamper with this law. 
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UNFAIR COMPETITION 


We shall continue our efforts to impress 
upon the manufacturers and wholesalers who 
sell at retail in their wholesale establish- 
ments that we consider this custom unethical 
and detrimental to the best interests of the 
entire industry. The manufacturer, whole- 
saler and retailer each have a distinct and 
separate place in the field of business and it 
is hoped that through our cooperative efforts 
we shall receive that consideration from the 
manufacturers and wholesalers that will 
bring about harmony in the trade and permit 
the retailer to carry on his part of distrib- 
uting to the consumer without the unfair 
competition he is now obliged to tolerate. We 
consider the retailing wholesaler our enemy 
and not our friend. They depend upon us 
very largely for their business and at the 
same time take from us such business as they 
can. It is my hope that the manufacturers 
who sell only through the wholesaler will 
place their products with a limited number 
of wholesalers, who will be non-retailers, in 
fact as well as in name. 

We must keep pace with the times if we 
wish to become successful in our business, 
bearing in mind that the mode of living, style 
and habits of people are constantly chang- 
ing. These changes have been influenced to 
a great degree by advertising. 

We, as jewelers, furnish many of the 
necessities as well as the luxuries of life, 
and we must be up to date both in our busi- 
ness methods and in the stocks we carry, to 
cater to the fickle public. Fair dealing is 
one of the essentials of successful business. 
Such a reputation is invaluable to any busi- 
ness. Satisfied customers bring new business 
to your store. 

Those who can afford to advertise will find 
that this method is one of the surest means 
of building up your business. For those who 
cannot afford to spend money with the news- 
papers, the show windows afford them the 
next best medium. Attractive displays of 
timely merchandise, plainly priced, catches 
the eye of the passerby. Make the most of 
your display windows, they are a reflection 
of your business character. Next keep your 
stock clean and tastefully arranged, instruct 
your clerks to be courteous to your customers 
and where possible say a friendly word to 
everyone who enters your store. That per- 
sonal touch between the proprietor of the 
store and the customer is worth many dollars 
to every jeweler. 

The installment jeweler has become a fac- 
tor in the jewelry business to be reckoned 
with by the legitimate jeweler. He has forced 
many of us to resort to the deferred payment 
plan. And yet the publicity given the jewelry 
business by the installment house has bene- 
fited all of us to some extent. 

That does not apply to all installment ad- 
vertising. The extremes to which some of 
these firms go in advertising their wares is 
not only offensive to any reputable jeweler 
but also brings discredit upon the industry. 
It seems to me that we should enlist the 
support of the Better Business Bureaus 
throughout the State in curbing the blatancy 
of such advertising and the promiscuous use 
of comparative prices which tend toward 
gross misrepresentation. 

In conclusion, as we look back upon the 
valuable accomplishments of our organiza- 
tion, we do so with a feeling of pride and 
gratitude to those men who have given so 
unselfishly of their time and money for the 
benefit of us all. 

I wish to take this opportunity of thank- 
ing the members for their loyal support dur- 
ing the past year. What little I have accom- 
plished would not have been possible without 
the assistance of my associate officers, past 
presidents and committees. I have enjoyed 
the contact with the members in various 

parts of the State, and the courtesy shown 
me by all. The friendships I have formed 
have repaid me for any sacrifice I have 
made, for I feel that my associations have 
made me a better jeweler. 


Conrad J. Brotherly, Newark, N. J., 
president of the A. N. R. J. A., stressed 
the need for cooperative effort and con- 
solidation of all branches of the trade 
to meet the competition that is spring- 
ing up on all sides and in various forms. 


ADDRESS OF P. J. COFFEY 


P. J. Coffey, chairman of the National 
Jewelers Publicity Association, address- 
ing the New York State convention, 
stressed the great need for the expan- 
sion of the Publicity Association work. 
In recounting the activities and accom- 
plishments of similar associations in 
other industries, he felt that the jewelry 
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industry was shirking its duty toward 
its own business, and emphasized the 
fact which has been adroitly brought 
out by leading writers on economic prob. 
lems, that the present-day competition 
was not that of individuals, but of jp. 
dustries competing one with the other. 
Mr. Coffey went on to state that the 
money thus far spent by the industry 
through the publicity association, was 
one of the best investments that the 
trade could possibly make. The value 
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resulting to the trade through the in- 
vestment of approximately $300,000 in 
advertising up to Jan. 1 this year is in- 
calculable. Few of the _— subscribers 
seem to have real knowledge of what 
the publicity association is doing for the 
business, much of which could be learned 
by following the trade papers and the 
statements issued by the association, 
thus relieving criticism that some of the 
things which should be undertaken were 
not, and stated that he and others who 
were giving their time to administering 
the work of the association felt that 
criticism from those in the trade un- 
familiar, or who were not willing to 
acquaint themselves with what the as- 
sociation is doing, was unfair and dis- 
heartening. 

Attention was focused on the fact by 
Mr. Coffey that the diamond branch 
of the industry must be “sold” on the 
work of the publicity association, and 
that it was the duty of each and every 
one in the industry to convince the dia- 
mond people that they were essential, 
a part of the jewelry business and re- 
sponsible for their share to carry on 
the publicity work. Diamonds do not 
sell of themselves, and today a first-class 
jewelry store could not exist without the 
addition of diamonds to its stock. 

“As a matter of fact,” Mr. Coffey 
stated, “a great deal of attention has 
been devoted to counteracting the ad- 
verse propaganda that has been harmful 
to the diamond business, and in many 
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instances the association has succeeded 
in securing retractions by editors, and 
in others, the publishing of statements 
to counteract the effect of the harmful 
articles that have appeared in various 
newspapers and magazines. The as- 
sociation has been active in giving pub- 
licity to the serious menace of the smug- 
gling of diamonds, working in close co- 
operation with those more intimately 
identified with the diamond people.” 

“Some criticism has reached our 
office,” said Mr. Coffey, “that the associ- 
ation was featuring the better class of 
merchandise in its advertising and pub- 
licity work.” In answering this, he 
stated that he recognized the fact that 
cheaper merchandise would always sell, 
and the more of the better and finer 
merchandise worn, the more of the 
cheaper goods would be sold. An ad- 
vertising campaign should be built upon 
quality merchandise. In other words, 
clearly and specifically typifying our 
slogan “Gifts that Last.” 

Mr. Coffey stated that it was hard 
for him to believe that a first-class 
jewelry store could continue to build its 
business and increase its sales by the 
use of substitutes of precious metals, re- 
gardless of the many different kinds of 
finishes that might be applied. 

He said that the campaign for real 
national advertising has only just begun 
in the jewelry industry and added that 
the groundwork has been laid on which 
to build, urging that those of the trade 
all interest themselves in helping put 
over one of the most important move- 
ments affecting the business today, to 
see that their fellow jeweler and those 
with whom they are doing business, co- 
operate to the fullest extent in providing 
the necessary funds to carry on a fur- 
ther expansion of the  association’s 
activities. 

Charles H. Howe, Syracuse, speaking 
on “The Jeweler as a Salesman,” em- 
phasized the necessity of suiting a sell- 
ing talk to individual cases. He declared 
a customer should be sized up by his 
manner and general appearance and 
should be given the sort of a talk that 
seems most likely to have an effect in 
his particular case. 

The executive committee of the asso- 
ciation met last night to make final ar- 
rangements for the convention and to 
insure that the program would be car- 
ried through without a hitch. 

The greater part of Monday morning’s 
session was given over to registration of 
delegates by Secretary Charles E. Sun- 
derlin of Rochester and his staff and to 
Inspection of exhibits. 

The display is valued at more than 
$1,000,000. It includes examples of 
every type of jewelry and allied wares. 
There is an unusually large display this 
year of gift and art articles. 


Probably the most valuable single 
article on display was the emerald 


“Patricia,” the largest 12 facet emerald 
in the world. It weighs 630 carats and 
Is Owned by J. Robert Rubin, vice-presi- 
dent and general manager of Loew’s, 
Inc. It was loaned for the convention 
to W. P. Hitchcock Co., of Syracuse. Its 


THE JEWELERS’ CIRCULAR 


value as a collection gem is placed at 
$250,000. 

Exhibits include silverware of all 
kinds, watches, vases, bowls, lamps and 
other art articles, athletic trophies, pew- 
ter, china, decorative candles, glassware, 
clocks, handbags, optical and watch- 
makers’ instruments, gems, imported 
novelties and other staple wares. 

Most of the leading manufacturers, 
wholesalers and distributors of the East 
are represented in the exhibits with the 
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gift, novelty and artware men predomi- 
nating. 

A change from previous convention 
methods was inaugurated this year. Only 
one business session is to be held each 
day and it is combined with luncheon, 
the sessions being held from 11.30 a. m. 
to 4 p. m. 

The delegates attended a theater party 
at the Weiting Theater here Monday 
night, almost the entire house having 
been taken over for the convention. 


Tuesday’s Session 


An important address at the begin- 
ning of the second day’s session was 
that of Alexander Vincent, secretary of 
the Sterling Silversmiths Guild, who 
spoke on the subject “How Can I 
Increase My Silver Sales?” Mr. Vin- 
cent said: 


ADDRESS BY ALEXANDER VINCENT 


Mr. Vincent first read from a reprint 
of an article taken from the magazine 
called Chicago Commerce. It was writ- 
ten by Joseph Ewing, the man who was 
given the task of developing and train- 
ing the sales staff of Henry Ford’s or- 
ganization in the sale of the Fordson 
tractor. 

He then continued as follows: 

I think we could profitably reconstruct 
that scene—and substitute for the broadcloth 
shirt some sterling silver bowls or candle- 
sticks or any article in fact that the jeweler 
keeps for sale. But we must remember that 
there are not many Mr. Ewings who come 
into our stores to buy and so it’s up to us 
to see that our clerks are able to explain our 
merchandise. 
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In another part of the article Mr. Ewing 
tells of a large department store in Indian- 
apolis that determined to find out why cer- 
tain people had stopped buying at their store. 
They sent out a questionnaire, and among 
the various reasons given by those who an- 
swered the greatest percentage assigned the 
reason, ‘“‘The indifference of your salespeople” 
—almost 25 per cent of the replies received 
gave that as the reason for the people dis- 
continuing trading with that particular store. 

Now here is the part of the article that 
I should like you to hear particularly: 

“There is no question but that the clerk 
is the spark plug that makes the vehicle run. 
You can have a successful automobile, loaded 
with gas and oil and complete in every de- 
tail, but if there are no spark plugs in the 
engine the machine is dead. 

“The same thing is true of an advertising 
or sales campaign—the clerk is the spark 
plug in that case. If he does not fire at the 
right moment and put a hot spark into the 
selling mixture, there will be no momentum 


and the whole campaign will remain 
dormant.” 
I don’t think Mr. Ewing had Barney 


Google in mind when he spoke of the clerks 
being the spark plugs; but seriously, there 
is no question whatever that in the present 
day picture of merchandising there are going 
on deep-seated and far-reaching changes. 
Our entire concept, certainly our everyday 
practice and method of buying and selling, 
is undergoing a remarkable revision, and if 
an industry is going to hold its place in the 
sun, let alone enjoy normal growth in the 
march of progress, it must necessarily bestir 
itself and take cognizance not only of the 
fact that this change is going on, but in 
truth it must take off its coat and with 
determination put itself bluntly the ques- 
tion, ‘““What are we going to do about it?” 

You do not have to be ‘a student of eco- 
nomics, or a student of any kind for that 
matter, to realize the truth of what I have 
said These changes are going on all about 
you. Production through improved methods 
and through the hardest kind of work has 
long ago caught up with itself... . In 
point of fact, has outstripped itself, and 
whether we like it or not the problem con- 
fronting every man in business. no matter 
at what point of the business he happens 
to find himself—the problem of every one 


of us is to cope with the situation and 
actually develop improved methods of dis- 
tribution. 


I don’t believe it is a particularly idle 
boast to say that the Sterling Silversmiths 
Guild, generally speaking, is right up in the 
forefront, if in fact not a few steps ahead 
of the parade, when it comes to fairly under- 
standing the job it has got to do at any 
given time and in getting right down to 
brass tacks providing ways and means for 
the doing of that job. 

As far back as a year ago last January, 
the Sterling Silversmiths Guild took inven- 
tory and attempted to check up in a sound 
business way the net results of all the vari- 
ous activities in advertising and various 
forms of sales promotion effort carried on 
by its members individually and cooper- 
atively through the Guild. Last fall, at your 
national convention, I gave in_minute detail 
the results of our findings. I told you in 
brief that our investigations proved con- 
clusively the truth of what Mr. Ewing tells 
us here in this article. The clerks in the 
store, you gentlemen yourselves behind your 
counters, are the spark plugs in the auto- 
mobile. We may fill. the car with gas, we 
may have the most perfect kind of machinery 
in every detail, we may be all ready and 
rarin’ to go; but again, as Mr. Ewing Says, 
if the spark plugs are not firing or will not 
fire, you are just going to stand still. 

I told you at the annual convention how 
we found out that the spark plugs wer? not 
firing. I told you that we had sent investi- 
gators into the jewelry stores from one end 
of the country to the other and that they 
watched you work. I described in detail the 
material that we had prepared so laboriously, 
with the cooperation of the silver producers 
—the mine owners, smelters and refiners. 
I told you of the material we had prepared 
which was designed to help the jeweler im- 
prove conditions which so sadly _ needed 
improving. In brief, I told you and described 
fully how we had prepared and had made 
available for the jewelers the course in 
selling sterling silver. 

We have a contract with the Business 
Training Corporation, the organization which 
has prepared and edited this course. whereby 
we pay them $25 for each enrolment entered, 
for which we charge the jeweler, in turn, 
$10. Up to date the Guild has an investment 
in that course of approximately $30,000. 

I do not think it ought to be necessary 
here to expand at any great length on the 
merits and the value of the course we have 
prepared. Frankly, it ought to be enough 
simply to tell you that these six units, six 
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text books, are not a cold pile of inspira- 
tional blah and peppy sales talk. but are 
literally your own text books; literally, they 
are of the jewelers own making, they are 
a record of methods that have been and are 
being successfully applied and used by the 
jewelers who have been and are successful 
in the selling of sterling silver. 

I can picture to myself a big indolent 
form of lethargy and indifference, but I tell 
you honestly I can’t picture at all the man 
who down at bottom doesn’t want to improve 
his condition or who will not be willing to 
go a little out of his way to learn how and 
when to do the things he is doing every day 
—a little better and more successfully. 

If, despite what I have told you concern- 
ing the way this course has been built, there 
are still any doubting Thomases as to the 
practical value of this work, I am prepared 
to give you all the proof you may desire 
of the fact that this course actually works. 
I have here some extracts from letters that 
have been received by the Guild from jewel- 
ers and from clerks who have taken the 
course, and who have presented actual con- 
crete cases of instances demonstrating its 
value. It is too long to go through at any 
great length, but let me just read one or 
two such excerpts which will give you an 
idea of the general tenor of these replies. 

Mr. Vincent next read a number of ex- 
cerpts from letters. 

_You see, the course in selling sterling 
silver works, and it works not only in the 
large store, but, as you will note from these 
letters, it is equally successful in the small 
store and in the smaller locality. 

I admit very frankly that practically 
everything I have said so far today I have 
said in one form or another before. The 
question that may be running through your 
minds today is very apt to be the simple 
question, ‘Well, what about it?’”’ I can give 
you the answer to that question in turn, 
very simply indeed; it is this: “The Sterling 
Silversmiths Guild wants to know on its part, 
‘What is the jeweler going to do about it?” 
I can tell you what they have done about 
it so far. Throughout the country as a 
whole there have been just about FIFTEEN 
HUNDRED jewelers or their clerks who have 
had the vision to see the worth of this work, 
who have had the energy to subscribe for 
the course. More significant, these 1500 
enrolments have come from 808 stores. 

Let us bring the picture a little closer 
home so that we may visualize it perhaps a 
little better. In your own State of New 
York: I understand from your officers that 
there are on the roster of your association 
membership some names. It is obvious that 
that number is not all-inclusive of the jewel- 
ers of the State, though it doubtless is fairly 
complete and comprehensive. Be that as it 
may, of that number we have, from our own 
Guild office, circularized repeatedly in this 
State of New York some 446 jewelers. From 
among those jewelers 84 stores have sub- 
scribed for course and have sent in 128 
enrolments. That, I think you will agree, 
is a poor showing. It is not very impressive 
testimony of determination on the part of 
the jewelers of the State to cooperate with 
the manufacturers who are desirous of co- 
operating with them. It does not indicate 
any widespread appreciation among the 
jewelers of keeping the jewelry industry 
abreast of the times by improving merchan- 
dising methods—and I say to you again we 
have just simply got to improve those 
methods if this industry is going to advance 
and progress. 

I don’t think, as I say, that the record 
of enrolments is a particularly creditable 
one, but I am far, far more concerned with 
another aspect of the situation. There is 
not in the record any very encouraging sign 
of a disposition on the part of the jewelers, 
even among that more progressive element 
that has subscribed for the course. to follow 
through. In connection with each text book, 
or each unit, there is provided a sales case 
and a series of questions designed to bring 
out the application of the text itself. Each 
jeweler and each clerk enrolled, if he is 
going to get the value that there is in the 
course, is expected to answer the questions 
in connection with each case. Of the 128 
jewelers and their clerks enrolled in New 
York, 65, or about 50 per cent, sent in their 
answers to the first unit; to the second unit, 
57, or 45 per cent, replied; to the third, 48, 
or 38 per cent, replied; to the fourth, 46, or 
36 per cent; to the fifth, 28, or 22 per cent; 
to the sixth unit, no replies have been re- 
ceived, although it is only fair to say that 
that particular unit had been sent out only 
several weeks ago. 

In thirteen stores throughout the State, 
enrolments have been received from three 
or more clerks. In these thirteen stores, 
consequently, as the course is planned, there 
should be held store meetings at which the 
texts of the various units would be discussed 
back and forth. These stores have been 








THE JEWELERS’ CIRCULAR 


supplied with a complete program for the 
conduct of such meetings. In connection 
with the first unit, five of these thirteen 
stores held such meetings and reported the 
results to the Guild; one store held a meet- 
ing in connection with the second unit, and 
one held a meeting on the third unit. On 
the other units of the course, no report at 
all has been received from any store, telling 
of the results of the meeting, if indeed they 
have been held. 

Now I think you will agree, gentlemen, 
that that record does not evidence any 
marked determination on the part of the 
jewelers, of this State at least. to follow 
through. The course itself, I don’t hesitate 
a moment to say, can easily be demonstrated 
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to be one of the finest things that has been 
developed within this industry for the bene- 
fit of the jeweler and the improvement of 
conditions in the jewelry industry. You 
ean write it down on your slate, or jot it 
down in your notebook right now that those 
industries in which there is not healthy and 
active cooperation from top to bottom are 
just simply not going to survive. Coopera- 
tion means working together and ‘together’ 
means everybody. It is not enough to have 
manufacturers cooperating with manufac- 
turers or retailers cooperating with retailers, 
but manufacturer and retailer must _ co- 
operate together. In other words, the final 
story as it goes to the consumer in successful 
merchandising must be a combined and 
cooperative effort of manufacturer and dis- 
tributor and, soon or late, that very kind 
of cooperation must be established as_ an 
actual, working, living thing in the distribu- 
tion and sale of sterling silverware, and in 
fact in the distribution of all types and 
classes of merchandise. I am not yet among 
those who have come to despair of the 
jeweler cooperating with the manufacturer 
as he should. I do not believe that, in the 
final analysis, there are going to be intro- 
duced any radical departures or any radical 
innovations in channels and outlets distribut- 
ing the precious metals. I do believe, how- 
ever, that, taken by and large, the jeweler 
has been slow to recognize the needs of the 
times. I believe that in too many instances 
“Penny wise and pound foolish’? philosophy 
has been permitted seriously to impair the 
efficiency of the jeweler. 

Cheap, tawdry, flashy jewelry—cheap 
watches with perhaps three or four cents’ 
worth of gold parading under the _ high- 
sounding name of “14K Rolled Gold Plate ~” 
Chromium Plate on a product with a flash 
or a far distanced long range look at a piece 
of gold; cement candlesticks with a veneer 
of silver; mayonnaise dishes or sherbets, by 
the grace of God stamped “Sterling’’ and 
necessitating a paperweight to keep them 
fixed in the showcase—“plunder”’ merchan- 
dise in general can be found to have taken 
over too many stores in their entirety; and 
we will perhaps admit among ourselves, has 
found its way into altogether too many of 
the stores of the so-called “better type.” to 
‘augur well for the health of the industry. 
It is folly for us to close our eyes to the fact 
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that that is so. I never met a jeweler yet 
who, when you spoke to him, admitted that 
he wanted to build his business on sand of 
that kind. But yet the march goes mer. 
rily on. 

Give but a little thought to that situation 
All that “plunder” merchandise, literally ajj 
of it, is of doubtful parentage. You wil] 
never find the makers of that type of mer. 
chandise listed among the manufacturers 
who are working together attempting to 
build up the market in size and in prestige 
Is it any wonder that the manufacturer of 
reputable merchandise, honestly made, hon- 
estly stamped, must experience some dis- 
couragement when he goes the rounds and is 
met on all sides by the same picture. 

I say again, cooperation means working 
together and if the manufacturers. whether 
they be manufacturers of sterling silverware 
or of plated ware or of watches. who are 
expending money liberally in constructive 
effort, do not meet with hearty and generous 
response at the other end of the counter 
it will be small wonder if they do not begin, 
sooner or later, to scratch their heads in 
despair and to cast their eyes around in 
other directions. 

I do not want you to carry away the 
thought that I am pessimistic of the future. 
I don’t believe there is any room for pes- 
simism. As far as the sterling industry js 
concerned, we are making  progress—q 
healthy and consistent progress. The mar- 
ket is growing, but very bluntly and frankly 
I tell you it is not growing fast enough. 
There is no room, I say, for pessimism, but 
there is all the room in the world for hard 
intelligent work. There is a_ necessity for 
a better evidence of jeweler cooperation. 

The Sterling Silversmiths Guild has been 
bending its every effort, has been spending 
money liberally, for the past decade or more 
in the effort to enlarge the market for 
Sterling Silverware. These efforts have all 
of them been financed exclusivelv by _ the 
manufacturers, the members of the Guild, 
themselves. Not all the sterling silverware 
manufacturers are members of the Guild, 
and it is to be presumed and expected that 
all manufacturers of sterling silverware, 
whether Guild members or not. will neces- 
sarily benefit just as we all must benefit 
through the work of the Guild if it is soundly 
planned and soundly executed. That, how- 
ever, is neither here nor there. From the 
viewpoint of the jeweler, these activities, 
these expenditures, these investments for the 
welfare of the jeweler deserve a cooperation 
more hearty, more willing, more active, than 
has yet been evidenced. 

I am talking very bluntly, very frankly, 
but each of you will recognize, down in your 
heart, the justice and the truth when I say 
that we have a right to expect and demand 
—that we members of the Guild have a 
right to expect and demand that cooperation, 
that loyalty, that support, which is abso- 
lutely essential if the Guild and the things 
it stands for are to prosper and succeed. 

I have faith and confidence in the jeweler. 
I believe that he will recognize his duty and, 
recognizing it, he will do it. The course in 
selling sterling silver surely can be said to 
be @ kit of tools made available by the Guild 
for the use of the jeweler and his clerks in 
doing their daily task better and more ef- 
ficiently. Every man owes it to himself and 
to the industry of which he is a_part to 
take advantage of these tools and to see 
to it that the clerks in his employ do likewise. 


Mr. Vincent was followed by S. P. 
Toadvine, manager of the Better Busi- 
ness Bureau of Syracuse, whose subject 
was “Building Good Will” and who said 
in part: 


ADDRESS OF STEPHEN P. TOADVINE 


What is good will? At best, good will 1s 
intangible. But it is something that no 
merchant can afford to be without. Good 
will does not come as the result of accident, 
nor is it something that a merchant can 
attain without constant alertness and effort. 
Good will to my mind is that thing which 
makes it possible for a_ merchant to remain 
in business and to steadily increase his circle 
of customers and friends. 

Without good will no merchant can Te 
main in business for an indefinite period 
Without good will his business is like 4 
sky-rocket which flames forth and then 
vanishes. You all know many of the S80- 
called merchants, who, through high pressure 
methods, and false advertising, have built up 
what seemed to be a large and prosperous 
business. But like the sky-rocket, he s0om 
disappears. er 

Therefore, to my mind, good will is Ot 
most important asset of any merchant. j 
is more valuable than a fine store, an excel 
lent stock and well-trained sales people. For, 
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without good. will, none of the foregoing can 
be realized upon. : ‘ ¥ ; 

How then, can good will be built? Primari- 
ly, by getting and achieving the confidence 
of the buying public. It is no easy matter to 
hold the confidence of the pubiic. The first 
requisite of holding confidence is absolute 
truth in advertising. 

It has been said that many merchants say 
to the effect: ‘‘No one will believe all we say, 
so why not tell them plenty? What if our 
statements are subject to a small discount, 
the remainder is all to the good and will pay 
dividends.” : 

According to Erwin S. Rosenfelz in a re- 
cent address before the Advertising Council 
of Chicago, it will be hard to imagine a more 
damaging admission than this—‘“that adver- 
tisers’ statements are subject to a discount.” 
How much discount? Competitive exag- 
gerations lead to higher discounts. When a 
resident of Syracuse picks up his evening 
paper and finds a half dozen merchants in 
the same line of business, all making such 
claims as “The Greatest Sale on Earth,” 
“Stupendous Values,’ ‘“‘Wholesale Prices at 
Retail,’ ‘“Syracuse’s Lower Prices,’ which 
merchant is he going to believe or is he go- 
ing to discount all advertising in this field? 

Is not such advertising too akin to high 
pressure selling to be worthy of consideration? 
Can such statements foster good will? What 
then is the absolute truth in jewelry adver- 
tising? . 

Take gold for example. The various Better 
Business Bureau have asked that the karat 
eontent of gold or solid gold jewelry be stated 
clearly in the advertising. For example, 
“Men’s Signet Rings, 14 karat gold.” The 
term “gold filled’ should be used only to 
describe jewelry which is manufactured by 
a sheet or tubing of gold, being rolled to a 
certain thinness and then fused with a base 


metal. : 

Silver is the next metal that is used a 
great deal. Silver should only be used_ to 
describe merchandise that is solid or sterling 
silver, and such articles should assay 925- 
1000 parts pure silver. Silver plated ware 
is made by an electro process and contains 
only such silver as attached to the surface 
of the article when dipped into a solution of 
silver. In no instance should the term 
“silverware” be used descriptive of the plated 
ware. The électro plating process makes it 
possible to produce various grades or qualities 
of silver plated ware. Sheffield plate is a 
term recognized by most people but the 
term has been abused and the Federal Trade 
Commission has called upon manufacturers 
to efface the name “Sheffield” from all plated 
ware unless the article is actually made in 
Sheffield, England. This action on the part 
of the Federal Trade Commission was due 
to a practice on the part of certain manu- 
facturers of stamping on all of their plated 
ware, “Sheffield,’’ is an attempt to convey the 
impression that their plated ware was of the 
same quality as that produced in Sheffield, 
England, which earned a very good name. 

There are also a number of coined words 
or trade names which indicate silver content 
but actually the metal in question contains 
_no silver. For instance, “German Silver,” 
“Liberty Silver” and the terms silvere, sil- 
verine, sterling and nickel silver. 

Perhaps no one would be deceived by an 
advertisement that offered pearls for 98c., 
but nevertheless all imitations of pearls 
should be described in advertising as arti- 
ficial, manufactured or constructed pearls. 

The proper advertising of diamonds is 
very much disputed and these standards in 
some cases are purely arbitrary. Some 
Bureaus ask that the term “perfect” as ap- 
plied to diamonds be discontinued and the 
term “flawless” be used instead for describ- 
ing a diamond thought to be free from flaws, 
blemishes or carbon spots. The term “eye 
perfect” must not be used. The term “perfect 
cut” should be discontinued. 

When weights of diamonds are stated, only 
the exact weight should be given and this 
guaranteed. The term “Blue White” should 
not be used in describing a diamond in ad- 
vertising and this recommendation is based 
on the general confusion and lack of agree- 
ment within the jewelry trade as to exactly 
what “blue white’ is. The Commission feels 
that the discontinuance of this term would 
prevent confusion and misunderstanding on 
the part of the public. 

Very often merchants make the claim to 
the Better Business Bureau that the mis- 
leading name used by the products in their 





advertising is a name given to the article by - 


= manufacturer. This in reality is no ex- 
se. 

It is very interesting to note that a recent 
decision of the United States Court of Ap- 
peals points out definitely that a mis- 
leading trade mark name or a misleading trade 
term, regardless of the length of time it has 
been used, is a violation of the law. 

The foregoing factors in inaccurate adver- 
tising are as important as they are com- 
paratively insignificant when compared to the 
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great many abuses that I am sorry to say 
are often found in jewelry advertising. 

No merchant can build good will with 
“bait” advertising. As you know, ‘‘bait” 
advertising is that policy of advertising an 
article at what seems to he a bargain price, 
in order to get people into the store where an 
effort is made to sell them some other article. 
In other words, it is impossible to buy the 
article advertised. 

The Better Business Bureaus throughout 
the country have steadfastly fought against 
bait advertising. 

I regret to say that similar bait advertis- 
ing exists today in jewelry circles. Do you 
think that this builds good will? The fact 
that an individual cannot buy the article 
advertised breeds suspicion in his mind im- 
mediately. 

Another very important item in jewelry 
advertising is the question of cost of credit. 
We so often see in an advertisement such 
slogans as ‘‘No charge for credit,” ‘‘Credit 
costs you nothing,” or “We pay credit 
charges.”’ In some cases these statements 
are true, but in the great majority of in- 
stances the individual who buys on credit 
knows and expects to pay more. é 

In this day of installment buying, the 
great majority of the purchasing public 
knows the cost of credit and to try to make 
an individual believe that credit costs him 
nothing, when he knows that it does, breaks 
down good will. * * * 

I sometimes wonder if there is anything 
in this world which is ‘‘free.’”’ The word 
free is one of the most overworked words 
in advertising. Very often the jeweler will 
advertise that such and such an article will 


be given “free” if another article is pur- 
chased at a price. This, gentlemen, is not 
“free,’”’ because it depends upon the pur- 


chase of another Good will broke 
down again. * * 

Such things as advertising ‘‘No money 
down,” ‘‘jitney sales,’ ‘‘one cent sales,’’ or 
sales of such a nature do not inspire con- 
fidence. * * * 

Good will is measured in satisfied cus- 
tomers. Satisfied customers are those in- 
dividuals, who, when they deal with a store 
feel that they have gotten what they paid 
for. The man who buys as a result of high 
pressure salesmanship and exaggerated 
statements is never satisfied. 

In closing I wish to say that the jewelers 
of Syracuse as a whole have placed their 
advertising upon the highest possible plane 
and with the possibility of one or two ex- 
ceptions, the Better Business Bureau of 
Syracuse is well pleased with jewelry ad- 
vertising in Syracuse. 


article. 
* 


Mr. Toadvine was followed by B. J. 
Doyle, who talked on present conditions 
in the jewelry industry, the different 
kinds of competition that existed, the 
grading down of prices and the evils 
that have resulted. He said it was time 
to take stock of the factors confronting 
dealers and to take steps to remedy the 
evils that are growing up in the whole- 
sale and retail trades. 

The next subject discussed was related 
to “Protection of the Trade Against 
Criminals” and the speaker was one 
most competent to talk upon it. 


ADDRESS OF HERBERT S. MOSHER 


Herbert S. Mosher, superintendent of 
the criminal division of the Pinkerton 
National Detective Agency, New York, 
delivered one of his characteristic talks 
on the operations of criminals and con- 
cluded with a brief summary of the work 
and accomplishments of the Jewelers 
Security Alliance. The speaker held the 
attention of the jewelers all during his 
address with his interesting tales of how 
crooks are sometimes trailed for years 
by the Pinkerton men before they are 
finally apprehended. He told of the dif- 
ferent kinds of crooks which operate in 
the jewelry trade and explained some of 
the methods which they use. 

Mr. Mosher then gave the jewelers 
many helpful suggestions and warned 
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his listeners never to resist a man who 
is covering him with a gun. He did 
urge upon his audience, however, that 
if they ever faced such a predicament, 
they should take a good look at the thief 
and note any peculiar characteristics 
about the man which might help the 
police in apprehending him. An ac- 
curate description is always a big help 
to detectives searching for a criminal. 
For this reason, Mr. Mosher dwelt at 
some length on this point, and also 
touched briefly on the work of the Jewel- 
ers’ Security Alliance. 

He then requested the jewelers to ask 
whatever questions they wanted to about 
crooks and their methods. Mr. Mosher 
was kept busy for some time answering 
questions, making this feature one of 
the most interesting of the session. 

Following Mr. Mosher, C. E. Young 
of the Federal Laboratories, Inc., Pitts- 
burgh, gave a short talk on Tear Gas 
Protection. 


ADDRESS OF C. E. YOUNG 


The speaker said the jeweler although 
paying the highest rate the insurance 
companies figure they can tax him, still 
is being protected at a loss to the in- 
surers. This condition, he said, was 
caused in a great measure through fail- 
ure of the jeweler to avail himself of 
modern methods of protection such as 
are used by the banker. 

If the next six attempts at big jewelry 
store robberies result in failure and 
capture of robbers, he declared, bandits 
will be discouraged, gem robberies will 
diminish and jeweler insurance rates 
will drop. 

Mr. Young said that through the tear 
gas protection scheme, pressure of a 
device practically fool and accident 
proof floods the store with a curtain 
of gas, incapacitates the bandit so as 
to insure his capture and still has no 
lasting effect on store owner or cus- 
tomers. 

There are two forms of this protec- 
tion: Night protection which floods the 
store upon entrances to vaults or doors 


‘if safes are tampered with—and day 


protection, which is operated manually 
by store attendants. Insurance reduc- 
tions are granted on both forms. This 
reduction is in addition to that granted 
for “Holmes System.” 

Adjournment was then taken and the 
members prepared for the banquet that 
was to be held in the evening. 

The convention session tomorrow will 
be devoted to addresses and to the elec- 
tion of officers and other business which 
may come before the jewelers. 








E. S. Henry, representing Koke, 
Slaudt & Co., wholesale jewelers of Los 
Angeles, in the Metropolitan building, 
left last week on his spring tour which 
covers the territory comprising Salt 
Lake City, Denver, El Paso, Phoenix 
and intermediate points. He will be 
gone about four weeks. Five other rep- 
resentatives of this firm have concluded 
their trips and are taking things leis- 
urely during the dull season. 
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office at 142 Bellevue Ave., Newport. 

A. P. Donnelly has been increasing his 
watchmaking and repair department in 
the Gregory building, Wickford. 

Frank Kelley, representing the Manu- 
facturing Jewelers’ Board of Trade, was 
in New York and vicinity the past week. 

The Kenloc Co. has removed from 116 
Chestnut St., to larger and more com- 
modious quarters at 127 Summer St. 

The Hallam-Rice Co., formerly at 59 
Page St., has removed to 212 Union St., 
in considerably larger quarters. 

Augustus F. Rose attended the annual 
convention of the Eastern Arts Associa- 
tion at Hartford the past week. 

William J. Carr and wife celebrated 
the 24th anniversary of their marriagé 
in a quiet manner last Thursday. 

The Tasca Jewelry Co. is now well es- 
tablished in its new quarters at 34 Aborn 
St. 

Ralph Stone, formerly of the Chapin- 
Hollister Stone Co., has joined the forces 
of the Hadley Co. 

Ralph Gregory, Good & Gregory, made 
a business trip through central Connecti- 
cut the past week. 

J. Robert Sweet, of the Providence 
office of the National Jewelers’ Board of 
Trade, was in Boston and vicinity the 
past week on business for the board. 

Alexander G. Hagstrom has filed a 
statement at the City Clerk’s office that 
he is the sole owner of the Zoloto Nov- 
elty Co., 167% Pavilion Ave. 

George Armstrong, Chicago manager 
for the General Chain Co., who has been 
at the firm’s factory here for some time, 
has returned to his territory. 

After a brief stay at the firm’s fac- 
tory in this city, Art Hadley, of the Had- 
ley Co., has returned to England on a 
business trip. 

Russell Grinnell has been appointed a 
member of the Legislative Committee 
on the Reorganization of the State 
Boards and Commissions. 

Mrs. Charles A. Russell was elected 
president of the Home for Aged Women 
at the 72nd annual meeting of the cor- 
poration held the past week. 

Albert Moss, who has been spending 
some time at the factory of the J. J. 
White Mfg. Co., this city, left last week 
for the Chicago headquarters of the con- 
cern, of which he has charge. 

At the 158rd annual meeting of the 
United Train of Artillery Veteran As- 
sociation held Saturday evening, William 
B. Streeter was elected Lieutenant Col- 
onel. 

Henry G. Thresher, the Waite- 
Thresher Co., accompanied by Mrs. 
Thresher, are at the Francis Marion 
Hotel in Charleston, S. C., to visit the 
Magnolia Gardens. 

Frank L. Barrows, with the Gorham 
Mfg. Co., was elected a member of the 
Division Council of the Sons of Union 
Veterans of the Civil War, at the annual 
encampment held the past week. 
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Employes of the Star Jewelry Co. 
gave a minstrel entertainment and dance 
at Ferri’s Casino, in Thornton, last week 
for the benefit of their Mutual Benefit 
Association. 

The Helgen Mfg. Co., 144-158 Pine St., 
is owned and conducted by the J. J. 
White Mfg. Co. of which Frederick B. 
White is vice-president at the same ad- 
dress, according to information on file 
at the City Clerk‘s office. 

At the first meeting of the creditors 
of the Vega Jewelry Co., this city, in 
bankruptcy proceedings, held here last 
week before the Referee of Bankruptcy. 
Samuel H. Workman was appointed 
trustee under a $1,000 bond. 

The Rhode Island Stationers’ Associa- 
tion, held a meeting in this city on Tues- 
day evening, Raymond H. Shaw, manager 
of the E. L. Freeman Co. store, conduct- 
ing the meeting as president of the as- 
sociation. 

The case of the Rex Mfg. Co., against 
R. Speigel in a suit for assumpsit was 
heard in the civil session of Sixth Dis- 
trict Court last week before Judge 
Rueckert and decision entered for the 
defendant for costs. 

The case of M. Markoff against Sam- 
uel Weinbaum was heard last week be- 
fore Presiding Justice Tanner in Su- 
perior Court on plaintiff’s demurrer to 
defendant’s special plea and the de- 
murrer was overruled and plaintiff’s ex- 
ception noted. 

William F. Kilkenny of the Strath- 
more Co., this city, was married in New 
York at the “Little Church Around the 
Corner” to Miss Alice M. Carlson, a well 
known musician. Mr. Kilkenny, who is 
in charge of the firm’s New York office, 
will reside in that city. 

The retail jewelry store of Vincent 
Simonelli, 239 Atwell’s Ave., was entered 
the other night by forcing a transom 
window over a door. The proprietor 
places the value of missing property at 
between $75 and $100. The police made 
an investigation and claim boys were 
responsible for the break.. 

Joseph Midgley, manager of the Peer- 
less Paper Co., 258 N. Union St., Paw- 
tucket, reported to the police that thieves 
took $25 in merchandise from the store 
the other night, including fountain pens, 
pencils and postage stamps. The thieves, 
apparently boys, entered by a second 
story window. 

Bernard Goldowsky is chairman of the 
initial gifts committee for the annual 
United Palestine Appeal fund of which 
Rhode Island’s quota is $60,000, the 
largest amount ever asked of this dis- 
trict. Assisting Mr. Goldowsky are 
Archibald Silverman and Samuel M. 
Magid. 

The Reisner Jewelry Co. has been 
granted a charter under the laws of 
Rhode Island to manufacture jewelry in 
this city with an authorized capital stock 
of $50,000 consisting of 500 shares of 
common stock of $100 each. The incor- 
porators are George Triedman, 607 Un- 
ion Trust building; Eugene H. Resier 
and Alfred Deneman, all of this city. 

A threatening fire broke out in the 
upper part of the five story Reynolds 
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building, at 37 Weybosset St., last Thurs- 
day night and caused considerable dam- 
age before the flames were extinguished, 
Smoke and water added largely to the 
losses in the lower floors. Among the 
occupants of the building were Max 
Berry, leather goods; Coupe Murphy 
Co., jewelry jobbers, and the Florentine 
Leather Co. 

Isaac L. Rice of the New England 
Glass Works and A. Morris, A. Morris 
& Co., gave a complimentary dinner at 
the Webber Duck Inn in Wrentham last 
Friday evening to a party of 35 in honor 
of Alexander Weiner of the New Eng- 
land Glass Works who is leaving on an 
extended business trip through Europe 
on April 25. 

The monthy meeting of the directors 
of the Manufacturing Jewelers’ Board 
of Trade was held at the Turks Head 
Club last Friday afternoon with Presi- 
dent Ellis W. MacAllister presiding. 
There was a good attendance and con- 
siderable business was transacted. 

Among the names drawn last Friday 
evening by the Cranston City Council 
for jury duty in the Superior Court 
during the May term were the follow- 
ing: Grand—Nathaniel Anderson, Frank 
H. Mayer and Harold R. Barker. Petit— 
William C. Bacon, William C. Defines, 
William G. White, Samuel F. Babbitt, 
Harry E. Clymer, John H. Parker, 
Charles O. Potter, Frederick Jarvis, 
Grafton A. Willey, James S. Dwight, 
George C. Bragg, Max J. Swartz, Louis 
F. Archer, William A. Harris, Frederick 
C. Shirley, Edward H. Lockwood, Frank 
Judkins, John Alford and John Egerton. 

Distribution of prizes, election of offi- 
cers and the annual banquet marked the 
close last Thursday evening of a success- 
ful season of the Boston Store (Callen- 
der McAuslan & Troup Co.) Bowling 
League. A total of 38 prizes were pre- 
sented, the highest awards going to 
Frederick C. Brown for best individual 
average; Frank Pierce, highest single 
string, and Alexander Weatherspoon, 
highest three strings. The election of 
officers resulted as follows: President, 
Frank L. Warren; treasurer, Thomas 
Seavor, and secretary, Edmund Carlone. 
Following the banquet and distribution 
of prizes, the members of the league 
were divided into four groups for a han- 
dicap match on the Majestic Alleys, 
prizes also being awarded for the best 
scores in this tournament. 








L. E. Roos and Joseph Stiefler, Ander- 
son, Ind., have formed a corporation and 
will open a chain of at least five credit 
and cash jewelry stores in Indiana. These 
stores will be opened within the next 12 
months. The first one will be established 
in the Spencer Hotel, at Marion, Ind. 
where a 15-year lease has been taken on 
quarters in that building. The corpo- 
ration will be known as the Rogers Credit 
Jewelers, Inc. Mr. Roos is well known 
in Anderson as a jeweler and candy mer- 
chant and manufacturer, while Mr. Stie- 
fler has been in the credit clothing busi- 
ness in Anderson for the past several 
years. 
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Walter M. Hatch, Inc., has opened 
a new store in the Hotel Statler. 

The property of the New England 
Jewelers’ Institute at Milford has been 
sold to Harry Torosian, a fruit dealer. 
The price was about $15,000. With the 
disposal of this property the institute 
comes to a close. Every one of the jewel- 
ers who had shares in the corporation 
will receive full returns for money in- 
vested. Many World War veterans 
learned the art of watchmaking in con- 
nection with the government’s rehabili- 
tation work after the war. 

An exhibition of diamond cutting was 
given last week by the Washington 
Jewelry Co. and attracted large crowds 
every day. The exhibition was presented 
in one of the front windows by Theodore 
De Graeves, a native of Antwerp, where 
many of the diamonds in the world are 
cut. The company made the event an 
educational one inviting college and high 
school students in and around Boston to 
visit the store and watch De Graeves at 
work. He lectured on diamond cutting 
as he proceeded, explaining the fine 
points of the art. 


“Americans eat with their eyes as well 
as with their mouths, so it is necessary 
to have a very attractively set table,” 
according to Mrs. Marie L. Fenn of the 
International Silver Co., in her lecture 
on the “Charm of Hospitality” in the 
assembly hall of the Jordan Marsh Co. 
This was the first of a series of three 
lectures to be given this week. Where 
formerly it was the aim of a hostess to 
make as lavish a display of china, silver 
and glass as her means would warrant 
and to have her table “groan” under a 
multiplicity of dishes filled with food— 
duplicates of each dish placed at either 
end of the table, was one cherished cus- 
tom—nowadays the effort is made to 
have the service as simple and the table 
as bare as possible, leaving everything 
to be served from behind and at the left 
of the diner by the maid or other ser- 
vant, or by the hostess from a serving 
table or tea cart. 


More than 650 members and guests of 
Homers Mutual Aid Association held 
their third annual dance April 18. Com- 
bined with the dance was a trip on the 
water. Refreshments were served and 
favors distributed. Harry Rosenfeld and 
Edward M. Levine were guests of honor 
and the only speakers. They praised the 
spirit of cooperation existing within the 
firm and congratulated the members cf 
the association on its growth in number's 
and influence. Ralph Carbone, president 
of the association, was toastmaster. 
Miss Mildred Murphy was chairman of 
the entertainment committee, and she 
was assisted by Arthur Gregor, William 
Wolf,.David Malkiel, Daniel J. McCar- 
thy, Chester Ludwig, Edythe O’Neil, 
Anna Cavanaugh, Marguerite Sullivan, 
Henry Hudson and Granvill Allen. Miss 
Murphy and Isabelle Souther are vice- 
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presidents of the association. Other offi- 
cers are Morris Rosenthal, treasurer, 
Martha Brest, secretary, and Arthur 
Gregor, financial secretary. 














Hager Bros. store, Lancaster oldest 
business place, last week celebrated its 
107th anniversary. 


The Farmers’ Trust Co. has _ been 
named by the court, guardian of the two 
minor daughters of the late Christian J. 
Vollmer, Lancaster. 


Michael M. Norton will leave on April 
27 for Des Moines, Iowa, where he ex- 
pects to open a jewelry store with James 
Logan, a former Lancaster watchmaker. 


These new students have enrolled at 
the Bowman Technical School: Edward 
Puchatz, Coatesville, Pa.; Webster J. 
Kamerer, Butler, Pa.; David Shiff, Buf- 
falo, N. Y. 


Warren D. Balmer, St. Joseph, Mo., 
is spending 10 days among relatives in 
Lancaster and Marietta. He will go to 
New York for a few days on business 
before leaving for home. 


An attempt was made a few nights 
ago to enter the store of Aaron Nagle, 
Columbia, but it was frustrated by the 
timely appearance of Special Officer 
Charles Hines. He was seen and the 
thief decamped. 

A letter received here by a sister of 
Walter Creedon, Denver, last week con- 
tains the information that he was seri- 
ously injured recently when his auto- 
mobile lost a wheel and careened against 
a pole. A leg was broken, but his most 
serious injuries were of an _ internal 
character. Mr. Creedon went West sev- 
eral years ago. 

The meeting held the evening of 
April 16 by the Lancaster Optometrical 
Society at Hotel Brunswick was fea- 
tured by a series of moving pictures de- 
picting the manner in which ophthalmic 
glass is manufactured, the demonstrator 
being Mr. Timbley of Bance & Lond, 
Rochester, N. Y. Members of the York 
society were present as guests. Prior 
to the meeting, dinner was served at the 
hotel. 

Among recent visitors here were: M. 
F. Olin, Olin Bros., Providence, R. I.; 
A. A. Deuter, Page & Baker Mfg. Co., 
North Attleboro, Mass.; Ray Alexander, 
Diergold Mfg. Co., Cincinnati; Ralph 
Piercol, St. Louis; Marcus Bernstein, 
Baltimore; Samuel Dolmar, Milwaukee; 
Vernon P. Stevens, Princeton, N. J.; 
Ralph B. Grammar, Williamsport, Pa.; 
R. R. Keemer, Uniontown, Pa.; H. E. 
Fritz, Oil City, Pa. 








L. E. Roos, diamond merchant and 
Joseph Stiefler, Anderson, Ind., have 
purchased the Faris & Faris stock of 
fixtures and cases and will soon open a 
jewelry store on the credit plan in 
Marion, Ind. Both men are well known 
jewelers. 





a part of the past week in New York 
city and vicinity. 

Mr. and Mrs. Samuel M. Stone motored 
to Greenfield, Mass., where they passed 
the last week-end. 

Joseph Finberg of the Finberg Mfg. 
Co. has opened his summer home at 
Touisset Point for the season. 

Harold E. Sweet is chairman of the 
building committee for a future Masonic 
temple, a site for which was selected 
here the past week. 

Figures given by the State Depart- 
ment of Labor for 20 Attleboro concerns 
show that there were 2023 persons em- 
ployed on a full-time schedule during 
the past month. 

The L. G. Balfour Co. basketball team, 
which won the Y. M. C. A. league cham- 
pionship this season, will hold a banquet 
at the Wampanoag Inn, at Taunton, on 
Thursday evening, April 26. 

Amos Blackinton won high gun honors 
in the weekly B. A. A. shoot at Boston 
last week with an actual score of 90, 
while his handicap brought him up to 
107 which was 12 points more than his 
nearest competitor, a well known Boston 
expert. 

The Highland Country Club had its 
formal opening for the season on 
Patriot’s Day with a fine program of 
activities, including golf and tennis in 
the afternoon, and dinner, reception and 
dance. Henry A. Niven had charge of 
the floor, and among the members of 
the committee in charge were Mr. and 
Mrs. Harold P. Andrews, Mr. and Mrs. 
Lawrence E. Baer, Mr. and Mrs. Harold 
D. Baker, Mr. and Mrs. Lloyd G. Bal- 
four, Mr. and Mrs. Milton E. Bliss, Mr. 
and Mrs. Arthur L. Bottomley, Maurice 
J. Baer, H. Dean Baker, Jr., Walter B. 
Ballou, Amos Blackinton. 

A group life insurance plan which, has 
been put into operation by the Apco- 
Mossberg Corp., this city, provides $195,- 
000 of insurance to 155 employees. 
Salesmen, department heads and active 
officers are insured for $3,000 each; fore- 
men for $2,000 each, and all other em- 
ployees not in the previous classifica- 
tions, $1,000 each. Only inactive officials 
are excluded from receiving protection 
under the policy. Employees are paying- 
15 cents a week for each $1,000 of pro- 
tection, with the corporation contributing 
the remainder toward the payment of 
premiums. An employee must be con- 
nected with the corporation three months 
before becoming eligible to receive in- 
surance. 








R. E. Armstrong who was formerly 
with the McFadden-Armstrong Co., jew- 
eler, Toledo, Ohio, has established offices 
at 210 Produce Exchange building, that 
city. The new concern is to be known as 
the Armstrong Watch & Diamond Co. 
Mr. Armstrong has been a jeweler more 
than 18 years, having started in the 


-business with his father. 











It is announced that Samuel Toll has 
purchased the retail jewelry business 
formerly conducted at 1910 Columbia 
Ave., by I. Weissmann. 

Walter T. Hallowell, manager for H. 
B. Gording, wholesale jeweler at 716 
Sansom St., is confined to his home at 
125 Sylvania Ave., after suffering a 
stroke of paralysis. 

The co-partnership of Hyman Katz 
and Sol Grabman, trading as the Stand- 
ard Bead Co., 104 S. Eighth St., has been 
dissolved and-Mr. Grabman announces 
he assumes full responsibility for all 
past and future liabilities. 

Among the callers on the Philadelphia 
trade during the week were William 
Hayward, sales manager of the Alvin 
Silver Co., and Frank Goode, New York 
representative of the Keystone Watch 
Case Co. 

Israel Barbour, South Philadelphia re- 
tail jeweler, has been adjudicated bank- 
rupt and John M. Hill, appointed referee 
by the United States court, announces 
the first meeting of creditors will be 
held in his office in the Bulletin building 
at 2.30 p. m. on April 30. 

Philip Kind of S. Kind & Sons and 
Ira D. Garman, veteran retail jeweler, 
were among the hosts at a dinner tend- 
ered by the officers and directors of the 
Chestnut Street Business Mens’ Asso- 
ciation to Samuel Rosenbaum, director 
of Bonwit Teller’s new store. 

Creditors of A. Hoffman, wholesale 
jeweler at 720 Sansom St., have agreed 
to a cash settlement of 25 per cent on 
their claims. Mr. Hoffman is confined 
to a tuberculosis sanitarium at Eagles- 
ville, this state, and this has handi- 
capped him in conducting his business. 

The Jewelers’ Club lost another mem- 
ber in the death of Edward J. Dooner, 
secretary of the Beneficial Savings Fund 
and for years associated with his father 
and brother in the management of the 
former Dooners hotel, once the favorite 
resort of Philadelphia jewelers. 

The bowling league of S. Kind & Sons 
store will mark the completion of its 
season by a banquet on May 21 at the 
Elks Club and also will award the prizes 
to the winning team. At the latest re- 
ports three teams were tied for first 
honors. 

The jury in the case of Louis Liever, 
formerly in business on Sansom St., re- 
ported a disagreement after a two day 
trial. Mr. Liever was accused of receiv- 
ing stolen goods. The district attorney’s 
office announces he will be tried again at 
the next term of court. Meanwhile he 
is out on bail. 

Philadelphia wholesale jewelers are 
again greeting David Cohen, the veteran 
messenger between them and Atlantic 
City jewelers, who for 25 years had been 
carrying valuable parcels of jewelry be- 
tween the two places daily. He retired 
about a year ago, but when his successor 
gave up the work, found himself unable 
to keep retired and resumed his occupa- 
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tion. He is known to everyone in the 
wholesale jewelry trade here. 

The police have been informed that 
Edwin Lowe, J. Raymond Mitchel and 
D. H. Lowe, all of Georgetown, Del., 
convicted recently of robbing the jewelry 
store of Samuel C. Evans in Milford, 
have been released on parole for two 
years after paying the costs of prosecu- 
tion. All had pleaded guilty. Their 
loot included 16 wrist watches and a 
clock. 

John M. Klevan, a former jeweler 
here, who is serving a sentence for 
fraudulent conversion, was refused clem- 
ency by the state pardon board at its 
April session. He obtained diamonds 
valued at $3,500 from Louis Lipkin of 
S. Eighth St. on memorandum and 
pawned them. Klevan was sentenced to 
from three to six years and has made 
several attempts to obtain a pardon. 

The Philadelphia Association of 
Watchmakers and Jewelers Supply Job- 
bers, of which Joseph G. Bechtel is 
president, will observe its first anni- 
versary on May 8 with a dinner, elec- 
tion of officers and an entertainment. 
The association has accomplished much 
to aid and elevate the trade during its 
first year and plans more ambitious 
moves for the benefit, not only of its 
members but of watchmakers in general, 
as it grows. 

Three bracelets and a pendant and 
chain from the estate of Rudolph Valen- 
tino, former moving picture star, were 
auctioned in the Philadelphia Art Gal- 
leries here and brought fair prices. Many 
dealers from New York were present. 
The pendant, containing three pear 
shaped diamonds and 490 small stones, 
was bid up to $3,450 while a pearl mesh 
bracelet brought $1,800, a diamond slave 
bracelet, $1,100 and a platinum slave 
bracelet went for $575. Names of the 
purchasers were not revealed. 

Still another suspect in the $75,000 
burglary of the safes of the Public Loan 
Co., Kensington, is under arrest here in 
the person of Andrew Bonilla, a native 
of Porto Rico, who was caught in a 
pawn shop while trying to dispose of a 
watch, identified as one taken from the 
loan company’s safes. Bonilla claims he 
bought the timepiece and a wrist watch 
from a man _in Florida and the police 
think his story may enable them to trace 
some of the loot, only a small part of 
which has been recovered. Their belief 
is that the burglars split the plunder into 
small lots and peddled it about all over 
the country. 

An echo of the window smashing at 
the jewelry store of Joseph K. David- 
son’s Son, at 210 S. 13th St., in 1919, 
came in the application for a pardon by 
James Lewis, sentenced as the driver of 
the bandit car. Lewis set up a claim 
of mistaken identity by a girl clerk in 
the store, who at his trial identified him 
as the driver of the car from which four 
men jumped out, smashed the window 
and escaped with jewelry and watches, 
valued at $4,800. Lewis has served al- 
most nine years of a ten year sentence. 
His petition was refused, despite his as- 
sertion that the girl who identified him, 
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had given a wrong address and that her 
evidence, consequently was not credible 

M. Rosnov, one of the veterans of 
Sansom St., is to retire from active 
work within a few days and take life 
easy at Atlantic City where he has a 
fine home. Mr. Rosnov has been in bysj. 
ness on the street for more than 20 years 
and has a wide acquaintance. He is hale 
and hearty but states he wishes to take 
things easy while he is still young. His 
son, Marcus Rosnov, who has practically 
conducted the business for several years 
will continue it at 719 Sansom St., where 
extensive alterations and the building of 
a large addition in the rear will give the 
firm one of the largest establishments 
in the district. 

John G._ Bechtel, manufacturing 
jeweler at 719 Sansom St., is recovering 
from the effects of an accident which 
has confined him to a hospital and later 
to his home for a couple of weeks. He 
was on Sixth St. at Poplar when during 
confusion caused by an excited horse 
amid heavy automobile traffic, he was 
struck by a young man, escaping from 
the crush and hurled down a flight of 
stairs to a theatre basement. While no 
bones were broken he suffered severely 
from shock and had a narrow escape 
from a brocken neck. The fact that he 
is crippled added to the nervous shock. 
Mrs. Bechtel has conducted the business 
in her husband’s absence. 

Another change in Sansom §&t. realty 
will be accompanied by a shift of loca- 
tion of two well known persons in the 
business life of the street, one of whom 
has been in his present place for almost 
25 years, the other 16. The changes are 
the result of the purchase by Paul 
Dreher, well known lapidarist, of the 
building at 717 on the Street. He has 
been located on the second floor of the 
building at 719 since he began business 
in Philadelphia. Mr. Dreher will make 
extensive alterations to his new building 
and plans to occupy it on or about July 
1. He will occupy the entire first floor 
for his office and shop and rent the other 
three floors. Harry W. Smith, veteran 
wholesale and manufacturing jeweler, 
who has occupied the first floor of No. 
717 for almost a quarter of a century, 
was compelled to seek a new location as 
a result of the purchase of the building 
by Dr. Dreher and has leased the first 
floor rear of the Cooper Bros. building 
at 711 Sansom St. He plans to move 
about June 15. Within the !ast few 
years so many changes have taken place 
in the appearance of Sansom St. in the 
block devoted to the wholesale jewelry 
trade that none of the “old-timers” would 
recognize the thoroughfare now. New 
store fronts and extensive alterations in 
buildings as well as entirely new struc 
tures in several instances have modert- 
ized the block and the end is not yet as 
several firms are planning to improve 
their properties. 








Carl J. Hase, jeweler, moved recently 
to new quarters at 127 N. Euclid Ave, 
Ontario, Cal. The concern was formerly 
located in the Emmons building, on West 
C St., the same city. 
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The August Loch Co. will move the 
coming week to the firm’s new location 
at 406 Federal St. It will require a week 
or 10 days to get the new storeroom 
properly fitted up, it is stated. 

The Henry Terheyden Co. reports that 
a good volume of business has been 
moving and that the sale of diamonds 
has been good, as well as gifts suitable 
for approaching June weddings. 

J. 0. Clawson, Bellevernon, has bought 
out the jewelry business of Louis J. 
Smith of that place and has taken over 
the store. This gives Mr. Clawson an 
enlarged clientéle. The deal was closed 


last week. 

The annual election of officers of the 
Credit Association of Western Pennsyl- 
vania will be held in the Pittsburgh Ath- 
letic Club, May 22. There will be box- 
ing bouts and other entertainment to 
delight the visitors. 

The Bering Watch Co., importer of 
watches, 21 Maiden Lane, New York, 
has established offices in the Clark build- 
ing, Pittsburgh, and will serve the trade 
in territories west of Pittsburgh. The 
new office is in charge of Albert S. Cas- 
selhoff. 

A letter received from Emanuel Graf- 
ner, of Grafner Bros., who with Mrs. 
Grafner is touring Europe, reports that 
he had a very pleasant trip on the way 
over. He will not return to Pittsburgh 
until some time next month. Mr. Graf- 
ner went abroad on business. 

Barney Levinson has bought the Lib- 
erty St. store of the Crescent Jewelry 
Co. from Burk Bros. He made the pur- 
chase following the bidding in of the 
store by the Burks. The business was 
formerly conducted by L. Maltinsky, who 
died in Pittsburgh several months ago 
after having been engaged in business 
in this section for many years. 

Francis Keating, of the Grogan Co., 
who has arrived in Europe on a buying 
trip for his house, will not return to 
Pittsburgh until the latter part of next 
month, and will bring back with him 
some stunning creations of the jewelers’ 
art for the store’s new addition. Al- 
terations will be started on the projected 
new improvement during the coming 
month. 

Installment selling was discussed at 
considerable length at the last meeting 
of the members of the Retail Credit 
Men’s Association in the Roosevelt Hotel. 
It was developed in the discussions that 
the advertising of special articles of 
most every kind usually result in the 
opening of many new accounts, and a 
number of merchants advertise specials 
with that very end in view. Quite a 
number of members of the jewelry trade 
were present at the gathering. 

The members of the Jewelers’ Duck- 
pin League of Pittsburgh are rolling 
their last game of the present season 
this week, and it will then be disclosed 
who the winners are. At the moment 
the Opticians are still in the lead. They 


THE JEWELERS’ CIRCULAR 


were the champions a year ago, and 
some good-natured jesting about this 
situation is being circulated among the 
members of the trade. The Yenny team 
of East Pittsburgh is next in line for 
honors. The league members will have 
their usual jollification. 

George W. Best, secretary of the 
Heeren Bros. Co., is this week making 
a bus tour of the Beaver and Mahoning 
Valley districts in company with mem- 
bers of the Chamber of Commerce of 
Pittsburgh. For more than 25 years the 
Chamber membership conducted a trade 
tour by special train, but it was decided 
this year to do away with these trips and 
to resort to bus travel instead. It is re- 
garded as more economical and at the 
same time affords merchants greater op- 
portunity to discuss business matters 
with the visitors. 

A downtown wholesale merchant one 
day last week received a telephone call 
from a merchant friend that a man who 
had been employed by him was coming 
to the former’s store to look at some 
diamonds, and that he was all right. The 
man arrived, selected a diamond worth 
$500 and three mountings, gave a check 
for $500 and departed. No particular 
question was raised regarding the trans- 
action since the man who called the 
Pittsburgh store said that the customer 
was going to work the next day as the 
out-of-town merchant’s manager. But 
the check came back “no good,” and the 
man has not been seen or heard from 
since, and neither has he taken the posi- 
tion indicated. The out-of-town mer- 
chant was communicated with, and de- 
clared that when he telephoned to Pitts- 
burgh that the man was sitting beside 
him and that he could not do anything 
other than he did, and thought he was 
reliable. It is claimed that the same or 
a similar trick was worked on another 
Pittsburgh store, and merchants are 
warned to be on their guard in case any 
further attempt is made to work a sim- 
ilar trick. 








Allentown, Pa. 


George S. Shindel, Lansford jeweler, 
was in town on a buying mission. 

Jeweler E. F. Schertzinger and wife, 
Slatington, spent the week-end visiting 
relatives in Reading. 

Jeweler Harry J. Dotter, Lehighton, 
is installing new machinery in his repair 
shop for the polishing and refinishing 
of jewelry. 

“Danny” Grechan, manager of the 
Kay Jewelry Co.’s local store, is at- 
tending the annual convention of the 
Kay organization which is being held 
at the Hotel Pennsylvania, New York 
city, this week. 

Dr. R. S. AuRand, Slatington optom- 
etrist, officiated as master of ceremonies 
at the first annual banquet of the La 
Société des Forty Hommes et Eight 
Chevaux, Voiture Locals No. 920, held 
in the auditorium of Catasauqua Post 
No. 215, American Legion, on Wednes- 
day night. 


W. W. C. Geary, jeweler, now located - 
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at 415 Wyandotte St., South Bethlehem, 
is running a stock reducing sale, pre- 
paratory to moving to his new store at 
111 W. Fourth St., next month. The 
latter location is a more desirable one 
for Mr. Geary, being nearer to the busi- 
ness center of the town. 

Mrs. Abraham Cohen, wife of Abra- 
ham Cohen jeweler, 393 Hamilton St., 
is actively engaged in procuring funds 
and cash donations for the new Jewish 
Community Center Memorial Hall just 
completed. Through her efforts a bronze 
tablet containing the names of all donors 
giving memorials will be erected in the 
hall. 

H. Leh & Co., department store, are 
celebrating the 78th anniversary of the 
founding of the store. To create inter- 
est in this event they engaged Lieut. 
Floyd Bennett, the celebrated aviator, 
who accompanied Commander Byrd on 
his North Pole flight, to fly to Allen- 
town and give a lecture in their store 
on his North Pole flight. 

The following traveling men are call- 
ing on the trade in this locality: 
Maurice R. Meade, Seideman & Cohen, 
Inc.; T. J. Connolly, George Borgfeldt 
& Co.; Harry G. Young, Queen City 
Silver Co.; William Kinscherf, William 
Kinscherf Co., Inc.; Ralph E. Bouchard, 
F. H. Noble & Co., Inc.; Albert Seligson, 
E. & J. Bass, Inc.; F. W. Brown, the E. 
Ingraham Co; William Wefferling, 
Wefferling, Berry, Wallraff Co, Inc.; 
Frank Dimond, R. Wallace & Sons Mfg. 
Co. 

A pair of a trio of youths arrested 
in Palmerton for stealing an automobile 
belonging to G. A. Kemmerer, admitted, 
according to the police, that they took 
part in two robberies in Allentown last 
year. Joseph Turick of Nazareth and 
John Christopher, Allentown, are the 
prisoners. According to Motorcycle 
Officer J. McFadden, Turick admitted 
being implicated in the burglarizing of 
the store of the Reliable Jewelry Co., 
309 Hamilton St., last Thanksgiving 
day. Detainers were lodged against the 
youths for their part in various store 
robberies. 


Fall River, Mass. 











Mr. and Mrs. Ellis Gifford spent the 
last week-end at West Falmouth. 

Odias Dumont has been making ex- 
tensive improvements to his retail store 
at 1456 Pleasant St. 

A meeting of the West Side Baseball 
League was held at O. Dumont’s store 
the past week for organization for the 
season. 

The R. A. McWhirr Co. has sent a sub- 
stantial check to the Fall River Perma- 
nent Firemen’s Relief Association in ap- 
preciation of recent services. 








F. Earle Wyckoff, Pendleton, Ore., has 
been appointed manager of the Payette 
(Idaho) branch of Con Hesse & Son’s 
jewelry store. E. C. Hesse, who has been 
temporarily in charge of the store, will 
return to the main establishment at 
Boise. 








J. M. Wildman, head of the retail com- 
pany bearing his name, at 102 Main St., 
left last week for a business trip in the 
state. 

Joseph Kopelowich, head of the Kopel- 
owich Co., wholesale jewelry firm of 47 
Clinton Ave., N., returned last week 
after a business trip in southern New 
York and northern Pennsylvania. 

Max Weisbuch, member of the firm of 
Weisbuch & Weiss, retailers of 115 Clin- 
ton Ave., N., and Mrs. Weisbuch, will 
leave for New York Friday on the first 
lap of a trip to Europe. They will be 
abroad from two to three months. 

Small’s, Inc., retailers of 37 Main St., 
E., last week opened the final week of 
the special sale celebrating the eighth 
anniversary of their establishment in 
Rochester. The store has been located 
at its present site for a year and a half. 

David Schapiro, formerly credit man- 
ager for Russels, retailers of Syracuse, 
last week became credit manager for 
Rudolph’s Jewelers, retailers, of 217 
Main St., E., Rochester. Mr. Schapiro 
has a staff of four assistants in the de- 
partment. 

Members of the Rochester Retail 
Jewelers’ Association are expected to 
meet the first week in May to set a date 
for their annual banquet postponed be- 
cause of the annual convention of the 
New York State Retail Jewelers’ Asso- 
ciation in Syracuse. 

A credit department will be estab- 
lished by the newly incorporated Weis- 
buch-Weiss Co., retailer of 115 Clinton 
Ave., N., by midsummer, it was an- 
nounced last week by Harry Weiss, vice- 
president of the firm. Mr. Weiss will be 
active head of the department. Max 
Weisbuch, former head of the Weisbuch 
Co., retailer, is president of the com- 
pany. 

A dozen Rochester jewelers, headed by 
Charles P. Coster, president of the Roch- 
ester Retail Jewelers’ Association, and 
retailer of 1519 Lake Ave., and Charles 
Sunderlin, secretary of the state organi- 
zation, retailer of 350 Main St., E., were 
to leave early in the week for the state 
convention at Syracuse April 23 to 25. 
Mr. Sunderlin is author and director of 
the state organization’s convention pro- 
gram. 

Miss Evelyn Kopelowich, who serves 
as chief assistant to her father, Joseph 
Kopelowich, wholesaler of 47 Clinton 
Ave., N., returned last week, one of the 
few Rochester girls to meet President 
Coolidge in the White House. Miss 
Kopelowich, who motored to Washington 
before Easter, was presented to the 
President as a member of a group of 
Rochester guests by Congressman Meyer 
Jacobstein, of Rochester. Miss Kopelo- 
wich takes full charge of the Kopelowich 
Co. during her father’s absence on busi- 
ness trips. 

Max Garshag, retailer of 372 Joseph 
Ave., will open a retail store in Main St., 
Fairport, N. Y., next month, it was an- 
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nounced last week. Mr. Garshag, who 
is now in Fairport arranging for a site 
and directing installation of equipment, 
will take personal charge of the store. 
Mrs. Garshag, who has acted as her 
husband’s chief assistant in the past, 
will take charge of the Rochester store. 
Mr. Garshag recently purchased the 
stock of the Claus Jewelry Co., retailer, 
formerly of 8 North St., which withdrew 
from active business. 

Diamonds imported by Bernard G. Ru- 
dolph and on which he paid a duty of 
$6,609, went on sale at his retail store, 
217 Main St., E., last week. The win- 
dow display, an adjunct to the sale, was 
estimated to be valued at $200,000. Cus- 
tomers were given free copies of “The 
Story of the Diamond,” a booklet writ- 
ten by Mr. Rudolph after his return from 
Europe and reciting his adventures in 
Belgian diamond cutting shops and 
Paris and London retail establishments. 
Part of the display consisted of unset 
diamonds left for prospective purchasers 
to scrutinize. 

A unique experiment designed to 
bring prospective customers into a 
neighborhood jewelry store has suc- 
ceeded for James Ledlie, retailer of 840 
Dewey Ave. Mr. Ledlie, shortly after 
moving into new quarters, established a 
circulation library in the rear of the 
store. Although compelled to walk 
through the store, readers still felt they 
had the privacy of a reading room. The 
books, obtained through a Long Island 
City firm, are changed at regular 
periods. Lacking definite figures, Mr. 
Ledlie announced business had showed a 
noticeable upward trend by virtue of the 
library’s presence. 

6: f°) 
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George W. Cook of Pottsdam, C. G. 
Bushnell, Gowanda, and Clare D. Barnes 
of Silver Creek, were among the out of 
town jewelers visiting the wholesale 
trade here last week. 

Ralph E. Smith, general manager of 
the King & Fisele Co., spent the latter 
part of last week attending the New 
York State conference of the Evangeli- 
cal churches in Syracuse. 

Stanley Zuzel, Dunkirk jeweler, is auc- 
tioning off his stock preparatory to giv- 
ing up business, and in the meantime is 
looking for a suitable location in Buf- 
falo, where he was in business before 
going to Dunkirk about five years ago. 

























Jewelers on Main, Madison and Union 
Sts., the principal jewelry store sections 
of Memphis, report spring business im- 
proving, but the improvement has not 
been rapid. 

The Mulford Jewelry Co., 6 S. Main 
St., started its 48th anniversary event 
Friday morning. It has been at this 
location all these years. Manager 
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Wooten and J. N. Mulford, head of the 
store, received many friends and cus- 
tomers. 

Memphis merchants who attended the 
annual meeting of the Tennessee Opto. 
metric Association at Nashville the past 
week reported an excellent time. The 
banquet at Hotel Andrew Jackson was 
a notable function. Dr. Vance C, Roy 
son of Geo. T. Roy, Memphis jeweler 
was elected president for the coming 
year, and Memphis selected for the 1999 
convention. 


Richmond, Va. 


A special committee from the 24. 
Karat Club stopped an auction sale of 
silverware, watches, clocks and crockery 
at a carnival here last week. Hearing 
that the auction was in progress, the 
committee waited on the man conducting 
it, informing him that it was against the 
law to carry on such sales: in Virginia, 
He promptly agreed to discontinue the 
sale when advised that the penalty for 
infraction of the law ranged from a fine 
of $200 to $500. As he was apparently 
in ignorance of the law, which was passed 
two years ago, the committee decided 
not to take any action against him. 

Morris Lutto, secretary of the 24- 
Karat Club, returned recently from a 
trip to Asheville, N. C., in his car, which 
had been stolen here and recovered in 
that city. He made the trip to Ashe- 
ville by rail, accompanied by Captain 
A. S. Wright, chief of the city detective 
bureau, who was instrumental in locat- 
ing the stolen machine. The car was 
stolen from in front of Mr. Lutto’s store 
while he was busy waiting on a cus- 
tomer. Mr. Lutto is chairman of the 
trophy committee which will be in charge 
of trophies and gifts awarded at the 
National Samis Grotto Convention, to be 
held here June 5, 6 and 7. The follow- 
ing local jewelers are on the committee: 
John Yarbrough, Grover C. Cocke, and 
John Lundin. Lutto’s will furnish the 
trophies awarded in the competitive 
drill, band and choral contests staged 
during the convention. 

Watkins & Yarbrough have opened 
a branch store at 207 N. Sixth St., the 
formal opening being held this week. 
Travis G. Watkins will be in charge of 
the branch, while John Yarbrough, his 
partner, remains in charge of the main 
store at 200 E. Broad St., where the firm 
has been located for the last seven years. 
According to Mr. Watkins, the branch 
store is expected not only to bring in 
new business, but to be a sort of aux- 
iliary shop for the convenience of cus- 
tomers of the firm desiring repair work 
or other service while in that section of 
the business district. The location is in 
the new Loew’s Theater which opened 
recently, and is directly across the street 
from the entrance to the Miller & 
Rhoads department store, which 1s 
known as the “shopping center.”’ The 
store is equipped with the latest things 
in the way of fixtures, which are finished 
in walnut. The same lines of jewelry 
and silverware will be handled as at the 
main store. 

















— ————e a a 


——j eet 






—e 
























Ser See SS O.Ce 


ll a i i 








April 26, 1928 


Minneapolis and St. Paul 





J: B. Hudson & Son, retail jewelers, 
33-35 S. Seventh St., Minneapolis, have 
enlarged their private diamond sales- 
oom. 

, A. E. Madsen, president, Rettig, Hess 
& Madsen, wholesale jewelers, 100 N. 
Seventh St., Minneapolis, is awaiting 
milder weather before moving to his 
summer home at Birch Bluff, Lake 
Minnetonka. 

Mrs. J. B. Hudson, her daughter, Mrs. 
Archie D. Walker, and the grandson 
of Mrs. Hudson, Hudson Walker, left 
Minneapolis on April 16 for an extended 
visit in European countries, expecting 
to travel by motor. 

Mrs. Mauren, wife of N. E. Mauren, 
the Barth Co., Inc., died recently. Mr. 
Mauren is in charge of the polishing 
department at the factory of the firm, 
100 N. Seventh St., Minneapolis.. His 
two sons are there also. 

C. M. Thomsen, C. M. Thomsen Co., 
wholesale jewelers, 100 N. Seventh St., 
Minneapolis, and “Will” Olin, Minne- 
apolis retail jeweler, were expected to 
return about April 23 from a 10 days’ 
trip to their north woods camp. 

Reid Berkey, representing the Charles 
A. Berkey Co., manufacturing jewelers, 
Detroit, Mich., arrived in Minneapolis 
on April 19 for a four days’ visit. He 
came from Denver, Kansas City, Omaha 
and Sioux City, and reported business 
better than he had expected. 

Retail jewelers who were in Minne- 
apolis during the past week or so in- 
cluded: Cashman Bagley, Duluth, Minn.; 
Irving Harper, F. W. Harper & Son, 
Ashley, Wis.; M. R. Kellar, Robbinsdale, 
Minn.; Mr. Pitts, Montevideo, Minn., 
and Carl E. Siewert, Hopkins, Minn. 

Herbert W. Gaus, Louis C. Gaus & 
Co., wholesale jewelers, 100 N. Seventh 
St., Minneapolis, was snowbound in 
Jackson, Minn., for three days, finally 
being able to leave on April 16 after 
the highways had been cleared of a 15- 
inch snow fall which started on April 12. 

Irving Harper, in charge of the 
optical department of the retail jewelry 
firm of F. W. Harper & Son, Ashley, 
Wis., was married on April 11 to Miss 
Edna May Cole, formerly a teacher at 
Washburn, Wis. Mr. and Mrs. Harper 
spent their honeymoon in Minneapolis, 
returning to Ashley last week. 

Robert J. Rentz, Rentz Bros., pioneer 
manufacturing jewelry firm, 727 Henne- 
pin Ave., Minneapolis, returned on April 
17 from a trip to Kansas City, Mo.; 
Little Rock, Ark., and St. Louis, Mo., 
in the interest of the Mid-Plane Sales 
& Transit Co., Minneapolis, of which 
firm he is the instructor of flight and 
aerial navigation. 

J. W. Mills, retail jeweler, who sold 
his store at Wessington Springs, S. D., 
to I. J. Story, early in April took pos- 
Session of the property again, and Mrs. 
Mills is to be in charge of the store 
until it is disposed of. Mr. Mills con- 
tinues to conduct his retail jewelry 
business at Montevideo, Minn., which he 
intends to retain. 

Ostbye & Anderson, manufacturing 
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jewelers, 403-408 Lindley-Skiles build- 
ing, Minneapolis, completed on April 7, 
the enlargement of their shop and offices, 
giving them one of the finest establish- 
ments in the Northwest. The business 
was founded nine years ago by Walter 
Ostybe, who later was joined by Gustave 
Anderson. There are about 35 men on 
their payroll. 

George Mandalian, Mandalian Mfg. 
Co., North Attleboro, Mass., arrived in 
Minneapolis on April 13, coming from 
Chicago. He reported finding business 
good in the Northwest. This was one 
of the two trips which he makes to 
Minneapolis each year. Mr. Mandalian 
has charge of the factory in North 
Attleboro. He expected to be home 
within two weeks. 

William Van Cleff, representing Mary 
Ryan, New York, arrived in Minneapolis 
on April 11, for a stay of five days. Mr. 
Van Cleff was on his way to the Pacific 
Coast, visiting some of the principal 
towns, and expected to stop in Denver, 
Kansas City and St. Louis, reaching San 
Francisco about June 1. He was for- 
merly with Simondetti & Co., New York. 
Mr. Van Cleff was just in time for a 
heavy out-of-season snowfall on Friday, 
April 13. : 

Nat. Ginsberg, retail jeweler, 815 
Hennepin Ave., Minneapolis, met Carl 
Haedge, former national champion, in 
the Twin City handball tournament this 
spring. Mr. Haedge was the tourna- 
ment favorite, and Mr. Ginsberg gave 
him one of the hardest battles that he 
had ever experienced. Handball is a 
favorite sport of Mr. Ginsberg, and he 
may be found in practically every 
tournament in this section of the coun- 
try each season. 

Charles D. White, White & Mac- 
Naught, retail jewelers, 902 Nicollet 
Ave., Minneapolis, is a member of the 
House of Friendship committee of the 
Rotary Club of Minneapolis for the con- 
vention of the Rotary International, to 
be in Minneapolis, June 18-22. The en- 
tire lower floor of the municipal audi- 
torium is to be used as a rest room, 
and to furnish information, music and 
dancing. Mr. White has been in the 
jewelry business on Nicollet Ave., 52 
years. 

Representatives calling on the Minne- 
apolis trade within the past week or so 
included: Charles M. Barry, Frank W. 
Smith Co., Gardner, Mass.; A. Chouffet, 
M. B. Bryant & Co., Inc., New York; 
Fred Clark, Alvin Silver Co.; Milton F. 
Ferris, Matthews. Co., Irvington, N. J.; 
John W. French, John Davison, Inc., 
New York; R. C. Gilbert, the Gorham 
Co., Chicago; W. H. -Gregory, Riker 
Bros., Indianapolis, Ind.; Donald Harris, 
Jabel Ring Mfg. Co., Newark, N. J.; 
“Burt” Harrison, La Pierre Mfg. Co.; 
Timothy Hay, Traub Mfg. Co., Detroit, 
Mich.; J. W. Hook, Krementz & Co., 
Newark, N. J.; “Bill” Kennedy, Inter- 
national Silver Co.; H. B. Koopman, 
Newark Tortoise Shell Novelty Co., New 
York; J. H. Listman, the Gorham Co., 
Chicago; Ivan B. Ogilvie, R. Wallace & 
Sons Mfg. Co., Wallingford, Conn.; Mr. 
Saul, Rehberger & Saul, Inc:, New 
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York; Harry L. Straus, Kaplan Co., 
New York; Justin Tharaud, Justin 
Tharaud, Inc., New York; L. W. Wil- 
liams, Theodore W. Foster & Bro. Co., 
Providence, R. I. 

It is the plan of Minneapolis mer- 
chants to again make the town renowned 
for its “hanging gardens,” and arrange- 
ments are being made which will 
beautify the principal business streets 
with flowers and foliage by the time 
the convention season starts in June, 
with the meeting of the Rotary Inter- 
national as one of the more notable con- 
ventions. James D. Dougherty, manager 
of J. B. Hudson & Son, retail jewelers, 
33-35 S. Seventh St., has secured the 
cooperation of the other merchants on 
Seventh St., to the end that the block 
between Nicollet and Hennepin Aves. 
will be decorated 100 per cent with flow- 
ers and other plants adorning street 
clocks, lamp standards and second-story 
windows. It is the plan to have flowers 
which will be in blossom all summer. 
The idea of these decorations was 
initiated in Minneapolis in 1911, and 
attracted nationwide attention. Mr. 
Dougherty believes that the “hanging 
gardens” system of decorations will be 
well worth the effort and expense. 












The Maxwell Jewelry Co., which re- 
cently opened a credit jewelry store at 
412 S. Fourth St., on the second floor, 
has since filed articles of incorporation 
listing capital at $5,000, and naming 
Max Frocht, Joseph E. Frocht and Max 
Waldman as incorporators. 

Albert Grall, manufacturing jeweler, 
Louisville, recently presented Joseph De- 
Berry, pitcher of the Louisville Baseball 
Club, with a miniature gold baseball, 
which he had offered as a prize, on open- 
ing day, for the first pitcher on the 
Louisville club to turn back the opposi- 
tion without a run being scored. 

Business is reported as about normal 
for the season, but with the outlook 
considered as fairly good by local deal- 
ers. Louisville is growing. A _ recent 
directory estimate of population gave it 
at 855,000, an increase of more than 
7000 during the year. Bank clearings 
are showing gains, and building opera- 
tions are going along nicely. More and 
more national organizations are locat- 
ing divisions here, which rather clearly 
indicates that they believe in the city. 

Mitchell T. Roth of David Roth’s Sons, 
jewelers on Market St., near Second St., 
has been named as a member of a 
special committee of the Market Street 
Merchants Association for the purpose 
of seeing what can be done regarding 
the beautifying of Second St. from 
Market St. to the Ohio River. Mr. Roth 
was re-elected treasurer of the associ- 
ation at this meeting. Raymond Tafel, 
another jeweler, was a member of the 
nominating committee, and was also 
elected to the board of directors, as was 
Dan Lorch of Vic Lorch & Sons, 
jewelers. 
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Editorials 





, : Y the time this 
pig? — B issue will be 

in the hands 
239 West 39th St. of our subscribers 
throughout the country the main of- 
fices and headquarters of THE 
JEWELERS’ CIRCULAR will be at 239 
W. 39th St., New York. Here will 
be situated the various departments 
of this jourrnial—editorial, advertis- 
ing, circulation, accounting, etc., as 
well as the executive offices. How- 
ever, we will continue to maintain 
an office at the old address, 11 John 
Street, corner Broadway, which has 
been the home of THE JEWELERS’ CIR- 
CULAR for three decades, though now 
it will be a branch and not the main 
office of this journal. 

Subscribers, advertisers and con- 
tributors will save time and facilitate 
their business with this journal if, in 
future, they will address all communi- 
cations to any of the departments at 
our headquarters in 39th St. instead 
of the old address at John St. 


HIS journal 
"Tae long con- 

tended that 
the trade did not 
need new or stronger laws against 
auctions, itinerant vendors or even 
false representations as much as it 
needed concerted action by the jewel- 
ers to see that our present laws were 
enforced. We have always felt that if 
our merchants or our organizations 
would take the time to gather the evi- 
dence necessary for the enforcement 
of existing laws and regulations and 
take the trouble and go to the expense 
of seeing that such evidence was prop- 
erly presented, they could and would 
get results. We feel that this has been 
very clearly proved in the recent at- 
tempt to stop abuses in auction sales 
in New York made by the president 
of the Retail Jewelers Association of 
Greater New York and one of its di- 
rectors. For they seem to have ob- 
tained clear cut results despite the fact 
that for many years it was believed 
that the flagrant abuses in auction 
sales in the metropolis could never be 
stopped except by new and drastic 
regulations. Without any attempt to 
amend the laws these gentlemen 
started out to stop abuses in the way 
of fake auction sales, gathered care- 
fully the evidence necessary to show 
they existed, laid this before the secre- 
tary of the President of the Board of 


Altormen, and w-thout actually start- 





New York 
Jewelers Fight 
Auction Frauds 


ing prosecution seem to have produced 
real results. 

The technique of fake auction sales 
is comparatively simple, and yet it is 
a matter of common knowledge that 
many thousands of people are duped 
each year. Articles are put up for sale 
apparently in good faith, are “puffed” 
by the auctioneer’s accomplices to an 
exorbitant price and are then knocked 
off to the unfortunate and unsuspect- 
ing purchaser. Such sales are, of 
course, unlawful. They contravene 
Section 102 of the Personal Property 
Law of the State of New York, which 
provides that although the right to 
bid may be reserved expressly by or 
on behalf of the seller, notice of that 
fact must be given to the public. If 
no notice is given, it is unlawful for 
the seller to bid himself or to employ 
any person to bid for him, or for the 
auctioneer to employ any person to 
bid at such sale on behalf of the seller, 
or knowingly to take any bid from the 
seller or any person employed by him. 
The section further provides that any 
sale violating the rule may be treated 
as fraudulent by the buyer. However, 
in spite of this provision, which ap- 
pears sweeping enough to cover all 
cases of “puffing,” fake sales have been 
more than plentiful in the past. The 
practice is hurtful not only to the 
gullible buyer, who pays the price of 
a genuine diamond ring for what is 
optimistically declared to be a “perfect 
solitaire,” but also to retailers who are 
endeavoring to do business on a rea- 
sonable and legitimate basis. 

For some time the problem has been 
given serious consideration by the 
Retail Jewelers’ Association of Greater 
New York. It has always been the 
policy of that organization to fight 
against influences and _ conditions 
which are prejudicial to the trade, or 
the buying public, or both. The fake 
auction situation was surveyed with 
this in mind; and a campaign was 
started under the active supervision 
of Emil W. Kohn, president of the or- 
ganization, and Chauncey Mayers, who 
had been designated by the association 
for the purpose. 

From the outset the association was 
interested not so much in bringing 
about the actual prosecution of fraud- 
ulent auctioneers as in curtailing their 
activities. Since it was found that, 
under Section 1 (a) of Chapter 27 of 
the New York Code of Ordinances, 
every auctioneer had to be duly li- 
censed by the city clerk, it became av- 
parent that the most effective way of 
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—we have filled the “large or- 
der” for high-grade service on 
high-grade products for jewel- 
ers throughout the country. 


No matter what your volume 
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serve you with the same 
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dealing with the problem would be to 
cause the revocation of the licenses of 
fraudulent operators. 

In the course of the association’s in- 
vestigation the sales of a well-known 
auctioneer were checked up. Wit- 
nesses were stationed on the premises 
and it was found on one occasion that 
the fake sales outnumbered the legiti- 
mate ones six to one; that is to say, 
that as against every bona fide sale to 
an outside purchaser there were six 
dummy sales to the auctioneer’s own 
“plants.” Nor had there been any 
previous notice to the public, such as 
is required by Section 102 of the Per- 
sonal Property Law. 

Convincing evidence was thus ob- 
tained and was placed before the 
President of the Board of Aldermen, 
who, under the law, had the power of 
revoking licenses. The matter was 
then referred to William R. O’Connor, 
legislative secretary of the Presi- 
dent. Mr. O’Connor went quite thor- 
oughly into the situation and com- 
municated with the auctioneer under 
fire. The latter did not deny the 
charges that had been preferred, but 
pleaded ignorance of the provisions of 
the law and also pointed to a long and 
unblemished record of business deal- 
ings in the City of New York. More- 
over he indicated that if no adverse 
action was taken against him he would 
give his absolute and _ unqualified 
assurance that there would be no fu- 
ture violations of the law on his part. 

Realizing that the action of the as- 
sociation had been occasioned entirely 
by impersonal motives to improve 
trade conditions, and not by any de- 
sire to penalize an offender who had 
been singled out at random, the sec- 
retary decided that he would refrain 
from revoking the license in this in- 
stance, as he felt confident that rigid 
warning would be sufficient. Accord- 
ingly the charges of the association 
were dropped. The matter neverthe- 
less received a measure of desirable 
publicity, and inasmuch as the au- 
thentic report is now current in the 
trade that fraudulent auction sales of 
jewelry are under strict surveillance, 
it is bélieved that the incident will 
have an extremely beneficial effect. 
All the more so because it has been 
made clear that future offenses will be 
dealt with summarily by revoking the 
licenses of fake auctioneers. 

Ameliorations of evils of long 
standing cannot, as a rule, be accom- 
plished at one stroke; but the Retail 
Jewelers’ Association of Greater New 
York feels that a definite step has been 
taken in the right direction. For this 
the trade owes a debt of gratitude to 
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Lawrence D. Frank, Inc., has moved 
to the French building, 551 Fifth Ave. 

Brandler Bros. are now at 48 W. 48th 
St., having moved several days ago from 
170 Broadway. 

Last Monday, Satz Bros., diamond im- 
porters, moved from 93 Nassau St. to 
new quarters at 580 Fifth Ave. 


The business of Albert Shire, dealer 
in diamonds, pearls and precious stones, 
has been moved to 527 Fifth Ave. 


The business of J. Guntzburger & Co., 
has been removed from 565 Fifth Ave., 
to the Harriman building, 527 Fifth 
Ave. 

M. & I. Goldstein, diamond importers, 
21 Maiden Lane, will move on or about 
May 1 to larger quarters in room 1306, 
at 48 W. 48th St. 


Joseph Riskin, buyer and appraiser of 
diamonds, pearls and precious stones, 
522 Fifth Ave., will on and after April 
27 be located in the Empire Trust build- 
ing, 580 Fifth Ave. 

On or about May 1, Morris Heyman, 
trading as the Le Bijou Jewelry Co., 
Inc., will be located at 65 Nassau St., 
and will carry a line of jewelry and 
novelties for the trade. 

H. H. Hering, treasurer of the North 
American Watch Co., Mansfield, Ohio, 
has returned to the factory after spend- 
ing several days visiting the local office 
at 10 W. 47th St., and calling on eastern 
customers and friends. 


Owing to the increase in its business, 
the Paramount Watch Co., has moved to 
larger quarters in 93 Nassau St. The 
firm’s salesmen, including Messrs. 
Frank, Lebowitz, Kopell and Clairfield, 
left for their respective territories last 
week, 

Deutsch & Marks, wholesale jewelers 
and silversmiths, are now located in 
Rooms 503 and 504 at 15 Maiden Lane. 
The concern was formerly located at 87 
Nassau St. The Du Mark Co. is also 
located at 15 Maiden Lane and will con- 
tinue to offer to the trade its regular 
line of jewelry and novelties. 

Lang & Gansberg, diamond merchants, 
formerly at 37 Maiden Lane, have taken 
new quarters at 10 W. 47th St. The office 
of the concern is beautifully fitted in 
American carved walnut and on the walls 
have been hung some rare tapestries. 
Many conveniences for customers and 
the office staff have been installed. 

Rocco Balice, 193 Ave. A, this city, is 
offering to settle with creditors on. the 
basis of 40 cents on the dollar. This set- 
tlement is payable 10 cents in cash and 
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the balance in indorsed notes of 5 per 
cent each, maturing every three months. 
The assets are placed at $10,000, while 
the liabilities are estimated at $16,500. 

In a note published in these columns, 
last week, in reference to the incorpo- 
ration of the Swiss Radium & Dial 
Painting Co., manufacturers of watch 
dials, 30 Irving Place, it was erroneous- 
ly stated that this concern has added 
to its regular line, men’s strap watches. 
It should have read that the firm has 
added men’s strap watch cases. 

The window in the jewelry store of S. 
Solodar, 2153 Broadway, was smashed 
early one morning recently and jewelry 
worth about $360 stolen. While it is 
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A Branch Office will be main- 
tained at our old location, 11 
John St., but all mail and ex- 
press matter should be ad- 
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understood the break was discovered 
shortly after 6 a. m. the jeweler was not 
aware of the robbery until he arrived 
several hours later to open his store. 
The window in this store was broken 
about eight months ago but nothing was 
stolen. 


J. J. Schmukler, 133 Canal St., and 
his brothers, Charles S. and Ruby 
Schmukler, are receiving the sympathy 
of the. trade because of the death of their 
mother, Rose Schmukler, who passed 
away on Wednesday, April 18, at her 
home, 890 West End Ave. Out of re- 
spect for Mrs. Schmukler, the Schmukler 
establishment was closed from Wednes- 
day util last Monday. The funeral 


services were held on Friday at the 


West End Funeral Chapel, 200 W. 91st 
St. The body was interred in Mount 
Carmel Cemetery. 

The New York office and factory of 
Wendell & Co., formerly located at 25 
W. 45th St., have been moved to new 
quarters at 36 W. 25th St. The firm is 
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located on the eighth floor and has made 
many additions and changes in the fac- 
tory which will increase the efficiency 
and service of this house. All of the 
work benches have been moved from the 
old establishment to the new factory and 
each one of these benches is equipped 
with an electric motor. This is a great 
advantage over the old method employed 
by the concern in the former location 
where the machines were driven by 
shafts and belts. In other respects, the 
factory has been equipped with modern 
apparatus and the workmen enjoy ex- 
ceptionally fine light. A. A. McCabe, 
general manager of Wendell & Co., came 
on from Chicago to supervise the mov- 
ing and the installation of the ma- 
chinery. 

The owners of the building at 35-39 
Maiden Lane have just completed an 
alteration in the store fronts. Where 
there were formerly only three stores, 
the building now accommodates five 
stores fronting on the street and three 
lobby stores. According to the Maurice 
Deutsch Building Corp., the following 
have leased stores: Phillip Sloves, ma- 
terial dealer; M. M. Marcus, jeweler, 
the Lane Gift Shop; Benjami Margulis, 
optician and photographic supplies and 
the Temple Dress Co. Many of the old 
tenants in this building have renewed 
their leases and the following will take 
quarters in this structure: M. Rooder, 
Jacob Fleischer, C. Priver, Ralph Beck, 
George C. Schrade and others. 


Several prominent ‘members of the 
trade will speak on subjects of interest 
to the jewelers at the annual meeting 
of the Retail Jewelers Association of 
Greater New York, to be held on 
Wednesday evening, May 2, in the 
Breakfast Room on the main floor of 
the Hotel Commodore. Preceding the 
business meeting, an informal dinner 
will be served at 7 o’clock, for which a 
charge of $3.50 will be made. Those 
who will address the meeting include 
Otto D. Wormser, president of the Na- 
tional Jewelers’ Board of Trade; Harry 
C. Larter, president of the Jewelers’ 
Security Alliance; William J. Pedrick, 
vice-president of the Fifth Avenue As- 
sociation; Prentice Luckey, vice-presi- 
dent of the Retail Jewelers Association 
of Greater New York and Morris L. 
Ernst of Greenbaum, Wolff & Ernst. 
Their talks will be followed by a dis- 
cussion of the subjects touched on by 
the speakers, in which those attending 
will be invited to take part. During the 
evening, the election of officers will take 
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A Bank’s Best Friend 
Is a Satisfied Customer 


Hundreds of Jewelry Merchants opened their first bank 
account here and are among our best friends today. 


We Welcome New Business 


Main Office—149 Broadway 
Branches—Battery to the Bronx 


Gore rhrhrkoo® 





Resources Over a Quarter of a Billion Dollars 





















SALMON P. CHASE, Secretary of the Treasury under LINCOLN 


Permanent Trust Service 


Always on duty 


That National Banks have 
complete trust powers is 
not generally understood. 
The Federal Reserve Act 
(as amended in 1918) en- 
ables National Banks to 
exercise full fiduciary 
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Through our Trust De- 
partment, we serve in- 
dividuals as trustee, ex- 
ecutor, administrator, 
guardian. We serve cor- 
porations as registrar and 
transfer agent of stocks 
and as trustee for bond 
issues. 


Large capital resources and a perpetual charter 


make for stability and permanence. 
THE 


CHASE NATIONAL BANK 


of the City of New York 
57 Broadway, Head Office 


Two Convenient Branches: 


75 Maiden Lane —_ Madison Ave., at 41st St. 
Capital and Surplus and Undivided Profits $107,000,000 
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Banking Service for the Keung Trade 


E offer to jewelers the special facilities developed through years of 
intimate association with their business, together with all the 
financial and service resources of a great banking institution. 


MARKET AND FULTON OFFICE 


AMERICAN EXCHANGE IRVING TRUST COMPANY 
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place. President Emil W. Kohn has ex- 
tended an invitation to all jewelers in 
the metropolitan district to be present. 
Those who are unable to come for the 
dinner are urged to attend the meeting 
and hear the speeches and discussions. 

Sol Sprung, dealer in diamond jewelry, 
has moved from 7 West 45th St. to 10 W. 
47th St. 

Harry Platoff, importer of precious 
stones and pearls, will move his office on 
May 1 from 65 Nassau St. to 542 Fifth 
Ave. 

s. A. Van Moppes, diamond cutter, 106 
Fulton St., has removed his business 
from Room 1001 to Room 1016 in the 
same building. 

Emil Lewy of Lewy & Co., 321 Fifth 
Ave., who sailed recently on the Ham- 
burg, went abroad on an extended trip 
to various European countries. 

M. Berliner has joined the sales force 
of Charles Glickman, dealer in diamond 
mounted gold and platinum jewelry. Mr. 
Berliner will cover New York State and 
the Middle West. 

Jacques Bienenfeld, dealer in pearls 
and precious stones, has moved his office 
to the Harriman Bank Building, 527 
Fifth Ave., having recently been located 
at 542 Fifth Ave. 

It was announced at Albany, N. Y., 
several days ago that a concern oper- 
ating under the style of Jordan-Wittner, 
this city, has changed its name to 
Donald’s Jewelry Co. 

The Duvette Jewel Shop, this city, is 
the name of a concern granted a charter 
of incorporation at Albany, N. Y., last 
week. The business was capitalized with 
200 shares of common stock. 

Joseph Beilenson, son of Louis Beilen- 
son, 65 Nassau St., accompanied by Mrs. 
Beilenson, arrived Friday on the George 
Washington after a purchasing trip to 
the European diamond markets. 

The Sterling Diamond & Watch Co., 
this city, is reported to have increased 
its capital from 4000 to 19,000 shares, 
of which 5000 shares are preferred; 
12,500 Class A common and 1500 em- 
ployes’ stock, all of no par value. 

John Haackes of the American Gem & 
Pearl Co., 6 W. 48th St., accompanied by 
his wife, returned to New York last 
week, after a three months’ trip to 
China. Mr. Haackes visited China in 
search of Chinese jade for his concern. 

E. D. Ringle, representative for L. H. 
Keller & Co., Inc., 115 Fulton St., has 
completed a trip to Washington, D. C., 
and Richmond, Va. M. Alkin, represent- 
ing the same concern, is now visiting the 
trade in Pennsylvania. He will return 
to this city on May 1. 

Monroe Lepow of Lepow Bros., dia- 
mond importers, with offices at 34 For- 
syth St. and 10 John St., will sail for 
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abroad next Saturday on the Olympic. 
Mr. Lepow is going to Johannesburg 
and will join his brother, R. J. Lepow, 
at the South African diamond fields. 


The trade was notified several days 
ago that the Bering Watch Co., importer 
of watches, 21 Maiden Lane, has estab- 
lished offices in the Clark building, Pitts- 
burgh, Pa. This office will cater to the 
concern’s customers west of Pittsburgh, 
and will be in charge of Albert S. Cas- 
selhoff. 


An assignment for the benefit of 
creditors was executed on Tuesday by 
J. Braunstein & Co., 71 Nassau St., 
in which Bernard Cohen, 929 E. 27th 
St., Brooklyn, is named the assignee. 
It is claimed that the concern owes 
about $50,000 while the assets are esti- 
mated at $10,000. 

Henry Joseph, formerly representing 
the Yokelson Co., has severed his con- 
nections with that firm and is now in the 
employ of Ed. Lembeck & Bros., impor- 
ters, cutters and setters of precious and 
semi-precious stones, 37 Maiden Lane. 
Mr. Joseph will call on the trade in the 
interest of the Lembeck concern. 

The Yokelson Co., Inc., importer, cut- 
ter and setter of precious and semi-pre- 
cious stones, is now settled in its new 
quarters at 74 W. 46th St., where the 
business was moved recently frem 106 
Fulton St. The Yokelson concern an- 
nounced last week the withdrawal of 
H. Joseph from the employ of the con- 
cern. 

Mr. and Mrs. Arnold Rothlein an- 
nounce the engagement of their daugh- 
ter, Mildred, to Samuel Harnick. Miss 
Rothlein is secretary to A. M. Forman 
of the A. M. Forman Co., manufacturer 
of chains and bracelets at 142 Fulton 
St. Mr. Harnick is also well known in 
the jewelry trade, being with Quintana’s, 
207 Fordham Rd. 

Carrington & Co., Inc., 1 Maiden Lane, 
have removed their offices to the uptown 
jewelry district and are now located at 
542 Fifth Ave. The Carrington concern 
and its predecessors were situated on 
Maiden Lane for over 50 years. This 
concern is the successor to Mayhew & 
Leonard, Mayhew, Leonard & Carring- 
ton and Mayhew & Carrington. 


Ben Orgel, who had been associated 
with his brother, the late N. Orgel, for 
the past 15 years; Samuel Chabon and 
Nathan Stein, who were also connected 
with the late Mr. Orgel for 20 years, 
have formed a copartnership and are 
conducting business under the style of 
Orgel, Chabon & Stein. The new con- 
cern will manufacture jewelry at 83 
Canal St. 


The present and past directors, in 


conjunction with a number of P. J. 


Coffey’s former associates in the work 
of the National Jewelers Board of 
Trade, will give him a dinner as an 
expression of appreciation of the ser- 
vices which he has rendered the Board 
over a period of years. The dinner 
will be held at the Harmonie Club, 4 
E. 60th St., at 6.30 p. m., Thursda 
evening, April 26. 
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Adolphe Schwob, Ine., sole distributor 
in this country of Tavannes and Cyma 
watches, 45 Maiden Lane, is now broad- 
casting the correct time twice a day at 
11 a.m. and 11 p.m. from station WOR. 
The Schwob concern will, no doubt, in- 
crease this service of broadcasting 
throughout the entire country within 
the near future. The broadcasting fea- 
ture was started by the Schwob concern 
last Monday. 


The American headquarters of the 
Leipzig Trade Fair will hereafter be lo- 
cated in the Salmon Tower building, at 
11 W. 42d St. The central location at 
the intersection of Fifth Ave. and 42d 
St. has been chosen to better serve the 
increasing number of business men who 
take part in the Leipzig Fair. The office 
maintains free commercial information 
service for American business men in- 
terested in trade with Germany. 


S. Greenbaum is now representing 
Aisenstein-Woronock & _ Sons, Ince., 
wholesale jewelers, 20 Eldridge St., in 
New York City, Connecticut, New Jer- 
sey and Pennsylvania. For several years 
Mr. Greenbaum was connected with 
Reich & Rottenberg in a similar capac- 
ity. Jack Diamond, manager of the 
jewelry department at Aisenstein-Woro- 
nock & Sons, Inc., is announcing to his 
many friends the marriage of his daugh- 
ter, Sylvia, to Sol Cohen, on Thursday, 
April 19, at the Oak Royal Hotel, this 
city. 

The Brunvil Watch Co., 154 W. 14th 
St., announced last week the addition of 
Dave Moss to its sales force. Mr. Moss 
will cover the West, including Wisconsin, 
Minnesota, North and South Dakota, Ne- 
braska, Kansas and Iowa. James Green- 
baum will cover Brooklyn, Philadelphia, 
New Jersey, Connecticut, Massachusetts 
and part of New York State. L. S. 
Shoen, traveling representative, is leav- 
ing for his middle western territory, 
while Joseph E. Fishbein is visiting his 
trade in New Orleans and will also cover 
the State of Texas. Max Wolf has taken 
over the New York City territory. The 
concern announced that Hyman Epstein 
has severed his connections with the 
Brunvil house. 


The Westchester County Retail Jewel- 
ers Association held an interesting meet- 
ing, last Tuesday night, at Yonkers. The 
session was presided over by President 
Albert Kamp of Ossining, and during 
the evening the members listened to a 
number of interesting talks. Herbert S. 
Mosher, in charge of the Criminal Divi- 
sion of the Pinkerton National Detective 
Agency, told -the Westchester jewelers 
how detectives work to apprehend thieves 
and gave them many helpful sugges- 
tions on protecting their stores. Mr. 
Mosher gave a general outline of the 
different kinds of crooks operating in the 
jewelry trade and at the conclusion of 
his talk invited the jewelers to ask him 
questions. Everyone present took advan- 
tage of this opportunity and kept Mr. 
Mosher busy for more than an hour. 
The speaker concluded with a few re- 
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NATIONAL PARK BANK 


of NEW YORK 
214 BROADWAY 
Uptown Offices 


ParK AVENUE AND 46TH STREET 
SEVENTH AVENUE AND 32ND STREET 


To Be Opened in 1928 


Madison Avenue and 26th Street 


Broadway and 74th Street 


Banking 
In All Its Branches 


Commercial and _ Travelers’ 
Credit issued; Correspondents 
in all principal Cities in the 
World. Foreign Exchange 
bought and sold. Corporate 
and Personal Trusts; Safekeep- 
ing of Securities; Collection of 
Income. Investment Service 
for Customers. Safe-Deposit 
Vaults. 


CAPITAL, SURPLUS and 
UNDIVIDED PROFITS, $34,000,000 





DIRECTORS 


Charles Scribner 
Richard Delafield 
Francis R. Appleton 
Cornelius Vanderbilt 
Gilbert G. Thorne 
Thomas F. Victor 

John G. Milburn 
William Vincent Astor 
Joseph D. Oliver 

Lewis Cass Ledyard, Jr. 
David M. Goodrich 
Eugenius H. Outerbridge 
Kenneth P. Budd 
Frank L. Polk 

George M. Moffett 
James Forrestal 
Charles S. McCain 
Thomas I. Parkinson 
Harvey C. Couch 
















HYANS, HAFER COMPANY 


Accountants and Auditors 


Edward M. Hyans, C. P. A., N. Y and N. J. 


Rochester, N. Y. 
Canandaigua, N. Y. 
Newark, N. J. 

New Brunswick, N. J. 


New York Office 


1440 Broadway 
Telephone 


Penn. 2770, 2771, 2772 













ARE YOU MOVING? 


If so 


GET OUR RATES 
WE Move ENTIRE JEWELRY PLANTS 


S. KRASILOVSKY & BRO. 


216 Centre St. 


Tels. Canal 8885—0824—0817 


Safes Bought and Sold 
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TRADE MARKS 
of the Jewelry and Kindred 
Trades 


Fourth Edition 


Illustrates the trade marks, registered and unregistered, 
used by manufacturers, wholesalers and importers in the 
jewelry and allied industries. 


Price $5.00 


Express Charges Paid 


JEWELERS PUBLISHING CORPORATION 
11 John Street, New York, N. Y. 
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marks on the activities and accomplish- 
ments of the Jewelers’ Security Alli- 


ance. 

The members of the New York Jewel- 
ers Benevolent Society and their fami- 
lies and friends enjoyed a theater party 
and supper on Tuesday evening. The 
party attended a performance of “Ex- 
cess Baggage” at the Ritz Theater after 
which the jewelers and their guests en- 
joyed a supper and entertainment. 

Cloth brushes composed of bristles and 
silver plated metal were classified for 
duty in a decision just made public by 
the United States Customs Court, favor- 
ing a protest of J. W. Levy Corp. The 
brushes, composed in chief value of sil- 
ver plated metal, were assessed upon 
entry at 60 per cent ad valorem under 
Par. 399 of the Tariff Act of 1922. The 
court, in an opinion by Chief Justice 
Fischer, fixed duty at 45 per cent ad 
valorem, under Par. 1407, as brushes not 
specifically provided for. 

The creditors of L. R. Victor, Inc., 
instalment jeweler, with stores at Pater- 
son and Passaic, N. J., will hold a meet- 
ing on Friday, April 27, at 3 p. m., in 
the office of the National Jewelers Board 
of Trade, 22 W. 48th St. According to 
Sternberg & Rosen, attorneys, Wool- 
worth building, who are calling the 
meeting for creditors, the concern owes 
about $75,000 while the assets have a 
book or nominal value of approximately 
$110,000. The Court of Chancery of 
New Jersey has appointed a receiver 
for the firm. 

On behalf of creditors, Sternberg & 
Rosen, attorneys, Woolworth building, 
filed an involuntary petition in bank- 
‘ruptey last week in the United States 
District Court against Harry Balglau, 
retail jeweler with stores in Mount 
Vernon and the Bronx. Charles E. Rice 
has been appointed receiver under a 
bond of $2,500. It is alleged that the 
jeweler’s assets total about $5,000 while 
the liabilities are estimated at $12,000. 
The jeweler, it is understood, is offer- 
ing through his attorney a settlement of 
25 cents on the dollar. 











Jerome Wiss of the retail firm of Wiss 
Sons, Inc., is home after a trip to Ber- 
muda. 

Carl H. Lester, president of Krementz 
& Co., and his son Robert Lester, have 
gone to Augusta, Ga., for 10 days. They 


will return to their home in West 
Orange early next week. 

Alex Loeb, Halsey St. jeweler, plans 
to go to Erie, Pa., early next week to 
spend a week with his brother, Max 
Loeb of S. Loeb & Sons. His nephew, 
William Loeb, is still in hospital, but is 
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so greatly improved it is expected he 
will be able to return to Yale in Sep- 
tember for his junior year. 

George J. Busch, retail jeweler of 57 
Springfield Ave., has returned from Flor- 
ida, where he and Mrs. Busch have been 
for 10 weeks. They are now at their 
house in Elberon until next fall. Her- 
bert H. Busch, their son, a student at 
Lehigh University, passed the Easter 
vacation with them. 

The Universal Tag Co. is the name of 
a new organization which has been es- 
tablished in Newark. As the name indi- 
cates it will deal in tags of all kinds. 
The business is located at 142 S. 14th St. 
The members of the firm are Frank J. 
Kernan, formerly associated with the 
Arch Crown Mfg. Co., and M. S. Fischer, 
formerly of the American Jewelry Trad- 
ing Co. 

Christl Bros., who have been in busi- 
ness in Newark 42 years, are moving 
from 184 Market St., at the Four Cor- 
ners, to the second floor of the Firemen’s 
building, which occupies the northwest 
corner of Broad and Market St. H. O. 
Christl, who established his first store 
at 290 Market St. in 1896, when he was 
21, is still manager and head of the firm. 
His brother, J. E. Christl, a New York 
badge maker, is associated with him. 
The owners of the Kinney building, 
where the store has been located ever 
since the building was erected, are plan- 
ning to put in 14 stores on the ground 
floor, where there are now six. The 
Christ] store is to be cut from 12 by 31 
feet to nine by 31 feet, and the rent 
has been raised to $15,000. The increase 
in rent is the reason Mr. Christl gives 
for the move. His new quarters over 
the Dime Savings Bank are 15 by 50 
feet. The clock that has stood in front 
of the store for many years was to have 
been moved across the street Saturday. 
The moving was delayed on account of 
the storm. On Monday morning a truck 
backed onto the sidewalk and crashed 
into the clock. A new Seth Thomas clock 
is to be erected in front of the new store. 
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President Kohn and Mr. Mayers, who 
worked tirelessly to investigate and 
prepare data; to Greenbaum, Wolf & 
Ernst, the attorneys for the associa- 
tion; and more particularly to .Mr. 
O’Connor for his prompt, wise and ef- 
ficient disposition of the problem. 
The above is cited in detail simply 
as an example of what the jeweler 
himself can do if he wishes to take 
the time, trouble and spend the money 
necessary to see that abuses are cor- 
rected. We feel that in many other 
cities and towns the same result can 
be obtained and the same cooperation 
met with from officials as was done in 
New York. The result cannot be ob- 
tained by simply complaining of the 
abuse either to officials or organiza- 
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tions, and expect that they will auto- 
matically carry the matter through to 
a conclusion without any effort or co- 
operation on the part of the people 
who really suffer from the infractions 


of the law. 
ee many 
: years THE 
Trade Prices on JEWELER'’S 


Postal Cards CIRCULAR ae 
received complaints from subscribers 





Broadcasting 


about manufacturers and _ whole- 
salers who thoughtlessly send 
out announcements as to mer- 


chandise on postal cards, which contain 
in plain type the price at which this 
merchandise is sold to the dealer. 
This practice has caused so much 
trouble in the past and has resulted in 
so much sales resistance to the efforts 
of the men doing it that in nearly 
every case it has been abandoned and 
we had hoped and believed that it was 
no longer indulged in. We regret to 
say, however, that in the past few 
weeks we are again receiving com- 
plaints of this kind from jewelers 
who have received postal cards with 
prices of merchandise plainly stamped 
in bold, black type, and who feel that 
the broadcasting of the information 
contained, to postal clerks and others 
who may handle the cards or who 
may see them, is doing serious harm to 
the retailer and interfering with his 
profit. 

We are sure that this must have 
been done inadvertently by people who 
failed to consider the effect it would 
have, who were unaware of the harm 
that would result. We cannot believe 
that anyone, for the sake of saving a 
few cents in postage would purposely 
jeopardize the interests of the jeweler 
or be indifferent to the resistance his 
action would create, and we sincerely 
trust that those who have done this 
will profit by the experience of those 
people who have offended in the past 
and immediately cease sending trade 
prices in open mail in any way that 
will bring such prices to the attention 
of the public. 








New Orleans 





Business has improved considerably in 
the past week on account of the wed- 
dings which are taking place at this time 
of the year. Local jewelers predict that 
the year will proye very satisfactory. 

Hausmann, Inc., 730 Canal St., has 
just finished an order for a silver scroll 
placque which was presented to the Am- 
bassador of the French Government, His 
Excellency, M. Paul Claudel, on April 19, 
at a banquet at the Louisiana by the 
citizens of the Crescent City as a token 
of friendship for France. 
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...and now a Great Hotel System endorse 
... the... 


‘Quaker Shaker Set” 









Hotel Fontenelle 
Omaha 






Reestice tribute 
to the exceptional 
stamina, superla- 
tive beauty and 
charm of ‘‘Quaker 7 
Shakers”...and 
they are giving § 
daily pleasure and 












satisfaction in 
thousands of 











homes! 





Sold by Leading Wholesalers Everywhere 


QUAKER SILVER COMPANY 


? eAttleboro, —AMassachusetts 
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Chicago Notes 





George Boergerhoff, manufacturers’ 
representative, returned last week from 
an extended business trip through the 
Middle West and South. 

C. P. Dungan, manager of the Chicago 
office of the International Silver Co., 
and Mrs. Dungan are spending several 
weeks at West Baden, enjoying a rest. 

Louis Hoffman of the sterling depart- 
ment of the International Silver Co., is 
at Hot Springs, Ark., for a couple of 
weeks recuperating from an illness. 

On May 1, the Hipp & Coburn Co., 
jewelers and_ silversmiths, will con- 
solidate its two stores, continuing busi- 
ness at the Wrigley building store. 


After May 1, the address of the 
Waterbury Clock Co. of Illinois—the 
Ingersoll Watch Co., will be 111 N. 


Canal St., instead of 215 W. Randolph 
St. 

E. Phillips, retail jeweler at 1429 Mil- 
waukee Ave., returned recently from 
Hot Springs, Ark., where he spent two 
months’ visiting with friends and trying 
out the golf courses. 

Charles A. Windau, dealer in fresh 
water pearls, with headquarters in Mil- 
’ waukee, spent the past few days in 
Chicago visiting the trade. 

E. H. Porter, representing Son & 
Prins, Columbus building, has just com- 
pleted an extended business trip through 
the Middle West and reports business 
as good. 

Victor B. Hume, manufacturers’ rep- 
resentative, with offices at 1103 Hey- 
worth building, returned last Saturday 
from a two weeks’ business trip through 
the Northwest. 

R. Bruening, representative for the 
Western Watch Case Co., just completed 
a business trip through the South and 
West. Mr. Bruening was away since 
the end of January, and called on the 
retail trade. 

Among the retail jewelers that spent 
a few days in Chicago last week look- 
ing over the markets were Maurice 
Kahn, Denver, Colo.; E. C. Lay of E. 
C. Lay & Co., Inc., LaPorte, Ind.; R. P. 
Kiep of R P. Kiep & Co., Joliet, Ill. 

Meyer Wilk is now associated with 
the B. & O. Chain Co. of Providence, 
which he will represent in this territory. 
Mr. Wilk is making his Chicago head- 
quarters at the Columbus Memorial 
Vaults. 

Albert Scherer, retail jeweler, has re- 


moved his business from 3420 to 3422 
Lincoln Ave. Mr. Scherer has been in 


business on Lincoln Ave., for many 
years, and in making the change 
he will be in a more modern build- 


ing and have more space. 

Herbert Payton of the H. Payton Co., 
Providence, R. I., called on Chicago 
wholesalers during the past week. Mr. 
Payton is making a trip through his 
entire territory and while in Chicago 
visited with their Chicago manager, 
Ernest Block. 

William Elving, retail jeweler, who 
has been located at 3431 N. Cicero Ave., 
for the past five years, has moved his 
business across the street to 3506 N. 
Cicero Ave. The new location is on the 
busier side of the street, is more spaci- 
ous and more modern. 

Richard Seligman of the Seligman 
Jewelry Co., Seattle, Wash., spent sev- 
eral days of the past week in Chicago 
visiting with his mother and calling on 
members of the trade. Mr. Seligman 
just returned from New York and the 
East where he made his semi-annual 
visit to the markets. 

Einar Nelson, retail jeweler at 4938 
Irving Park Boulevard, has rented addi- 
tional space above his jewelry store and 
has equipped it with watchmakers’ 
benches. Before entering into the retail 
field Mr. Nelson, did watch work to the 
trade and it is his intention to renew 
this business in connection with his re- 
tail store. 

Sympathy from members in the trade 
were extended to Martin and Harry 
Lesch of the Charles Westen Co., last 
week on account of the death of their 
father, Jacob Lesch. Mr. Lesch had 
been ill since January, and passed away 
in his 82nd year. Funeral services 
were held on Saturday and interment 
was at Graceland cemetery. 

Miss Dorfman, silverware buyer for 
the Frank Mindlin Co., Albuquerque, 
N. M., stopped off in Chicago last week 
for a few days to renew old acquaint- 
ances. Miss Dorfman was on her way 
to her old home in Philadelphia where 
she will visit with her parents and 
friends for a month. Before returning 
to New Mexico, Miss Dorfman will look 
over the eastern markets. 

Jake Levin, recently with L. Heller & 
Son, returned from a business trip to 
New York last week and is closing up 
his affairs in Chicago preparatory to 
removing with his family on May 1, to 


Kansas City, Mo., where they will make 
their future home, at 3451 E. 62nd St. 
Early in the summer he expects to make 
a trip with his family to Europe where 
they will spend several months. 

Morris Silverberg of the Stein & 
Ellbogen Co., returned last week from 
a business trip through Illinois, Iowa 
and Nebraska.’ Joe Carr, Iowa repre- 
sentative; H. J. Hagen, Wisconsin 
traveler, and Harry Wish of the South 
also returned. They will spend about 
a week at the home office replenishing 
their stock before starting out on their 
respective territory. 

Officers of the Illinois Retail Jewelers’ 
Association held a meeting last Thurs- 
day to arrange for their annual conven- 
tion to be held at the Sherman Hotel, 
May 21, 22, 23. Entertainment and 
talks are now being arranged for and 
will be announced very shortly. Mrs. 
B. J. Hagamann, president of the Ladies’ 
Auxiliary mailed out a letter this week 
to ladies of Illinois jewelers, asking them 
to attend. Many plans of entertain- 
ment for the ladies are now being made 
and every minute will be accounted for. 

Louis Schwartz & Son, wholesale 
jewelers, are now located in their new 
spacious quarters in suite 801 Heyworth 
building. They have purchased all new 
oak desks and fixtures and have the 
office furnished most comfortably. Louis 
Schwartz & Son, entered into the whole- 
sale jewelry business more than four 
years ago and located in room 302 Hey- 
worth building. Both father and son 
worked hard during these years and 
have built up a nice business. They 
have been in need of ‘this additional 
room for some time, and will now have 
sufficient space to carry a larger stock. 

Walter Campbell, jewelry salesman, 
for Emil Braude & Sons, wholesalers, at 
29 E. Madison St., and Mr. Weder, his 
assistant were held up and robbed of 
sample cases valued at several thousand 
dollars. Mr. Campbell had called on 
Philip Nover, retail jeweler, at 4138 
Archer Ave., and as he left the store to 
enter his automobile one of the bandits 
with drawn gun approached him and 
ordered him into the car on. the front 
seat with Weder. Just at this time an 
automobile with two other men stopped 
along side Campbell’s car and one of 
them got into the rear seat while the 
first bandit took the wheel. About a 
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mile away Campbell and Weder, were 
thrown out of the car. 

Stephen H. Bridges of the Norris, 
Alister-Ball-Bridges Co., left Sunday for 
French Lick Springs where he will rest 
for about two weeks. 

John Sproehnle and Herbert Winter- 
berg of Sproehnle’s, Inc., Heyworth 
building, left last Monday night on a 
five weeks’ business trip through the 
West as far as California. 

I. Stern of Stern & Stern, New York, 
spent the greater part of the past week 
in Chicago, calling on the trade. Mr. 
Stern is making a trip through his en- 
tire Middle West territory. 

Andrew R. Zeitz of Zeitz Bros., 551 
North Ave., accompanied by Mrs. Zeitz, 
returned last week from California 
where he sojourned for the past five 
weeks, enjoying a complete rest in the 
warm sunshine. ‘ 

Harry J. Homrich, retail jeweler at 
Huntington, W. Va., stopped off in Chi- 
cago last week to visit friends in the 
trade. Mr. Homrich was on his way 
home from Hot Springs, where he spent 
a few weeks enjoying himself. 

Joseph G. Messner of the Messner 
White Gold Co., spent the past week in 
Chicago calling on the wholesale trade 
and visiting with friends. Mr. Messner 
recently completed an extended trip 
through the Pacific Coast territory. 

Officers of the Golden Roosters of Chi- 
cago announced last week that the regu- 
lar spring frolic would be held on the 
night of Friday, May 25. Two or three 
candidates will be initiated and it is 
rumored that Walter Scott, chairman, 
and the other members of the “Wreck- 
ing Crew” have some surprises for both 
members and candidates. 

Miss Myrtle Ross, who was connected 
with Benjamin Allen & Co., as its 
diamond buyer, is now associated with 
the diamond department of the Juergens 
& Andersen Co. Miss Ross has been 
connected with the diamond business for 
many years and during that time has 
made many friends, all of whom wish 
her success. 

Friends of Walter Gauthier will be 
happy to learn that he is rapidly 
recovering from an operation at the 
University Hospital. Mr. Gauthier will 
have to remain at the hospital for at 
least another two weeks. He is Chicago 
representative for Leys, Christie & Co., 
New York, with office at the Masonic 
Temple Vaults. 

Clem Holbrook, well known jewelry 
traveling salesman, arrived in Chicago 
last week on his initial trip for John 
Boylan, Inc. Mr. Holbrook has traveled 
this territory for a great many years 
representing Sloan & Co. John Boylan, 
Inc., is of New York, and manufac- 
tures diamond novelties. Mr. Holbrook 
has the well wishes of his many friends 
in this new venture. 

Albert H. Bowman of Champaign, IIl., 
spent a few days in Chicago during the 
past week doing some last minute pur- 
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chasing for the new retail jewelry store 


he opened last Saturday, April 28. The 
store is located at 208 N. Niel St., and 
during the opening day the store was 
crowded with his many friends extend- 


_ing their well wishes for his success. 


Mr. Bowman is a watchmaker and for 
many years was employed by Carl 
Mouch of Champaign. 

Edwards’ Credit Jewelers’ Inc., cele- 
brated the opening of the firm’s beauti- 
ful store last Saturday. The store is 
located at 1323 Milwaukee Ave., and is 
furnished in fine walnut fixtures. Many 
mirrors form a background for some ef 
the counter cases. Wall cases grace the 
opposite wall. Edwards Credit Jewel- 
ers’ Inc., is owned by members of the 
Pauls Jewelry Co., at Indiana Harbor, 
Ind. Otto Schechtel is manager of the 
Chicago store and he is assisted by 
Maurice Rosenfeldt, who has been con- 
nected with retail stores on Milwaukee 
Ave., for the past five years. 
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J. C. Rankin, Carrollton, Ohio, has re- 
opened his store, which has been closed 
since his stay in St. Petersburg, Fla. 

Dave Klor, formerly of Indianapolis, 
has been added to the sales force of K. FE. 
Kleinman, jeweler, Old Arcade building, 
Cleveland. 

Willard Jones, Detroit representative 
of the H. W. Burdick Co., spent a few 
days in Cleveland last week preparatory 
to starting out on another trip. 

Cleveland retail jewelers are antici- 
pating increased business on account of 
the visit of the Metropolitan Grand 
Opera Co. for a week’s engagement, 
April 30 to May 5. 

Among out-of-town jewelers in Cleve- 
land the past week were: H. C. Webb, 
Bedford; E. A. Roland, Lodi; C. E. 
Schiltz, North Canton; L. W. Wyckoff, 
Chagrin Falls, and A. R. Kimpton, 
Oberlin. 

Representatives of manufacturers in 
Cleveland the past week included Mr. 
Matalene, of the American Watch Case 
Co.; Mr. Atkinson, of the Hamilton 
Watch Co.; Robert Herman, of the Gruen 
Watch Co., and Mr. Kent, of the Hamil- 
ton Watch Co. 

R. W. Thayer, of the Thayer Bead 
Service, 116 Colonial Arcade, Cleveland, 
Ohio, and his wife will leave about the 
middle of May for a business and pleas- 
ure trip to France, Germany, Italy and 
other European countries. They expect 
to return to this country about Sept. 1. 

Felix Guenther, pioneer art dealer of 
Cleveland, passed away after a brief ill- 
ness. He had been in business for 60 
years and started just after the Civil 
War. His present store, the largest of 
its kind in Cleveland, is at 1725 Euclid 
Ave. He was 86 years of age at the time 
of his passing. He is survived by his 
widow and two sons. He had a wide 
acquaintance in trade circles. 

The Twenty-four Karat Club held its 
regular monthly meeting at the Hotel 
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Statler on Friday, and there was a very 
good attendance. Dinner preceded the 
meeting. There was no speaker, but the 
meeting was thrown open for genera] 
discussion of matters of trade interest, 
The next meeting is to be held on Fri- 
day evening, May 4. In all probability 
it will be the last of the season, and 
general meetings will be discontinued 
until fall. 

Ben and David Glasser, of the Merit 
Co., material house, have incorporated 
a firm that will specialize in the exelu- 
sive manufacture of high-grade window 
displays and display material. The name 
of the concern will be the Morsales Co,, 
and the location 2110 Superior Ave, 
Space used will be approximately 11,000 
square feet. The officers of the company 
are: David Glasser, president and gen- 
eral manager; Stanley Arnstein, vice- 
president, and Ben Glasser, secretary and 
treasurer. 

A three-year-old jewelry robbery and 
holdup has been solved by the identifi- 
cation of a man, one of a trio who was 
shot and wounded by a deputy marshal 
at Jefferson, Ohio. This man partici- 
pated in the holdup of Mrs. Arthur Mil- 
ler, 2832 Lorain Ave., on May 28, 1925, 
and was identified by both Mrs. Miller 
and her son. It was one of the most 


brutal holdups in the history of the city, 
as Mrs. Miller was beaten by the thugs, 
have 


who escaped. The three been 


brought to Cleveland. 











Samuel Selka, wife and daughter and 
little ward, left Friday morning, April 


20, on a motor trip to Huntington, 
W. Va. They expect to be gone one 
week, 


George W. Kiefner recently returned 
from a successful trip through southern 
Indiana. Mr. Kiefner is well known 
among the trade as the representative 
of the Charles Lauer Co. 

H. H. Mayer, Inc., 40 W. Washington 
St., contributed several of the prizes 
awarded in the recent eccentric dance 
contest including a diamond ring, two 
wrist watches and two rings. 

Trade visitors to this city recently 
included: Leslie Rowe, Blake & Han, 
Frankfort; Harold Ratliffe, Knights- 
town; Harry Major, Shelbyville; E. W. 
De Lawter, Anderson; J. H. Noyes, 
Osgood and K. W. Kern, Kokomo. 

The W. A. Nichol Optical Shop has 
changed its name to that of W. A. Smith 
Optical Shop. The policy and staff of 
the store remains unchanged, with the 
exception of the addition to the staff of 
A. C. Merkle. 

A. S. Humphrey is the new owner of 
the Frank E. Bacon store at North 
Vernon. The entire stock of merchan- 
dise, including jewelry, watches and 
diamonds is being sold this week, and 
the sale will continue until all stock 
is disposed of. Mr. Bacon was in busi- 
ness at this location for more than 20 
years. 
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dhantoe Held, retail pen on Wood- 
ward Ave., is back at his store again 
after an illness of several days. 

Hugh Finlay, Kalamazoo, was in De- 
troit last week calling on the wholesale 
houses and making new purchases for 
his spring trade. 

Albert Kanberg left this week for 
Louisville, where he was scheduled to 
take part in the national bowling tourna- 
ment sponsored by the Elks. 

Cole & Erwin, retail jewelers, are 
celebrating their sixth anniversary this 
week. They have been making a spe- 
cialty of attractive window displays. 

H. T. Monroe is passing a few days in 
Milwaukee, where he went on a business 
trip. C. E. Wallace, associated with him 
in business, is calling on the trade out 
in the State. 

George De La Rue, retail jeweler at 
Mt. Clemens, left this week for a motor 
trip that will take him through different 
parts of Texas. He expects to be away 
for several weeks. 

William King, retail jeweler at Adrian, 
Mich., died suddenly at his home in that 
place recently. He had been in business 
for a long time and was well known in 
his particular territory. 

Detroit jewelers regret to learn of the 
recent death of C. Ollendorff, who was 
well known in the trade. The end came 
quite suddenly and before it was general- 
ly known he was in ill health. 

The jewelry store of C. Pieper & Sons, 
Holland, Mich., is undergoing extensive 
alterations. The display windows are 
being remodelled and new show cases 
and fixtures will be installed. 

E. C. Avary, Eugene Grill and Wallace 
Polmanter, all of the Detroit branch of 
the W. F. Broer Co., met in a sales con- 
- ference with other members of the same 
organization at the headquarters office 
in Toledo on Saturday, April 21. 

Garner Sly, of the E. H. Pudrith Co., 
presented the first team winner in the 
recent K. of P. bowling contest, with a 
silver loving cup. Howard McCallough, 
a retail jeweler, presented the win- 
ner in the second team with a ring. 

Harry Dorweld, of the Luths, Dorweld 
& Haller Co., who has been suffering 
from a fractured leg, is showing satis- 
factory improvement.. He is moving 
about in a cast, but the improvement is 
pronounced and he is happy. For a time 
it was feared amputation would be nec- 
essary. 

Ben Stocker is equipping a new retail 
store to which he expects to move with- 
in the next two or three weeks. It is 
a few doors from his present place on 
Michigan Ave. He is installing new fur- 
nishings and other modern features 
which will give him one of the most 
attractive establishments of the kind on 
the west side of the city. 

Gilbert E. Miller, Detroit retail jewel- 
er, while on a trip through northern 
Canada recently, acquired two young 
moose and had them transported to De- 
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troit, where they were presented to the 
Detroit Zoo. One he has named “Peggy” 
and the other “Square Deal,” which is 
the slogan that has been instrumental in 
making his business such a success. 

Edward F. Wright, of Wright, Kay & 
Co., was the speaker last week at the 
regular meeting of the Greater Detroit 
Retail Jewelers’ Association. He dis- 
cussed costs and sales, two of the im- 
portant factors in the retail jewelry 
business. Mr. Wright is an expert on 
these topics, and his address was pro- 
nounced one of the most interesting and 
helpful of any heard in a long time. 

Committees have about completed ar- 
rangements for the annual convention of 
the Michigan Retail Jewelers’ Associa- 
tion. On Monday, May 14, B. J. 
Doyle will make an address on the topic 
“The Jewelry Business—Past, Present 
and Future.” A dinner and dancing 
party to be given by the Wolverine 
Travelers’ Association, made up of trav- 
elers representing the jewelry business. 
There also will be various entertainment 
features all through the week, to say 
nothing about the educational numbers 
on the program. This is to be an impor- 
tant gathering of retailers representing 
every part of the State. Numerous prob- 
lems affecting the retail jewelry busi- 
ness will be brought up for considera- 
tion. 











J. P. Knight, diamond cutter in the 
Edwards building, has returned to Cin- 


cinnati from a trip through Florida. 
His diamond cutting establishment is 
working full time because of the repair 
work he has on hand. 

Burglars broke into the jewelry store 
of Max Jacobs at 324 W. Fifth St. at an 
early hour Wednesday and obtained loot 
valued at $100. The intruders gained 
entrance by breaking through a side win- 
dow, according to the report that Mr. 
Jacobs submitted to the police. 

George H. Newstedt, president of the 
local Retail Jewelers Association, is back 
in Cincinnati, from a protracted tour of 
the West and a sojourn in Arizona. The 
jeweler was visibly impressed with the 
vast developments that have been 
achieved and the progress that has been 
made in irrigating desert lands. 

Another jewelry store to be moved is 
that of Edward H. Alich from 1443 Free- 
man Ave., corner of Flint St., to a point 
farther north on Freeman Ave., above 
Liberty St. Mr. Alich sold the two-story 
structure, which he owned and in which 
his store was located for several years, 
but will remain in the neighborhood, as 


’ the new store will be about two squares 


away from the old location. 

Members of the jewelry profession in 
the Queen City are taking an active part 
in the annual Community Chest drive, 
which this year intends to raise over 
$2,000,000 for charitable purposes. There 
are about 3500 campaign workers who 
will call upon everyone able to contrib- 
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ute anything to the fund, which is com- 
bined into one drive each year rather 
than have a series of campaigns through- 
out 12 months. 

Louis A. Noelcke, who pioneered a 
jewery store on Walnut Hills, and who 
has been established at 977 E. McMillan 
St., in that suburb, for 35 years, is go- 
ing to move. Mr. Noelcke started his 
store at 977 E. McMillan St. near Pee- 
bles corner, but in moving he will remain 
in the same block as the new location is 
955 E. MeMillan St. which is in the build- 
ing next to the Orpheum theater. The 
jeweler obtained a five year lease from 
Charles A. Reynolds at a total rental of 
$11,400. 

The Gohi team and Cincinnati Kickers 
played another tie, one to one, in the 
Soccer football league, Sunday. This is 
the second contest that ended in a tie 
score to decide the championship of the 
league. Boris Litwin of Litwin & Sons, 
tied the score in the last few minutes of 
the regulation game and although the 
teams battled for an extra half hour 
neither could score. The game was 
called to let Boris Litwin catch a train 
for Memphis as he had made an prelim- 
inary arrangements before the game to 
leave at seven o’clock. 

The large new store of William F. 
Grassmuck, in the Fountain Square 
Hotel building on Vine St., was given its 
formal opening Saturday. The new es- 
tablishment takes the place of the store 
that Grassmuck had been conducting at 
Race St. and Opera Place for a number 
of years. He was compelled to leave this 
place to make way for the Smith Kason 
Co., which intends to construct a large 
department store on the site. Mr. Grass- 
muck acquired the business from M. 
Greenwald some time ago. The new 
store is located at 416-18 Vine St. 

Another jewelry firm was started in 
the Queen City when Harry W. Deters 
opened an office at 44 Wiggins Block, 
Fifth and Vine Sts., during the week. 
Mr. Deters formerly was employed by a 
wholesale jewelry firm but decided to 
start a firm of his own and obtained 
quarters in the heart of the city. He is 
on the same floor with Schumer & Jok- 
ers, diamond cutters and dealers and the 
Schumer diamond setting and platinum 
firm. The Cincinnati Lapidary is located 
on the fifth floor of the same building so 
that quite a jewelry center is developing 
in the structure. 








The jewelry trade has voiced much 
favorable comment on the recent auc- 
tions conducted in Florida to reduce the 
stocks of C. R. Bennett & Co. of Palm 
Beach and Leon H. Rowe & Co. of Day- 
tona Beach. These are two of the rep- 
resentative stores of Florida and their 
auctions, which were held for the pur- 
pose of reducing stock, attracted a large 
and exclusive patronage. Many large 
and expensive diamond pieces were sold 
and James L. Hand, the auctioneer, of 
14 Maiden Lane, New York, who sold in 
person, has received many compliments 
on the able, conservative methods em- 
ployed. 






























































TRADE CONDITIONS 


Trade with the local retail jewelers has 
been holding up well during the past week 
or 10 days and dealers say that this year 
thus far has brought in a larger volume of 
business than the corresponding period of 
last year. General trade conditions have 
been improving steadily for some time past. 
Many of the large manufacturing plants of 
the city continue to operate on full time. 
Reports from the rural communities are to 
the effect that farmers are extremely busy 
and few of them are coming into town and 
therefore business with the rural merchants 
has been rather slack for the past several 
weeks. Collections are holding up well. 
Dealers, as well as wholesalers, say the trade 
outlook is looking better now than it has 
been for some time past. 





Charles Hebner, of the Hebner Jewel- 
ry Co., Boonville, Ind., is planning a 
fishing and camping trip that will take 
him to Blue River, near Marengo, Ind. 

A. J. Heuring, publisher of the Wins- 
low Dispatch, Winslow, Ind., who sev- 
eral years ago was engaged in the re- 
tail jewelry business at Monroe City, 
Ind., is planning to take in the demo- 
cratic national convention at Houston, 
Tex., in June. 

Ben Kruckemeyer, Kruckemeyer & 
Cohn, retail jewelers, 407 Main St., has 
returned from a trip to Florida, where 
he spent several weeks. Mr. Krucke- 
meyer is of the opinion that summer 
business is going to be as good if not 
better than it was during the corre- 
sponding period of last year. 


Reports from many of the counties 
in this end of the State are to the effect 
that the amount of jewelry and dia- 
monds given in by owners to the tax 
assessors this year has been unusually 
large. Assessors are wondering if there 
really are less diamonds and precious 
stones, or whether many of the owners 
have failed to give them in for taxation. 


Local dealers report that their sales 
in Scottish Rite and Shrine jewelry were 
greatly increased recently by the hold- 
ing of the Scottish Rite convocation 
and the Shrine ceremonial in the city. 
The two events brought a great many 
visiting Masons and Shriners to Evans- 
ville from many towns in Indiana, IIli- 
nois and Kentucky. 


In another few weeks there will be 
some activity in the mussel-shell camps 
along the rivers in southern and central 
Indiana, although as many shells prob- 
ably will not be got out as last year, 
owing to the law passed by the last 
session of the Indiana State legislature 
restricting the mussel-shell area in the 
State. During the past 10 or 15 years 
several large pearl button factories have 
sprung up in southern and central In- 
diana that employ a large number of 
men and women. 

W. B. Carleton, local correspondent 
of THE JEWELERS CIRCULAR for many 
years past, who was in Tell City, Ind., 
on Thursday evening, April 19, spent 
a great deal of time with Fred G. 
Heinzle, well-known retail jeweler of 
that city. Mr. Carleton was invited to 
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Tell City to make an address before 
the retail jewelers association on “A 
Trip to Storyland.” The banquet was a 
great success. Mr. Heinzle has one of 
the finest and most complete retail 
jewelry stores to be found anywhere in 
southern Indiana. Mr. Heinzle in speak- 
ing of trade conditions said indications 
point to a fine business all summer and 
fall. He is one of the leading members 
of the Tell City Retail Merchants Asso- 
ciation and arranged the program for 
the banquet and get-together meeting on 
the night of April 19. The banquet was 


held in the dining room of the St. 
Charles Hotel and was followed by 
dancing. 








Salt Lake City 


Mrs. Boes, of the Boes Jewelry Co., 
is visiting in San Francisco. 

Wayne Decker, of the Decker Jewelry 
Co., wholesaler, is on a New York trip. 

Harry O. Fletcher, Spanish Fork 
jeweler, was a local visitor last week. 

W. D. W. Zeller, an officer of the J. S. 
Lewis Co., Ogden jeweler and optome- 
trist, has gone to California on a month’s 
sojourn. 

George F. Evans, manager of the Sou- 
venir Novelty Co., Richards St., estab- 
lished upward of 20 years, has purchased 
all the stock of the company and will 
hereafter operate it in his own name. 

The jewelry department of the City 
Drug Co., Spanish Fork, lost a quantity 
of watches and rings to burglars one 
night last week. About $40 was also 
taken. 

Barnett & Weiss, Main St. jewelers 
for many years, are to occupy the build- 
ing on East Broadway vacated recently 
by the Broadway Jewelry Co., now out 
of business. The shop is being re- 
modeled. 

George L. Booth, Ogden, has been 
placed in immediate charge of the Wash- 
ington Avenue branch of the Kertz 
Jewelry Co., that city. This store is 
probably the smallest jewelry store in 
Utah and is neat and compact. Im- 
provements at the store are planned for 
the near future, it was stated. 

John W. Peters, Brigham City jeweler 
and Utah State Senator, has disposed of 
his business to his son, Milton D. Peters. 
The new owner is an optometrist and 
jeweler, and had been associated with 
his father in the business for the past 
six years. Senator Peters will become 
a fruit and vegetable grower in the 
Brigham City district. It is understood 
that he is a candidate for the Repub- 
lican nomination for Secretary of State 
for Utah this summer. 











F. A. Mason, watchmaker and em- 
ployed for the past three years by Morris 
Mallove, a Bank St., New London, Conn., 
jeweler, will retire after a career of 44 
years. Last week Mr. Mason tendered 
his resignation to become effective April 
1. He announced that he intended de- 
finitely to retire. 
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Ohio Notes 


Walter Dueble, Canton jeweler, with 
his family has returned from a tour of 
the Orient. 

John R. Maus, Springfield jeweler has 
made substantial improvements to his 
store by the addition of new fixtures 
and a new front to the building. 

J. E. Barbee, buyer of leather goods 
and stationery for the C. H. Yeager Co., 
Akron, was in New York for severa] 
days buying merchandise for the annua] 
Spring Exposition to be held in May, 

David Krause, 29 E. Main St., has re- 
turned from a business trip to Chicago, 
While there he attended the convention 
of the National Credit Jewelers Asgo- 
ciation. 

George S. Dales, of the George §, 
Dales Co., Akron, who has been in 
Europe for several weeks, plans to re- 
turn to the United States within a few 
days and will immediately get to work 
on changes to be made to the Dales 
store during the year. 











Business Troubles 


Alfred F. Bourque, Holyoke, Mass., is 
in bankruptcy. 

Walter Dolata, Detroit, Mich., is re- 
ported to be in bankruptcy. 

Morris Koenigsberg, Baltimore, Md., 
is offering 30 cents on the dollar. 

Henry N. Hull, Livingston, Mont., has 
filed a voluntary petition in bankruptcy. 

Di Meo Bros., Providence, R. I., have 
filed a voluntary petition in bankruptcy. 

Sam Rosenshein, Kimball, W. Va., has 
filed a voluntary petition in bankruptcy. 

John Fadel & Sons, Gary, Ind., are 
offering creditors 25 cents on the dollar. 

Earl J. Thurber, Bemidji, Minn., has 
filed a voluntary petition in bankruptcy. 

William N. Chenery, Portland, Me., 
has filed a voluntary petition in bank- 
ruptcy. 

The Rogers Jewelry Co., Tulsa, Okla. 
has made an assignment for the benefit 
of creditors. 

An involuntary petition in bankruptcy 
has been filed against Jacob Immer- 
gluck, Chicago, IIl. 

Oscar Caplan, Baltimore, Md., is re- 
ported to be offering 40 cents on the 
dollar to creditors. 

An involuntary petition in bankruptcy 
has been filed against Henry C. Sarau, 
West Palm Beach, Fla. 

Reinhart J. Franz, Willoughby, Ohio, 
is in financial trouble and a petition in 
bankruptcy has been filed. 

G. A. Heckel, Groton, S. D., is offering 
25 cents on the dollar. He claims as- 
sets of $1,942 and liabilities of $1,280. 

Jos. J. Kaufman, Fresno, Cal., has filed 
a voluntary petition in bankruptcy. The 
assets are placed at $5,950 and the lia- 
bilities, $5,911. 

Albert A. Syman Co., Los Angeles, 
Cal., is offering 3314 cents on the dollar 
to creditors in settlement of their claims. 
This offer is payable in 12 equal monthly 
installments. The assets approximate 
$18,735 and the liabilities, $17,835. 
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A new electric watch making machine 
has been installed in the Zimmerman 
jewelry store at Ladysmith, Wis. 

A. H. Dankert, salesman for the New- 
all Mfg. Co., Chicago, has been in Mil- 
waukee during the past week doing 
business with local wholesale houses. 

Among State retailers who called on 
local wholesale houses during the past 


week are: Morris Schneider, Burling- 
ton; I. Bayer, Whitewater; R. Hill, 
Menomonee Falls; Ernst Wegner, 


Beaver Dam; and Elmer Aalseth, Edg- 
erton. 

R. F. Weckerle, representative of the 
Boszhardt-Possin Co., Milwaukee, is 
confined to his bed with the grippe. 
Adolph Possin, president of the concern, 
has announced that some changes will be 
made in the company’s house organ, On 
the Dot, beginning with next month’s 
issue. 

Jac Laska, south side retail jeweler, 
is chairman of one of the committees 
arranging for a celebration in honor of 
the fact that Mitchel St., main commer- 
cial artery of the south side serving 
170,000 people, has emerged from the 
pioneer stage and has become a flourish- 
ing business district. The celebration 
will take place during the week of April 
23 and will include a six-day program 
packed full of community activities. 

The first link in a new chain of 
jewelry stores has been opened. at 
Kenosha, Wis., under the title of Joseph 
Saltzstein, Inc. The new business has 
grown out of Mr. Saltzstein’s store in 
Milwaukee, where he has been in busi- 
ness for 18 years. It will be operated 
under a cash and credit plan. In cele- 
brating the grand opening the Saltzstein 
store gave gold rings to babies in arms, 
- and the motto has been coined, “My 
First Gold Ring from Saltzstein.” 

That the Wisconsin law against “fake 
advertising” is working successfully is 
the contention of Emil Pladsen, State 
treasury agent, who has also pointed 
out that advertising containing an- 
nouncements of tremendous cuts in 
prices eventually cause a city to lose 
prestige and react to the detriment of 
jewelry stores and other retailers. Mr. 
Pladsen said that in his experience mer- 
chants do not intentionally make false 
statements in their advertising, as most 
newspapers and periodicals make special 
efforts to stop such practices. 

Dorothy Metzke, who has been asso- 
ciated with her brother, E. J. Metzke in 
a jewelry business at 3613 North Ave., 
Milwaukee, was married Wednesday, 
April 18, to Fred Block. The marriage 


took place at 6 o’clock at the home of 


her parents. Rev. Gehle of the Bethany 
Evangelical Church officiated at the 
ceremony. E. J. Metzke has now incor- 
porated his business with his brother- 
in-law and the new firm will operate 
under the name of E. J. Metzke, Inc., 
with a capitalization of $50,000. Offi- 
cers include E. J. Metzke, president; 


THE JEWELERS’ 


Adolph Hafner, vice-president; and 
Fred Block, secretary and treasurer. 

Not only are the members of the Mil- 
waukee District Jewelers’ Club, the Mil- 
waukee Wholesale Jewelers’ Association 
and the Wisconsin Retail Jewelers’ As- 
sociation preparing for the State con- 
vention with great enthusiasm this year, 
but the ladies, as well, are making plans. 
The Ladies Auxiliary of the Milwaukee 
District Jewelers’ Club, headed by Mrs. 
A. C. Hentschel, has already held sev- 
eral meetings, at which time plans for 
the entertainment of visitors has been 
discussed. At a special meeting held 
last week, final plans were to be made, 
according to Mrs. Hentschel. Those in- 
vited to attend the special meeting were: 
Mrs. Arthur Fuchs, Mrs. Henry Stecher, 
Mrs. Edward Jensen; Mrs. E. L. Feil- 
ing, Mrs. Ed Motl and Mrs. Irvin Fuchs’ 
A considerable amount of interest and 
enthusiasm is being manifested in Mil- 
waukee with regard to the convention 
this year. It is being advertised as an 
“educational convention” and the jewel- 
ers feel that it will result in something 
constructive. 











C. L. Dosch, Maysville, Mo., is open- 
ing a branch at Stanberry, Mo. 
A. B. Faulkner has bought out R. L. 


Searfoss at Higginsville, Mo. Mr. Sear- 
foss will continue his Odessa store. 

Jack Wood of Oppenstein Bros., 
has been elected worthy patron of Har- 
mony chapter, Eastern Star. 

F. W. Grover, 105 E. 10th St., is hold- 
ing a reduction sale, offering discounts 
of from 40 to 60 per cent on some lines 
of merchandise to close them out and 
make way for new goods. 

John Taylor, son of C. L. Taylor, 
Durango, Colo., was in the city several 
days ago on his way home by motor car. 
The young man has completed a course 
of optical study in Chicago. 

B. E. Vaughn, Woodstock-Hoefer 
Watch & Jewelry Co., who is high priest 
of Kansas City chapter 28, Royal Arch 
Masons, .attended a meeting of the 
Grand Chapter at Mexico, Mo., April 
23 and 24. 

L. E. Baum, traveler for the Knaul- 
Cuthbert-Munn Jewelry Co., was in for 
a few days to replenish his trunks before 
starting on a trip through Kansas and 
Oklahoma. Glenn Baum, new house 
salesman for this firm, is a brother of 
L. E. Baum. 

E. O. Baumgarten, Kansas_ City 
branch of Norris-Allister-Ball-Bridges 
Co., has returned from a trip through 
Nebraska. A. J. Hazard of this office, 
is on his Oklahoma trip, and W. O. 
Hensley of the same office, has returned 
from a trip through Missouri and is now 
on a trip through Kansas. 

The Kansas City wholesale jewelers 
have sent out application blanks and 
prospectuses of the Jewelery Show, to be 
held in the Hotel Baltimore, Aug. 20-24. 
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Already nearly 50 per cent of the space 
has been signed for but the remaining 
booths are equally desirable in point of 
arrangement and location. 

Among the last week’s visitors in the 
city were: S. P. Campbell, Marceline, 
Mo.; George L. Brenning, J. Zimmer- 
man, Warrensburg, Mo.; Frank Reed, 
Trenton, Mo.; Mr. and Mrs. G. K. Fagin, 
Lathrop, Mo.; W. A. Dickman, Butler, 
Mo.; Sol Marks and son, Lawrence, 
Kan.; Charles F. Remington, Garden 
City, Mo.; H. E. Harrison, Paola, Kan.; 
Louis Megede, Richmond, Mo.; Mr. and 
Mrs. R. E. Guette, Hilton, Okla.; C. 
L. Dosch, Maysville, Mo.; C. M. Wells, 
Pampas, Tex.; William Holt, Stilwater, 
Okla.; F. S. Shepard, Clarence, Mo. 

Miss Frances Pearson and Davis 
Dixon of London, England, will be mar- 
ried Tuesday, May 1, in St. George’s 
church. After their return from their 
wedding journey they will reside in 
Kansas City. Miss Pearson is the 
daughter of E. Pearson, .credit manager 
of the C. B. Norton Jewelry Co. R. C. 
Huxley of the C. B. Norton Co., left a 
few days ago for a trip to Colorado, 
Arizona and New Mexico. D. C. Lewis, 
traveler for this firm, was_ recently 
called home by the serious illness of his 
father but did not reach there before 
his parents’ death. The deceased was 
83 years old and had been in good health 
until a short time before he was stricken. 

Among the Kansas City jewelers to 
attend the convention of the Kansas Re- 
tail Jewelers’ Association at Wichita, 
Kan., April 23-25, were: E. L. Munn 
and L. E. Baum of the Knaul-Cuthbert- 
Munn Jewelry Co.; C. E. Thistle and 
L. P. Firstenberger of the Woodstock- 
Hoefer Watch & Jewelry Co.; H. H. 
Kiger and R. D. Rainsburg, C. A. Kiger 
Co.; D. B. Ward of D. B. Ward & Co.; 
Dix Edwards and J. H. Whitney, Ed- 
wards-Ludwig-Fuller Jewelry Co.; E. O. 
Baumgarten, Kansas City branch of 
Norris-Allister-Ball-Bridges Co.; Ward 
M. Lewis, C. B. Norton Jewelry Co.; 
H. E. Lewis; Leon Meyer, Meyer Jewel- 
ry Co.; Mr. and Mrs. A. H. Clark, Clark 
Tool & Material Co. 








Legislation to prevent the use of the 
mails for the sale of unsolicited mer- 
chandise has been tabled by the House 
committee on Post Office and Post Roads. 
The reintroduction by Rep. Watson of 
his bill this session, led to the drafting 
of an alternative measure by a sub- 
committee, under the chairmanship of 
Rep. Sanders of New York. The Wat- 
son bill proposed a penalty of $500, im- 
prisonment for three months or both, 
for mailing unsolicited merchandise for 
sale. The constitutionality of the meas- 
ure was challenged and instead of penal- 
izing the sender of such matter the sub- 
committee’s draft provided that it should 
be sent to the dead letter office. The 
new bill was reported by the subcom- 
mittee to the full committee and tabled 
by the latter, without specific dis- 
approval. Because of the committee’s 
failure to approve the measure, it is 
practically certain that no further 
action will be taken. 

















O. F. Samuelson, representing the 
Towle Mfg. Co., arrived here last week 
from Chicago, and left the first part of 
this week for northern California. 

Carl Strock, Santa Ana, is remodeling 
his store in that city and when com- 
pleted the establishment will have an ex- 
ceedingly attractive front. 

Fred W. Radcliffe, western representa- 
tive of M. A. Mead & Co., Chicago, which 
handles a line of watches, left his head- 
quarters here last Sunday for the south- 
ern territory. He will be absent one 
month. 

Ed. Frankel, popular Yuma (Ariz.) 
jeweler, is visiting in this city, and 
passed considerable time with his old- 
time friend, E. Bastheim of the E. Bas- 
theim Co., in the Metropolitan building. 

A. N. Slavick, proprietor of a large 
installment jewelry establishment in this 
city, passed a few days last week at San 
Diego and vicinity. He went to the 
southern city on business combined with 
pleasure. 

J. J. Sommer of J. J. Sommer Co., 
North Attleboro, Mass., is in Los Angeles 
on business. Mr. Sommer has visited 
the more important cities on his way to 
the Pacific Coast and declares that con- 
ditions are very encouraging for excel- 
lent trade in the coming seasons. 

Alfred Nathan, Pacific Coast repre- 
sentative for the Star Ring Mfg. Co., 
has added the line of Brod & Co., and is 
calling on the trade in Los Angeles and 
vicinity. After finishing in southern 
California, he will take a trip to the 
East where he will visit the several fac- 
tories of his companies. 

J. H. Bosustow, of Victoria, B. C., 
where he was engaged in the optical 
business for many years and is now re- 
tired, was in the city for several months, 
leaving here last week for his Canadian 
home. While here he was the guest of 
J. G. Ure, manager of the Seventh St. 
jewelry store of O. L. Wuercker. 

Henry L. O’Neill, representing the 
Jack Roth Co., Ltd., of the Metropolitan 
building, has started on his Spring trip 
to Denver and the Rocky Mountain 
states. After closing in that territory 
he will work his way back through Colo- 
rado, Arizona and Nevada. He will re- 
turn here about May 20. 

J. B. Bridges, manager of the Inter- 
national Silver Co., with salesrooms in 
the Metropolitan building, left last week 
for Honolulu, T. H., where he will be 
gone until the middle of May. He sailed 
on the City of Los Angeles April 21, and 
will return by the steamship, Molola, 
which clears the Hawaiian port, May 11. 

H. K. Lee has opened a new store at 
5053 York Boulevard and adds consid- 
erable business attractiveness to this 
newer business district of Los Angeles. 
Mr. Lee had formerly worked with his 
brother, O. K. Lee, who conducts a 
jewelry establishment at 2716 West Ave. 
34. 

M. Reingold, who has been remodeling 
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a suite of large offices in the Title Guar- 
antee building, will hold this week an 
official opening of his new establishment. 
The entire atmosphere of the offices and 
salesrooms has been altered and with the 
new mahogany fixtures and lighting ef- 
fects, it is one of the most attractive 
wholesale concerns in the Southwest. 

Harry Weinberger, proprietor of the 
Owl Jewelry Co., formerly of 321 W. 
Fifth St., has removed his business 
across the street from his old store in 
order to gain more selling and window 
space. He also believes the south side 
of this portion of Fifth St. offers a bet- 
ter stand than on the north side where 
he had been located for several years. 

Harry Reingold, connected with the 
Reingold Jewelers of Portland, Ore., is 
visiting in this city with friends. He 
will remain but a few more days when 
he will return to his home in the North 
feeling much improved by his stay in 
southern California as he spent most of 
his time in motoring around the many 
places of interest which surround the 
southern California metropolis. 

A. A. Goodyear, one of the lucky resi- 
dents and business men of Santa Paula, 
the scene of the destructive ravages of 
the Saint Francis flood outbreak, in 
which 400 lost their lives and millions of 
dollars of damage resulting, was in Los 
Angeles last week, calling on his friends. 
He was the recipient of many congratu- 
lations for his fortunate escape from 
physical injuries, and property losses. 

Among out-of-town buyers seen in Los 
Angeles the past week were: D. M. 
Wilkinson, Pomona; F. E. Stimson, 
Pomona; A. J. Dutton, Anaheim; M. A. 
Stalmer, Fullerton; E. C. Kendrick, Ana- 
heim; L. E. Hendrickson, Fullerton; A. 
A. Goodyear, Santa Paula; C. W. Clark, 


Van Nuys; J. B. Rogers, Pasadena; E. B. . 


Lang, Venice; J. H. Blanchard, Ocean 
Park; O. G. Tullis, Santa Monica, and 
James Funfar, Santa Monica. 

James Donavan of the Broadway firm 
of Donavan & Seamans received a letter 
last week from Carl Haberlein, manager 
of the firm’s repair department, who is 
at Gilman Springs recovering his health, 
asking for another week. Mr. Haberlein 
says that the treatment and baths at this 
well known California resort have done 
him so much good that he would like to 
continue them another week. Mr. Dona- 
van telegraphed his employee the desired 
respite. 

Henry Schlegel, of the George B. 
Davidson Co., 645 S. Hill St., left April 
24 on the Shrine Special for Miami, Fla., 
to attend the convention of the Mystic 
Shrine. Mr. Davidson is one of the Al 
Malakai cantors and is the leading basso 
in that organization. He will sing at 
the ceremonies at Miami. He is also a 
member of Al Malakai Temple band. 
After the convention he will visit 
Havana, Cuba, and the prominent cities 
along the route back to the Pacific 
Coast. He will be absent about five 
weeks. 

S. Goldberger, representative of the 
establishment of Max Newman, San 


Francisco, Cal., was at the Alexandria 
Hotel last week where he made his head- 
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quarters while in this city. The firm 
represents several large eastern manu- 
facturers. Sam _ Kierski, representing 
Eastern factories, is also a guest at the 
Alexandria Hotel, while calling on the 
trade in this city and vicinity, as is Jesse 
W. King of San Francisco. Mr. King, 
who calls on the wholesale trade, arrived 
here April 22, and will remain upwards 
of 10 days. 

T. A. Westmyer, of the O. L. Wuerck- 
er’s Seventh St. jewelry store, at which 
a man giving the name of Herbert Sijj- 
versmith of Chicago, was arrested for 
an alleged diamond robbery, has received 
a summons to appear at the superior 
court, in Department 25, on May 4, to 
testify in the case against the prisoner, 
The young man,:who declares he is but 
16 years old, in which statement he js 
said to be supported by his mother, had 
tried to get his trial in the Juvenile 
court but it proved apparently futile as 
his case is set in one of the regular 
criminal courts. 

O. L. Wuercker, proprietor of jewelry 
stores on Seventh St., and on Spring St., 
left the city Tuesday, April 24, for an 
extended trip to the various scenic points 
of the East and South. While in the 
South he will attend the annual conven- 
tion of the Mystic Shrine at Miami, Fla. 
Mr. Wuercker is an enthusiastic Mason 
and after the convention at Miami closes, 
he will take a trip up the Atlantic coast 
and on his way back will also attend the 
triennial conclave of the Knights Tem- 
plar which will be held in Detroit. On 
his way back to the coast he will visit 
his-old home in Alton, IIl., where he 
spent his boyhood days. It will be late 
in the summer probably before Mr. 
Wuercker reaches Los Angeles. 

While visiting here with Barney J. 
Rubel and family of Plymouth Boule- 
vard, Mrs. Edward R. Horwitz, wife of 
Mr. Horwitz, proprietor of the Crescent 
Jewelry Co., of Fargo, N. D., met with 
a painful accident. While motoring with 
their hosts, another automobile collided 
with their machine and in some manner 
Mrs. Horwitz became pinned in the car, 
suffering a triple fracture of her leg. 
She was the only one seriously injured 
and was immediately taken care of by 
Mr. Rubel. She is now convalescing 
rapidly but it will be several weeks be- 
fore she can be moved. Mr. Horwitz is 
also interested in the Royal Credit 
Jewelers, of 708 S. Hill St., where Mr. 
Rubel is an executive. 

Louis Freund, of the well known New 
York firm of Henry Freund & Bro., vis- 
ited his business friends in Los Angeles 
this last week. Mr. Freund talked with 
the correspondent of THE JEWELERS’ 
CIRCULAR and stated that conditions. 
while not as prosperous as he might 
wish, were on the whole quite satisfac- 
tory. Mr. Freund is somewhat of a 
philosopher and closely observes all 
facts and incidents which he meets dur- 
ing his travels about the country. He 
sees things with an optimistic eye, born 
from experience. He said that he and 
James Montgomery of Montgomery 
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Fritz Barkan, diamond importer, is 
making a business trip. 

The Howard Jewelry Co., on Powell 
St., is holding an auction sale, which 
began on April 14. 

A. H. Rude, one of the travelers for 
s. J. Hammond, is calling on the trade 
in Salt Lake City. 

The Albert S. Samuels Co., well- 
known jeweler of 895 Market St., has 
sold the lease of its branch store at 110 
Geary St. and has already vacated it. 

The F. M. Finley Co. is starting in 
business in 3905 16th St. In addition 
to carrying jewelry lines, this store also 
carries a line of sheet music and other 
musical merchandise. 

Cc. C. Gross has left on his northern 
trip, which will extend as far as Idaho 
and Salt Lake City. Mr. Gross is not 
expected back at his office here until 
June, when he will return via the North- 
west, Washington, and Oregon. 

M. Lipman, traveling for A. Eisen- 
berg, Inc., has just returned from his 
southern trip, visiting southern Cali- 
fornia, Arizona, New Mexico and Texas. 
He reports that business is good in the 
South, Arizona, and New Mexico being 
in excellent condition. 

Jewelers of Alameda County, includ- 
ing those of Oakland and Alameda, were 
so much pleased with the success of their 
dinner meeting, held recently in Oak- 
land to discuss matters of interest to 
the trade, that they have determined to 
hold a similar dinner meeting in May. 

Mr. and Mrs. Goddard, of the Bureau 
of Information, Salt Lake City, have 
been in San Francisco on their annual 
visit on which they usually buy some 
gift goods for the shop. They called 
on the W. B. Glidden Co., representative 
of R. Wallace & Sons Mfg. Co. 

I. Goldberger, of Max J. Newman Co., 
is leaving for a trip through the South 
and the Pacific Northwest. Mr. Newman 
reports that indications for costume 
jewelry and novelties of all kinds are 
very favorable. In fact, he believes that 
the fashion for costume jewelry is going 
to continue for about five years. 

A. S. Peterson was on the road for 
the Gorham Co. when he was called back 
to San Francisco by the sudden death 
of his mother, who expired peacefully 
at the age of nearly 80. Mr. Peterson 
is leaving to resume his trip for the 
company, starting where he left off, in 
Idaho. W. A. Kissam is in the South 
for the company. 

On the evening of April 11, Mrs. Helen 
Kingsley Whitaker became the bride of 
Prentiss Arthur Rowe, vice-president of 
A. I. Hall & Son, at a ceremony per- 
formed in the Palace Hotel, San Fran- 
cisco. Miss Clarice Champion was the 
maid-of-honor and Emmett Whitaker 
acted as best man. After a short stay 
at Carmel-by-the-Sea, Mr. and Mrs. Rowe 
plan to leave for the East, returning to 
San Francisco about June 1. 

C. W. Sheppard, one of the heads of 
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Hardy & Co., a leading jewelry firm of 
Seattle, has spent several days here on 
a business and pleasure trip. Other out- 
of-town jewelers visiting the trade in- 
clude: A. O. Warner, Fresno, Cal.; Carl 
Noack, of the C. J. Noack Co., Sacra- 
mento; P. C. Prescott, Fruitvale; L. A. 
Mead, Santa Clara; A. Ciraolo, Oakland; 
P. H. Joseph, Ukiah; J. D. Bennett, San 
Rafael and A. O. Paulsen, Richmond, 
Cal. 

Members of the staff of A. I. Hall & 
Son are competing in a picture contest 
conducted by Ye Hallson Herald which 
is running photographic reproductions 
of pictures of members of the force, 
culled from family albums. The pic- 
tures were taken at an age when fond 
parents would probably have proclaimed 
each subject: “an angel child.” The ob- 
ject of the contest is to determine the 
identity of the pictures. 

The Edson Adams Co. has been ap- 
pointed Pacific Coast representative of 
J. B. Bowden & Co., manufacturers of 
rings and ring mountings. This line will 
be shown by the travelers of the Edson 
Adams Co. on their next trips through 
their respective territories. E. J. Gor- 


‘man, southern traveler for the company, 


is making his southern trip to Arizona. 
Franklin R. Haley, president of the 
Edson Adams Co., is leaving on a trip 
to Miami, Fla., as a delegate to the 
Shrine Imperial Council Session, May 
1, 2 and 3. He is a delegate for Aahmes 
Temple, Oakland. 








Pacific Northwest 





E. A. Wright, jeweler of Cashmire 
Valley, Wash., has moved to a new loca- 
tion in the Mowry building. 

J. M. Graves, jeweler of McMinnville, 
Ore., has moved to a new location, across 
the street from his former store. 

The M. W. Davies jewelry store of 
Cle Elum, Wash., has had its watch- 
inspection territory extended by the 
North Pacific Railroad. 

After being in business as a jeweler in 
Sandpoint, Idaho, for the past 20 years, 
D. E. Brown decided to retire and has 
been auctioning off his stock of jewelry. 
R. V. Hoyt, Portland, Ore., has taken 
over the store and installed a new stock 
of jewelry, following the public auction 
of Mr. Brown’s stock. 

J. L. Carson and Dr. Otto Klug have 
purchased the stock and fixtures of the 
H. I. Stokes Co., 112 E. Yakima St., 
Yakima, Wash., it is announced. Both 
have been residents of the Yakima Val- 
ley for a long time. Mr. Carson has been 
in the jewelry business in Yakima and 
Dr. Klug was in Ellinsburg before mov- 
ing to Yakima. 

The formal opening of the Crothers 


‘Bros. new jewelry store in Aberdeen, 


Wash., will probably take place on May 
8. In the meantime the firm is doing 
business in its new establishment, 302 
E. Heron St., and the display windows, 
fixtures and scheme of decoration reflect 
great credit on the architects and on the 
firm itself. 

During the recent Spring Style Show 
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in Raymond, Wash., W. C. Vandervort, 
jeweler, had, among other items, a loan 
exhibit of Japanese vases, reputed to be 
2000 years old. The desire to see these 
vases attracted an even larger number 
of customers to the store than were 
drawn to attend by the style exhibit, 
which was handsome and varied. The 
vases are of pottery, inlaid with gold 
and colors. The subjects consist of 
scenes in Japan. Another exhibit con- 
sisted of a samovar, imported from 
Russia. 

Sponsored by the Oregon State Jewel- 
ers’ Association, the Willamette Jewel- 
ers’ Club recently organized at a meeting 
held in Salem, Ore., F. M. French, of Al- 
bany, was elected president; Claude C. 
Moon, of Salem, secretary, and C. A. 
Luthey, of Salem, treasurer. Similar 
clubs are being organized throughout the 
state. Harmony and cooperative adver- 
tising are emphasized at the various 
meetings. The Willamette Jewelers’ Club 
was invited to attend the annual state 
association meeting of the Portland 
Jewelers’ Club, held in the Multnomah 
Hotel, Portland, Ore., April 18, 19 and 
20. i 








Pacific Southwest 


George A. Butt has moved from Mar- 
tinez to Walnut Creek, Cal. 

Thomas W. Samcoff who has been in 
the jewelry business in Sacramento, Cal., 
for the past 20 years, has moved to a 
new and better location at 802 J St., 
Sacramento. 

The jewelry firm of H. F. Wichman 
& Co., Honolulu, T. H., donated a silver 
cup as one of the trophies in the Star- 
Bulletin’s Airplane model contest, April 
21 to 28. 

Frank Haener, formerly a jeweler of 
Portland, Ore., has settled in Porter- 
ville, Cal., and has leased the store room 
in the building formerly occupied by 
E. J. Hepburn, a pioneer jeweler of 
Porterville who recently retired from 
business, after selling his stock by auc- 
tion. Mr. Haener is stated to be an 
experienced jeweler and has been a 
watch inspector for the Southern Pacific 
R. R., at one time. 

George W. Ryder & Son, formerly one 
of the best-known jewelry firms of the 
Santa Clara valley, occupied the store 
at 190 S. First St., San Jose, until 
death removed the last jeweler of this 
long-established firm. The store has 
now been reequipped and Harry Hirsh, 
jeweler of San Jose has reopened it and 
is receiving many congratulations on his 
handsome new _ establishment. Mr. 
Hirsh has been in business for 12 years 
in San Jose and has steadily increased 
his clientele. 











A slight fire between the floors of the 
establishment of Frederick G. Crabb & 
Co., Inc., 859 Chapel St., New Haven, 
Conn., one morning recently, was quick- 
ly extinguished with negligible loss, by 
firemen called to the premises by a still 
alarm. The origin of the fire is un- 
known. 
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Helping Customers Select Gifts 


Carefully Chosen and Well acme Merchandise Aided 
by Original Selling Methods Draw Many Buyers 
to the Goldstein Jewelry Co., 


Peoria, III. 

















N an atmosphere reminiscent of Spain, 
the Goldstein Jewelry Co., 211 S. 
Adams St., Peoria, Ill., displays in its 
Spanish gift and art galleries, a fine col- 
lection of merchandise which is attract- 
ing more than local attention. The ar- 





baster and precious metals, cunningly 
wrought into objects of challenging lure, 
mingle with rare porcelains of the most 
famous makes, exquisite bits of hand- 
carved furniture, fine needle point and 
flashing mirrors in the attractive dis- 





ONE VIEW OF THE GOLDSTEIN GIFT DEPARTMENT 


rangement of the galleries and the fine 
selection of gifts offered, make it a mec- 
ca for those discriminating shoppers who 
are desirous of finding the unique and 
unusual in gifts. 

Crystal and onyx, jade and coral, ala- 


play. The company handles fine domes- 
tic and imported hand-carved furniture 
only and an exclusive and individual 
line of table and floor lamps, some in 
the modern artistic trend and some of a 
more formal nature. Fine placques done 


in oil and made of tiles, rare pieces of 
statuary, hall and novelty clocks, dis- 
tinctive gift items for the most part im- 
ported, exquisite pieces of art to grace 
the consoles, end tables, mantels, buf- 
fets, dressing tables and smoking tables, 
of the most discriminating character, 


are included in the display. A line of 
imported potteries from Italy, Spain, 
Holland and Czechoslovakia is also in- 
cluded together with a comprehensive 
line of stemware. The china exhibit in- 
cludes Rosenthal, Lenox, Royal Worces- 
ter and Spode and Royal Cauldon earth- 
enware. 

The gift department occupies approxi- 
mately 700 square feet and the merchan- 
dise is displayed on tables and on 
shelves and wall cases attractively cut 
into the walls. The architecture of the 
Gift Department is Spanish as well as 
the fixtures and decorations. The floor 
is carpeted in green, the wooden fixtures 
are of a sort of Café color and the deco- 
rations are carried in the Spanish colors, 
as is the canopy over the dinner and 
luncheon tables. 

The department which houses the fur- 
niture has a floor of marble and walls of 
solid mahogany. One of the tables in 
the furniture display is always set for 
luncheon and one for dinner, showing 
the correct manner these meals should 
be served and the correct china, crystal 
and silver which should be used. ; 

When a prospective bride announces 
her engagement, the firm writes her a 
letter, also sending her a book of eti- 
quette which tells the proper wav to en- 
tertain at luncheons, dinners, afternoon 
teas, buffet suppers, etc. In this letter, 
the firm invites her to visit the store 
during her next shopping tour to see the 
latest patterns of china, silver and stem- 
ware and offers to assist her in making 
her selections for her table service. One 
of the tables is then set for the bride, 
with her own service complete and entry 
is made in a loose leaf book of the names 
of the china, silver and stemware which 
she has selected, together with a list of 
the items which she has expressed a de- 
sire to receive. When her friends and 
relatives come in to purchase a wedding 
or engagement gift for her, they are 
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Your customers will be looking for some- 
thing new and different in the way of gifts 
for the Wedding Season. Let us send you a 
selection of our Fine Arts Line. 
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ushered into the Gift Department and 
shown the table, it being stated that that 
is what she intends to procure for her 
table service and the firm feels sure that 
any gift on that table will more than 
please the bride. 

The company has been very successful 
in this project in many ways. Not only 
does it bring into the store some busi- 
ness that might possibly go elsewhere, 
but it makes every bride a friend of the 
company for life. Instead of numerous 


— 
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good marks, it will be very good business 
indeed to give them presents to mark the 
events. 

In playing up this proposition the gift 
department can arrange a special window 
display of articles particularly suitable for 
use in this way. Included in the display can 
be such things as book ends, candles, candle- 
sticks, vases, picture frames, calling card 
cases, bill folds, leather goods of various 
kinds and so on and so forth. 

Also the gift department can stage a 














ANOTHER VIEW OF THE GOLDSTEIN GIFT DEPARTMENT 


little trifles which she cannot use and of 
which she might receive numerous dupli- 
cates, she now receives a fine table ser- 
vice which she could not afford at the 
outset of life to purchase for herself, 
' and if she does not receive all the pieces, 
she can fill in the rest herself. 

Any gift that the bride may receive 
from out-of-town which is a duplicate 
of what she has already received, 
whether it is an article handled by the 
Goldstein Jewelry Co. or not, if it is an 
article which the company feels it can 
dispose of, is exchanged for her for an 
equal amount in value of anything that 
she may desire to fill in for her sets. All 
gifts purchased for each of the brides 
are tabulated and this list is kept on rec- 
ord so that there are no duplications of 
pieces from the store. 








A Suggestion to Help Increase 
Gift Sales 


HE more the gift department of the 

jewelry store can emphasize the fact that 
there are innumerable places where gift 
articles are particularly suitable for presenta- 
tion, the more business the department is 
sure to secure. And since this is the case, it 
will be good business for gift departments 
to play up the fact this spring that when 
school children, either in grammar schools 
or high schools or colleges, make especially 


special display of such goods on a table in 
the department. And with both the window 
display and the table display it will be 
good business to use a placard telling all 
about the proposition and urging parents to 
buy the articles for presentation to their 
children at the proper times. 

In addition it will be good business for 
the gift department to run some newspaper 
advertising in which it urges young people 
to come to the store and see the window 
display and then pick out the articles they 
want their parents to give them when they 
get good marks. This sort of advertising 
would attract much attention and create a 
great deal of word-of-mouth advertising and 
build business for the gift department ac- 
cordingly. 

This proposition can be made to bring in 
quite a lot of new business to the gift de- 
partment. 








The Kansas City Art & Giftwares 
Association announces its Fifth Annual 
Kansas City Gift Show, which will be 


‘held Aug. 20 to 25 at the Hotel Balti- 


more. Many exhibitors who have at- 
tended all former shows will exhibit 
again this year and most of the avail- 
able space for new exhibitors has been 
reserved. The lines coming to the show 
will present a wide variety of gift mer- 
chandise and many manufacturers and 
importers will have exhibits. 
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“Grouping” an Aid to Selling 


GROUPING of gift wares that is 

suggestive of the purpose of the 
things shown, and how they might be 
artistically placed in the home, is one 
of the best of all ways to win the atten- 
tion of visitors to the gift department 
who are “just looking around.” 

Often there is nothing very impressive 
about a pair of book-ends. They are 
easily passed by unnoticed, or at least 
unconsidered as a possible purchase. But 
set them upon an end-table, with a few 
good books between them and with an- 
other book lying invitingly heside; with 
an ash tray and a pack of cigarettes 
also at hand; perhaps with a small tray 
and friendly beverage set on the corner 
—and with a lighted lamp casting a cozy 
glow of restful hospitality over the 
whole. 

The group will attract when none of 
the individual articles would do so if left 
in unrelated obscurity here and there in 
the department. 

There is always much greater possi- 
bility, too, that the visitor whose inter- 
est is won by the group will buy more 
than a single article. Instead of a pair 
of book-ends, or nothing at all, he or she 
may even be persuaded to acquire the 
entire group just as it stands. A clever 
saleslady in an eastern store told me 
only a day or two ago of just such a 
fortunate happening for which the 
“group” idea was responsible.—M. H. L. 


Chicago Gift Show 











Every Display Room at the Stevens Hotel 
Already Reserved for Exhibits, Three 
«Months Before Opening 
Aug. 6 


Cuicaco, April 21—wWith more than 
three months intervening before the Chi- 
cago Gift Show opens on Aug. 6, prac- 
tically every display room of the entire 
five floors of the Stevens Hotel, the 
largest hotel in the world, has been re- 
served for exhibit purposes. 

Since the sponsors of this show in- 
augurated it six or seven years ago, each 
successive show has shown an increase 
both in merchandise exhibited and num- 
ber of buyers attending. Buyers 
throughout the country have learned by 
experience that at this shown they can 
see the largest and most comprehensive 
showing of gifts, artware, novelty and 
allied lines. 

Ralph B. Kraetsch, of W. C. Owen, 
Inc., and chairman of the Publicity Com- 
mittee of the Gifts, Artwares and Nov- 
elty Association, sponsors of the show, 
says that hundreds of buyers who at- 
tended the first show have been regu- 
lar in attendance at every succeeding 
show, which is proof that they have not 
been disappointed in finding a complete 
showing of new and different merchan- 
dise which appeals to their customers 
and at the same time shows a real profit. 

At the show which will be held at the 
Stevens Hotel in this city during the 
week of Aug. 6 to 11 inclusive, an un- 
usually large showing of gifts, artwares, 
novelties, etc., will be made. 
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PALMER HOUSE, CHICAGO 
TWO WEEKS 


August 6th to 17th 
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The June Bride and Her Gifts 











Now Is the Time to Plan Your Gift Department 
Sales Campaign 














D° you read the social columns of your 
neighborhood newspaper? And does 
not the fact that “Mr. and Mrs. Henry 
W. Small announce that the wedding of 
their daughter Francine Dorothy to Mr. 
Edgar D. Glenwood is to take place on 
the second of June”—does that not bring 
to your mind as a gift distributor a 
grand parade of glass, china, bronzes, 
leather, lamps, pottery, oriental art 
wares and small house furnishings of 
all kinds? 

The gift of silver is traditional. The 
jewelry shop is happily aware of this 
but the jeweler with a gift department 
also knows that more and more brides 
express the wish for splendid table 
appointments and little art objects of 
fine workmanship for their future homes 
in preference to a great variety of silver 
mayonnaise dishes and bowls. 

And why not help the gift givers of 
your community choose their gifts for 
the June brides? The modern bride 
wants fine rock crystal glasses for her 
dining table; she wants place plates of 
the best china; she longs for lamps of 
rare beauty; she dreams of finely 
wrought leather. 

If you carry all or a few of these art 
wares in your stock let your community 
know about it. If you are well acquainted 
with your town and know the relatives 
and friends of the different families you 
might send to a selected list an invita- 
tion to visit you for suggestions. You 
are indeed fortunate to have such close 
contact with your customers. 

However, most pretentious gift shops 
are situated in cities and towns of such 
proportions that this intimate knowl- 
edge of the community social life is im- 
possible to acquire. Should you pos- 
sess a mailing list, make use of it; a 
clever, attractive card sent through the 
mails may bring many customers to your 
shop. 

Whatever your means of advertising 
prepare the interior of your store with 
attractive bridal gifts. Let your shop 
be its own advertisement. Persons seek- 
ing wedding gifts wish things of the 
latest fashion, and things that will be 
the fashion for many years. 

A table covered with beautiful linen 
and embroidery, set correctly with fine 
silver, exquisite service plates, lovely 
water glasses and wine and cocktail 
glasses to match, the centerpiece full of 
fresh flowers—one of the finest in your 
stock—will make a display to command 
the attention of almost every woman 
who enters your shop. They will stop to 
look and admire and take mental notes. 
Be sure to have a card in a conspicuous 
place suggesting “Things for the June 
Bride.” 

China and glass are becoming more 


and more popular as wedding gifts. 
Show to your customers fine English 
bone china salad and place plates or 
delicately painted Dresden china dessert 
services; tea sets of fine china from 
France, England, Bavaria, Czecho-Slo- 
vakia and the United States will find its 
admirers. A display of Bohemian, Vene- 
tian, Swedish and American rock crystal 
will be attractive. 

A corner in your store, if space allows, 
may be made interesting with a furni- 
ture group of table, chair, lamp; on the 
table an attractive vase and leather or 
cloisonne cigarette accessories may be 
placed. 

A clever shopkeeper announced to her 
community that she would hold a “June 
Bride Week,” during which time a mem- 
ber of the salesforce devoted herself to 
helping the customers choose appropri- 
ate gifts for the money they wished to 
spend. The store was arranged with 
tables upon which she displayed the dif- 
ferent classes of art wares. A table for 
glassware, one for pottery, lamps, a 
variety of vases and one for china; along 
the side wall nicely arranged shelves 
held small bronzes, book ends of endless 
kinds, cigarette boxes of leather, ash 
trays of fine design, jewel boxes, leather 
albums and desk portfolios, things for 
the boudoir. The other wall was cov- 
ered with pictures, etchings, mezzotints, 
a few good miniatures and several fine 
prints. The store proved a delight to 
the wedding gift shopper for here were 
found gifts from five dollars to several 
hundreds and each one in excellent taste. 

One wedding means at least one or 
more bridal showers and in this pleasant 
custom the gift shop may eagerly put 
itself forward. If you do not possess a 
“party director” as so many shops do 
today you might nevertheless make 
yourself into a temporary headquarters 
for the “showers” of June. Remember 
that with the gifts given to the bride the 
gift shop may offer for sale the table 
decorations, the place cards, the invita- 
tions, the favors and—as today bridge 
often rounds out the afternoon—the 
bridge prizes. 

Another custom attached to the wed- 
ding is that of giving the ushers and 
bridesmaids a gift to remember the occa- 
sion. The progressive gift shop man- 
ager will take note of all wedding an- 
nouncements and will send to bride and 
groom a note suggesting a list of such 
gifts. Silver pins, costume jewelry, 
small personal leather things such as 
cigarette cases and lighters, wallets, 
letter folds, silver cuff links, watch 
chains, and other personal wares are 
appropriate. 

The weddings of your community are 
great events. If you please a gift buyer 
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he will be thankful and think of you 
when the next wedding comes along. 
Make your shop known as a wedding 
gift center. 








Effective Method of Increasing 
Business in the Gift De- 
partment 


N effective method of increasing the 

. business in the gift department of 
the jewelry store consists in staging a 
special drive every month for the pur- 
pose of securing more patronage from 
various organizations of the city. For 
instance, the gift department can, dur- 
ing one month, make a special drive for 
the purpose of securing more patronage 
from the business and _ professional 
women’s club. Another month it can 
stage a drive to secure more patronage 
from the local women’s club. A third 
month it can make an effort to secure 
more business from the Chamber of 
Commerce. And so on. 

In staging these intensive drives it 
will be found profitable by the gift de- 
partment to do the following things: 

First—Send letters to all the indi- 
vidual members of the organizations 
calling their attention to the articles in 
the department which will be of special 
interest to them and urging them to come 
to the store and see the goods. 

Second—Staging window displays in 
which pictures of the organizations are 
shown and in which placards are also 
shown boosting the organizations and in 
which the store’s stock of the organiza- 
tion emblems are shown. 

Third—Featuring articles in the club 
colors—if the organizations have any 
special colors. 

Fourth—Using newspaper advertising 
for the purpose of boosting the organ- 
izations and asking them to come to the 
store. 

If special drives of this sort are 
staged from month to month it will gen- 
erally be found to be the case that the 
organizations sit up and take notice and 
patronize the store accordingly, with ex- 
cellent results in the way of increased 
business for the store —F. H. W. 








I. Shainin & Co., 212 Fifth Ave., New 
York, have just issued a very attractive 
catalog bound in yellow, brown and 
green covers and showing an illustration 
of a Chinese dragon on the front cover. 
The catalog has 48 pages and con- 
tains half tone illustrations of the gift 
merchandise handled by this firm. A 
sales tested assortment of Chinese brass 
articles for the dollar table, dinner 
gongs, end table and smoking table 
boxes, trays, etc., fruit and sweetmeat 
dishes, tea sets, candlesticks, book ends, 
etc., are shown in Section I. Section II 
is devoted to a fine assortment of cloi- 
sonné that has been particularly well 
selected fs to colors, shapes and sizes. 
Section III shows lamps, embroideries, 
Cinnabar ware and other articles, and 
Section IV is devoted to Chinese art 
treasures. 








106 THE JEWELERS’ CIRCULAR April 26, 192 





Manufacturers of the Largest Assortment of 
Ice Buckets and Accessories in 


Combination Metal and Glass or All Metal 








No. 2097/2003 
Iee Bucket, Strainer and 
Tongs 
Imported cut crystal tub in ruby. 
amber or crystal with silver plated 
inounts. 


No. 2096/2003 
Ice Bucket, Strainer and 
Tongs 
Imported etched glass, ruby, amber 
or crystal tub with silver plated 
mountings. 





Futuristic Ice Bucket 
No. 7011/2003 
Ice Bucket, Strainer and Tongs 
Frosted glass tub with nickel plated 
mountings. 


~ SS ae — C 





No. 8126 





Empireware Ice Bucket, a No. 2053/2003 
Strainer and Tongs No. 2078/2003 Ice Bucket, Strainer and 
Antique gold plate tub with Em- Ice Bucket, Strainer and Tongs cones 
pire design. Fitted with strainer Engraved rose, green or crystal glass tub Engraved green, rose or crystal glass 
and tongs. with silver plated mountings. tub with silver plated mountings. 





SUNDERLAND & MILLER, INC., 
PHILIP EBB, Room 516, Manufacturers Since 1869 807 Title Guarantee Bidg., 200 W. 5th 
Fifth Ave. Bidg., 200 Fifth Ave. Strect, tse Antiiee, Gallierete ‘ 


West Somerville Massachusetts 


see mean, « MLW. CARR & COMPANY, Inc, main, ome sora 
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Gifts for the Girl Graduates 





Brightly colored neasant pottery bowls, shown by 
Wright, Tyndale & Van Roden, 1719 Chestnut St., 





Philadelphia, Pa. 
Cigarette box of Morocco 
leather holding 100 cigar- 
ettes. From G. H. Barrel & siiscddiicincsiliiiaea itil 
Co., 88 Broad St., Boston, ee 


Mass. of the same jade dyed in soft 


shades. Pots are red lacquer 

ware. Shown by I. Shainin 

& Co., 212 Fifth Ave., New 
York 



































Jewel box covered in green, 

blue or red Morocco, finely 

gold-tooled, silk and velvet 

lined and mounted with gold 

relief print. Shown by Mau- 

rice Freeman, 28 W. 57th St., 
New York 





Glass boudoir lamp and per- 
fume burner. Seen at the 
Moroccan Importing Corp., 
225 Fifth Ave., New York 











Porcelain flowers in pots, from 


Francois, Wilmington, Del. 





Bridge set containing two 
packs of gold edge bridge 
size cards with jewel pencil 
and score pad. Leather lined 
in brown and black Melba 
leather. Shown by Poltock & 
Seeler, 15 Maiden Lane, New 

















Metal atomizers in long slender de- 
sign in silver or gold finish. Made by, 
Quaker Silver Co., Attleboro, Mass. 


York 





Boudoir lamp of candle de- 

sign, shown by Lee Kogan, 

Inc., 369 Third Ave., New 
York 
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No. 25308 

Bridge table 

cigarette holder 
c: 




















size 
3-9/16” x 3%" 
No. 11766 


4 58 aabstama aN ARNE, a 
No. 11005 Wall or table 
Bridge block with black hammered PER D OZER 
trump indicator iron 
Ls * 


Size 95%” x 4” Size 714” x 5” 


CECILE 
NOVELTIES 


Your Choice—Not Less Than a Dozen 





No. 10727—Colored carved 
wood 
high x 9” long 


No. 10724—6-piece porcelain ” 
smokers set 
Size 534” dia. 


Size 53% 





No. 25554—Colored metal 
figures—-Imitation onyx base 


No. 35459 
3 crystal ash 








Size 3%” high x 3%” dia. = ays ety 
~— lies No. 11022—All metal No. 11024—Colored Size 4° x 256" to ah 
calendar Metal calendar ; sright enlace 





porcelain perfumer 


Size 3%” Size 654” x 2” base 
- 3° Size 63%"x 2%," 


Base 6%” high 










No. 35309 
Bohemian _ glass 
Size 6%” high 





No. 20299—S5-piece salt and 


pepper set 
Size 2%” high 





No. 16182 
Pocket puff 


No. 3 ; 
0. 35381 Size 214” high 


Assorted colored 









enamel No. 10833—French ivory and No. 11049 
Size metal ? gold paper _Satin covered 
2%" x 134” No. 10758—Correspondence Size 8” x 11” Size 35” x 1% 
Size 5%” x 43%” . 












No. 






11043 ee 
Long distance . 


© Ciga 
Size [5 ‘Tong older. 










Imitation amber 





Stein & Ellbogen Company 


No. 25360—Cigarettes, 31 North State Street 


San nee sue CHIC AGO No. “a. aa. iepuicure 
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Hints to the Gift Buyer 


Mexican febrile glass water bottle vase in 
light blue and green. Shown by Howard 
Selden, 225 Fifth Ave., New York 





Italian pottery lamp with 
parchment shade to match. 
Shown by Art Industries, 
225 Fifth Ave., New York 


Butterfly wing 

picture shown by 

Owen Bros., 225 

Fifth Ave., New 
York 








“The Charm-Gate” is an exquisite 

perfume burner. The figures are a 

delicately colored French bisque on 

a base of genuine Tuja wood. 

Shown by Ferdinand Bing & Co.’s 

Successors, Inc., 67 Irving Pl., New 
York 





“The Kiss” bronze book ends, made 
by Pompeian Bronze Co., 225 Fifth 
Ave., New York 














“Capa da Monte” ware showing urns and cigar- 
ette box. a by Fred C. Reimer Co., 49 W. 
23rd St., New York 
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I want to be Modern 


somehow 


VERYONE is not discarding his Louis XIV 

furniture, or William and Mary chairs just 
to install furniture reflecting the modern tempo, 
but—everyone wants to be in step with the 
times, somehow. 
The solution: little useful things that can be pur- 
chased with so small an outlay, such as the steel- 
gray Book-Ends illustrated here, beautiful in their 
own right apart from any fad or fashion. They will 
. impress many people as an excellent opportunity to 








eee 








introduce the Modern Art into their homes—at a 
low cost! 

The Book-Ends, No. 306 and 307, are cast solid, and 
combine modernistic form with the silver color of 
steel . . . the most popular modern color. They are 
6” high, and come individually boxed; three pairs of 
each, assorted, at $1.50 a pair. 


FERDINAND BING & CO.’S 


Successors, Inc. 


67-69 Irving Place, New York 


Pacific Coast Representative: Henry C. Hubley, Transportation Bldg., 
Los Angeles 














ORREFORS GLASSWARE 


Nothing Better from Anywhere 
Awarded the Grand Prize at Paris Exposition, 1925 
Swedish Rock Crystal in Delightful Colorings and Shapes 





— 


Exhibited at 
Museum of Art, 
New York, 
and Other Art 
Museums in 
United States 








ORREFORS BLUE 
ORREFORS AMETHYST 

















Exhibited in 
All the Large 
Jewelry Stores 
Where All High-Class 
Merchandise Is 
Displayed 








ORREFORS AMBER 
HOFMANTORP TOPAZ 











ORREFORS GLASSWARE means the highest standard of quality, wonderful shapes and 
exquisite colorings in table and fancy glass. 
Write for particulars 


A. J. VAN DUGTEREN & SONS 


18 West 23rd Street, New York 
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New Offerings in the Gift Market 











Attractive table service in glass. Shown by Talavera Import- 
ing Co., 322 E. Colorado St., Pasadena, Cal. 





Lamps of distinction shown by de 
Sherbinin Studios, 182 E. 58th St., 
New York 


“Gypsy Basket Weave” is the design 

of this cake basket. Shown in either 

antique gilt or silver. Made by M. W. 

Carr & Co., Inc., West Somerville, 
Mass. 





Iridescent glass bowl 
shown in amber, ame- 
thyst, blue and rain- 
bow. Manufactured by 
Spicer Glass Co., Ak- 


Egyptian brass and 
rock crystal candela- 
bra. Shown by Pair- 
point Corp., New Bed- 




















von, Ohio ford, Mass. 
; The slender column of cut glass sup- 
This pewter candle holder and leather picture frame ports a smart modern art_ shade. 
form a pleasing table combination. Shown by Pal- Shown by Fourman Bros. & Co., Inc., 


mer & Dillon, 225 Fifth Avenue, New York : 69 W. 23rd St., New York 
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THE SELECT PALMER-DILLON LINES 


The products of Europe’s finest manufacturers will be found in our display. Many novelties with 
odd treatments, for which foreign manufacturers are famous 


ORREFORS GLASSWARE 
We have just added this 


beautiful glassware to our 
other leading lines which are 
known the world over. Sur- 
passes anything we have 
shown heretofore. 


Hand Tooled Leather 

















JUST ANDERSEN 
PEWTER 


The quaint and delightful 
pieces that may be found in 
our assortment of this fine 
Pewter tell an old story in 
a modern way. The variety 
is larger and the values will 
show a nice margin of profit. 





Gold Inlaid 


here. 





A visit to our Salesroom will be 
time well spent. 
Finest Merchandise can be seen 


For Europe’s 


Lamps and Shades 
by Tessie Lou 








ARTHUR J. PALMER, Jr., and J. EDWARD DILLON 


Room 411, 225 Fifth Avenue, New York, N. Y. 




























BUTTERFLY JEWELRY AND a 


You will find this gorgeous butterfly jewelry to be one of the 
quickest selling items you have ever featured. 


sees them. 


BUTTERFLY 


Pictures of such skilled workmanship that 












you will be fascinated in turn with the 
subjects, the brilliance of its colorings, the 


shape and 
size, and 
the re- 
markable 
effect 
when 
placed be- 


fore you. 













Send for illustrated Catalogue. 


OWEN BRO 
225 Fifth Avenue, New York 


tropical butterflies gives it an instant appeal to every customer who § 


In addition to the items illustrated, our line includes miniatures, 
trays, cigarette and trinket boxes. 





PICTURES 


Yet what distinguishes these pictures from any 
you have seen before is the irreproachable har- 


mony of 
these con- 
tributing 
elements. 
A sample 
order will 
convince 
you of the 
salab ility 
of this 
merchan- 
dise. 


W. E. NORRIS 
¢ Sole Agent for U.S.A. 
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Suggestions for the Gift Department 

















Smoke colored glass bowl of 

graceful contour. Made by Orre- 

fors and shown by A. J. Van 

Dugteren & Sons, 18 W. 23rd St., 
New York 





Modern lamp and shade from the studio of Mrs. 
E. H. Coles, 225 Fifth Ave., New York 





Card table trays in green, Chinese red 
and ebony. Easily clamped to the 
table edge. Made by the Seymour 


The Poppy design in wicker shape Spode china is one of the Products Co., Seymour, Conn. 


charming patterns shown by Copeland & Thompsen, 206 
Fifth Ave., New York 


4h) 
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Early Italian antique lamp 
base with pleated parchment 
shade. Shown by Roger Wil- Lamps with mirror base of cut glass set in bronze stand- 
liams, 948 Golden St., S. W., ards and with pleated georgette shades. Displayed by 
Washington, D.C. Mollie Boynton, 225 Fifth Ave., New York 
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You Sell This Cloisonne Assortment by Showing 


Your Customers how Cloisonne Is Made 


19 Items and a 4-piece Educational Display, complete, $45.00 


them Educational Display that comes with each assortment graphi- 
cally illustrates the four main steps in the manufacture of fine 
Cloisonne from the first bare brass stage to the final enamelling of 
the rich Cloisonne colors. It is just the thing to capture the atten- 
tion of your customers and create many sales. 

The Cloisonne in the assortment is the pick of the Peking market. 
None of the pieces is a “‘slow-mover”’’ put in to be carried along by 
the other numbers. All the rich Cloisonne colors are included: 
Henna, Turquoise, Imperial Yellow, Green, etc. It is an assortment 
of 19 long-popular items that automatically provides the Gift Shop 
with Cloisonne representative of the best and most profitable pieces 
available . . . Cloisonne too attractive to stay long in stock. 

You get in this assortment, besides the 4-piece Educational Display, 
the following: 


REE Recs 2 2s. is eas ieee a bua ee ceb cw ewe No. 208—$ 4.75 
OR «2 oe Pecks Wn Kos eebenetase esos No. 267— 1.00 
a en ey eee errr ers No. 222— 3.00 
oon Sa pain ke ae oases ohas ew besbos ob es en ae No. 310— 9.50 
Noack ne caine os> yap behebe ben esue se No. 328— 3.15 
PN nn sa suis csdnnetseebwe bebeeesesev seach Mae-— m.00 
STINE 5s occ <.cvissuincs abs schu nde pees saee¥eeae on No. 273— 4.00 
Re csi s Chub v bs auc dsiee ek bs ebb eee ee saner No. 228— 3.50 
eo ses boa b nes eewerbbabeun esau No. 241— 1.20 
SP ee es ose bba seb i aneb hee ee eee No. 211— 4.75 
3$—3-piece Smoking Sets .........ccccccccsccccccesocnces No. 398— 7.50 
“y' . $47.85 
$45.00. 


19 Items and the Display, complete, Special Assortment price: 
© . 7 


We will be glad to send 


The new Shainin Catalog has just come off the press. 2 
THE DRAGON will 


one on request. Write on your business letterhead, please. 
also be mailed on request, regularly as issued. 


| SHAININ sX0.- 


irect Imparters of Chinese Artwares. 
PURCHASING OFFICES ix CHINA at SHANGHAI ano PEKING 
New York: 212 Fifth Ave. 
San Francisco: 268 Market St. 


Los Angeles: 


H. P. & H. F. Hunt Co. Albert B. Hess 
72 Summer St. Transportation Bldg. 


21 Years of Successful Merchandising 


Boston: 








e 


Amber — 
Green — 


Ruby - 


Blue - 
Bohemian Cut Glass 





ee, 


HE metal stand is bronze, gold-plated, and the sparkling 
colors of the Bohemian Cut Glass are too striking and 


attractive to be passed by your customers. The 


con- 


venience of the triple tray makes it a gift fit for almost every 


occasion, and a sales-maker for you. With a choice of 
ber, Green, Ruby or Blue Cut-Glass, the Bon-Bon Tray 
plete is priced at $12.50. 

Write for the Fourman Catalog of Exclusive imported 
wares and novelties. 


FOURMAN BROS. & CO., Inc. 
69 West 23rd Street, New York City 


CHICAGO OFFICE: American Furni- 
= art, Rm. 503, 666 Lake Shore 
rive 


Am- 
com- 


gift- 


SAN FRANCISCO: 1114 Folsom Street 











Polychrome Tints. 


New York Representatives: 
FERDINAND BING & CO. 
67 Irving Place 


BUSH TERMINAL SALES BLDG. 
130 West 42nd Street 


Lancaster, Pa. 





Hubley Metal Products 


a ‘ 
&g ’ 
A & me i 
¥, v os 
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$f 0 ee 
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No. 284—Sailing Vessel Book End. Beauti- 
fully Modeled and Attractively Colored in 
Size 7 x 414 inches. 


Send for Illustrated Catalogue and Price List. 


HUBLEY MANUFACTURING CO. 
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The Queen Anne Gift Shop 





Quaint Establishment on St. George’s Island in the Bermudas 
Offers Helpful Suggestions to Jewelers 


N the quiet, tranquil and unprogres- 

sive Bermudas on St. George’s Island 
there is a gift shop which well may be 
the envy of any energetic New York 
store. A little, picturesque, square, 
white building in a white town of little, 
square houses, the Queen Anne Shop 
carries on a busy, big-town trade. 

Artists have come there and sketched 
the inside and the outside; writers have 


The story of this curious decoration is 
typical of other Queen Anne Shop tales 
told with delight by its winning owner. 

One day an artist—and a well known 
one—passed and reading the sign en- 
tered. Of course, he stayed, chatted, 
and bought a souvenir. The next day 
he returned. “Your shop is very pretty,” 
he said, “but may I decorate the out- 
side?” 

















THE QUEEN GIFT SHOP ON ST. GEORGE’S ISLAND IN THE BERMUDAS 


put it into stories; guide book authors 
dare not leave it unmentioned. It is a 
quaint and interesting place in an un- 
believably quaint town. The Queen 
Anne Shop fares well with all its an- 
cient popularity but public approval goes 
further than guide book interest for 
people come, and look, and buy. 

The popularity of this gift shop among 
a great many bidding for the trade of 
a large and wealthy tourist business 
may be interesting to other gift shop 
owners. Miss Ethel L. Brown, who is 


now the manager of the Queen Anne,. 
has the valuable combination of charm- 


ing personality and a thorough under- 
standing of salesmanship. 

Her shop is set down in history; 
people who read the guide books and 
those who know the story of Bermuda 
know of it. But that is not all. Sel- 
dom does a customer go from the Queen 
Anne without a purchase. While one 
shops and looks around in the gift shops 
to be found on both sides of St. George’s 
little main street, when one enters the 
Queen Anne he buys and leaves with a 
smile for a friendly. and wholesome 
meeting. 

On the blunt white front of the shop 
above the green shuttered windows gay 
flower-baskets are painted, and between 
the second floor windows bright birds 
and fish live in three decorative circles. 


When the task was finished Miss 
Brown asked him, “How much?” 

“Oh, nothing,” said the painter, “I 
did it because I like you and your shop.” 

In the year 1708 during the reign of 
Queen Anne when Benjamin Bennett, 
Esquire, was made Commissioner in 
Chief and Governor of the Bermuda 
Islands the land upon which the shop 
stands was granted in the original 
charter to John Ford. The property was 
transferred by the Ford family to the 
Place family. In the 18th century the 
Myng family came into possession and 
the shop is now owned by Miss Hay- 
ward of the Myng family. So the little 
shop proudly bears the name of Queen 
Anne as a mark of its 300 years. 

For all these many generations the 
shop has been standing on York St., 
the principal thoroughfare of St. 
George’s, between the Police Station and 
ancient St. Peter’s Church which is as 
old as Bermuda’s oldest records. 

_ Back of the house lies the old burying 
ground of the slaves and in front the 
calm green of the Atlantic. 

Inside the artfully decorated shop 
Miss Brown greets you, graciously in- 
vites you to look about, and when you 
express surprise at finding so many 
products of Bermuda’s industry she tells 
vou that a hundred people work for 
her; most of her merchandise is made 
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by the natives. There are hand-woven 
baskets, silver trinkets, water colors, 
beads. A woman whose sea captain hus- 
band went down with his ship makes 
little old ladies from the bark of the 
banana tree. They are brown old 
witches in old fashioned bustled gowns 
and then carry ‘little baskets marked 
“Bermuda.” The captain’s widow lay 
awake all one night thinking what she 
could do to make a little money and 
the banana bark ladies, such admirable 
souvenirs, are the results of her worries. 
So Miss Brown tells her story with 
many intimate additions arid before. you 
realize it you are buying one. The sister 
of the ingenious widow makes pictures 
from banana tree bark, wayside flow- 
ers, and grasses. 

Opposite the door of the shop grows 
a Calabash tree of which Tom Moore 
the English-Bermudian poet makes men- 
tion. 

“Twas thus 
Calabash tree, 

“When my limbs were at rest and my 
spirit at play—” 

The fruit of the Calabash looks very 
much like a cocoanut and when figures 
of light houses and palm trees are 
carved on them they make charming 
hanging plant baskets. The Pride of 
India Tree, one of the glorious trees 
of the islands, yields berries which the 
natives pick, boil in oil and dye many 
colors. Strung like beads with brown 
acacia seeds or tiny colored glass beads 
they make handsome necklaces of red, 
rose, brown, henna, purple, pink, green, 
yellow and grey. 

The workers for the Queen Anne Shop 
make baskets of screw palm leaves, Pal- 
metto palm and others. Some time ago 
the Queen Anne baskets won a prize 
at the Bermuda agricultural exhibition. 
Perhaps the quaintest. of the baskets 
are those made from inverted palm 
leaves which were once used to ship 
onions to the United States. 

“My mother can remember when 
onions were sent out of Bermuda in 
them,” says Miss Brown. “The colored 
women sat at the garden side and made 
them years ago. Now some folks use 
them for darning and shopping baskets.” 

The same woman who makes scenes 
of the islands in banana bark fashions 
place cards with tiny land and sea scape 
decorations. The land is made of bark, 
sea weeds in natural colors are the trees, 
little people on the sea shore are made 
of flower petals. Pressed grasses make 
the meadows and the flowers are tinted 
by hand. 

The marine growths so interesting to 
travelers on this coral island are to be 
purchased here. A little window in back 
of the main room of the shop opens into 
a garden. The small and attractive 
window ledge is covered with coral, 
brainstone, sea roses, branch coral, pin 
coral and purple sea fans, like a lovely 
frame to a pretty picture. 

The sea fans with their network of 
fragile looking webs are admired by the 
visitors for their delicate seeming tex- 
ture and the deep purple coloring. One 
day an old colored woman passed and 
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Amity FIND-EX is fashioned in six 
luxurious imported leathers, beauti- 
soa hand colored—tooled designs— 

edges. Packaged in colorful 
ute boxes. Retails at $5.00 with 


wide margin of profit for dealers. 





One of the 32 new Amity styles. 

Fashioned in Imported Steerhide. 

hand colored, tooled design, laced 
edges. 





40 East 34th St. 
New York, N. Y. 











signs 
edges. 
suede with 
7 mountings in several 


finishes. 


Weddings 


GIFT 
Ideal 


Graduations 


One of the best “gift” seasons is soon at hand—graduations 
and weddings. Dealers have remarkable opportunity with 
the beautiful new Amity leather gifts especially designed for 
young men and women. The FIND-EX is a luxurious new 
leather utility for men, which is as important, necessary 
and stylish as a watch, fountain pen or cigarette lighter. 
And — for 
women, we have just 
styled 32 new ex- 
quisite creations 
de luxe hand-bags, 
fashioned in 
ported steerhide, 
beautifully 
colored, tooled de- 
and laced 

Lined with 


special 


young 


in 


im- 


hand 


FIND-EX 


Ladies’ 
Hand-Bags 
Fa 
New Amity Gift 
Book Sent Free 
We have just issued a 


beautiful 40-page book 


illustrates and 


the latest 


styles in Amity Leather 
Goods, including the 
new FIND-EX. Write 
Also get facts 
about Amity’s gigantic 


Advertising 


Campaign which starts 
in May issues. national 
magazines. 


Amity Leather Products Co. 


West Bend, Wisconsin 


290 First St. 
San Francisco, Cal. 





























This kind of glass may be had in ruby, blue, amber, or 
green with engraving of stag and trees. Goblets, cock- 
tail glasses, tumblers, liquor glasses, vases, fruit bowls, 
candlesticks and other useful and beautiful articles are 
carried in stock. Ask for catalog with wholesale prices. 
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225 FIFTHTAVENUE © NEW-YORK-NY. 











T. G. HAWKES & CO. 


Glass Manufacturers 


CORNING, N. Y. 
New York Office Pacific Coast Office 
542 Fifth Avenue 140 Geary St. 


San Francisco 


FOR THE TABLE OF THE 
FASHIONABLE HOSTESS 


Steadily gaining momentum during the 
past 18 months has been the tendency 
of the smart hostess toward Rock Crystal 
Glass for the table. To meet this steadily 
growing demand by your most discrim- 
inating clientele there is available to 
you— 


HAWKES ROCK CRYSTAL 


Goblets from $14.50 to $500.00 
the dozen net. Other items of 
the service at prices in propor- 
tion. 

Producers of Rock Crystal 

for nearly half a century. 
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GRAND PRIZE—GOLD MEDAL PARIS 
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hearing the delighted comments of the 


tourists, stopped. 
“H’m,” she grunted, “very good to 


scrub wi”’’. For the sea fan is tough 
and rubbery and used by the natives as 
scrubbing brushes. 

Of the native red cedar wood the 
Bermudians make canes, boxes, trays 
and paper knives. In the main room 
of the shop the native products are dis- 
played as well as French perfumes and 
English woolens. Like the gift shops 
of America, greeting cards, and novelty 
calendars for Christmas bid for atten- 
tion. Then there are memorandum 
books with hand painted covers and 
address books made by Bermudian 
hands which were designed to be mailed 
in their colored envelopes to winter 
climates. 

When you have admired everything in 
the front shop the charming manager 
ushers you into the back room where 
antique plates, English linens and Mal- 
tese laces are to be found. Many a 
honeymooning bride has admired the 
exquisite linens and laces of the Queen 
Anne and admiring has travelled back 
to her country with a linen cloth or a 
bit of lace for her home. The brightly 
colored shetland wool scarfs, hundreds 
of which are sold every season, are dis- 
played in the back room. When Miss 
Brown hears a visitor’s carriage rum- 
bling down the street she rushes to the 
door to push her rack of gay shawls into 
view of the passing eyes. “That rack,” 
she explains, “is one of my best adver- 
tisements. The people are attracted by 
the colors.” 

Another little room opening off the 
main shop is lined with shelves that hold 
jellies, jams and native fruits. From 
the ceiling large bunches of bananas 
hang. 

Miss Brown is, if nothing else, an 
efficient saleswoman. She helps her cus- 
tomers to find what they want by many 
helpful suggestions. She is eager to 
-show her merchandise and she loves to 
talk about her things, about Bermuda 
and her shop. She tells how Hugh 
Ferris, the American artist, painted a 
picture of her place, how another well 
known artist decorated its front. She 
talks of the Bermuda climate and is in- 
terested in what the visitors have to say. 
She is a most companionable conver- 
sationalist and a good story teller. 

The manager of the Queen Anne Shop 
is the most prosperous and the most 
alive shopkeeper on the island where all 
other shopkeepers show you their stock 
and do not seem interested in your 
wants. 

Someone asked her what she did exact- 
ly for her very successful business. “I 
asked the Lord to help me and I work 
with all my might,” she answered. 

“Come in, you do not have to buy,” 
she greets you in her un-American but 
very Bermudian way, “come in and look 
around.” 

Her manner is genial and obliging, 
her smile is inviting. She is willing to 
show you everything, never becomes 
angered with a customer or tired of 
showing her goods. She is very seldom 
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disappointed when a customer leaves 
for rarely does one leave empty Handed. 

When a woman enters the.shop look- 
ing for a shawl or a string of beads 
the quick Miss Brown notices the color 
of her gown or her eyes and brings 
forth a shawl or string of beads the 
same color. It is a flattering gesture 
toward the customer who is already half 
sold by the manner of the owner. 

Add a fine selling personality to a 
good stock plus an historical background 
and a pretty shop and you will under- 
stand why the Queen Anne is a success- 
ful gift shop. I would suggest that 
weary gift shop owners take a trip to 
the “Paradise of the Atlantic” and 
learn a bit of trading. 








A Metropolitan Gift Shop 


How a New York Jewelry 
Concern Conducts an At- 
tractive Department 


| bel you still doubt that gift wares can- 
not be carried with the highest type 
of jewelry you must visit the beautifully 
arranged gift shop of Lambert Bros., 968 
Third Ave., New York. For two years 
this modern and extremely successful 
jewelry business has been proving that 
jewels and gifts are fitting and con- 
genial companions. 

The jewelry business is essentially a 
gift business and a customer looking at 
diamonds and precious stones, watches 
and silverware is attracted by a large 
sign which invites him to visit the gift 
department upstairs. 

On the second floor the searcher after 
gifts is greeted by such an attractively 
arranged display and by such cordial 
salespeople that he finds it a delight to 
wander from one table to another. 
Usually he buys something which fits 
his fancy of a gift. Along the two sides 
of the shop range long glass cases filled 
with various gift lines while others are 
shown on several center tables. Only 
the very finest of gifts are found here: 
Beautifully etched crystal glassware and 
glassware decorated with silver, pewter 
of the best sort, gifts for the golfer, 
bronzes, unusual small table lamps, ap- 
pointments for the smoker’s table, fine 
brass, sterling and plated silver. novelty 
jewelry, clocks of all kinds, things of 
leather and stationery to appeal to the 
most fastidious taste. 

Lambert Bros. have accepted a license 
to produce a sterling silver golf tee 
which they wholesale to other jewelers. 
They also have the right to copy Walter 
Hagen’s putter in silver. Other gifts 
for the golf enthusiast are ash trays of 


onyx with an ornamental golfing figure, 


paper weights of amber glass golf balls, 
cigarette cases of silver ornamented with 
a silver ball and stick. 

The glassware in this gift department 
is most attractive. There are cheese 
dishes, sandwich and cake plates, sugar 
and creamers, bon bon dishes, relish 
dishes, mayonnaise sets, picture frames 
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in crystal;. silvet;forms the handles to 
some of the warés or is applied as an 
encrusted decoration. 

Greeh and amber colored glass bowls, 
‘vegetable dishes, compotes. and butter 
dishes are charmhing gift suggestions for 
the hostess; many are decorated with 
silver, some depend on lovely etched de- 
signs to make them attractive. The table 
of glassware holds also perfume bottles, 
bathroom bottles and, of course, cordial 
sets of humorous patterns. A green life 
preserver is provided with a tiny faucet 
to release the liquid to six small cordial 
glasses on a colored china tray. 

Those who enjoy the soft gray luster 
of fine pewter will appreciate the pewter 
pitchers, cocktail shakers, and table ap- 
pointments to be seen in this collection. 

For ‘the occasional table there are 
modernistic book ends and magazine 
racks in brass, automatic lighters in the 
form of tiny torchieres, decorative card 
trays in marble and brass, leather pic- 
ture frames, desk sets of onyx, cigarette 
boxes of all kinds, small decorative fig- 
ures in bronze and unusual lamps. 

The silver display offers toilet table 

necessaries for men and women and 
single pieces of silver for the table. 
' A fine line of imported and domestic 
stationery has been included in the gift 
department. Many colored borders deco- 
rate the loveliest of writing papers. 
Profit is also found in the engraving of 
initialed stationery and the making of 
all forms of cards. 








Changing Styles in Giftwares 


T is exceedingly interesting to note 

how styles in giftwares change from 
time to‘time. For instance, the present 
leaders in giftwares are quite consider- 
ably different from many of those of 
five, ten and fifteen years ago. 

And just as it is interesting to the 
jeweler or to the gift department man- 
ager to note how gift styles change, so it 
will be interesting to the public to note 
such changes. 

In view of all this, then, it will be an 
interesting and worth while proposition 
for the gift department to dig up some 
old copies of this publication and to clip 
out from the advertising or reading 
pages some illustrations of old time gift 
articles and to then display these clip- 
pings in the store’s main show window 
along with some excellent representa- 
tions of present-day giftware leaders. 
With this display it would be a good 
proposition to have a window card call- 
ing attention to the difference in the ar- 
ticles and reminding the public that the 
store always keeps right up to the min- 
ute all the time in its gift articles and 
that, for this reason, the store is the 
best possible place at which to purchase 
such goods. 

In addition to staging this display it 
would be an excellent proposition to run 
some advertising in the local newspa- 
papers about the display in which the 
local folks would be invited to come to 
the window and view the display. 
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A PRICELESS COLLECTION 
Hand Made French Steel Beaded Bags 
Silk Lined and Fitted with Purse and Mirror 
In a Combination of Colors That Far Surpass 
Your Expectations. Over a Thousand 
Pieces Are Included 


Memorandum Package Sent on Request. Trade References Required. 


S. B. IMPORTING CO. 
1123 BROADWAY NEW YORK 





























Practical Course in Adjusting 


a review of the laws governing the motion of the balance and balance spring 

in watches and chronometers, and application of the principles decuced there- 

from in the correction of variations of rate arising from want of isochronism, 
change of position and variation of temperature. 


Elucidated and Demonstrated 


by original experimental researches in the actual problem, showing the causes 
that are operative in the variation of rate, and leading to correct remedies. To 


which have been added chapters on 


HOW TO MAKE A BALANCE ARBOR WITH MODERN | 
APPLIANCES; HOW TO CLEAN A WATCH PROPER- | 
LY; AND, THE LEVER ESCAPEMENT—SOME CUR- 
RENT DEFECTS IN IT AND HOW TO REMEDY THEM. 








By THEO. GRIBI 
Price $1.50 


ee a ee a oa re 


THE JEWELERS PUBLISHING CORPORATION 
11 JOHN ST., NEW YORK 




















April 26, 1928 


THE JEWELERS’ CIRCULAR 


119 








Chinese Merchandise Old and New 


Treasures of the Past vie with Modern Art Objects from the Orient 























HINESE art objects express the 

many races, languages, and religions 
of the Chinese Empire. A country of 
wars and revolutions and repeated for- 
eign conquests, a country which had as- 
similated somehow the learning and the 
wisdom of the whole world, China has 
given to its art the many different ele- 
ments of the earth so digested and 
changed that Chinese art is a sharply 
defined expression of an_ individual 
spirit. 

Under western influence the art of 
China lost some of its quietness of line 
and color to become gayer; the original 
Oriental themes were endowed with a 
new feeling while at the same time they 
kept their underlying dignity. In China 
the sun and the moon and the stars and 
the earth goddess are the religion of the 
state. These divinities are worshipped 
and the Emperor is their earthly repre- 
sentative. The continued life of the 
souls of men on earth after death is the 
all embracing belief in the land; a belief 
which obligates filial worship. The 
Chinese religion brought about the erec- 
tion of ancestral temples and shrines, 
every street, shop and household is con- 
trolled by a sacred ghost. The spiritual 
life of the Orient led to an enormous 
production of art objects, ancentral por- 
traits and decorative motives symbolic 
of religious ideas. 

Today they are employed by the peo- 
ple of the western world for many prac- 
tical purposes and for the decoration of 
modern drawing rooms. The art of the 
East is as bright in color and charming 
in form as the stories Shahrazad told in 
the thousand and one Arabian nights. 
It is invested with the ancient under- 
standing and vitality of a very wise and 
very superstitious race. 

Perhaps we like to have the wares of 
the Near East around us in our prosaic 
lives because they bring to us some of 
the sweet smelling mysticism of en- 
chanted lands far away where genii and 
fairies and terrible dragons wove magic 
spells. 

The treasures of China until late years 
were locked in the storehouses of pri- 
vate collectors or guarded in the Im- 
perial household. Not until the middle 
of the 19th century did Chinese objects 
of great artistic value come in any great 
quantities to our world. The precious 
things of the Imperial houses, the treas- 
ures that had been jealously guarded 
and concealed for centuries were then 
Poured into the markets of the West. 
Sacrificial vessels of precious metals and 
bronze, Sacred stones, objects of old jade, 
wall paintings, pictures on silk and cot- 
ton, brocades and embroideries, sculp- 
tures, were brought to the interested 
eyes of another world. 


A demand for the exciting ancient 
wares was-created in the West and an 
amazingly large market was established. 
Chinese art became the fashion, a vogue 
which is prevalent today many years 
after it was first introduced. There is 
something fine, dignified and altogether 
right about the art of the East which 
precludes the fear that it will ever lose 
favor. 

The better commercial vendors of 
Chinese art objects offer to the market 
true antiques as well as good reproduc- 
tions and objects for modern uses which 
are decorated with the motives of the old 
artists. Cloisonné vases, lamps and 
smoking sets are to be seen in the same 
showrooms with ancient  cloisonné 
enamels. Soapstone, jade carvings, lac- 
quers, wood carvings, embroideries, por- 
celains and jewelry made today in China 
are displayed with the art objects of 
distant ages. The new borrows the 
decorations and forms of the old and gives 
the old a new use. Rose quartz, aquar- 
marine, agate, jade and crystal are hand 
carved with the fantastic symbols of 
religious motives and enamels and porce- 
lains are made brilliant with the fabu- 
lous flowers of the East. 

In nicely arranged glass cabinets of 
modern showrooms fat Buddahs, weird 
animals, fantastic birds and other sacred 
figures are to be seen. Graceful antique 
porcelains with crackled glaze or decor- 
ated with the thousand flowers of China, 
bronze figures, urns and vessels from 
old temples and shrines decorate the 
shelves of present day merchants. 

Groups of carved wooden figures mel- 
low with age and painted in dull gold, 
black, red and green which come prob- 
ably from ancient graves tell stories of 
gods and mandarins, beggars and mules. 
Figures of green and blue-green jade, 
cloisonné vases, carved soapstone, por- 
celains and lacquers have been made into 
lamps to please western tastes. There 
are also lacquered tables and carved 
teakwood stands for the corner of some 
modern home. The sleeves of old man- 
darin coats exquisitely embroidered are 
used today as radio runners and table 
covers, old skirts of marvelously woven 
designs serve as wall hangings. 

Whatever their uses, the art objects 
of China impart a gay dignity to the 
homes they decorate. They have a sub- 
tle appeal in the fineness of line and 
form which is found in all higher forms 
of art. 








J. Meredith Miller of Maddock & 
Miller, New York, sailed for Europe 
Saturday on the Samaria on his annual 
visit to the various English potteries 
represented in his country by his con- 
cern. 


Testimonial Advertising for the 
Gift Department 


EVERY time that some society woman 

of the city purchases some sort of an 
unusual article at the gift department of the 
jewelry store for use as a party favor, it 
would be a good proposition for the depart- 
ment to find out just why the woman pur- 
chased such an article and then to play up 
her reasons in some newspaper advertising. 
Such a stunt would attract a lot of attention 
and create a considerable amount of com- 
ment and so be splendid publicity for the 
gift department which would bring more 
people to the store. 

Also, it would be a good plan for the 
gift department to ask its regular customers, 
who use articles from the department for 
party favors, just why they make prac- 
tically all of such purchases at the store. 
The answers thus secured could be used 
in newspaper advertising and direct mail 
advertising by the department and this 
would be exceedingly effective publicity. 

Some advertising of this sort might be 
run with the names of the customers, if the 
customers had no objections. But the ad- 
vertising would be just about as effective 
if no names were used at all. In such a 
case the copy might state that the name of 
the person quoted would be given on re- 
quest to anyone who was sufficiently inter- 
ested to ask for it. 

Testimonial advertising is always just 
about the most effective of all advertising 
and such advertising as this would, in fact, 
be testimonial advertising of the very high- 
est and most effective sort and so it would 
be practically certain to serve as a very 
real aid to the gift department of the 
jewelry store in securing more business and 
in making more money. 

Any gift department can easily secure a 
lot of testimonials of this sort by simply 
asking customers about their reasons for . 
making their purchases. So get this con- 
structive material for your store NOW. 








At a special meeting of the board of 
directors of the Fostoria Glass Co., 
Moundsville, W. Va., held recently, Cal- 
vin B. Roe, long connected with the con- 
cern and for many years its vice-presi- 
dent, was elected to the presidency as 
successor to W. A. B. Dalzell, who died 
on March 12. The elevation of Mr. Roe 
to the higher office had been forecasted 
and did not eome as any surprise to the 
trade. He started his career in the trade 
as a glassworker in Finlay, Ohio, under 
Mr. Dalzell, and so impressed the latter 
with his work that when Mr. Dalzell 
went to Moundsville to take charge of 
the Fostoria plant in 1901 he took young 
Roe along, and it was not long before 
Mr. Roe became his right-hand man. 
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A NEW CHAMPION 


to help you meet the 


TOUGH COMPETITION 


from Cheap Alarm Clocks 
Selling at Cheap ’*? Prices 


HE INGERSOLL TyYPE-T can do a whale of a use- 

ful job for merchants who for years have been 
trying to meet or beat the “cut-price” competition 
of nondescript alarm clocks. 


The demand for low-priced alarm clocks is, of course, 
so immense that everybody has jumped into the ring 
and tried to out-do the next fellow ona price basis. 
Maybe you got into it yourself! Did you get any 
visible profit or satisfaction out of it? 


If you’ve stayed out of it you have had to watch 
your customers going into other stores buying these 
clocks and other things too. 


We ask you—honestly now, isn’t the Ingersoll 
TyYPE-T at $1.50 the answer to your problem? 


Here is a real clock with a real name on its dial, 
a real guarantee and a real service department back 
of it—and heavily advertised. It sells at a known 
price, and yields you a legitimate profit! 


A fine looking clock! Look at the illustration and 
note some of the points. Look at the handle. Note 
how the handle and bell are designed with the 
clock, and together become an ornament instead of 
an eye-sore. Look at the heavy rolled-edge case. The 





INGERSOLL WATCH CoO., Inc. 


New York Chicago 
Service Dept., Waterbury, Conn. 


San Francisco 


dial is mat finish metal. The case is seamless. The 
knob alarm switch makes you think of high grade 
lighting fixtures. The feet are fastened on for keeps. 
The feel of the whole clock is solid and substantial. 


The Ingersoll TyPe-T is going somewhere in the 
clock business! The public has wanted it — the 
trade has wanted it—and here it is. Ask your 
jobber’s salesman, the Ingersoll salesman, or write 
your jobber or us direct. 
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Showeards for Jewelers’ Window Displays 


Written expressly for THE JEWELERS’ CIRCULAR 

















HE window display is lacking in 
punch and selling quality unless ex- 
planatory showcards are used to focus 
attention on the articles displayed. The 
display without a showcard is like an 
advertisement in which a picture of the 
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FIG. 1 


article is shown with no explanatory 
text. It is lacking in interest and fails 
to create an impulse to buy. 

The showcard is the medium through 
which the jeweler tells the onlooker what 
he wants her to know about the store, 


the service or the merchandise. It is 
also used for appealing to the emotions 
and the imagination, as well as to urge 
an action that will result in sales for 
the store. 

The jeweler’s display should not be 
cluttered up with a large number of 
showcards, of course, neither should they 
be so large in size that they detract 
from the symmetry and beauty of the 
showing. But many cards should be 
used—and they should be frequently 
changed. No showcard should be used 
until it is dogeared and commonplace. 
New ones are so plentiful and very inex- 
pensive, when someone in the establish- 
ment can do the writing, that none need 
be used after their beauty or usefulness 
has departed. 

Showcard writing is not hard to learn, 
especially now that the cards can be 
written with pens instead of with 
brushes. Special pens have been invent- 
ed for showcard writing that are used in 
the same way as in ordinary writing. 
The point of the nib is turned up in 
order to give the lines made with the 
pen the desired thickness. These pens 
are commonly known as “speed” pens 
and are made by several pen manufac- 
turers, and can usually be procured from 
any local stationer. India drawing ink 
is used with these pens and is also found 
in every stationer’s stock. Regular 
“speed” inks are also to be had, but for 
black lettering the India ink is probably 
as good as any. It is a dead black and 
does not show thin in spots as ordinary 
showcolors sometimes do. Ordinary col- 
ored writing inks may also be used when 
colored lettering is to be done. 

Showcards written with pens require 
a fairly smooth paper or showcard stock. 
If the paper is too fibrous the ink is apt 
to run in places, giving the finished card 
a rough effect that 


is not desirable. | 


Ordinary bristol board is excellent for 
showcards for the jeweler. 

The jeweler’s showcards should serve 
him in just the same manner as those 
used by other merchants. They are mes- 
sages to the passing public. They should 
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FIG. 2 


tell the people who see them something 
the jeweler wants them to know. The 
grocer puts a showcard in the window to 
inform his customers that he has some- 
thing particular for them today. It may 
be “fresh fish” or “new maple syrup,” 
or whatnot, but it is a definite statement: 
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ELGIN | ROGERS 1847 
wnois | SAMUEL WEINHAUS CO. | commoner 
SWISS WHOLESALE JEWELERS STERLING 
| WATCHES SEND FOR OUR CATALOG SILVERWARE 
720-722 PENN AVENUE PITTSBURGH, PA. 





MATERIAL CARRIED IN STOCK 


For the Convenience and Service of the Watchmaker 


ATLAS HAMPDEN NON MAGNETIC SWISS 


AURORA HOWARD ROCKFORD TRENTON 
CHELSHIRE ILLINOIS SETH THOMAS UNITED STATES 
ELGIN INGERSOLL SOUTH BEND WALTHAM 
HAMILTON NEW ENGLAND STANDARD & CROWN 


Orders efficiently filled and deliveries promptly made 


bisnend> HEEREN BROS. CO. Werte 


Penn Ave. and Eighth St. Pittsburgh, Penna. 








LAN DAW BROS. Watches. Clocks and Silverware 


Also Watch Materials and Jewelers’ Supplies. 
628 Penn Ave. Pittsburgh, Pa. Orders Filled from An a” 














ESTABLISHED 1888 


GRAFNER BROS. 


WHOLESALE JEWELERS 





DIAMONDS 


ASSORTMENT AND VALUES 
| 818 Liberty Ave. (2nd Floor) PITTSBURGH, PA. 
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Storekeeping Department 
of something he wants the people to 
know about something he has for sale. 
The lunchroom operator puts in a card 
that states, “Baked Beans Today” or 
“Custard Pie Today,” because he wants 
the people to know that these things are 
to be had on this particular day. The 
jeweler should learn to use showcards for 
the identical purpose—to tell the public 
something definite about his particular 
merchandise, and something relative to 
the day’s activities. 

The showcard is, therefore, to be con- 
sidered, first of all, as a definite message 
about something the public is likely to 
be interested in at the moment. That is 
the showcard’s primary function. It has 
many secondary functions, of course, 
such as to give the people an impression 
to carry away in their minds of the store 
in whose window it is seen. It is used to 
stir up the emotions and to put the pro- 
spective customer in a more receptive 
mood. 

When the jeweler puts a showcard in 
his window with the message, “Gifts 
from Foreign Climes,” he is doing just 
the same thing as the restaurant pro- 
prietor when he places a card in the win- 
dow stating, “Baked Beans Today.” 
There is this difference only, the latter 
is absolutely temporary, and if the cus- 
tomer is to accept the implied offer it 
must be done immediately, in the former 
case the prospective customer takes 
away the idea that the jeweler who uses 
the showcard will have similar wares 
tomorrow—or next week. Hence the 
advertisement is more lasting and per- 
manent in character. 

If the showcard states, “Clocks for 
Every Room” it goes further still. It 
informs the public that the jeweler has 
clocks, that he has clocks suitable for 
every room in the home, but it does more 
than that, for it suggests to the pro- 
spective customer that there should be a 
clock in every room of the house. Many 
sales are made by suggestions of this 
character. They start people thinking 
about something they have never given 
thought to before. 

There is a certain class of jewelry 
establishment where the perfectly plain 
showcard, that is, an undecorated show- 
card, is most appropriate. But after all 
these exclusive establishments are very 
few, and they may get almost as much 
business without the use of showcards 
as with them. These establishments de- 
pend upon the customer coming to them 
because of a well earned prestige in the 
trade. Rarely does the jeweler in this 
class go out after business promiscu- 
ously, but he selects his clients and then 
tries to interest them in his wares. 





The rest of the jewelry establishments — 


must seek business promiscuously. The 
dollar of the working man is as valuable 
as that of the business magnate, even 
though it is not so numerous. With 
department stores, drug stores, hard- 
ware stores and other stores cutting into 
the trade of the jeweler he has to be 
aggressive if he is to hold his own, let 
alone progress satisfactorily each year. 
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The showcard is a splendid high- 
powered bullet with which the jeweler 
can hit the bull’s eye of the public target. 
It can even be a machine gun with which 
the public can be showered with a bar- 
rage of bulletins, if not with bullets. 

The aggressive establishment must 
make its showcards attractive. The 
message is the thing, but the manner in 
which the message is dressed counts for 
much. If every advertisement in a maga- 
zine was printed in plain type and car- 
ried no suggestive illustrations the power 
of advertising would be reduced very 
greatly. It is the same with the show- 
card. The ornamentation can be used 
for a multiple purpose; to relieve monot- 
ony of appearance, and to carry sugges- 
tions and drive home the message con- 
tained in the text. 





Buy with 
confidence 

















FIG. 3 


Take the little suggestion contained 
in the showcard, Fig. 1. The text reads, 
“Gifts from Foreign Climes.” This is a 
rather trite statement, and is easily 
understood. None could misunderstand 
it, it is so simple. But it is far from 
conveying the same impression to the 
mind as the picture of the ship on the 
showcard does. The text gives the idea 
and the illustration, or decoration, drives 
it home. It does more, it leads the 
reader’s mind on a long travel journey 
to all parts of the world. It brings to 
mind articles one has seen from foreign 
countries, and which may have been 
coveted for many years. It combines all 
the things ever seen from foreign climes 
into a gift department that is worth 
visiting. The picture does more for the 
jeweler than the simple textual message. 

The decoration on the card reading, 
“Clocks for Every. Room,” Fig. 2, has a 
different effect. It fis recognized at once 
as a decorative motif and in no way con- 
nected with the message itself. It is 
recognized at once as a decoration in- 
tended to attract. attention, and because 
it has attracted attention the message is 
read. 

This example may be called a “stunt” 
showcard. It is meant to catch the eye, 
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and the public knows it. But the novelty 
of the idea intrigues the reader. The 
manner in which the idea is carried out 
appeals to the reason, and the mind gives 
approval to the original idea. This ap- 
proval extends to the jeweler using it, 
although he may not be entitled to the 
originality it portrays. For instance, 
this idea is not original with the writer. 
It is taken from an advertisement of a 
beauty shop, the curls representing the 
tie-up with the modern smart coiffure. 
Without this knowledge and tie-up the 
originality of the idea is approved, just 
as it would be with it. 

The advertisements and the illustra- 
tions of our modern magazines are a; 
mine of wealth for the showcard writer, 
not only in ideas for original arrange- 
ments but in pictures with which he can 
adorn his showcards. The ship illustrat- 
ing the showcard in Fig. 1 was clipped 
from a magazine illustration and pasted 
on the showcard. The artistic skill with 
which these illustrations are combined 
with the text gives them their value, 
although ‘illustrations without a particle 
of meaning may also be used for decora- 
tive purposes. It is better, however, 
when possible to have the illustration 
provide the mind with something to think 
about, and give an impression of its fit- 
ness for use on the occasion of its use. 

The showcard illustrated in Fig. 3 
shows how a magazine advertisement 
border may be used to decorate a show- 
card. This was clipped from a maga- 
zine and the lettering pasted over the 
printed advertisement. As an actual 
specimen of showcard attractiveness it 
is not as good as the others, but is used 
to convey the idea to jewelers of how 
even borders may be impressed into 
service. A slightly simpler border could 
be copied in a pen and ink sketch on the 
showcard, making the showcard entirely 
a product of the showcard writer. 

The jeweler should use showcards, and 
he should use hundreds of them. They 
are his messages to the people he wants 
to buy his goods. 








Smiles 

“Did you bring home a remembrance 
of the trip?” 

“Yes, I brought home a towel,.a bath 
rug, a thermos bottle, a rocker, and a 
twin bed.” - 

“You took a room at a hotel?” 

“No, I tried it, but I couldn’t get away 
with it.”"—U. of S. Calif. Wampus. 

ok bd * 


Breathless Man (to Boston taxi 
driver): Five dollars if you catch the 
4.05 train! 

Taxi Driver: Where shall I get off if 
I catch it?—Dartmouth Jack o’Lantern. 

* * * 

Darb: What would you rather be, 
dean of men or dean of women? 

Barb: I’d rather be dead. 

—Yellow Crab. 
* * * 

Jones: “So you bought a wireless set, hop- 
ing it would keep your children home in the 
evening ?” 

Jinks: “Yes. Now they don’t go out until 
the announcer says ‘Good Night.’” 
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happen in any city. 


pany rates. 


The Fall River Fire should be a warning that this may 


Protect yourself with fire insurance in the 


National Jewelers Mutual Fire Insurance Co. 


which for years has saved its policyholders 407 from stock com- 


Over $250,000.00 returned to policyholders in savings. 
Over $50,000.00 will be returned to them in 1928. 
Over THIRTEEN MILLION DOLLARS of insurance in force. 


We write insurance for jewelers only, including employees. 


For Full Information Write to 


A. W. ANDERSON, Secretary, NEENAH, WIS. 
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One Hand Control 


with the 
HORE Jewel Torch 


You will like the Hoke-Jewel oxy-gas 
torch for all kinds of work—high grade 
or novelty, gold, silver or platinum. 

The flame is adjusted by a touch; you 
can have a sharp needle-shaped flame, 
hot enough to weld platinum, or instantly 
change to a big soft brush flame for an- 
nealing or tempering. 


Ask for free circular C. 8. 


He p 22 Albany Street 
k Inc. New York City : 





PLATING 


gees « Gold-Silver-Platinum 


SILVERWARE 


Repaired — Replated 


AND RESTORED LIKE NEW 


Mesh Bags Repaired 
Replated and Relined—Same as New 


Advance Estimates Furnished if Desired. 


SWARTZ & CO. 


10 South Wabash Ave. CHICAGO 

















Very Special Facilities 
IN 


Jeweler’s Block Policies 


MONROE FLEGENHEIMER 
Insurance Specialist 
10 Hanover Street, New York 


Phone: Bowling Green 6887 





WATCHES of Quality 


Ask for prices 


IEM S. LIEBMANN 


Bienne, Switzerland 








At Present Insurance Adviser to Leaders in the Trade. 











«ITALIAN JEWELRY ;- 
Filigree Silver — Florentine Silver — Venetian 
CORALS—CAMEOS—MOSAICS 


At Lowest Manufacturers’ Prices 


FRANK CORSI 


Buying Agent for Italian Specialties 


FLORENCE (italy) 


Correspondence invited. 
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Clocks and Silver Well Featured 


WINDOW display made recently by 
A True Bros., Springfield, Mass., is 
shown below. On the base of the win- 
dow was black broadcloth with a beauti- 
fully fashioned braided rag rug. Banjo 
clocks and silverware were featured in 
the window. At.the side of the window 
and at the back were old fashioned chintz 
curtains. An old chair with a rush bot- 
tom was also shown. 

Seated on the chair was a doll dressed 
in old style and wearing a poke bonnet. 
On a pie crust table is a tea set. The 
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How to Use the “‘Jewelers’ Merchan- 








dismg Calendar” to Advantage 


Written expressly for THE JEWELERS’ CIRCULAR 

















HE day is gone when the jeweler can 

sit comfortably in his store and wait 
for customers to come to him. The world 
moves too quickly for that these days. 
If any merchant gets business today it 
is because he has sought out the cus- 
tomer and presented his offering to him 
in competition with the world. 





TRUE BROS., SPRINGFIELD, MASS., SHOW CLOCKS AND SILVER IN ATTRACTIVE 
SETTING 


window was brilliantly lighted at night 
and created much interest and many 
sales. The window was dressed by L. W. 
Stiles, display manager. 








A Display Idea 


Freese dan jeweler in the West 
in commenting on his merchandising 
methods had this to say: “When we 
buy merchandise in novelty lines, we 
purchase from 12 to a gross of a single 
number, depending upon the quickness 
with which the article sells. In display- 
Ing these items in our stock, we never 
display more than one piece at a time, 
for we believe that the display of a large 
number of the same article, especially 
m a small town, leads people to believe 
that the item is not exclusive. 

“If only one item at a time is displayed, 
the average person gets the impression 
that there are no more and this enables 
the clerk to close the sale quickly. When 
the customer leaves, we replace the ar- 
ticle from our reserve stock. 


Competition for the public dollar was 
never so keen as it is today. Not only 
does jeweler compete with jeweler, but 
he competes with the rest of the business 
world. With every impulse an _ indi- 
vidual has to purchase jewelry, there 
are a thousand impulses to buy some- 
thing else. It is not so much a question 
of where the prospective customer will 
buy jewelry, as it is, whether to buy 
jewelry, or something else that is equal- 
ly desired. Many new motor cars are 
purchased with the dollars at first in- 
tended for jewelry. Many vacation trips 
will be taken this summer at the expense 
of the jeweler’s business. 

It is true that this competition is felt 
in every line of business, and not only 
by the jeweler. It is equally true that 
the proposition put up to the individual 
in the most enticing manner will be 
accepted. It is the persistent advertiser 
in the business circle that gets the most 
business. 


It is rather significant that department. 


stores and mail order houses do 25 per 


cent of the business of the country, yet 
these stores comprise only 3 per cent of 
the retail outlets. This business is se- 
cured through a definite plan of cam- 
paign, through advertising of ‘a continu- 
ous circle of store events that attract the 
people to these stores. It is inconceiv- 
able that the department store could do 
the volume of business it enjoys with- 
out employing a seasonal calendar of 
events that keeps the public interested 
in the offerings of the store all the time. 
If the merchandise offered was presented 
merely as merchandise without the 
glamour of an attractive store event, it 
is possible the amount sold would be 
considerably less. 

Retail merchandising economists divide 
merchandise into necessity goods, luxury 
goods, impulse goods and so on, but it is 
really a fact that much of the purchases 
depend upon the impulse of the people 
to buy. It is by arousing these impulses 
through attractive sale events that sales 
are made in large volume. 

With this kind of competition facing 
the jeweler, it is only reasonable to sup- 
pose that he, too, by following a similar 
plan, can increase his business. He can 
attract his public through wisely chosen 
store events, and by offering merchandise 
of a timely character in a similar way. 
It isn’t necessary to adopt the same spec- 
tacular method of presenting his wares, 
but it is essential that his offerings be 
made at the time the people are in the 
most receptive mood for buying them. 
It is for this purpose that the “Jewel- 
ers’ Merchandising Calendar” is offered 
each month. 

As a reminder of events that the jewel- 
er may take advantage of in presenting 
his wares to the public, the calendar is 
invaluable. But the calendar of events 
has more significance than as a reminder 
of these anniversary occurrences. It 
must be remembered that the people cele- 
brate these anniversaries in some way, 
if only in thought. If the jeweler ties 
up with the thoughts of the people he 
serves, he gets their approval. He builds 
up prestige and good will by showing he 
is alive to passing events, even though 
direct sales do not always result from his 
effort. 

A retail store cannot succeed without 
some kind of a plan of selling events. 
The jeweler unconsciously follows such 
a plan of seasonable events when he 
buys his merchandise for the June wed- 
ding and the Christmas holiday selling. 
It is the object of the calendar in pre- 
senting suggestions for “Appropriate 
Sale Events” to increase the number of 
events so that a basis for a continuous 
selling effort may be devised by the 
jeweler. 

The calendar of Appropriate Selling 
Events lists classes or types of merchan- 
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dise that is more or less in the public 
mind during the month. By presenting 
these lines of merchandise in his adver- 
tising and window displays, and by a tie- 
up with passing events in the public 
mind, the jeweler has a better prospect 
of securing attention to his offerings 
than if these were not employed. 

It is not contemplated that these sale 
events take on a character of “cut-price 
sales,” but, rather, it is thought advisable 
to offer and demonstrate the desirability 
of the merchandise offered in a tie-up 
with public emotions that will make it 
appear more timely and appropriate at 
the moment. By doing so.the jeweler 
arouses impulses to buy that result in 
more sales. 

This opportuneness of merchandising 
offerings is contemplated in the sugges- 
tions under this head. It is for the 
jeweler to select from the list those 
classes and types he finds most oppor- 
tune for his own individual business— 
and make the most of his own opportuni- 
ties in doing so. 

The many suggestions for advertising 
and window displays are offered as germs 
of ideas, germs that the individual jewel- 
er must culture for himself, and make 
fit into his individual needs. 

The general activities of the month in 
retailing is outlined briefly, together 
with suggestions the jeweler may take 
advantage of in many ways. It should 
be remembered that there is nothing 
happening on the globe that does not 
affect retail business directly or remote- 
ly. If people are thinking of some par- 
ticular country through the news of cur- 
rent events, that country’s products are 
likely to grow in demand. The silly 
actions of some pert miss of the stage 
or movies is likely to start a fad that 
will stimulate business along some line 
or another. The events of annual occur- 
rence in retail business are even more 
closely connected with the sale of mer- 
chandise in every store. 

The mode of living of our people 
changes with the seasons, and here is 
another serious effect on business. Out- 
door living means less formal functions, 
with its consequent lessened demand for 
merchandise required during that season. 
It brings into use an entirely different 
class of merchandise, and here the jewel- 
er may find opportunities yet undreamt 
of by style progenitors. 

The jeweler takes advantage of June 
weddings, of Christmas gift selling, of 
Thanksgiving festivities, but does he 
realize the opportunities in Mother’s 
Day and many lesser anniversaries? 

The calendar can only hope to awaken 
the jeweler to his opportunities. It can- 
not give details to be followed in each 
instance suggested. It reminds him of 
obvious things that are so often over- 
looked. It suggests original means of 
bringing the store to the forefront of 
public thought. It even suggests sym- 
bols with which the advertising may be 
ornamented and the window display may 
be made more attractive and timely. 

To use the calendar to advantage, the 
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jeweler must not merely skim over its 
items. He must study them closely and 
strive to find ideas he can employ in his 
own merchandising plan. A single idea 
in business is worth many dollars. 
Where ideas and suggestions are so plen- 
tiful the jeweler will find the calendar 
a mine of wealth, a golden opportunity 
in which some gem of thought may shine 
forth to bedeck his advertisements, win- 
dow displays or selling plans. 


—— 








How to Write Effective Business 
Letters 

Effective Business Letters—By Edward Hall 
Gardner, A.M., Professor of Business 
Administration, University of Wisconsin 
and Robert Ray Aurner, Ph.D., Assist- 
ant Professor of Business Administra- 
at ne, of Wisconsin. Published 
by the Ronald Press Co. 

HIS little volume, the first edition 

of which was reviewed by us sev- 
eral years ago, has had a wide sale and 
is a valuable help for the retail jeweler 
interested in direct-by-mail advertising. 

Business letter writing is of para- 
mount importance. It is no easy task 
to write a persuasive letter, one which 
will move the recipient to action. The 
volume embodies suggestions which have 
grown out of a course in business letter 
writing conducted at the University of 
Wisconsin for the past 18 years. It is 
fundamental that every business letter 
should be a builder of good will, and to 
build good will by letter writing requires 
study and experience. - 

The volume may be read with profit 
by the jeweler himself, the advertising 
man, the credit man, the sales manager, 
the store clerk, the installment corre- 
spondent, anyone, in fact, that has to do 
with handling human nature through the 
mails. Numerous practical points se- 
cured by practical experience have been 
published in the book by the authors, 
who have for many years supervised the 
correspondence of big organizations 
which spend much time in making their 
letters effective. The authors know busi- 
ness operation, particularly advertising, 
selling, credits, collections and service 
relations. 

This is not a dry volume of rules and 
formulae. Readers are given the essen- 
tials of writing intelligent, persuasive 
letters, and are shown how to think out 
the solutions of their problems for them- 
selves. The subjects treated include 
planning the letter, asking favors and 
making inquiries; letters of appreciation 
and congratulation; letters of protest 
and censure; asking for adjustments— 
making adjustments; credit letters; col- 
lection letters; collection psychology; 
the collection follow-up; the stage of dis- 
cussion; letters of application; selling 
a service to the consumer by direct mail; 


- selling the use of the article; sales pro- 


motion letters; building the follow- 
up series; the sales letter as an indi- 
vidual unit. 
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Don’t Forget Your Local Librarian 


HERE is a movement throughout the 
country which is taking hold of many 
libraries to humanize these institutions 
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and make them of greater service. This 
has led to one particular feature of jp. 
terest to merchants and business men 
and that is in the service these libraries 
are rendering by including and offering 
more books of a commercial nature 
which deal with the subjects of adver. 
tising, selling, merchandizing, financing 
and business economics. 

Some of the libraries put out special 
bulletins inviting the attention, interest 
and participation of local business men 
in these publications. As a jeweler, you 
can do well to make the acquaintance of 
your librarian even if only to offer him 
your counsel and assistance on anything 
which may arise in the jewelry line, 
You cannot tell but what some reader 
interested in gems or involved in re. 
search work for some concern may come 
to you through the recommendation of 
the librarian and so establish a contact 
that may greatly widen your trade and 
profit. It is a wise jeweler who recog- 
nizes the renewed interest in libraries 
and establishes himself with the local ]i- 
brarian, generally a person of influence, 
so that when references arise he will 
automatically say to any interested 
readers: “I would refer you to Mr. 

He is the best posted 
jeweler in town.” In addition, the con- 
tact will mean that the librarian will 
give you the benefit of all publications 
in connection with your profession, and 
the more people who read on such topics 
means sO many more educated toward 
your business interests. C. T. &, 








What Can We Do for You? 


§ pw very successful jeweler who has 
watched the little things in connec- 
tion with his business recently broke 
forth in a denunciation of the much 
overworked greeting, not only by jewelry 
salesmen, but others as well in the 
phrase: “Well, what can we do for you?” 

His wrath exploded after listening 
to this so many times, and then going 
to a hotel, where he had to stand in line 
for a long period. Finally the hotel 
clerk, rubbing his hands together, ap- 
proached him and said: “Well, what can 
we do for you?” Looking him in the 
eyes, the jeweler replied: “Get us a 
room, of course. What do you think we 
want to do—buy a grindstone?” 

This incident so impressed him that 
he has since given particular instruc- 
tions to his own salesmen to avoid that 
phrase. Not only that particular greet- 
ing does he think to be dangerous, but 
the application of any _ conventional 
greeting which, if repeated, often enough 
gets a salesman into a rut. He urges 
his salesmen to avoid the phrase, “What 
can we do for you?”—and in place to 
say, “How can we serve you?” or “What 
may we have the privilege of showing 
you this morning?” Another phrase he 
instructs them to avoid is this one: “Is 
there something in the jewelry line we 
can show you?” He believes this to be 
useless, and even though the customer 
may not be sensitive, it is well to avoid 
the possibility of offending such custom- 
ers if they should come in. Cc. T. wt. 
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A Freak Striking Device 
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HE accompanying photograph shows 
i French mantel clock movement 
that has the most complicated part of 
the striking arranged entirely different 
from the general run of striking clocks. 
Unlike most striking clocks, this move- 
ment has no “count wheel,” nor does it 
have the usual “rack” for counting the 
number of hammer strokes. The strik- 

















FREAK STRIKING DEVICE 


ing lifting lever supports a wire spring, 
pressing a toothless rack. This rack 
rests on the second wheel of the striking 
train. The bottom of this rack hits, at 
time of “warning,” the cam, which is 
directly underneath the hour wheel. On 
top, the rack has a hooked end, hooking 
in the gathering pallet at the completion 
of striking. 

The movement is of French make. On 
its back plate is marked “Bartlett 
Démontable Breveté S. S. D. G. Sonnerie 
Progrés, France.” The time and strik- 
ing trains have all the earmarks of the 
better make of French movement. Plate 
and wheels are beautifully polished. The 
vital part of its mechanism, the hour 
strike, is a freak device. The rack has 
to be loose enough to drop on the “cam” 
each time it is to strike the hour. At 
the same time it should have sufficient 


friction on the striking-wheel shoulder 
that carries it, to be “gathered up,” so 
that it will be locked after it strikes the 
right number of blows. 

The rack and snail is said to have been 
invented by Edward Barlow, in 1676. 
The “count wheel” is as old as the me- 
chanical clock itself. According to horo- 
logical historians, the earliest clocks 
struck the hours before hands and dials 
decorated and pointed out the hour. This 
clock, however, is more to be admired 
as a novelty than as a_ dependable, 
“always accurate,” hour strike. 

S. B. 








Fitting Torsion Spring 
Parkersburg, W. Va., April 20, 1928. 
Technical Editor, JEWELERS’ CIRCULAR: 


In looking over Workshop Notes and 
Queries, I came upon Question No. 4157, 
“Fitting Torsion Suspension Springs” 
and if my experience in fitting one is of 
any value to L. G. W., I will feel well 
paid for this letter. 

I notice that L. G. W. says that the 
clock runs perfectly except it gains ap- 
proximately an hour a day. This shows 
that the suspension spring is slightly too 
strong and he may select from a thou- 
sand springs and never get the proper 
strength. I simply removed the spring 
from the clock and then removed the 
piece which works on the verge and the 
piece at the bottom on which the pendu- 
lum fastens, leaving the piece that holds 
the suspension spring at the top, on the 
spring, to be used as a grip for pulling 
the spring through two pieces of medium 
fine emery paper. 

Fold the emery paper and hold be- 


‘tween thumb and first finger and draw 


the suspension spring through this a 
few times and then try it and you will 
soon have the clock running close enough 
to agree with the regulator. This works, 
as I have tried it a number of times. 
Hoping this may assist L. G. W. to 
get his timepiece working perfectly, 
I remain, yours very truly, 
R. D. BUTTERMORE. 


Interesting Talk to Watchmakers 
by a Member of the British 
Horological Institute 


N interesting lecture to young watch- 

makers was delivered recently by S. 
E. Litchfield, F. B. H: I., at the British 
Horological Institute. 

“Try to make every day a day of some 
obstacle overcome,” said the speaker. 
“Your difficulties will be many, but do 
not lose heart. While you are gritting 
your teeth and persevering you are de- 
veloping a nobility of character. By 
associating with those older than your- 
self you can learn much of what has 
been done and said before your time and 
it is necessary to know the past in order 
to understand the present. Education 
puts nothing in; it draws out, develops, 
and actuates the potential. Do not be 
restless because you are not making or 
repairing watches in the early days of 
your tuition. You must not expect your 
master to hand you out fine or compli- 
cated mechanisms and thus endanger 
their safety. Your fingers have not yet 
acquired the necessary suppleness or 
dexterity. 

“At times there is some difficulty in 
getting a pivot into a hole or a little 
screw may overturn and will not come 
out, a plate may not want to do down or 
a pin may break in, or a mainspring, 
perhaps, will slip the hook. Under these 
conditions, you may get rattled. My ad- 
vice is—do, not. Use art, not force. 
Much can be accomplished if we preserve 
a cool head.” 

The lecturer told young watchmakers 
that after they had attained proficiency 
and skill they had a right to fix their 
standard of living and to demand a re- 
ward for their hours of patience and 
endurance. “If your hand labor is re- 
quired, your remuneration cannot be con- 
sidered in terms of machine production, 
for if so, your quality of workmanship 
will be undermined in the endeavor to 
adjust the balance sheet. Your financial 
reward will accrue from the apprecia- 
tion by others of work well done.” 

Mr. Litchfield laid stress on the study 
of theoretical horology and said: “Jibe 
not at the study of theoretical horology, 
for, although you may not discern im- 
mediately its application to your practi- 
cal work, its knowledge is a valuable 
asset. The knowledge of theory will 
assist while you are at work and help 
you to the solution of many obscure 
causes of failure.” : 
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[EIMAN BROS. 
Reversible 


Work Bench 


PATENTED 


The bench that evolution has produced 
—the ultimate improvement—the com- 
fortable, convenient work bench that is 
truly the jewelers’ companion. 





The top is the same front and rear, so that the 
bench is really two benches in one. The trans- 
formation is complete whenever you want a 
new one for the old working front of your 
bench. 


Every worthwhile shop, large or small in the 40 
land uses them. The material is especially y 
selected with its close-grain hard maple for the 
top—and then heavily shellacked to allow for 
washing and cleaning. Altogether a most desir- 
able bench for the factory, workroom, store or 


, New York 


Makers of gaod Machinery for 35 Years 
ae SH | 


Send Your 
Precious Metal Scrap 
For Refining 






It took years of experience with practical 
working jewelers to evolve this bench— 
no other makers can offer it to you— 
it’s patented. It contains time-tried fea- 
tures, the convenient arm rest, the rigid 
file pin, the full width drawer and the 
non-rustable lower pan. 


~ 23 - 
Walker 








































CONFIDENCE 








After serving the trade for more than 


Ww hy have money tied. sixty years our most valuable asset is 
up in old jewelry, polish- the confidence and good-will of our 
ings and sweepings? many customers who send us their 


You receive full value wastes year after year. 


for all the precious metal 
content by shipping it to 
us for refining. 














HANDY @ HARMAN 


Spyco Smelting & RefiningCo. ; 
51 South Third Street Refiners of Precious Metals | 
Fulton 2 Gold Sts., Bridgeport, 


Minneapolis = Minnesota 
New York City Conn. 


425 Richmond St., Providence, R. I. 
| SHIP TO ANY ONE OF OUR THREE PLANTS 
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Famous Horologists 
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Julien Le Roy (1686-1759) 


ULIEN LE ROY was born at Tours 

and developed at an early age a 
marked gift for mechanical work, hav- 
ing constructed a clock at the age of 
thirteen years. At the age of seven- 
teen, he went to Paris and became an 
apprentice of Le Bon. The story is told 
that so quickly did he work, that in less 
than eight days, he commenced and fin- 
ished a repeating watch. At the age of 
26 he was given his mastership, and at 
the age of 58, or in 1739, he was made 
Horloger du Roi and given lodgings in 
the Louvre. Soon after he was estab- 
lished for himself, the friendship with 
Henry Sully began, which was so de- 
lightful, and was perhaps the direct 
cause of great improvements in French 
watchmaking. 

Their discussions inspired Le Roy to 
perfect capillary oiling, and Sully’s im- 
portation of English and Dutch work- 
men gave standards of workmanship 
previously unknown in Paris. This is not 
only attested by contemporary writers, 
but by the improvement seen in existing 
specimens of French work of, before 
and after this period. Le Roy was not 
a copier, but a developer of ideas. His 
reputation for having raised the stand- 
ard of mechanical construction was very 
great, as may be inferred from a remark 
by Voltaire to a son of Le Roy, after the 
battle of Fontenoy (1745): “The Mar- 
shal de Saxe and your father have 
beaten the English.” 

His clocks were beautiful examples of 
careful work and ingenious contrivance 
and included Tower clocks, exact astro- 
nomical timekeepers, equation clocks, 
and such as exhibit the movement of 
some of the celestial bodies. In the 
watch he introduced the adjustable po- 
tence found in all later continental verge 
watches. Just when, I have been unable 
to establish, but I think about 1725, as 
I have seen quite a number of his 
watches not of his earliest work, which 
have the simple eccentric plug used by 
the English and earlier continental 
makers. He is credited with a number 
of improvements in repeating mecha- 
nism which I think were largely adapta- 
tions to smaller compass of known de- 
vices, but the use of wire gongs instead 
of bells was, I think, his idea. And the 
use of a sort of escapement at the end of 


the repeating train, instead of a long - 


series of wheels and pinions, is said to 
have been invented by him toward the 
close of his life. I have never seen the 
device on one of his repeaters, but I have 
seen a somewhat similar scheme on an 
alarm watch by him numbered 1020. 
Le Roy occupies in France, very much 
the same relation to horology that Tom- 


pion does in England, a figure that can 
be looked upon as father of the art at a 
very interesting period. During his life, 
we find contemporary names of emi- 
nence in French horology: Le Bon, who 
presented to the Academy an equation 
clock in 1720; Saurin, who presented a 
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Enderlin, who invented an escapement 
bearing his name; Bouger, who pre- 
sented to the Academy in 1745, an in- 
genious instrument for measuring the 
expansion of metals under heat; D. 
Jacques Alexandre, who, in 1737, Thiout 
l’aine in 1741, and J. A. Lapaute in 1755, 
wrote extended and valuable treatises on 
horology; Jean Jodin, who wrote on 
escapements in 1754; Le Francois de 
Lataude, who in 1755, gave the theo- 
retical formation of wheel teeth, which 
had earlier been treated by Camus in 
1749; Bernoully, the celebrated mathe- 
matician of Basle, who took the prize 
of the Academy in 1749, for profound 














JULIEN LE Roy, 1686-1759 
From a painting by Perroneau, engraved by F. Hubert 
Born at Tours, spent his adult life in Paris, became horloger du Roi, made great improve- 


ments in clocks and watches and repeaters. 


Presented several papers to the Society of Arts 


and published memoirs with an edition of Sully’s Regle Artificielle Du Temps in 1737 


paper to the Academy on the isochro- 
nism of the pendulum; Decamus, who 
published his Traité des forces Mou- 
vantes in 1722; Jean-Baptiste Dutertre, 
who invented the duplex escapement; De 
Parcieux, who presented a leverage sys- 
tem for the pendulum compensation to 
the Academy in 1739; Pierre Fardoil, 
the improver of watchmakers’ tools; 


researches relative to timepieces for 
navigation; Romilly, the Genevan, who 
made a watch which ran a year with one 
winding, and even J. A. Lapine (1720- 
1814), F. Berthoud (1727-1807), and 


Caron (1732-1799), otherwise “Beau- 
marchais,” were coming into promi- 
nence. 


(Continued on page 132) 
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LTD. 


Chicago customer writes: “We are highly gratified with the result | 
of this shipment and you will assuredly receive more of our 


business in the future!”’ 


SWEEP SMELTERS. 


BIRMINGHAM, Enc. 
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FRANCO AMERICAN 
PRECIOUS METALS CORPORATION 


DEALERS AND REFINERS 


GOLD, SILVER AND PLATINUM METALS 





General Office 
62-72 West 47th Street, New York City 
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Refining Plant 
317-319 E. Ontario St. 


WEveitbelaathes as 
CHICAGO 


Sales Office 
5 So. Wabash Ave. 


Jeweler 
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We Reclaim Every 
Grain of Value 
CO 
Ask Any Old Time 


Refiners - 





THE BUYERS’ DIRECTORY 


The Jewelers Publishing Corp., 11 John St., New York 


Price One Dollar 
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ARTHUR T. HAGSTOZ 


T. B. HAGSTOZ & SON 
GOLD, SILVER and PLATINUM 


Refiners and Assayers 


709 Sansom Street, Philadelphia 


QUICK RESULTS 


We pay the highest price for your entire stock or any part 
of it. Send shipment of any kind to us; check by return mail. 
If stock is too large representative will call. 


Reference Guardian Natl. Bank 
Benj. D. Sachs, 1001 Mallers Bldg. 
5 S. Wabash Ave., Chicago 
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ts Granted by the United States and 
— the Registered Trade-Marks] 











UNITED STATES PATENTS 
Issue of March 6, 1928 





1,661,232. KEYLESS WATCH. GkrorGE PER- 
RET, La Chaux-de-Fonds, Switzerland, 
assignor to Hans_ Wilsdorf, Bienne, 
Switzerland. Filed Oct. 19, 1926. Serial 
142725, and in Switzerland, Oct. 30, 1925. 
1 claim. : ’ hey 

A keyless watch including a winding stem 
provided with an_ external head of larger 
diameter than said stem, a winder screwing 
up~” a fixed part of the watch casing and 
being recessed to receive said head, a pin 
and slot connection between said head and 
winder compelling them to rotate together 
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while at the same time permitting inde- 
pendent reciprocatory movement of said 
members, the end walls of said slot cooperat- 
ing with said pin to cause said stem and 
winder to reciprocate together at the ends 
of their range of independent reciprocatory 
movement, one of said members being formed 
endwise with a recess, and a spring held in 
compression within said recess between said 
members. 


1,661,520. CUFF BUTTON. GERHARD WUL- 
LuM, Chicago Ill. Filed April 4, 1927. 
Serial 180,885. 3 claims. 

. A cuff button of the type described com- 

prising a male member, a head portion for 

said male member, said male member having 
an arcuate-shaped groove adjacent said head 
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portion, a female member having an arcuate- 
shaped groove extending downwardly therein, 
a sleeve carried by said female member, a 
retaining member integral with said sleeve 
and receivable in said groove, and retaining 
lugs receivable in the recess in said male 
member for locking said male member to 
said female member. 


1,661,909. ELECTRIC CLOCK. CHARLES 
EDMOND PRINCE, Burchetts Green, Eng- 
land. Filed Aug. 6, 1924, Serial 730,449, 
and in Great Britain Aug. 10, 1923. 3 
claims. 

An electrically driven clock, comprising a 
time-indicating mechanism, an_ oscillating 
time-keeping element mechanically separate 
from the time-indicating mechanism, an elec- 
tromagnetic device included in a circuit con- 
trolled by the time-keeping element, a spring 
external to the oscillating time-keeping ele- 
ment afd arranged to be deflected and 
energized by the latter toward the end of 
an oscillation, and an element actuated by 
the said electromagnetic device and operat- 
ing to deflect and energize said spring prior 
to its engagement by the oscillating time- 
keeping element, said electromagnetically 
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actuated element being withdrawn from en- 
gagement with said spring during the period 
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of engagement therewith of the oscillating 
time-keeping element. 


1,662,028. CIGARETTE CASE. Morris Gop, 
Bronx, and AuGust F. Most and JosEPH 
FoGEL, Brooklyn, N. Y. Filed Sept. 30, 
1926. Serial 138,685. 1 claim. 

A cigarette case, comprising a pair of body 
sections, a spring hinge connecting said body 
sections at one end, a closure, a spring hinge 
connecting said closure to one of the body 
sections, said closure adapted to fit over the 
ends of both body sections, coacting means 





on the closure and one of said body sections 
serving to releasably hold the closure and 
body sections together, inwardly projecting 
flanges respectively on the side portions of 
both body sections strengthening the body 
sections and constituting facing abutments, 
and a retaining member connected with the 
inner edges of the flanges of both body sec- 
tions and located within the plane of said 
flanges. 


DESIGNS 


74,598. HOLDER FOR GLASSES. SIMON 
W. FARBER, Brooklyn, N. Y. Filed Sept. 





21, 1927. Serial 23,493. Term of patent 


14 years. 


74,599. HOLDER FOR GLASSES. SIMON 
W. FARBER, Brooklyn, N. Y. Filed Sept. 








21, 1927. Serial 23,497. Term of patent 
14 years. 


74,622. BADGE. FREDERIC C. W. PARKER, 
Oak Park, Ill., assignor to Kiwanis In- 


Filed May 23, 


ternational, Chicago. 
Term of patent 14 


1927. Serial 22,136. 
years. 
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SPOON OR SIMILAR ARTICLE. 
LASHAR, 


74,612. 


THOMAS B. Fairfield, Conn., 





assignor to Associated Silver Co., Chi- 
cago. Filed Nov. 5, 1926. Serial 19,612. 
Term of patent 14 years. 


UNITED STATES TRADE-MARKS 
Issue of March 6, 1928 





The following trade-marks are publNshed 
in compliance with Section 6 of the Act of 
Feb. 20, 1905, as amended March 2, 1907. 
Notice of opposition must be filed within 30 
days of this publication. 

Marks applied for under the ten-year 
“proviso” are registrable under the provision 
in Clause (b) of Section 5 of said Act as 
amended Feb. 18, 1911. 

As provided by Section 14 of said Act, a 
fee of $10 must accompany each notice of 
opposition. 


Ser. 259,794. A. CoHN & Sons Corp., New 
York. Filed Jan. 7, 1928. 


ADMIRATION 


Particular description of goods. — Clocks, 
Watches, Watchcases, Watch Movements, 
and Parts Thereof. 

Claims use since January, 1927. 


Ser. 259,918. L. Lewitt & Co., INc., New 
York. Filed Jan. 10, 1928. 
>) 


&— > 


description of goods.—Watch- 








Particular 
cases. 
Claims use since January, 1922. 
Ser. 260,100. A. COHEN & SONS CorP., New 
York. Filed Jan. 14, 1928. 


OWL 


of goods.—Clocks, 
Watch Movements, 


Particular description 
Watches, Watchcases, 
and Parts Thereof. 

Claims use since January, 1927. 


Ser. 260,140. PHINNEY-WALKER Co., 
York. Filed Jan. 14, 1928. 


CONSUL 


of goods.—Clocks 


New 


Particular description 
and Watches. 
Claims use since Jan. 1, 1928. 


Ser. 260,141. PHINNEY-WALKER Co., 
York. Filed Jan. 14, 1928. 


TOURIST 


Particular description of goods.—Clocks 
and Watches. 
Claims use since Jan. 1, 1928. 


New 
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THE WEIDLICH Bros. MFc. Co. 


Ser. 259,266. 
Filed Dec. 22, 1927. 


Bridgeport, Conn. 


nies description of goods.—Silver- 
ware—Namely, Flatware, Hollow Ware, 
Tableware, and Toilet Ware. 

Claims use since Dec. 2, 1927. 


UNITED STATES TRADE-MARKS 











Issue of April 3, 1928 (Continued) 





SANGAMO eae. Co., Spring- 


Ser. 261,021. 
Filed Feb. 


field, Ill. 


Sy 


Particular description of goods.—Electric 


Clocks 
Claims use since Dec. 1, 1926. 


Ser. —_ 021. Detta Tau DBLTA FRATERNITY, 
New York. Filed Nov. 13, 1926. 


ATA 


Particular description of goods.—Frater- 
nity Badges, Lapel Buttons; Scarf, Lapel, 
and Breast Pins; Cuff Links, Tie Clasps, 
Charms, Finger Rings, Belt ‘Buckles. and 
Ornamental Shields, All of Precious Metal. 

Claims use since about 1859. 


Ser. 252,603. EpmuNnpD LE Roy JAMEs, New 
York. Filed July 27, 1927. 
No claim is made to the words “Snugfit” 
and “Nonslip” apart from the mark shown 
in the drawing. 
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Particular description of goods.—Jewelry 
- Buckles, Clasps, and Slides per se Adapted 
to be Applied Singly or in Combination to 
Men’s and Boys’ Belts, Men’s and Women’s 
_Wrist-Watch Straps, Women’s Ribbon Wrist- 
Watch Bracelets, All Made Wholly or in 
Part of Precious Metal or Base Metal Plated 
with Precious Metal. 
Claims use since Jan. 31, 1927. 


Trade-Marks Published 
Issue of March 6, 1928 


239, = CLOCKS. THE NEW HAVEN CLOCK 
o0., New Haven, Conn. 

Filed Oct. 13, 1927. Serial 256,051. PUB- 
LISHED DEC. 27, 1927. 


239,381. BRACELETS. 
Inc., Providence, R. I. 

Filed Oct. 8, 1927. Serial 255,823. 
LISHED DEC. 27, 1927. 


239,383. WATCHES, MOVEMENTS, CASES, 
DIALS, AND OTHER PARTS OF 
WATCHES. HAns WILSDORF, Bienne, 
Switzerland. 

Filed Oct. 7, 1927. Serial 255,783. PUB- 

LISHED DEC. 27, 1927. 


ROSENHEIM CO., 
PUB- 
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10,684.—Title: SWANK COLLAR HOLDER 

LOOKS LIKE A PIN BUT ISN’T. 

For Swank Collar Holders. THE BAER 

& WILDE Co., Attleboro, Mass. Published 
Sept. 1, 1927 


UNITED STATES TRADE-MARKS 
Issue of March 27, 1928 (continued) 


Ser. 260,099. A. CoHEN & Sons CorP., 
York. Filed Jan. 14, 8. 
Applicant disclaims the right to the ex- 
clusive use of the word “Everbrite,’’ apart 
from the trade-mark as shown in the drawing. 


Particular ewes age of goods. — Clocks 

and Parts Thereo Watches, Watchcases, 

Watch Movements, and Parts Thereof. 
Claims use since January, 1923. 


DESIGNS 


CLOCK HAND. WILLIAM H. CLARK, 
Y., assignor to The Ansonia 
Filed July 





New 


74,780. 
Brooklyn, N. 
Clock Co., Brooklyn, Se & 


7, 1927. Serial 22,686. Term of patent 


3% years. 








Atlanta 


S. J. Higgins, jeweler, Canton, Ga., was 
a visitor in Atlanta during the past 
week. 

Ungurian & Kessler are planning to 
enlarge their present quarters at 203- 
205 Haynes building. 

J. F. Wadelton has been appointed 
manager of the Atlanta office of Benja- 
min Allen & Co., of Chicago, to succeed 
John H. Hulme, who has resigned to 
enter business for himself. 

John H. Hulme, for the past several 
years connected with the Atlanta office 
of Benjamin Allen & Co., in the Atlanta 
National Bank building, has severed his 
connections with that firm and has 
opened an office for himself as jewelers’ 
representative at 233 Peachtree Arcade 
building. 

Myron E. Freeman & Bro. are show- 
ing, in connection with the unveiling of 
Lee’s head on the Stone Mountain Con- 
federate memorial, a small silver cup 
that was carried by Captain Freeman, 
the founder of the firm, during the war 
between the States. Captain Freeman 
had cut his name on the cup with a 
knife-blade, and carried it with him 
through most of the battles. However, it 
was finally shot from his belt and lost 
for a period of 30 years, when a farmer 
plowed it up in a field and mailed it to 
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General Gordon, then governor of 
Georgia. General Gordon presented it 
to Captain Freeman, and at the present 
time it is one of the prized pieces of 
silverware carried by the big store. 

Cooperative advertising was the theme 
of the April meeting of the Atlanta Re. 
tail Jewelers’ Association, which was 
held Thursday evening, April 12, at the 
Hotel Cecil. As usual, the evening’s ac. 
tivities were started with an informal 
dinner. After this, the meeting was 
formally opened by President E. B. 
Freeman, Jr., and the subject of “Co. 
operative Advertising” was discussed. 
Among those giving informal talks on 
the subject were President Freeman, A. 
Holzman, Jr., R. C. Schneider and Ru- 
dolf Schneider. It was pointed out that 
the most effective use of the cooperative 
advertising had been made in stimulat- 
ing fall business, as well as_ before 
“Father’s Day” and “Mother’s Day.” 
All of the speakers agreed that the ad- 
vertising produced definite results. At 
the close of the meeting, it was decided 
to continue the cooperative advertising 
by the Atlanta Retail Jewelers’ Associa- 
tion during the coming year, and the 
same committee was asked to prepare 
the advertisements to be used. 








Los Angeles 


(Continued from page 98) 








Bros., Seventh St. jewelers, had quite a 
long talk over the situation and both had 
come to the conclusion that there was 
nothing in reality that called for pes- 
simism but that prospects pointed to an 
encouraging outlook for the coming fall 
and winter. 

Otto Narum, jeweler and _ optician, 
Puente, Cal., spent a few days the past 
week in Los Angeles. 








Famous Horologists 


(Continued from page 129) 








Julien also had a brother, Pierre, who 
was a very skillful workman, and who, 
in 1730, devised an escapement on the 
order of that of Debaufre, which Sully, 
Enderlin, Gourdain, and Julien Le Roy 
also made adaptations of. Julien had 
four sons, all eminent in the profes- 
sions; the oldest, Pierre, who followed 
in his footsteps, Jean-Baptiste, of the 
Royal Academy of Sciences, who wrote 
the horological part of the Dictionnaire 
Raisonneé, Julien David, eminent archi- 
tect and writer, and Charles, professor 
of medicine at the University of Mont- 
pelier. Antide Janvier (1751-1835) 
writing in 1812, said that there were 
none of Julien’s descendants then en- 
gaged in horology. 

Le Roy was not only a great horolo- 
gist and inspirer to his fellow crafts- 
men, but raised the rate of wages of 
good workmen and showed his good heart 
in insisting that Angelique Potel, Sully’s 
widow, receive the pension given to her 
husband just before his death, which re- 
verted in some way to him. 














yf 
it 


\f 


ron 


[ew tweet tne st tlle lh lhe 


+N sor 


7 











FICO FUL CWO YO CYOF 0 BYOB WHF WWF 


é 
( 


BT NO MOT YO DOF) OED FOF D> FOWHF®DIOOWMNFD OWNS NO OT OF OOD FWNHF DOWN DS 7 2Se WRG aS 
x x a! at. Ae is Ne Ae ls 


SCAR 5 CDK 5 COBRKK 95 * DR § CAR IW ID CAM 


April 26, 1928 


THE JEWELERS’ CIRCULAR 


3 


CO WOT oO WOZ oO WO ZOD CAYO FO GWOT OE INS 


CZ 








Association 


We Endorse 
The Jewelry Trade 


ABOUT A 


ROYAL MONEY MAKER~ 


KING ALBERT 


| ienealinee day it was designed King Albert 
proved itself one of those rarities—a naturally 
popular pattern. 


Now, this June, we are backing it with the 
strongest advertising campaign it has ever had. 
Judge for yourself what you can do with this 
desirable combination—a good pattern— plus 
good advertising. Full pages in the magazines 
you will find on the library tables of the people 
in your community you like to do business with. 


This campaign will be at its height from 
June 1 to 15. Your own efforts will be most 
productive then. And they wall be productive. 


There are eight practical sales helps tying up 
with this campaign and shrewdly designed to 
sell King Albert for you. Details will be gladly 
given on request. 


THE GORHAM COMPANY 


SALES AGENT FOR 
GORHAM MANUFACTURING COMPANY 


GORHAM-WHITING DIVISION, Providence, R. I. KERR DIVISION, Providence, R.l. 
DURGIN DIVISION, Concord, N. H. 
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Stamps are your guar- 





antee that it is a 
STAR Case 









StaR WatTcH Cass Co. 


LUDINGTON, MICHIGAN 











NEW YORK OFFICE SAN FRANCISCO OFFICE 
20 WEST 47TH ST. 704 MARKET Sr. 


CHICAGO OFFICE CINCINNATI OFFICE 
35 E. WACKER DRIVE 31 EAST FOURTH ST. 


MEMBER ills HAT LASTS N.J.P A 
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AT SENSIBLE PRICES 








THE JEWELER WHO LEADS HIS 
COMMUNITY HARKENS TO THE 
CALL OF FASHION—NOT SO 
MUCH THE NEWEST THING BUT 
THAT WHICH HAS STYLE AND 
CHARACTER. J. R. WOOD & SONS 
ARE PRODUCERS OF SMART 
JEWELRY AT SENSIBLE PRICES 









Ie)I 


J. R. WOOD & SONS 
Stylists in Jewelry Since 1850 


NEW YORK OFFICE: 
15 Maiden Lane 


FACTORY: 
1325 Atlantic Avenue 
Brooklyn, N. Y. 


CHICAGO OFFICE: 
29 E. Madison Street 
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Wren you sell an Ollendorff you keep 
ALL the profit. The watch doesn’t keep 
coming back for repairs and adjust- 


ments. This is why: The principal ruby 


jewels are cut Bombé and holed Olive 





Breguet . . . The exactly aligned, safe- 
locked escapement has a highly finished 
steel escape wheel, and a pallet fork 


set with genuine ruby pallet jewels . . . 


THE JEWELE 


ba) 





“TIME FOR A 
LIFE TIME” 





OLDORF—14K solid gold, 15 jewel, 


radium dial. Retail price, $50.00 


ISDORE — 14K gold-filled, 15 jewel, 
radium dial. Retail price, $28.50 


22 
>) 








N"endorff 


Watches 
[ Ollendorff Co. Inc. 


219 6th Street 20 WEST 47th STREET Chaux 
Pittsburgh NEW YORK de Fond 


“‘Fine Watches since 1868”’ 





ORCA —14K solid gold, 17 jewel. 
Retail price, $60.00 


IOLA — 14K gold-filled, 15 jewel. 
Retail price, $40.00 





Escape wheel teeth he are painstak- 


ingly ground and the faces are highly 





finished . . . The dust-proof crown , 
minimizes the possibility of dirt or 
moisture getting in at the stem, and 
also materially strengthens the stem 
against breaking . . . Each Ollendorff 
is adjusted to isochronism, heat, cold 
and position. Nationally advertised, the 
Ollendorff is the fastest-selling watch 


in America. 
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Seamless Wedding Ring Blanks 
For Men 


MADE IN PLATINUM, PALLADIUM AND GOLD 

















FLAT, BEVELED 


\4 \ & rn PX Un 


7 


HIGH HEAVY, BEVELED 








HALF-ROUND, PLAIN HALF-ROUND, WITH RIM 


BAKER & CO., INC. 


54 Austin St., Newark, N. J. 


30 Church St. 760 Market St. 5 So. Wabash Ave. 
New York San Francisco Chicago 
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BIGNEY’S SPECIAL 


PATENTED ARTICLES Phat 


In a class by themselves 
“U-WAN-A ” 







a a 


ah SN 


CLOSED B382%4 Bigney Watch Strap for Women, With Aeroplane End Hooks OPEN 
Patented March 1, 1927, No. 1,619,014, and protected further by Patent No. 1,654,718. 





CLOSED B479 Bigney Wide Watch Strap for Women, With Aeroplane End Hooks OPEN ‘wu let 
Patented March 1, 1927, No. 1,619,014, and protected further by Patent No. 1,654,718. : 


“STA-SNUG” 


B435 Bigney Watch Strap for Men 





CHAINS OPEN “THAT’S-IT” CLOSED 
. B484 Adjustable Band Watch Strap for Men, 
They re With Aeroplane End Hooks. 
Patented March 1, 1927, No. 1,619,014 and protected 
. further by Patent No. 1,654,718 
Selling Fits any wrist or watch lug. Rolled edges. 


BIGNEY 


Square Corner Soldered. 
Boston Link Chains, Pat. Feb. 20, 1923, No. 1,446,207. 


The ideal chain for dress or business wear. 









































They are sellers 





Sus = 
, With Aeroplane End Hooks. = able. Fits 
Patented March 1, 1927, No. 1,619,014, and protected further by Patent No. 1,654.718. 










“Sts 
Wear 


Counts” 





U-WAN-A watch brace- 
Very flexible and 
durable. Fits any wrist 
q or watch lug. 


The New 
Sta - Snug 
- . » flexi- 
ble, adjust- 


any wrist 
or watch 
lug. 

When fitting these 
bands to the watch 
lugs, press hook 
down flat. Then 
they will lie per- 
fectly flat on the 
arm, and, of course, 
open in the center. 





“THAT’S-IT” 
B531 Adjustable Band Watch Strap for Women, 
With Aeroplane End Hooks 
Patented March 1, 1927, No. 1,619,014 and protected 
further by Patent No. 1,654,718 
Fits Any Wrist or Watch Lug. Rolled Edges. 





WARNING TO THE TRADE 


We will prosecute any infringer mak- 
ing or using our so-called Persian Inlay, 
or process of treating metal surfaces by 
depressing colors. The patent number 
of this process is 1,431,300, granted 
October 10, 1922. 








Our men have been out three or four 
weeks and in not a single instance have 
they been asked for chromium-coated 
goods. 

However, we have created a combin- 
ation of metals which gives the exact 
color of chromium and will not tarnish. 

We can furnish men’s and women’s 
bracelets to match any inexpensive 
chromium-coated watches, at a much 
lower price than our platinum-flashed 
gold-filled goods. 

‘ ewelry Trade please take notice of this 
act. 


S. O. BIGNEY CO. 


Factory and Main Office at 
ATTLEBORO, MASS. 
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APOLLO 


Pattern 
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Head of Apollo from the 
Boracco (ollection, 5 A.D. 
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O much silverware offers but one appeal—a pretty 
pattern. The Apollo series offers three real ad- 
vantages, each a sales stimulant of proven value. 


First, triple plating at the three points of greatest 
wear. Second, a burnished finish assuring greater and 
longer wearing luster. Third, simple beauty rather 
than ornateness. 


erga rn! | is ) oz ‘ 


The Apollo pattern together,with the other pop- 
ular patterns, Webster, Adonis and Jefferson, present 
to you a four way opportunity to increase both sales 
totals and satisfied customers. 


AAS 


al 


Simeon L. & George H. ROGERS Company 





FACTORIES 
HARTFORD, CONN. WALLINGFORD, CONN. 
Sales Branches: Sales Branches: 
New York, 22 W. 48th St. Boston, 873 Washington St. 
CuIcaco, 109 N. Wabash Ave. San FRaNcisco, 150 Post St. 


PHILADELPHIA, 722 Chestnut St. 
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Photographs... 


( PATENTS 


PENDING 


HOLLYWOOD BRACELETS 


FORSTNER CHAIN CORPORATION—IRVINGTON, NEW JERSEY 


in a bracelet e 


You’ve never seen bracelets like these before. They’re as 
smart as a whip. And they’re as new as the dew on this 
morzing’s flowers. 


Each Hollywood Bracelet has one or more special links in 
which photos may be inserted . . . the photos of anyone 
you desire. Father, brother, boy friend, movie favorite . . . 
whomever you want. You insert the photos yourself. They 
slip in as though in a locket. With each bracelet we 
supply photos of 24 popular movie stars free. 

Hollywood Bracelets are made in many different link patterns. Some 
fancy. Some plain. Finished in gold or silver. Made in styles to 
hold one, two or three photos. 

Selling through wholesalers only—and selling rapidly! If your present 
wholesaler cannot yet supply you, write us for the name of one who 
can. 


Nhe House @) of Service 
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i SOLD THRU 
WHOLESALERS 


t ONLY 
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LONGINES 


AVIATION «. 
SUCCESSES | 


| | LOCATELLI- | 

| AMUNDSEN |; 
ITO NORTH POLE} 
1925 
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Ninos WATCHES Vee Op 


OUR SENSATIONAL WORLD FLIGHTS 
were accomplished during 1925, 1926 and 1927. 
Locatelli-Amundsen to the North Pole, Commander 


Franco from Spain to South America, the Mittelholzer Swiss- 
Persian, and lately the well known De Pinedo Four-Continent 
flight. 





LONGINES CHRONOMETERS and CHRONOGRAPHS were 


in each case, integral parts of their scientific equipment, for, wher- AW ITTN AU ER Co. 


ever accuracy is essential, whether within the Arctic circle or 
ythe Tropics, the STANDARD OF THE WORLD has always 402 FIFTH AVENUE 
been LONGINES. NEW YORK 
GENEVA CHICAGO MONTREAL 


by LONGINES chronometers and chrono- 
nd the world good will flight. 


Two other great successes in serving the progress of Aviation were recorded 
graphs with Chamberlin-Levine’s flight to Germany, and Costes-Lebrix’s arou 
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el, smart 


~and readily salable 


Smartly gowned women show a decided preference for this 
new artistically pierced Wristacrat Flexible Watch Bracelet 
with the new chased sides. They like the exclusive center- 
catch feature which permits instant removal—yet is doubly 
secure when closed. 


Have your Wristacrat jobber show you this charming de- 
sign—and the many other Wristacrat Watch Bracelets for 
both men and women in 14-K Solid Gold and 12-K Gold 


Filled, white, green or yellow. 









| 





Nationally Advertised 


Wristacrat advertising in Good Housekeep- 
ing, Vogue, Life, Photoplay, Liberty and 
Cosmopolitan is creating an unusual de- 
mand for Wristacrat Watch Bracelets. 







Be sure you are ready with a sufficient stock 
of the various style Wristacrats to fulfill 
every request. And always bear in mind 
that Wristacrats are sold only through the 
legitimate jewelry jobber. 
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The Flexible Expusdieg Watch Bracelet 
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Platinum. 1] 
Faced _ |i! 





HE SUCCESS of the (A PLATINUM — 
FACED JEWELRY is due to the knowl: 
edge of the art of treatment of the two 
precious metals—the delicate fine lacework, 

its modulating effect and skilful execution | 








—and furthermore—it meets the demand || 


of the great Buying Public for PLATINUM ~ 
FACED JEWELRY which in style,appear- | 
ance and in most other respects represents 
the luxurious higher priced all Platinum 


Jewelry. 
OFA AO EA Ohne AO AO 


HAS. KELLER & CO. 


ST 477TH STREET NEW YORK 
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Profitable—in Money and 
Repeat Sales! 


Whenever you are looking for a quick “stepper-up” 
of sales, turn to Middletown Silverware for your 
inspiration. For new selling seasons—for mid- 
seasons—for the tail-end of every selling 
time, turn to Middletown Silverware. It 
never disappoints in its results. Jewelry 

stores have found 


MIDDLETOWN SILVERWARE 


Casserole f —at all times—a quality silver- 
ware that can be sold at an 
adequate profit—that will 
bring in satisfied cus- 
o mers. 





No. 935 
Retail $3.75 


No. 9306 
Retail $3.75 


No. 590 
No. 9353 10” Centerpiece No. 9109 
Retail $7.50 sa Retail $3.75 


No. 590 
Retail $7.50 


' No. 935—Relish 
These four numbers are a Ne. s006—Ralich 
built to retail at $3.75 and $7.50. tp 
Each one is a leader in its price- 
quality class—representative of the style 
—beauty—finish—salability—satisfaction of 


Middletown Silverware. 





Middletown Silverware never disappoints. —_ em 
Pie Plate 
91,” Round 


MIDDLETON SILVER CO. of MIDDLETOWN, CONN,., U.S.A. 


World’s Largest Producers of Pyrex-Linéd Silverware 


New York Office: Los Angeles, Cal. 
366 Fifth Ave. c/o Roy Livermore Co., 6 43 So. Olive St. 
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Most Jewelers’ Stocks Are 


' Burdened — 
with some old, unsalable, diamond pieces. 


These pieces are set with nice, bright stones, 
but they will not sell because the settings are 
obsolete. 


om UE SoS SoS Bb 


We reset quantities of such pieces every year 
for live jewelers, who want quick turnover and 
active sellers. 


UT tt Tt TTT 
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Have your old pieces reset into Kohn platinum 
faced mountings and you'll see them sell. 
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Camp & Orchard Sts. 


NEWARK, N.cl. 
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CREATOR 


of he UNUSUAL as USUAL 
OF 


ENSEMBLE COSTUME JEWELRY 


WALTER LAMPL* 


Manufacturers of Platinum and Gold Chains 
20 WEST 47th STREET NEW YORK CITY 
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Ultra Smart, Supremely Beautiful 


Deservedly Popular, Surprisingly Moderate in Price 


“LADY STERLING,” “PRISCILLA STERLING” and 
“DEVON”—three sterling silver flatware conceptions 


that— 


Individually, stand apart in beauty of 
design, true interpretation of the tradi- 
tions of the period which they represent 
and the very unusual values in each of 
three classes, and— 


Collectively, form a range of style-in- 
spired models without which maximum 
merchandising success would be impos- 
sible. 


So completely have the beauty and value 
of these three leaders captivated the 
public that sales have far surpassed our 
most optimistic expectations and they 
form one of the most popular lines of 
recent years. 


And remember-—these are just a few of 
hundreds of items just as timely, just as 
beautiful, just as profitable. 


























WRITE FOR ILLUSTRATIONS AND PRICES 


Salesmen in all territories Sold by all leading jobbers 
Complete Lines on Display in Our New York Salesrooms 


Weidlich leading designs are Protected by U. S. patents 
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THE MARQUISE 


DIAMOND RING 


Fit for any Queen”’ 


The Fashionable Engagement Ring 







The Bonner Manufacturing Company announces a 
startling achievement in Diamond Ring merchandis- 
ing. 
To satisfy the constantly growing demand for fancy 
cut Diamonds at popular prices we are now offering 


a new line of Marquise shape Diamond Rings at a \ ; | 
lower price range than ever before. You will have \ inti Mids I if, 
to see these exquisite fine quality Diamonds to fully \ , —. <4 
appreciate their significance to your Diamond trade. “AS sp Dy" 





Sample assortment consists of six rings: 


Queen Mary..... $100.00 Anna Maria...... $250.00 

Marie Antoinette. .$150.00 Empress Josephine. $300.00 

7 Queen Elizabeth. .$200.00 Queen of Hearts. .$350.00 
(Platinum) 


Retail prices 


A FOR FULL PARTICULARS CONSULT YOUR 
JOBBER OR WRITE US DIRECT— 


‘ BONNER MFG. CO. 


87 Maiden Lane, New York 
Chicago Office: 1311 Heyworth Building 
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Split-Seconds 
Chronographs 


Timers 





For the Sporting Season 


SOLE AGENTS 


HENRY FREUND & BRO. 


20 WEST 47th STREET, NEW YORK 




















April 26, 1928 THE JEWELERS’ CIRCULAR 


A Product of 


SIGMUND COHN 


Platinum 


44 Gold Street . New York 
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LORRAINE WATCHES 


Nationally Known for Their High Standard 


of Precision and Accuracy 


LORRAINE WATCHES are quality watches for the 
quality jeweler—a complete line in all shapes and grades of 
Diamond Set Watches, Ladies’ Wrist Watches, Gents’ Strap 
and Pocket Watches, Split Timers and 
Chronographs, Nurses’ and Nuns’ Watches, 
8 Day Plain and Alarm Clocks in fine Leather 
Cases. 
























MOVEMENTS SUPPLIED FROM 51% TO 10% 
LIGNE—ALL SHAPES 











I. EFRUS 











12 John Street New York 


OVERHEAD 


NCREASED income without increased overhead makes for increased 

net profits. Many jewelers are making their overhead less burdensome 
4 making regular shipments of old jewelry, optical goods, scrap metal and 
filings. 
























We solicit your shipments regardless of the size of the lot and assure you our 
uniform courteous and careful service developed to the highest point of 
efficiency by more than a third of a century of conscientious effort. 





Every shipment held intact 
until our estimate is approved. 


KASTENHUBER & LEHRFELD 24 John St., New York 


Smelters and refiners for over 33 years 
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“PICOT EDGE” 


Mesh Bracelet 


7 


Meets the ever increasing demand for better Jewelry 





A profitable item for the Retailer 
and a good value for the purchaser 
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Center Catch 











Your wholesaler can supply you. 


If not, write us and we will give you the 
name of one who can. 


The “PICOT EDGE” Mesh Another attractive feature is the Made in Sterling Silver, platinum- 

Bracelets are very dainty and neat center catch. The bracelet can be like finish to prevent tarnishing. 

| in design set with sapphires or removed by using either the cen- A real good value that will give 

| emeralds or can be had without ter catch or the end hook. complete satisfaction. Can be fur- 

if you so desire. A few of the nished in any _ width straight 
many unique designs are shown hooks and 6/16” and 7/16” in 
here. curved. 

| > 

| Makers of Makers of 

| Well-Known “X-Ls-ALL” Ladies’ Expansion Bracelet. | Men’s Expansion, Flat Band and Mesh Bracelets. 

| + 

|| 

| 


PROVIDENCE STOCK COMPANY 


100 Stewart St., Providence, R. I. 


Chicago—1209 Heyworth Building Los Angeles—424 So. Broadway 
New York City—12 John St. 
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Every Lodge Member 

















Your Customer 


In the sale of lodge emblems and jewels, it is foresight 
that counts. First display a tray of Dorst emblem 
rings, pins, and buttons where they will announce the 
fact that you carry them. Second, keep the Dorst 
catalog conveniently at hand so that your customers 
may have the full range of Dorst designs, characterized 
by high quality and originality, from which to choose. 


This business is worth going after—nearly every man be- 
longs to some lodge—and every member is-a potential cus- 
tomer, often a repeat customer. With Dorst designs and 
Dorst quality, you will secure many satisfied and permanent 
customers. 


THE DORST COMPANY 


READING ROAD CINCINNATI, OHIO 














































(Over. aquarler ofa (uliurye 


S lakers of’ the frestin fh lounlings 


10TH & SANSOM STS. 
PHILADELPHIA. 

























































































April 26, 1928 THE JEWELERS’ CIRCULAR 23 
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BUSINESS IS GOOD! 















Nov-e-line “Diamond-Like”’ Costume Sets 
of Unusual Beauty 


ff 2 pe., 3 pe. and 5 pe. Sets includ- 7 
ing Bracelets, Brooches, Rings, 
Earrings and Necklaces in Match- 
ing Designs to Fill the All-Pre- 
vailing Mode. 








Business in costume jewelry is good, but if you want to make 
it better, see these newest creations—sensations, we should say. 


There is nothing in the market to compare with these en- 
sembles. Beauty of design, originality of creation, stones of 
exceptional cut and color set and finished in Nov-e-line’s own 
incomparable way. 


Jewelers—wholesalers, too—these costume sets are “made to 
order” for immediate increased sales. Beautifully boxed, they 
are ready to be sold—and sell readily. Order today—no time 
to waste when new merchandise like this can be sold. 





Sold through leading wholesalers. 


THE NOvV-E-LINE MEG. CO., Inc. 


CREATORS OF DIAMOND-LIKE JEWELRY 


1650 BROADWAY, NEW Fie, N. ¥. 











E CHICAGO OFFICE — 29 EAST MADISON STREET WILLIAM LESTER, Representing 
y 
® x aml + 2 
S&S 7 
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R & H Quality Products 


R & H Seamless Wedding Ring Blanks meet your requirements. They are 
supplied in Platinum, Platinum-Iridium, and White Gold, in all desirable 
shapes and sizes. Aan illustrated booklet gladly sent on request. 


Users of R & H Platinum welded on gold are assured of Platinum contents 
_ running 991% in purity. R & H Platinum is never alloyed with palladium. 


Allow us to quote on Platinum in all Forms and Hardness, Seamless Tubing, 


Welded Platinum on Gold Sheet. Wire and Tubing. They are R & H 
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speciallies. 
An expert plating service is at your disposal, without charge. 


R & H PLATINUM WORKS, Inc. 
Refiners and Workers of Platinum. Gold. and Silver 
Rg 709 Sixth Avenue 


CQ 


\ ' See 
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LEO ELWYN & COMPANY, Inc. 


DIRECT IMPORTERS OF 


GENUINE ANTIQUE JEWELR 


(AND REPRODUCTIONS) , 
ANNOUNCE THEIR REMOVAL TO 


23 WEST 55th STREET 


WHERE THEY WILL OCCUPY THE ENTIRE BUILDING 
THE ESTABLISHED CUSTOM OF SELLING ONLY TO THE TRADE WILL BE STRICTLY 



























































ADHERED TO 
OLD ENGLISH SILVER WY BRONZES 
OLD SHEFFIELD PLATE i— ; LAMPS 
ANTIQUE FURNITURE TAPESTRIES 
CHINESE JADES |i TEXTILES 
ANTIQUES 23 JEWELRY 
) TIN 
PORCELAINS GD PAIN GS 
tT de : : 
NEW YORK—APRIL 1st, 1928 TI PHONE—CIRCLE 1985-1986 
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Your Guide to 





atte HTE R | 
PHILLIPS 


BIGGER PROFITS 







4 F YOU want to see what’s new 

I in jewelry and novelties for Spring 
—if you want to get some worth- 
while merchandising ideas that will 
show you the way to BIGGER 
PROFITS—send for the new Richter 
& Phillips Spring catalog which is 
just off the press. 


It contains hundreds of new ideas 
for Graduation, Wedding and Anni- 
versary gifts—and countless sugges- 
tions for special sale merchandise 
that will bring you EXTRA 
PROFITS. It is a veritable encyclopedia of the 
jewelry business that thousands of shrewd 
money-making jewelers use as a buying guide. 


Let it help you make BIGGER PROFITS. 
THE Re aie. PHILLIPS CO, 


Temple Bar Bldg.~ Gurt & Main 
CINCINNATI, OHIO 








Je 
_ iverwat ma 
Sprig 1928 


COURT ANO MAIN 
INNAT t 
c 





a New 
Merchandise 


The new book is the most elaborate and comprehensive 
Spring catalog we have ever published. It is a RE- 
SERVE STOCK for you, because any of the merchan- 
dise listed in The Richter & Phillips Spring catalog can 
be in your store on short notice. 


We are the originators of 24-Hour Service. We give you 
that kind of service on all orders. Remember that Uncle 
Sam’s air mail puts Florida and similar distances just 
overnight from Cincinnati. 


Write for the new catalog today. Do it now, while the 
matter is fresh in your mind. 


vy AP RE RFR EEPTTATEPEA a 









































enameled sterling silver 
modern art boudoir sets 
of this sophisticated age, unshackled from 


past influences and expressing modernist ten- 
dencies for moderns. 


made exclusively by 


victor a. picard & co. 
seven west forty-fifth street 





new york 











Chokers of 


Semi-Precious Stones 





Real Amethyst, Topaz, Carnelian 
Chalcedony, Amazonite, Chryso- 
prase, Jet, Lapis Crystal, etc. 
Earrings and Bracelets to match. 


LEWY & CO. 


321 Fifth Ave. 
at 32nd St. 
Specialists in 
Semi-precious Stone Jewelry 


NEW YORK 
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NEWARK, NEW JERSEY 


Stands for Quality and Reliability 
in Jewelry of Highest Grade 








Meyer & Gross 
MG Exclusive Ring Makers 
Trade Mark 401-407 Mulberry Street 





STERN MFC. CO. 


401-407 Mulberry Street 
Solitaire LADIES’ RINGS Exclusively 
at a price that will surprise you. 


14K. BEAD NECKLACES 
Burstow, Kolimar & CO. 


18 Columbia Street 


UV 


Designs in Sterling Silver Hollowware & Novelties 





To Jobbers Only. 





W. L. Robertson Co. 
Assayers and Refiners 
38 Liberty St. 
Why Waste Anything Now? 


BARRASSO & BLASI 


THE HOUSE OF CAMEOS 
10 and 14 Kt. Cameo and Onyx Rings, Scarf 
Pins and Barrings. 
CAMEO BROOCHES 
Sold through the jobbers only. 
31-83 Governor St., Newark, N. J. 


The Eleder-Hickok Co. 
23 Prospect St. 
(Formerly Lebknecher & Oo.) 
SILVERSMITHS—Creators of Original 











ca iNGS—a specialty with 
Louis Bleiberg 


336 Mulberry Street 





What Is the 


Jabel Ring Mig. Co. 


putting out now? That Is the question 
the ring trade is asking. 401 Mulberry St. 


HENRY RUFEISEN-INC 


MANUFACTURERS OF 


RINGS OFANQUALITY 


126-128 South Street 
Chicago Office, 31 N. State St. 


All Kinds 
Of 


Crescent Ring Co., Inc. 
109 Oliver St. 

a of ONYX RINCS 
For Fraternal and Scholastio 
EMBLEM HOUSES 
Also 


Exclusively 
For Jobbers 











L. LELONG & BRO., Inc. 
60 years in same spot. Manufacturers and Re- 
dners of Precious Metals and Dental Golds and 
Solders. Sweep Smelters. 


Halsey & Marshall Sts. Tel. Mitchell 1400-1401 


Sterling Fireless Siiver 
Reduces polishing to a minimum and obtains 
lasting brilliance. 

JOHN J. JACKSON & CO. 

All Steriing and Fine Silvers Rolling fer the Trade 


BARTELL & MILLER 


Manufacturers of 
FINE WATCH CROWNS 
244 Market Street 
Catalog sent on request. 











White Gold Solders—Platinum Solders 
White Gold 


Clinton Refining Co. 


TAGS 85582 
ALL COLORS 


INKLES 
ARCH CROWN MFG. CO. 


SEND FOR SAMPLES 
TOOLLES $ 
Newark, N. J. 


PHILIP STUMPF 


Manufacturer 
PLATINUM AND GOLD JEWELERY 
CHAINS AND BRACELETS 
Special Order Work 
Tel. Mulberry 6753 449 Washington &t. 








91-98 East Kinney St. Newark, N. J. 82 Warren St. 
GCriginators and Patentees 
DIAMONDS 1/4 to 2 carat 18K Engagement Ring 


DIRECT FROM THE CUTTERS 
ALFRED MEYEROWITZ 


Newark Phone New York Office 
Waverly 7771 15 Maiden Lane 
Cort, 1557, 4684 


mountings ornamented with small 
diamonds and sapphires 


MARTIN H. WIEDMANN 


23 Longworth. St. Newark, N. J. 


SHIELDS & MOORE 
Specialists In 
WHITE GOLD ALLOYS 
70 Chestnut St. Phone: Mulberry 6885 








s 
L.M.VanMoppes Diamond Co. 
CUTTERS and IMPORTERS 
Diamonds of the finest quality and cutting, also 
Rough Diamonds, Carbon-Black Diamonds and 
Diamond Bortz of the finest quality for Indus- 
trial purposes. 
120 CLINTON AVENUE 

Tel. Waverly 8016 NEWARK, N. J. 


(Established 1911) 


Binder Jewelry Mig. Corp. 


Mfrs. of Fine Gold and Platinum Chains, Swivel, 


Spring Rings, in Gold and Platinum. 
36-40 Crawford St. 


THE GENERAL ALLOY CO., Inc. 


Correct { White, Green, 
Alloys & Solders Yellow and Red 


WEDDING RINGS 





Cc. B. W., INC. 
10, 14 and 18K Rings—Jobbers Only 


391 Mulberry Street Tel. Market 8320 
New York Office, 98 Nassau St. 











Wefferling, Berry, Wallraff Co., Inc. 


Makers of 
FINE EMBLEMATIC JEWELRY 


Eight Rose Street 


the HELEN MFG. Os 


475 WASHINGT ON ST. 


GS & MOUN  INTING? 


L. FRITZSCHE & CO., Ino. 


Manufacturers of 
Piatinum and 14Kt, Gold Jewelry and 
Flexible Bracelets 
480 Washington Street 








WINTER & CO. 


Manufacturers 
Jewelry-Novelities 


Buckles our Specialty 
88 Crawford Street 








M. ALEXANDER 


Manufacturer of 


GOLD RINGS 


Tel. Mitchell 1458 50 Columbia St. 








Jewelers’ Settings and Solders 
Refiners and Smelters 


BAKER & CO., INC. 


Murray and Austin Sts. 
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Cameo Pendants, Cameo Earrings, 
Cameo Rings and Cameo Ask Your 
Brooches of the finest Jobber 


quality at the right 





‘ “THE HOUSE OF CAMEOS” 
31 GOVERNOR STREET, BARRASSO & BLASI, 
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RIGHT VALUES 


If not @ ~~ write me 








1! Platinum and Gold Mounted Diamond Jewelry |r 


‘PHONE CHARLES GLICKMAN 
BRYANT 7464 48 WEST 48TH ST NEW YORK 
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E. T. CARRINGTON 


SALES AGENT FOR 


CARRINGTON & CO., Inc. 


ANNOUNCES THE REMOVAL of offices 
from No. 1 Maiden Lane to 


542 Fifth Ave., New York 











Price $1.00 The BUYERS’ DIRECTORY Jewelers Publishing Corp., 11 John St., New York 

















CRYSTAL PENDANTS 


ARE IN VOGUE 


THE PENDALION IS A CRYSTAL PENDANT ° 
AND A GOOD TIME PIECE, TOO 


Absolutely dust- proof. Crystals 


The Pendalion Watch practically unbreakable and inter- 
changeable. 
THE PENDALION, the new- 
est in watches, possesses that 
rare combination—beauty plus 
utility. A tiny watch—with a 
guaranteed 6 or 15 jewel, 8% 
Ligne lever movement—in a 
beautifully silhouetted Sterling 
Silver case and set in a pen- 
dant gem of glistening crystal 
enchantingly faceted and 
turned out in fascinating 
colors—AMBER, AME- 
THYST, AQUAMARINE, 
CYSTAL CLEAR, EMER- 
ALD, ONYX, OPAL, RUBY, 
ee TOPAZ, URANI- 
M. 

The frame around the pendant 
can be had in 18 karat solid 
white gold or 18 karat white 
gold filled chromium finish (an 
everlasting color). 


SAUTOIR CHAINS TO MATCH 


COLUMBIA JEWELERS, INC. 


Sole Manufacturers 


15 Park Row, New York City Barclay 0646 


















Actual Size 
Patents, U. S. A. 




















A telephone call will bring our salesman with samples. 
Western Office with Stock on Hand 
H. M. LIPMAN, 12 Geary St., San Francisco, Calif. 
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No. 60658/1—6 ligne, 14 K. Gold with 
Enamel, 15 Jewels. 





“No. 62435/3—6%% Ligne, 15 Jewel, 
ps K. Gold Filled Case with Heavy 
ugs. 




















Established 1839 
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Simons Bros. Company 
Philadelphia 


New York Chicago 
13 Maiden Lane 31 N. State St. 
San Francisco, 49 Geary St. 
Toronto, 95 King St., East, 


Unons Thi 




















The BUYERS’ 


Price One Dollar 


The Jewelers Publishing Corp., 11 John St., New York 





DIRECTORY 
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each order. 
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“Grip-Tite” Tags 


Made in paper, Amerith washable, 
and scribable colors—White, Green, 
Pink, Yellow, Blue and Lavender. 


Pen with fastening device for snap- 
ping tags together furnished with 


We Specialize in Trade Marks 
and Special Designs. 


Order thru your jobber or direct. 


Send for free samples 


Universal Tag Company 


412 South 14th Street, Newark, New Jersey 

















APRIL — MAY — JUNE 
WEDDING MONTHS 


HOW IS YOUR STOCK OF GIFTS 


STERLING BON BON DISHES 
SUGAR AND CREAM SETS 
SALTS AND PEPPERS 
VEGETABLE DISHES 
WATER PITCHERS 
SANDWICH TRAYS 
SHERBET SETS 
MEAT PLATTERS 
CANDLESTICKS 
s COFFEE SETS 
BREAD TRAYS 
TEA SETS 
GOBLETS 


IT IS TIME TO STOCK UP 
USE OUR CATALOG 


J. W. JOHNSON 


14 MAIDEN ILVERWARE 




















Enameled Dresser-Sets 


The finest things in the world are 
not the result of giant production, 
but the result of a creative ability of 
high order. 


THE THOMAE CO. 
ATTLEBORO, MASS. 


NEW YORK CHICAGO 
347 Fifth Ave. 37 S. Wabash Ave. 


LOS ANGELES, 643 S. Olive St. 











The BUYERS’ DIRECTORY 





Price One Dollar 








The Jewelers Publishing Corp., 11 John St., New York 
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AFTER APRIL 28th 


The Main Office of 
THE JEWELERS’ CIRCULAR 
will be located at 
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NEW YORK 





A Branch Office will be maintained at our 
old location, 11 John St., but all mail and 


express matter should be addressed to the 


Main Office. 


The Jewelers’ Publishing Corporation 
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1 VALUES ,; » « 


2QUALITY *« % 4% 


3 SERVICE ee 
4 COOPERATION 


Since 1868 





CHD 


GOLDSMITH, STERN @ CO. 


oe LISHED 1868 


136 West 52nd Street, New York City 


MANUFACTURERS OF GOLD AND PLATINUM JEWELRY 
IMPORTERS OF DIAMONDS AND WATCHES 


HICAGO—LONDON—PARIS—AMSTERDAM—CHAUX DE FONDS 
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BUY IN NEW YORK 























American Gem & Pearl Co. 
6 West 48th St. 
Precious Stones, except diamonds 


Baker & Co., Inc. 


30 Church St. 
Jewelers’ Settings and ere 


Boumgold Bros., Inc. 62 West 47th St. 


Diamond Cutters 


David Belais & Co. 
Importers of Diamonds 


10 W. 47th St. 


Beyafian’s Co., Inc. 128 E. 23rd St. 
Pearls and Art Jewelry Manufacturers 


R. A. Breidenbach . 8 W. 48th St. 
Diamonds, Precious and Imitation Stones 


Alpheus L. Bro Maiden Lane 
atches: Waltham, Elgin, Howerde Hamilton 


Cortebert Watch Co. 
Watches and Movements. 
M. Foerster & Son, Agency, 15 Maiden Lane 


Dattelbaum & Friedman 1 W. 47th St. 
Manufacturers of Gold Rings and Mountings 


Derby Silver Co.’s 10 Maiden Lane 
World Renowned Hollow and Toiletware 


Dieges & Clust 15 John St. Medals, Cups, 
Badges, Class Rings, Special Order Work 


George J. Doehrmann 15 Maiden Lane 
Watch Materials, Clocks and Watches 


Co., Inc. 7 W. 45th St. 


Cc. V. Do 
eed Pearl and Jade Jewelry 


Plat. Diamond, 


Eterna Watch Factories 489 Fifth Ave. 
Actual makers of watches and clocks 





New York 


leads the world with 
its competitive markets, 
the same as it does with 
its skyscrapers, hotels, 
theatres, etc. A trip to 
New York at least once 
a year is not only a de- 
lightful vacation, but it 
is also a source of profit 
and education to the 
careful buyer. 


Plan to Spend 
a Week in 
New York 














Franklin, 8 452 Fifth Ave. 
Pearls and Precious Stones 


10 W. 47th St. 


Goldmuntz Bros. 
Diamonds; Factory 62 W. 47 


Importers, Cutters, 





T. G. Hawkes & Co. 542 Fif 
Decorated Crystal and Sliver Mousted Croeh 
Kittay & Blitz 200 Broadway 


Synthetic Calibre, Cameos and Ring Stones 


Jonas Koch 20 West 47th St. 


Jewelry and Watches 


La Salle Jewelry Mfg. Co., Inc. 
64 W. 48th 8&t. 
Makers ef the Finest Platinum Jewelry. 


Morse Bros. 11 John 8t 


Diamonds and Diamond Jewelry 


Jules Racine & Co. wt W. 47th St. 
Imp. of Watches, Timers and Chronographs 
Staiger & Sons, Inc. Fifth Ave. 


Iridio Plat. Mtgs. & Diamond =. Exclusively 


I. Tannenbaum Co. 121-128 Canal St. 
Importers of Swise Watches and Movements 


R. Wallace & Sons Mfg. Co. 
Silversmiths 411-413 Fifth Ave. 


Weinstrum Watch Co., Inc. 93 Nassau St. 
Direct Importers of Swiss Movements 


J. R. Wood & Sons 15 Maiden Lane 
Diamond Cutters—Wedding Ring Makers 

















BUY IN NEW YORK 
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If it werent for the Neighbors 
—w She could not 






This Plan— 


Ends the Embarrassment of Borrowing 


Progressive housewives are now making 
use of this new, inexpensive method 
of equipping their tables with fine 
silverplate. Send coupon for booklet. 


xo arouses keener 
pleasure than spreading 
the table with perfect appoint- 
ments. After months of study 
with the advice of experts,every 
piece of silverplate essential to 
social usage has been grouped 
into four units of purchase. 


No need of a large initial outlay. 
The new plan provides the most 
inexpensive means to a perfect 
and complete service ever pre- 
sented in practical form. Send 
the coupon today. 


Choose one pattern—be faith- 
ful to it! Not only have an 
adequate supply of correct 
pieces, but be sure your service 
is in one harmonious pattern. In- 
laid Silverplate, costing no more 
though inlaid at wear points 
with pure silver, comes in pat- 
terns celebrated for their beauty. 


Century, recalling the formal 
dignity of classic design. James- 
town, in simple Colonial deco- 
ration. Pageant, beautifully 
hand-chased in 














You will receivea }2S INLAID appearance, and 

complimentary other lovely period 
copy of “Stepping P< patterns. 

Stones toaPerfect |. a Write today for ‘Stepping 

pai pee with Solid Silver Stones” — the easy, inex- 

Table Service by back of bowls and handles pensive way to acquire a 

complete silverwear service 


return mail. 


—use coupon below, 


INLAID SERVICES 


For Six, $34.25 


For Eight, $44.50 


For Twelve, $57.50 


Made and guaranteed by the Holmes & Edwards Silver Company, International Silver Company, Successor, 
Bridgeport, Conn. In Canada by the Standard Silver Company, Internationa! Silver Company of Canada, Limited, 
Successor, Toronto, Canada. 


HOLMES &EDWARDS | 


Super Plate 


| aaa INLAID MARK 

















Jamestown | 


Yours, on request! The 
booklet that is assisting 
thousands of women to 
more beautiful settings. 


<A 


wD 


SE RATT SATE 


Aa a aE ST 








HOLMES & EDWARDS SILVER CO. 


International Silver Co., Successor 
Bridgeport, Conn. 
Miss Ann Adams, Dept. E: Send me 
your Booklet —‘‘Stepping Stones to a 
Perfect Table Service.” 
Name 
Address....: z 


City 
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No. 540 Water Pitcher 
567 Roll Tray 
537 Bon Bon 
569 Bowl 
518 Sugar and Cream 
with Tray 
0534 Waffle Batter Set 
Batter Jug 
Syrup 
Muffineer 
Tray 
536 Candlesticks 
570 Coffee Set, 3 Pieces, 
and Tray 
538 Fruit Tray 
566 Gravy Boat and Tray 
with Ladle 
568 Three Compartment 
Covered Vegetable 
Dish 


Ka sic 
Orie 
Lew ret 


This trade mark will identify 
and serve as a guarantee of 
Insico Pewter 


NEW YORK 
10 Maiden Lane 


RRR REELS RES 


The Rebirth of Pewter 


DERBY SILVER PLATE CO. 


MERSIN NII ARIE IRIE INI MMMRSEIIRME 
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Today sees the rebirth of the popularity of pewter. This historic 
metal of ancient and medizeval days—so charming in museums 
and private collections—is being reproduced in all of its quaint 
and lovely forms in “‘Insico Pewter.” 


Exact reproduction assures correct and sympathetic forms; the 
forms most suited to this ductile metal. 


Prices are so moderate that the market is almost unlimited; 
complete services, tea sets, candlesticks, lamps, smoking sets 
are available to almost every pocketbook. 





Illustrations (additional to those above) and prices will be fur- 
nished upon request. 





(INTERNATIONAL SILVER CO., Successor) 
DERBY, CONN. 


CHICAGO SAN FRANCISCO 
5 N. Wabash Ave. 150 Post St. 












































PIECES 9& 2 WEEK 














the busiest silver 


Ring that date with a red, red pencil ... May 21st... 
. but 


selling day you'll see this Spring. Pizces or 8 Week starts that day . 
it will be wise for you to start weeks earlier ... by writing us for all 
the details of the plan . . . the new window and store displays 
and other sales makers that we are getting ready to make this a 
bigger silver event than ever. Get a letter off now. Address, The Sales 
Promotion Department, International Silver Company, Meriden, Conn. 








aN - SILVERPLATE " iis 
wht i} nS 4 ns : 7 =>; ; Xu 
NESS OOS OSes A ps he ~. y 
GENERAL OFFICES: MERIDEN, CONN. ee e SALESROOMSS NEW YORK CHICAGO SAN vsawerseo 


CANADA 


INTERNATIONAL SILVER COMPANY OF CANADA, LIMITED, HAMILTON, ONTARIO 








New York, Cuicaco, SAN Francisco . 


ON THE TABLES OF AMERICA’S 































The AMBASSADOR PATTERN [Cold Meat Fork . . $2.50] 


Other Patterns: ARGOSY 
ANCESTRAL . ANNIVERSARY 


MAY WE SEND YOU THE FASCINATING BUDGET BOOK? 


— telling of a new and delightful way to acquire an all-em- 


bracing service in silverplate ... with pleasing speed and 
4 g 

painless thrift... Write for Booklet S-o00 to International 
Silver Company... Department E. .. Meriden, Connecticut 





FIRST FAMILIES 


EIGHTEEN FORTY-SEVEN 


This advertisement appears in four colors in the Ladies’ Home Journal, May issue. 











There Is But One! 


So recognized is the leadership of 1847 
Rocers Bros. Silverplate in the field of fine 
silverware, that others often seek to suggest 
its quality by similar sounding names... 
But sateen is not satin. Those who go part 
way in name, seldom go all the way in 
quality and craftsmanship .. The complete 
trade mark enchased on every piece thus: 
1847 Rocers Bros, ... insures your com- 
plete satisfaction through a lifetime of silver 
service... There is but ome 1847 Rocers 
Bros. Silverplate. In service for 80 years, 
it is guaranteed without time-limit. 


PIECES OF 8 Sa May 2lIst to May 28th 
In the Stores of leading Silverware Merchants. 


If you are beginning your silver service, or intend 
replacing an old service with a new one, your 
first, indispensable purchase should be THE PIECES 
oF 8 Set in 1847 Rocers Bros. Silverplate. Eight 
of each in knives, forks and spoons, instead of the 
old-style, inadequate set of sixes. (Priced at 


$43.753 slightly higher in Canada.) 
The week of May 2zist will be celebrated by 


leading silverware merchants as the second anniver- 
sary of the pieces oF 8 idea. In each merchant’s 
store there will be a gala display of pieces oF 8 sets 
in chests, trays and gift boxes... an event of 
especial interest to the prospective wedding guest. 


1847 ROGERS BROS 


SILVEA PLATE 
J INTERNATIONAL SILVER CO 





. Canava: INTERNATIONAL SitveR Company oF Canapa, Limitep, Hamitton, Ontario 


SINCE 
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INDEX TO ADVERTISEMENTS 


American Exchange Irving Trust 
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Special Notices. 


Payable invariably in advance. 

Rates under all headings except “Situ- 
ations wanted” 5c. a word; minimum 
charge, $1.25. 

SITUATIONS WANTED 50c. for first 
25 words. Additional words, 5c. a word. 

Heavy type, 10c. a word; minimum 
charge, $2.50. 

Name, address, initials and abbrevia- 
tions count as words, and are charged for 
as part of the advertisement. 

Display cards, $6.00 per inch. 

If answers are to be forwarded, 15c. 
extra to cover postage must be enclosed. 

Advertising matter addressed to Classi- 
fied advertisers, will not be delivered. 

Advertisers who are not subscribers 
should send 20c. if they desire a copy of 
the paper containing their advertisement. 

Special notice forms close Tuesday 4 P. M. 

Unless the advertiser instructs us to pub- 
lish his name and address, all answers will 
be directed care The Jewelers’ Circular. 

In answering ads, do not enclose original 
letters of recommendation, send duplicates. 

To avoid unnecessary correspondence 
kindly mention location in advertisement. 


Jewelers Publishing Corporation 
11 John St., New York 





Situations Wanted. 


Under this heading, 50c. for first 25 
words, 5c. for each additional word; 
minimum charge, 50c. 





JEWELER on platinum, and flat top diamond 
setter, first class. Address “Jeweler,” 208 
West 85th St., New York. 





STENOGRAPHERS, bookkeepers, _ typists, 
clerks furnished, no charge. Fulton Agency, 
93 Nassau St., New York. Cort. 5051. 





DIAMOND SETTER wishes a position; al 
around man, reliable. Address “J., 4557,” 
‘care Jewelers’ Circular. 





FIRST CLASS, all around platinum jeweler 
wants steady position. Address “O., 4574,” 
care Jewelers’ Circular. 





HUB CUTTER, expert, open for a position 
or will do your work at home. Address 
“F., 4560," care Jewelers’ Circular. 





WATCHMAKER, PLAIN ENGRAVER, 18 
years’ experience at bench. Ross Smith, 
2477 So. 8th St., Terre Haute, Ind. 





WATCHMAKER, 15 years’ experience, wishes 
position after May ist; best of reference. 
Address ‘‘Watchmaker,” Box 41, Asheville, 





WATCHMAKER, Southern man, first class 
reference, 14 years’ experience, open for 
position, 1st of May. Address “P., 4600,” 
care Jewelers’ Circular. 





BY FIRST CLASS watchmaker, jewelry re- 
pairer and stone setter; over 25 years’ ex- 
perience; salary $50 per week. Address 

D. E. Berryman, Box 345, Piedmont, Mo. 








WATCHMAKER, with six years’ experience, 
desires permanent position; American, 36 
years old, married; best references. L. D. 
Hoague, R. F. D. No. 2, Wheaton, IIl., 


WATCHMAKER wants position immediately ; 
good salesman; married, age 32; South or 
a Address P. O. Box 77, Cambridge, 

oO. 





DESIGNER, experienced in diamond plat- 
inum jewelry, original creations; salary 
no object. Address “A., 4547,” care Jewel- 
ers’ Circular. 


JEWELER, first class repairer, and all kinds 
of new work, wishes a position with a 
reliable concern. Address “T., 4493,” care 
Jewelers’ Circular. 





ENGRAVER, carver and letterer on high 
class jewelry, seeks position in or nearby 
New York. <A. Wiesner, 88-63 75th Ave., 
Glendale, L. I. 


CERTIFIED WATCHMAKER for all sizes, 
makes and conditions; 20 years’ experi- 
ence; married; full set of tools. Address 
“X., 4503,” care Jewelers’ Circular. 





YOUNG LADY, stenographer and typist; 
experienced, diamonds; ambitious worker : 
highly recommended. Address “P., 4573,” 
care Jewelers’ Circular. 


RETAIL SALESMAN, live wire, desires posi- 
tion with retail concern or pawnbroker; 15 
years’ experience; highest credentials. Ad- 
dress ‘“‘A., 4381,” care Jewelers’ Circular, 





WATCHMAKER desires permanent position ; 
25 years’ factory, also jewelry store ex- 
perience; wait on trade; salary $45. 
Address “T., 4546,” care Jewelers’ Circular. 





SALESMAN, experienced Middle West and 
Coast, wishes to connect with diamond and 
platinum line; excellent references. Ad- 
dress “N., 4100,” care Jewelers’ Circular. 





CLOCKMAKER, thoroughly experienced with 
all kinds of clocks; 25 years’ bench work 
and outside; best of references. Address 
“J., 4563,’ care Jewelers’ Circular. 


WATCHMAKER, 17 ~=—~years’ experience, 
wishes to connect with St. Paul or Min- 
neapolis firm. Address “K., 4438,” care 
Jewelers’ Circular. 





WATCHMAKER, age 35, 12 years’ experi- 
ence; A-1 references as to my honesty and 
ability; have all tools; good salesman. 
Route 1, Box 15, Jewell, Kansas. 





ROAD SALESMAN with following, East and 
Middle West, department stores, open for 
position; available May ist. Address “K., 
4663,” care Jewelers’ Circular. 





WATCHMAKER, good mechanic, 14 years’ 
experience, neat engraver, good appear- 
ance, desires change in May; references. 
Address “R., 4651,” care Jewelers’ Circular. 





YOUNG MAN, 24, thoroughly experienced in 
the watch line, desires permanent position ; 
best Maiden Lane references. Percy Gross- 
man, 1470 Carroll St., Brooklyn, N. Y. 





EXPERT WATCHMAKER, 12 years’ experi- 
ence on fine Swiss and American wrist 
watches. Address “A., 4620,” care Jewel- 
ers’ Circular. 





SALESMAN WISHES POSITION in retail 
jewelry store; eight years’ experience and 
can furnish best of references. Address 
“H., 4631,” care Jewelers’ Circular. 





SALESMAN with following among the job- 
bers and retail jewelers, would like to 
connect with manufacturer. Address “‘T., 
4611,” care Jewelers’ Circular. 





WANTED, STEADY POSITION in jewelry 
factory; familiar with details of melting 
department; good at all minor repairs. 
Address “‘B., 4623,” care Jewelers’ Circular. 





EXPERT WATCHMAKER, good work, fine 
tools; references; good appearance; piece 
work or steady. ‘Watchmaker,” 137 West 
90th St., New York. 





YOUNG MAN desires opportunity to learn 
wholesale business from the bottom up; 
Salary secondary; references. Address 
“R., 4614,” care Jewelers’ Circular. 





7 


SALESMAN, experienced, am open to con- 

nect with an imitation or a semi-precious 
stone house; best of references furnished. 
Address “‘D., 4624,” care Jewelers’ Circular. 








JEWELER AND STONE SETTER, new 
work or repairing; can do some platinum 
work; A-1 references. Address “G., 4466,” 
care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, 20 years of 
experience, splendid mechanic, good on all 
grades and close timing. Address “A.,, 
4459,”" care Jewelers’ Circular. 





FIRST CLASS watchmaker and jeweler, 30 
years at bench, desires permanent position ; 
will go anywhere at once. Write or wire, 
Box 124, Reynoldsburg, Ohio. 





YOUNG MAN, 29, desires position as watch- 





maker and engraver; own tools; refer- 
ences. Greer, 153 Marshall Ave., Pitts- 
burgh, Pa. 
EXPERIENCED bookkeeper and _ typist, 


wishes position in a jewelry jobbing or 
manufacturing concern; three years’ ex- 
perience. Address “B., 4621,’ care Jewel- 
ers’ Circular. 





COMPETENT WATCHMAKER, high prade 
workman, able to take charge of repairing 
department, desires position, city or vicin- 
ity only. Natanson, 881 East 179th St., 
New York. 





YOUNG LADY, six years’ experience with 
wholesale jewelry concern, take charge 
repairs, weighing of metals, also do typing 
and assist bookkeeper. Address “F., 4629,” 
care Jewelers’ Circular. 





MELTER, platinum, gold; big melts, all 
karats; refining, separating metals, rolling 
press work; would like steady position; 
best reference. Address “C., 4622,” care 
Jewelers’ Circular. 





YOUNG LADY, high school graduate, clerk 
and typist; billing; three years’ experience 
wholesale jewelry manufacturing concern; 
references. Address “T., 4613,” care 
Jewelers’ Circular. 





YOUNG MAN, 28, seven years’ retail ex- 
perience, desires any position with whole- 
sale house; willing to start at bottom; 
salary no object; highest references. 

Address “‘Q., 4615,”’ care Jewelers’ Circular. 
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SITUATIONS WANTED—Continued 





FIRST CLASS JOBBING JEWELER, 30, 
very fine mechanic, specialist in repairing 
and remodeling jewelry, wishes position 
with reliable concern, anywhere. Address 
“G., 4628,” care Jewelers’ Circular. 





WATCHMAKER, 16 years’ experience on 
Swiss and American watches, good ref- 
erences, desires position with a good house, 
in New York or vicinity. Address “S. Z.,’” 
900 Home St., Apt. 5C, Bronx, N. Y. 





BOOKKEEPER, YOUNG LADY, thoroughly 
competent, capable taking complete charge ; 
experienced jewelry and watches; A-1 
references. Address “F., 4665,” care 
Jewelers’ Circular. 





RETAIL SALESMAN, eight years’ experi- 
ence, in the retail jewelry and novelty 
business; one who can sell; can furnish 
best of reference. Address “S., 4654,” 
eare Jewelers’ Circular. 





SALESMAN with following amongst jobbers 
and well rated retail jewelers, desires to 
make connections with manufacturer of 
fine platinum mountings. Address “B., 
4656,” care Jewelers’ Circular. 





YOUNG MAN, thoroughly experienced in 
wholesale and manufacturing lines, wishes 
responsible position with future: excellent 
references. Address “R., 4650,” care 
Jewelers’ Circular. 





MANAGER OF STORE;; excellent knowledge 
of every phase of the business, diamonds, 
estimates, window trimming, etc.; business 
getter; salary secondary. Address “C., 
4657,” care Jewelers’ Circular. 





YOUNG MAN, excellent knowledge every 
branch of the instalment business; capable 
taking complete charge, buying, selling, 
window trimming, etc.; salary secondary. 
Address “D., 4658,’ care Jewelers’ Circular. 





WATCH MATERIAL CLERK desires con- 
nection with a growing house; a practical 
experienced man, seven years with last em- 
ployers. Address ‘“‘M., 4598,” care Jewelers’ 
Circular. 





SWISS WATCHMAKER, 20 years’ experi- 
ence on Swiss and American watches: a 





specialist on wrist watches: first class 
references. Address 2534 W. Cortez St., 
Chicago, Il. 

YOUNG MAN, 20 years_ knowledge of 


watches, experienced, filling orders and 
taking charge of repair department, de- 
sires position with future; references. Ad- 
dress “Q., 4606,” care Jewelers’ Circular. 





WATCHMAKER, with 25 years’ European 
and American experience, finest references, 
desires to make a_ change. Address 
“Watchmaker,” Hotel Penn, Atlantic & 
Vermont Aves., Atlantic City, N. J. 





FIRST CLASS PLATINUM JEWELER, also 
does designing for fine platinum jewelry, 
has experience in setting and repairine, 
wishes position with reliable firm. Address 

N., 4571,” care Jewelers’ Circular. 





SITUATION WANTED AS ENGRAVER. 
Store job; first class all around man on 
jewelry and silverware: best reference. 
Address “W. W.,” 1125 E. Stafford St., 
Philadelphia, Pa. 





REPAIR WATCHES, repair’ jewelry, set 
diamonds; engraver, 30 years’ experience, 
desires a position in Colorado; best refer- 
= C. A. Curry, Box 755, Sherman, 

‘exas. 





YOUNG MAN, 28 years, experienced, desires 
position with Swiss watch importer as in- 
side man; would be willing to travel; best 
references. Address ‘“X., 4409,” care 
Jewelers’ Circular. 





FIRST CLASS ON REPAIRS, do new work; 
first class diamond setter and letter mono- 
gram engraver; do my own plating and 
finishing. Address “W., 4347,” care Jewel- 
ers’ Circular. 





WATCHMAKER, middle age, doing first 
class work on all kinds of watches, good 
estimator, wants position. K. E. Watch, 
ag State Road, Holmesburg, Philadelphia, 

a. 





ENGRAVER or salesman and engraver, 22 
years’ experience, wishes to make change; 
will go anywhere; best of references. Ad- 
dress Room 219, Mallers Building, Chicago, 
Til. 





YOUNG MAN, 23, with six years’ experience, 
would like to make connections with a 
watch importer as inside or outside man; 
ean furnish highest reference. Address 
“E., 4464,” care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, German, 
age 27, 12 years’ experience on Swiss and 
American watches, trade learned in Ger- 
many, wishes steady position; good ref- 
erences. Address H. Holtkamp, 502 E. 
77th St., Apt. 90, New York. 





WATCHMAKER OF ABILITY, desirous of 
connecting with reliable house in New 
York City, where high grade and master 
workmanship is the standard. Address 
Ernest H. Garriques, 133 Leonard Ave., 
Freeport, L. I. 





YOUNG MAN, 25, experienced watches, 
mountings, jewelry, silverware; office de- 
tail man, aggressive and conscientious: 
selling ability, personality, appearance, 
best references. Address “V., 4609,” care 
Jewelers’ Circular. 





SALESMAN, experienced, South and South- 
west, wishes connection with reliable 
wholesale concern; I am in New York City 
at present for interview; must have draw- 
ing account. Address “W., 4608,” care 
Jewelers’ Circular. 





EXPERIENCED AND CAPABLE watch- 
maker, engraver and exceptionally high 
grade retail jewelry salesman of extraordi- 
nary selling ability: know the jewelry 
business thoroughly, both cash and credit. 
Box 312, Fort Wayne, Ind. 





SALESMAN DESIRES POSITION; long 
experience selling solid gold and platinum 
jewelry to jobbers, credit houses and better 
class of retailers, key cities of the East 

Midwest: excellent references. Ad- 


and 
“J., 4632,” care Jewelers’ Circular. 


dress 





TRAVELING SALESMAN, wide acquaint- 
_ ance selling department stores a specialty 
line. desires to affiliate with big proposi- 


tion; general line, fovelties or leather 
goods. Address “J., 4664,” care Jewelers’ 
Circular. 





FIRST CLASS watchmaker and salesman, 
desires position; capable of taking entire 
charge of watch department, estimating on 
all kinds of repairs; experienced in rail- 
road time service. Address “P., 4645.” 
care Jewelers’ Circular. : 





YOUNG MAN with thorough knowledge of 
watches, clocks, mountings; college gradu- 
ate, capable office man, correspondent, 
salesman, desires contact with manufac- 
turer or wholesaler. Address “Q., 4647,” 
care Jewelers’ Circular. 





CERTIFIED WATCHMAKER, first class 
mechanic, desires to connect with fine 
jewelry establishment as head watchmaker 
in charge of department; available any 
time during 1928; salary $150 per week. 
Address “‘N., 4599,” care Jewelers’ Circular, 





YOUNG MAN,~21. seven years’ retail ex- 
perience, desires opportunity to learn 
wholesale business; has had one year 
experience on road for wholesale house: 
best reference. Address “B., 4548,’ care 
Jewelers’ Circular. 





WATCHMAKER DESIRES POSITION in 
charge of repair department; can do some 
jewelry and clock work: ten vears’ experi- 
ence; married; can furnish references; 
salary $50. P. M. Curtis, 740 N. Walnut 
St., Muncie, Ind. 





YOUNG, MARRIED MAN desires _ inside 
position with reliable watch or jewelry 
house; seven years’ experience aS manager 
of large watch and jewelry concern; salary 
no object. Write A. S. Laubheim, 1661 
Andrews Ave., New York. 





WATCHMAKER, CLOCKMAKER, seven 
years’ experience on American and Swiss 
wrist watches, desires steady position; age 
32. married; speak American and Polish; 
will start at $35 week. Alek Ciehanski, 
1618 Moravia St., New Castle, Pa. 





WATCHMAKER, age 24, ten years’ experi- 
ence, first class on Swiss bracelet and rail- 
road work, can do ordinary jewelry repairs 
also; New Mexico preferred. Address 
— 1003 N. 12th St., Vincennes, 

nd. 





RINGS, MOUNTINGS; experienced traveling 
salesman, Christian, Central West terri- 
tory, large and small cities, best retail 
trade, desires position; moderate drawing 
account; high references. Address “H., 
4541,” care Jewelers’ Circular. 





RETAIL SALESMAN for cash or credit 
store; 15 years’ experience as manager, 
buyer, A-1 window trimmer, having orig- 
inal ideas for getting business; unques- 
tionable references. Address “G., 4517,” 
care Jewelers’ Circular. 





FIRST CLASS WATCHMAKER, on all kinds 
of watches, now holds position but desires 
a change; Bradley graduate; capable of 
handling trade; can give best of reference; 
can come on two weeks notice. Address 
234 North Main St., Waynesville, No. 
Carolina. 





MISTER JEWELER, is there an opening in 
your organization for a young man, 25, 
single? Jewelry and diamond experience ; 
stenographer, bookkeeper, limited jewelry 
selling exeperience; desiring an opportunity 
to sell. Address “‘A., 4655,” care Jewelers’ 
Circular. 





WATCHMAKER with horological school 
training and seven years’ bench experience, 
desires position in Eastern States or Middle 
West; American, married, well recom- 
mended, age 25; good salesman; available 
immediately. Edwin Schirner, 29 Hancock 
St., Little Falls, N. Y. 





WATCHMAKER, SALESMAN, capable, all 
around man, desires position with future; 
14 years’ experience; handle finest brace- 
let watches; registered optometrist: busi- 
ness getter: single, neat, sober, Central 
States. Address “J., 4590,” care Jewelers’ 
Circular. 





(Special Notices continued on page 136) 
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SITUATIONS WANTED—Continued 





. 

FIRST CLASS WATCHMAKER, fine en- 
graver and good salesman, 20 years’ ex- 
perience on complicated and finest watches, 
desires position as front man or manager 
with a first class house only; best refer- 
ences; neat appearance, good habits. Ad- 
dress “G.,” 12 Decatur St., Atlanta, Ga. 





WATCHMAKER AND SALESMAN, 22 years 
at bench and running store, wants posi- 
tion in summer resort town for the season; 
best of reference ; good on bracelet watches 
and all makes; will work some nights if 
needed; own tools; state salary you will 
pay. Address “R., 4586,’ care Jewelers’ 
Circular. 





WATCHMAKER AND JEWELER, compe- 
tent and careful workman, age 33, 
single, good address; references; ex- 
perienced; prefer Central States. Ad- 
dress “L., 4597,” care Jewelers’ Cir- 


cular. 





Lines Wanted. 
5c. a word; minimum charge, $1.25 





DIAMONDS, particularly meele and fancy 
shapes, for New York City; no salary or 





drawing account expected. Address “L., 
4610,” care Jewelers’ Circular. 
SEMI-PRECIOUS STONE JEWELRY, 


beads, etc., or antique jewelry, for Western 
territory; call only on better stores: best 





of references. Address “C., 4421,” care 
Jewelers’ Circular. 
CLOCK AND SILVERWARE SALESMAN 


traveling by auto in Minnesota and South 
Dakota, wants good side line on commis- 
sion basis. H. S. Paterson, 3025 Knox 
Ave., So., Minneapolis, Minn. 





SALESMAN with good following, New York, 
New Jersey and Philadelphia, desires line 
of novelty costume jewelry, manufacturer 
preferred; salary, commission; references. 
Address “‘K., 4594,” care Jewelers’ Circular. 





SALESMAN wishes non-conflicting line to 
sell watch importers; now selling filled 
watch cases to largest jobbers and im- 
porters; interview will prove of mutual 
advantage. Address “E., 4625,” care 
Jewelers’ Circular. 





PLATINUM LINE, novelties or white gold, 
wanted for volume business; territory, 
West and South; commission basis: have 
very large following; over 20 years’ 
experience. Address “B., 4420,” care 
Jewelers’ Circular. 


_— 
Side Lines. 


5c. a word; minimum charge, $1.25 





SALESMAN, covering Southern and Eastern 
territory, to carry fine compact side line 
well made emblem rings and wedding 
rings ; liberal commission ; state full details 
and references. Address “E., 4661,’’ care 
Jewelers’ Circular. 





SALESMEN, FOR SIDE LINE, to carry gold 
sample line, emblem rings, emblem buttons, 
bracelets, pendants, chains, cameo brooches 
and white stone jewelry, in New England 
States: only men with sales records and 
experience in this line will be considered : 
state full particulars. Address “M., 4642,” 


care Jewelers’ Circular. 


SALESMEN, FOR SIDE LINE, to carry 
sample line, emblem rings, emblem but- 
tons, white stone jewelry, bracelets, pend- 
ants, chains and cameo brooches, Penn- 
sylvania, Baltimore, Washington, and all 
other States; only men with sales records 
and experience in this line will be con- 
sidered; state full particulars. Address 
“N., 4643,” care Jewelers’ Circular. 





SALESMEN, all territories, for advertised 
wedding ring line to retailers; attrac- 
tive proposition; samples carried in 
compact wallet for pocket; communi- 
cate giving territory covered, refer- 
ences. Address “F., 4424,” care Jewel- 
ers’ Circular. 





SALESMAN calling on department stores 
with fine and high grade jewelry, willing 
to carry side line of novelties, genuine 
stone necklaces, bracelets, rings and pend- 
ants, for New York City, Brooklyn, Long 
Island and New Jersey; one who is live 
wire with good following among depart- 
ment stores: state experience with full 
particulars. Address ‘“M., 4565,” care 
Jewelers’ Circular. 





SALESMAN WANTED for the South, for a 
side line of platinum and white gold 
mountings and wedding rings, one whose 
merchandise does not conflict with the 
jewelry line: wonderful opportunity for a 
man with ability: when making reply give 
information in detail as to experience, mar- 
ried or single, and where in the past em- 
ployed. Address “M., 4602,” care Jewelers’ 
Circular. 





SALESMEN WANTED to handle as a side 


line, our wonderful ad service. which we 
sell for $2 a week; exclusive territory; 
state what territory desired: big com- 


mission, and easy to get your jeweler 
interested; numerous’ references from 
jewelers who have used it and found it 
increased their business from 20% to 33%: 
write us for full details. Address Adolph 
Block Service Co., Jackson Building, Buf- 
falo, N. Y. 








Belp Wanted. 


5c. a word; minimum charge, $1.25 





FIRST CLASS WATCHMAKER, none other: 
permanent position. M. Goldman, 7-11 
West 45th St., New York. 





WATCHMAKER, jewelry repairer and stone 
setter; $50 a week: permanent position. 
Kohn Jewelry Co., Missoula, Mont. 





WANTED, WATCHMAKER, A-1 man who 
can wait on trade; fine opportunity for 
right man. Ed. Jensen, 6102 So. Halsted 
St., Chicago, IIl. 





TRAVELING SALESMAN WANTED: good 
territory, good line, well known house. 
Henry Paulson & Co., 37 S. Wabash Ave., 
Chicago, Il. 





YOUNG MAN TO MANAGE OFFICE of gold 
jewelry jobber in New York City; good 
position for experienced man. Address 
“A., 4605,” care Jewelers’ Circular, 








SALESMEN, you can make extra money 
selling our flints and wicks for cigar light- 
ers displayed on attractive card: write us. 
te gg Co., 605 Sycamore St., Cincinnati, 
Jhio. 





WANTED, SECOND WATCHMAKER, who 
can also do ordinary clock work: state 
salary wanted and give reference. Jos. 
Siegel Jewelry Co., 124 Monroe Ave., 


Grand Rapids, Mich 











THOROUGHLY EXPERIENCED bookkeeper 
and stenographer or typist with executive 
ability, who has been connected with a 
high class jewelry concern. Address “O., 
4644,” care Jewelers’ Circular. 





SALESMAN for Southern and South- 
western territory, to carry our line of 
diamond mountings; write particulars, 
Ciner Manufacturing Co., Inc., 36 West 
47th St., New York. 





WANTED by chain store organization, ex- 
perienced credit jewelry store manager and 
salesman; state age, entire experience, 
salary wanted, single or married, and send 
small photo if you have one. Address Jos. 
Gumm, Jackson, Michigan. 





SALESMAN for Illinois, Northwest and 
West to Denver territory, to carry our 
line of diamond mountings; write par- 
ticulars. Ciner Manufacturing Co., 


Inc., 36 West 47th St., New York. 





WANTED, SECOND WATCHMAKER capa- 
ble of doing plain engraving; state salary 
expected and give references in first letter; 
position permanent; young man preferred. 
Friedman Jewelers, Inc., 7 Broughton St., 

.. Savannah, Ga. 





EXPERT combination watchmaker, en- 
graver and setter; permanent position 
for right man; state salary and refer- 
ences in first letter. Holt Jewelry & 
Optical Co., Stillwater, Okla. 





WATCHMAKER and one watch and 
clockmaker, may secure permanent posi- 
tions; must be excellent workmen; send 
sample of work, previous experience and 
salary expected in first letter. S. H. Kirby 
re Sons, Inc., 972 Chapel St., New Haven, 
onn. 


ONT 





WATCHMAKER, ENGRAVER, diamond 
setter, competent all around man; above 


qualifications, and all around jewelry re- 
pairer; must be able to come at once; 
write or wire stating full particulars, age, 





religion, salary, etc. Box 1115, Billings, 
Montana. 
WANTED, experienced credit manager of 


proven ability, for established credit 
jewelry store in large Pennsylvania town: 
write immediately giving references and 
expected salary; all correspondence strictly 
confidential. Address “C., 4553,” care 
Jewelers’ Circular. 





EXPERIENCED SALESMAN by manu- 
facturer of fine platinum bracelets, 
Southern and Western territory; com- 
mission basis only; may carry non- 
conflicting side line. M. Waslikoff, 
64 West 48th St., New York. 





WANTED, JEWELRY SALESMAN who can 
carry a sample of a small line in universal 
demand on a commission basis, covering 
New England territory, New York City 
and surrounding territory and southeastern 
territory ; strictly a jeweler’s item. Fisher- 
Wilson Advertising Agency, 1627 Locust 
St., St. Louis, Mo. 





MANUFACTURER of an exclusive high 
grade line of gold and platinum mount- 
ings and rings, wants salesman to 
cover New England States and New 
York City; must have good following; 
exceptional opportunity to right man. 
Address “E., 4559,” care Jewelers’ 
Circular. 





















April 26, 1928 


THE JEWELERS’ CIRCULAR 


137 





HELP WANTED—Continued. 





EXPERIENCED REPRESENTATIVE with 
trade and with addition of our business 
connections could work up a fine proposi- 
tion; our line is the most complete Ameri- 
can and Swiss watches and general line, 
and all advertised merchandise; auto trav- 
eling. A. F. Smith Co., Omaha, Nebr. 








for Sale. 


Stores, Stocks and Businesses 
5c. a word; minimum charge, $1.25 





JEWELRY STORE in theatre building in 
one of the best cities of New Jersey; very 
low rental; must sell on account of health. 
Address “A., 4669,” care Jewelers’ Circular. 





COMPLETE PLATINUM SHOP for ten men, 
uptown New York district; will sell for 
low price or will rent for a certain time. 
Address “D., 4554,”’ care Jewelers’ Circular. 





JEWELRY SHOP FOR SALE; cheap rent; 
also space for watchmaker, setter, en- 
graver or jeweler. Room 814, 106 Fulton 
St., New York. 





FOR SALE, up-to-date jewelry store in the 
best location of Newark, N. J.; must be 
a watchmaker as one can make a good 
living just from the bench. Address “B., 
4551,” care Jewelers’ Circular. 





RETAIL JEWELRY STORE, established 
1894; retiring from business; price reason- 
able; location West side New York City; 
repair income alone makes living. Address 
“H., 4561,” care Jewelers’ Circular. 





OLD ESTABLISHED paying jewelry store, 
County seat, large trade territory; no 
gompetition; clean stock, good fixtures, 
plenty of repairs; wonderful prospects; 
owner retiring. C. R. Zern, Medford, Okla. 





MADE ENOUGH in 20 years to retire: will 
sell out less than cost; cash business: no 
debts; jewelry store in largest office build- 
ing in Baltimore, Maryland: will consider 
partner. Address “K., 4564,” care Jewel- 
ers’ Circular. 





FOR SALE, in a Southern Colorado city of 
15,000 population, jewelry store established 
12 years, doing $30,000 per year business ; 
this store will net $5,000 to $6,000 per 
year; invoice about $17,000, stock and fix- 
tures; other interests reason for selling. 
Address “K., 4637,” care Jewelers’ Circular. 





FOR SALE, only jewelry business in good 
Georgia town of about 3,500; prosperous 
farming section; good, clean business, with 
no competition; railroad watch inspection ; 
fine climate, ideal location: very reason- 


able rent; unusual opportunity; $4,000 
will handle it; must sell quickly; good 
reason. Address “X., 4616,” care Jewelers’ 


Circular. 








EXCEPTIONAL OPPORTUNITY: a sound, 
profitable, long established -clock rental 
business, New York City, can be purchased 
at an attractive figure; owner considering 
sale of business and retirement because of 
advancing years; steady and _ valuable 
clientele yields excellent profits; bona fide 
opportunity for legitimate and profitable 
investment. Address “G., 4562,” care 
Jewelers’ Circular. 





For Sale. 


Tools, Equipments, Merchandise 
5c. a word; minimum charge, $1.25 





TWO JEWELER’S TRUNKS, telescopes, 
and trays, all for $50. Robin Lighting 
Co., 47 Warren St., New York. 





COMPLETE SET watchmaker’s, jeweler’s 
engraver’s tools, one-half off, list fur- 
nished; inspection to reliable parties. 


Harold Richmond, 706 2nd St. S. E., 


Minot, N. D. 








FOR SALE. Mosler vault, with chromium 
steel vault lining, brand new, built in 
1927; immediate possession: will sell at 
a sacrifice. Selig, 15 Myrtle Ave., Brook- 
ign, N.Y. 

FOR SALE, two Jorgeson No. 105 birch 


eases with plate glass tops and tables; two 
Jorgeson No. 122 birch wall cases, in first 
class condition. Write Barfield’s, 213 Main 
St., Evansville, Ind. 





FANCY SHAPED CRYSTALS, 60 _ cents 
dozen; fancy unbreakables, $1 dozen; 
send for crystal catalog and circular of 
watch material at bargain prices. Beck 
Brothers, Noll Building, Fort Wayne, Ind. 





SAFES AND CHESTS at unheard of 
prices; all sizes; we also move safes. 
S. Krasilovsky & Bro., 145 Grand St., 
New York, Canal 0824. 





WOLF-JOHN WHEEL CUTTER, brand 
new; index plate, 31-360; two dozen 
Breton pinion cutters, never used: round- 
ing up-tool in good shape: will sell sep- 
arate. T. Clark, 36 N. Washington St., 
Wilkes-Barre, Pa. 





JEWELERS: will sell at sacrifice modern 
store fixtures, wall cases, skeleton glass 
show cases, fire and burglar proof safes, 
new window travs and blocks, electric fix- 
tures. Barkas, 1157 Broadway, Brooklyn, 
N. ¥ 





STORE FIXTURES. 
including floor cases, wall cases, safe. 
register, watch material, crystals and 
cabinet, watchmaker’s sign: must sell im- 
mediately. John Fadel & Sons, 1322 
Broadway, Gary, Ind. Phone, Gary 2922. 


JEWELRY complete, 





THE ELECTRIC NEEDLE for resetting 
pallet and roller jewels; heat only when 
needed; just enough, on or off almost in- 
stantly. “The bracelet watch,” a booklet 
every watchmaker should read; together 
only 50 cents. Order direct from C. Cul- 
man, P. O. Box 84, Honolulu. T. H. 





FOR SALE, one Seth Thomas No. 4 time 
tower clock movement, together with a 
5’ sectional iron and glass dial, in service 
a few years but in first class condition. 
Telephone Schuyler 8790, Bloom, for ap- 
pointment: see eck at Cartwrieht-Klang 
Co., 118 West 65th St., New York. 





TO CLOSE OUT BUSINESS of C. E. Gifford 
& Co., these up-to-minute cases are to be 
sold: horseshoe of five solid rosewood 
jewelry show cases made bv J. W. Storandt 
& Co., consisting of curved front case about 
eight-ft. long. two straight eight-ft. cases 
and two straight six-ft. cases, plain front 
and legs: also two solid rosewood silent 
salesman cases of same make. Can be 
seen by appointment with Ellis Gifford, 
Box 55, Fall River, Mass. : 





Business Opportunities. 
5c. a word; minimum charge, $1.25 





WATCHMAKER, competent, intelligent me- 
chanic with some capital, wanted as part- 
ner in Newark, N. J., store. Address “F., 
4465,” care Jewelers’ Circular. 





WE ARE THE QUICKEST and most lib- 
eral buyers of complete jewelry stores 
for cash. Gordon & Rosenblatt, Prov- 
ince Bldg., Room 415, Boston, Mass. 





MR. JEWELER, do you want cash for your 
stocks and fixtures? Write or wire, J. A. 
poe mag 415 Swetland Building, Cleveland, 

oO. 





ALWAYS PAID HIGHEST CASH PRICE 
for complete jewelry stocks and fix- 
tures. Sell out to old reliable Joseph 
M. Gordon, Room 603, Province Bldg., 
Boston, Mass. 





HIGHEST CASH PRICES PAID for your 
surplus stock of diamonds, watches and 
jewelry; send your stock to me and re- 
ceive money by return mail; national bank 
references; all business strictly confiden- 
tial. _ Noel, 29 E. Madison St., Chi- 
cago, Ill. 





I HAVE PAID the highest cash price for 
jewelry stores for 40 years; I am a 
positive buyer if you really want to 
sell. Isaac Rich, Room 516, 387 
Washington St., Boston, Mass. 





ARE YOU GOING OUT OF BUSINESS? We 
pay highest cash value for entire stock or 
part of jewelry, diamonds and fixtures; 
communicate with us, it will be to your 
advantage; rating and references of the 
highest order. an Praag & Co., 653 
Broadway, New York, established 1889. 





WILL PAY SPOT CASH for your entire 
stock or part of it; our immense retail 
jewelry business places us in a posi- 
tion to pay you more than anybody; 
check by return mail; best bank ref- 
erences; business confidential. ™M. 
Bennett & Co., 59 E. Madison St., 
Chicago, III. 





RARE OPPORTUNITY for active man (Prot- 
estant) who can qualify to take charge and 
run a successful jewelry business, located 
in city of 12,000, on the West Coast of 
Florida; will incorporate for $20,000; sell 
to the right man 30 to 40 per cent of the 
stock. Address “C., 4285,” care Jewelers’ 
Circular. 





ARE YOU IN NEED OF MONEY? We 

will pay you highest market price for 
your entire stock or part; check sent 
by return mail; will hold merchandise 
for your approval; reference: First 
National Bank of icago; business 
strictly confidential; give us trial on 
old gold and silver; established 1900. 
Emanuel Maltz Co., 1005 Mallers 
Bldg., Chicago, III. 





MANUFACTURERS AND IMPORTERS 
take notice; an established house with an 
established trade in central and southwest 
are anxious to connect with a manvfac- 
turer of platinum top merchandise or any 


good line outside of wedding ring and 
diamond mountings in white gold and 
platinum. Address “A., 4572,” care Jewel- 


ers’ Circular. 





(Special Notices conitnued on page 138) 
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BUSINESS OPPORTUNITIES—Cont. 





DO YOU INTEND TO RETIRE from 
business? Do you wish to raise cash 
quickly for other reasons? We buy all 
or part of your stock, no matter how 
large the quantity may be; we act 
quickly and pay liberal cash; all com- 
munications strictly confidential; bank 
and mercantile references of the high- 
est character. Brooklyn Purchasing 
Syndicate, Frank Walker, Proprietor, 
32 years at the same address, 610 
Broadway, Brooklyn, N. Y. 





DO YOU WANT TO REALIZE MORE for 
your entire stock and fixtures? Then sell 
out completely to us, get your cash and 
retire; it is the only logical way; you 
can profit from our many years’ experience 
in the jewelry market by receiving our 
appraisement quickly and accurately; all 
correspondence kept in strictest confidence ; 
ship your dead or surplus stock to us, ex- 
press collect and realize the cash by re- 
turn mail; remember that you are under 
no obligation to keep the check if it is 
not satisfactory; but others have been 
satisfied, so no doubt you _ will too; 
bank and trade references furnished upon 
request; wire or write today to have our 
representative call on you, or send in that 
surplus goods and receive your_ cash. 

Gordon Bros., 333 Washington St., Boston, 

Mass. 








Wanted to Purchase. 
Se. a word; minimum charge, $1.25 





WANT TO BUY a No. 4 model, New Century 
engraving machine; must be priced to sell. 
Lee Hallsted, Hay Springs, Nebr. 





COLLECTOR will pay cash for early pocket 
chronometers; give full description; no 
levers or cylinders wanted. Address “J., 
3525,” care Jewelers’ Circular. 


GRANDFATHER Watch and Clock Co.: 
expert watch repairing, prompt delivery; 
wheel and pinion cutting; all work guar- 
anteed. 238 Vermont Ave., Newark, N. J. 





WATCHES REPAIRED, adjusted and reg- 
ulated by expert mechanic watchmaker : 
highest references. M. Aschendorf, 65 
Nassau St., New York City. Phone, 
Cort 4282. 





EXPERT SWISS WATCH REPAIRING: all 
parts in stock; prompt delivery; moderate 
charres: all work guaranteed. MHeilbrun 
Watch Repair & Material Co., 17-19 West 
45th St., New York. 





EXPERT WATCH AND CLOCKMAKER, 
repair all kinds of watches and clocks, 
Swiss, American, German or French, plain 
or complicated. Address Louis Bosserdet, 
Room 1301, 12 John St., New York. 





BETTER WATCH WORK: reasonable 
prices: American, Swiss, all grades: work 
guaranteed: estimates furnished if de- 
sired: prompt service. Rudolph Co., 29 
E. Madison St., Chicago, T11. 





THE FACTORY P. TIECHF watch repair 
department, 93-95 Nassau St., New York, 
N. Y., will take care of all your watch re- 
pairs; furnishing new parts, new dials, new 
works, new cases: work guaranteed: free 
estimate: mail orders special service. 





ONCE EVERY FEW YEARS we take this 
means to enlarge our clientele amongst 
the very particular jewelers: while our 
prices are no higher than the others, please 
remember that our workmanshin and our 
ruarantee are far different: write for our 
list of references. Mann Rros., watch- 
makers. 1472-80 Broadway, New York. 








sinieiaianaas 





Special Order Work and 
Repairs for the Trade. 


5e. a word; minimum charge, $1.25 








ESTABLISHED JEWELRY STORE in good 
location; will also consider a partnership 
in a cash or credit store: write full par- 
ticulars. Address “D., 4659,’’ care Jewel- 
ers’ Circular. 





WILL BUY FOR CASH fine movements or 
watches including Patek-Phillipe, Vacheron 
and Constantin, Audemar Piguet, Tuchon 
and Longines; write and we will call on 
you. Address “H., 4589,” care Jewelers’ 
Circular. 





WANTED, MAHOGANY FIXTURES for 
good size jewelry store; must be mod- 
ern, in good shape and a bargain; write 
or telegraph me description of what 
you ve. Charles F. TenEyck, 35 
West Main St., Johnstown, N. Y. 





Watch Work for the Trade. 


5e. a word; minimum charge, $1.25 





WATCH REPAIRING FOR THE TRADE 
by first class Swiss watchmaker. Paul 
Bedat, 368 Broadway, Astoria, L. I., N. Y. 





FINE WATCH REPAIRING for the trade; 
20 years’ experience. S. Schachter, 1431 
Broadway, New York. Penn 6783. 





GUN REPAIR WORK for the trade: expert 
shotgun, rifle. revolver and automatic 
pistol repair work; send for gun and am- 
munition catalog. A. F. Stoeger, Inc., 509 
5th Ave., New York. 








To Let. 


5c. a word; minimum charge, $1.25 





PART OF OFFICE FOR RENT. _ Inquire 
Room 810, 15 Maiden Lane, New York. 





separate entrance, to let, 
Telephone 


SMALL OFFICE, 
uptown New York: North light. 
Cortlandt 0860 for information. 





PRIVATE OFFICE, excellent for 
rent. $45, 
15 Maiden 


SMALL 
manufacturer’s representative: 
including service. Room 1100, 
Lane, New York. 





suitable watchmaker. 
new building. North 
46th St., New 


SPACE TO RENT, 
salesman or dealer; 
light. Room 502, 74 West 
York. 





VERY DESIRABLE office room with North 
light for diamond man; phone service if 
desired : reasonable rent. Avply Sternman, 
Room 607, 87 Nassau St., New York. 





112 FULTON STREET, New York, light 
space on third floor; offices or light manu- 
facturing; one about 800 ft., another about 
400. Superintendent. 








ESTABLISHED JEWELRY STORE for 
rent; up-to-date fixtures; no other store 
of its kind in city of 8,000 inhabitants, 
G. S. Blum, South Amboy, N. J. 





OFFICES FOR RENT, 726 Sansom St,, 
Philadelphia, Pa., as low as $20 a month; 
concrete building; elevator, steam heat; 
fine for jeweler or watchmaker. 





LOFTS, FIREPROOF BUILDING: heat, 
light, power furnished; passenger and 
freight elevators. Richardson Bldg., 52 
Columbia St., Newark, N. J. 





JEWELRY STORE FOR RENT at 392 Fifth 
Ave., Brooklyn, N. Y., established 38 
years; also will sell complete jewelry 
fixtures. Address Jake Winer, Highland 
Mills, N. Y. 





TWO LARGE LIGHT WINDOWS for rent, 
suitable for metal engraver, stone setters, 
or light jewelry manufacturing; rent 
reasonable; will arrange to suit. Nathan 
Hyman Co., 36 West 47th St., New York. 








Information Wanted 
5c. a word; minimum charge, $1.25 





ROLLIN JEAN GRAY formerly of Waltham, 
Mass., father lived in Chicago, estate mat- 
ter, information as to whereabouts ap- 

reciated. Benjamin McDonald, 1062) 
outh Leavitt Street, Chicago, III. 





#HMiscellaneous. 
Sc. a word; minimum charge, $1.25 





WATCHMAKERS, increase your _ ability 
through the highly recommended books, 
“Rules and Practice for Adjusting Watches,” 
and “Practical Balance and Hairspring 
Work”: circulars on request. Walter 
Kleinlein, Waltham, Mass. 





JEWELERS, engravers, watchmakers, dia- 
mond setters, double your present income 
by taking a _ post-graduate course at 
America’s only and most thorough school 
of its kind, and prepare to start off in 
business for yourself; tuition is moderate, 
taught by experts only, individual atten- 
tion. Jewelers’ Art Institute, 103 Lafayette 
St., Cor. of Walker St., near Canal, New 
York. Telephone Canal 5726. 








URPRISINGLY High- 
er Prices for your sur- 


plus Stock. Sell to an 
honorable house. Ship col- 
lect. Mark “hold.” Full 


generous payment will fol- 
low immediately — subject 
to your acceptance. Ref. 
Foreman Nat’l Bank—Chi- 
cago. R. G. Dun. 


J. L. ART & CO. 
5 S. Wabash Chicago 
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“AMERICA’S LEADING JEWELRY AUCTIONEER” 
New York 


Cable Address 
“Handsale” New York 


14 Maiden Lane 


Telephone 
Cortland 6496 





JAMES L. HAND 


FIRST BY MERIT 


The Hand contribution to the cause of honest retailing is the Hand 
Auction! A dignitied sale, the advertising value of which, and the 
stimulation of yourself and your clerks to Better Salesmanship and 
more up-to-date Merchandising following the sale, will be worth Ten 
times its Cost! You can prove our Leadership by investigating our 
record! We must stand or fall on that record! The actual facts and 
figures are an illuminating record of unequalled success in the field 
of auctioneering. The customers we have served; the wholesale jewel- 
ers who know us personally; the Banks & Trust Cos. and United 
States and Canadian Courts who have placed in our hands Estates 
for liquidation; these can furnish the evidence upon which you must 
decide who is best fitted by character, by experience and by proved 
ability to conduct your sale. You are advised and helped in every 
way by one who, because of long experience in adjusting the financial 
ills of his thousands of clients, is able to give you the kind of help 
that will mean to you a Hopeful Prospect of Future Prosperity! 


Hand conducts all sales personally! No substitutes! Hand can 
sell only your own stock! No inferior merchandise sold under your 
reputation! Associated and conducting all sales with me is Mr. 
Chas. J. Wilbur, an auctioneer of great talent! 


NOTABLE SALES RECENTLY CONDUCTED! 




































Cc. R. Bennett Co., Inc., Palm Beach, Fla. The lead- 
ing store of this world famed resort. Reduction sale 
drew most exclusive patronage. The wealth and 
fashion of the U. S. attended each session. 





The Button-Oliphant Co., established 60 years in 
Bridgeport, Conn. One of New England’s largest 
exclusive stores. Retiring from business. A fine 
profit obtained, 



















One Ll. H. Rowe & Co., Daytona Beach, Fla. A store 
famous throughout Florida for its exclusive patron- 
age. Reduction of stock. 

Mr. Rowe says, “Results far beyond expectations.” 


Meyer-Leach Jewelry Co., Chattanooga, Tenn. 
of Tennessee’s great stores. Closing out with great 
success and results. 
























The aggregate stocks of fifty representative stores, selected at random from the many satisfied Hand clients amounted to 


OVER FIVE MILLION DOLLARS! 
No Doubt the Largest Selling Record of Any Auctioneer in America! 





Estate Chas. Hartdegen, Newark, N. J. 








Square Deal Miller, Detroit, Mich. C. 


Estate C. L. Haskins, Saratoga Springs, N. Y. 
Jos. Reininger Estate, Easton, Pa., for Baston 
Ye x Pxecutors. 
Thomas Jewelry Co., Wheeling, West Va. 
r w. Hoffman Estate, Albany, New York. 
David Goldman, Milwaukee, Wis. 
J. Chas. Ernst, Charleston, West Va. 
Kranich Bros., York, Pa. 
Davis & Freeman, Atlanta, Ga. 
Hadley B. Dodge, Lynn, Mass. 
Stelfox Co., Austin, Texas. 
C. E. Wheelock & Co., Peoria, Ill. 
The Fred Brodegaard ‘Co., Omaha, Neb. 
J. M. & W. Westwater, Columbus, 0. 
Duhme Jewelry Co., Cincinnati, O. 
Freidberg’s, Detroit, Mich. 
A. Thoma & Sons, Piqua, Ohio. 
Kingsbacher Bros., Pittsburgh, Pa. 
Edwards Jewelry Store, Pittsfield, Mass. 
O. J. Fuchs, Chillicothe, O. 
Wells & Wikander, New Haven, Conn. 
Meyer-Leach Jewelry Co., Chattanooga, Tenn. 


R. Bennett Co., Palm Beach, Fla. 
Henry Healy, Brooklyn, N. Y. 
J. W. Nichols, Uniontown, Pa. 
R. 8S. & J. D. Paterson, Pt. Huron, Mich. 
August Jacobs, Quincy, = 3 
Harvey Fritz, Oil City, 
Chambers & Stewart, Mut. "diem, Mich. 
H. J. Bridger, Brooklyn, N. Y. 
Estate of S. Goodman, New Haven, Conn. 
—- China Co., Columbus, O 
Shupp, Wilkes- Barre, Pa. 
re : Seidel, Pittsburgh, East Liberty, Pa. 
Fr... & Kaekel, Prop., Werner Jewelry Store, 
Grand Rapids, Mich. 
tag & Wieting, Peoria, Ill. 
C. Wettengel’s Gem, Cincinnati, O. 
Holts, Incorporated, 4 sales, Newark, Paterson, 
New Brunswick and Plainfield, N. 5 
J. D. Wood & Co., Lancaster, Pa. 
Desboullons, Savannah, Georgia. 
Chas. L. Bryant, Danbury, Conn. 
Cross Co., Chester, Pa. 


Carl Mayer Co., Austin, Texas. 

Narcisse Beaudry, Montreal, Canada. 

E. Sheer, Rochester, N. Y. 

Green-Joyce Co., Columbus, O 

Geo. Kapp, Toledo, oO. 

r A. Sturgeon Co., Detroit, Mich. 
W. Vilsack, Pittsburgh, Pa. 

i. J. Lohmiller, Escanaba, Mich. 

Wentz & Price, Sharon, Pa. 

R. J. S. Roehm, Detroit, Mich. 

William Frasier, Durham, N. C. 

Geo. W. Feldman, Franklin, Pa. 

Philip Present, Rochester, N. Y. 

a H. Leffert, Council Bluffs, Iowa. 
J. Hueg, Jersey City, N. J. 

Taylor Chapin, Oneida, N. Y. 

Castelberg’s, Chester, Pa. 

Henricksen Jewelry Oo., Duluth, —. 

E. Yundlach & Co., Hartford, Conn 

Owens-Cotter Co., Tampa, 

Button-Oliphant Co., Bridgeport, Conn. 

L. H. Rowe & Co., Daytona Beach, Fla. 


Investigate the Record, the Character, the Financial Responsibility of the man to whom you entrust not only 
your stock but your reputation as well. 
Be sure he is the kind of man you wish behind your counter, the type you can 





SEND TO-DAY 
FOR THE 
“HANDBOOK ON AUCTIONS” 
IT’S YOURS FOR THE ASKING 











safely introduce to your friends and customers—one to whom you can trust 


your reputation and business welfare. 


It tells of the methods that have made “HAND SALES” so invariably success- 
ful. It gives facts and figures it is essential you should know before deciding 


who shall conduct your sale. 


Every statement in this interesting book is based 


upon facts and every statement can be proved by the written word of reputable 


jewelers. SEND FOR IT TODAY. 


To all Jewelers, no matter how large or small their stocks, the Hand services and methods are available! 


WRITE ME TODAY! 





DO IT NOW! 
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W. H. BROKAW 


W. H. BROKAW, 14 Maiden Lane, New York City, N. Y. 


Tel. 5596 Cortlandt 


H. BROKAW 


Auctioneer for high class legitimate retail jewelers only. 
Integrity and ability unquestioned. Satisfactory results always. 


I am fortunate in having a connection with two Jewelry Auctioneers of 
national reputation and with this combination of talent am able to conduct 
the sales of the largest and finest stocks. 


References furnished from leading jobbers, wholesalers, manufacturers, 
retailers, Jewelers’ Circular, and members of the Jewelers Board of Trade. 


If you want the best results, write or wire. 


April 26, 1928 





The Leading Auctioneer 
for the Jewelry Trade 











TYLER & FEINBERG 


836 Marquette Blidg., Chicago 


We 
Specialize 
Auction Chicago in 
Profitable 
Disposal 
of 
Jewelers’ 
Own 
Stock 





Legitimate Auctioneers 
with 20 years of success, who 
conduct clean, high-grade sales 


for established jewelers. No 
substitutes furnished. 


Our past clients are our references 


LATE SALES 
H. L. Tanezer Co., Milwaukee, Wis. Stock $200,000. 
Scheidt Bros., Lewistown, Mont. Stock $65,000. 
Liesmer Bros., Detroit, Mich. Stock $75,000. 





THE LAW OF THE UNIVERSE 
Is, THAT 


EVERYTHING MUST MOVE 


All of the greatest merchants 
apply their business to this rule 
by continually keeping their 
stock moving thru the channel 
of sales. 

Mr. Jeweler: It is _ intelli- 
gence on your part to move your 
stock at least once a year; new 
merchandise bring new faces 
and you have no competitors. 
Auction Sales convert undesir- 
able stock into CASH. 

We reduce your stock to any 
size, raise any necessary amount 
of cash and you are under no 
obligation to anyone. 

We are now selling for J. S. 
Vaughan of Suffolk, Va., one of 
the finest jewelers in the State. 

Know whom you are trusting your reputation with 
by referring to any of the following successful merchants. 
—Many for whom I have made from 2 to 5 sales. 


iL S. Patterson—Mexia, Texas W. W. Edenfield—Fort Pierce, Fis. 
. McLouchlin—Winterhaven, Fla. Williamsburg Bk. & Tr. Co.— 

8S. Taylor—Camilla, Ga. Kingstree, 8. C. 
Friedman—Knoxville, Tenn. T. M. Rogers—Newberry, S. C. 
Finkelstein—Columbia, S. C. M. Rhones—High Point, N. C. 
Finkelstein—Florence, S. C. Scott Jewelry Co.—New York, N. Y. 
Russow Jewelry Co.—Columbia, S. C. Scott Jewelry Co., Inc.— 

Root Jewelry Co.—Columbia, S. C. Watertown, N. Y. 
Root Jewelry Co.—Florence, S. C. Cohn & Edelstein—Utica, N. Y. 
Reyner Jewelry Co.—Columbia, S. C. W. E. Jacobs—Bedford, Va. 

M. H. Heyman—Camden, S. C. Mayor Smithers—Alta Vista, Va. 
Spigel Bros.—Spartanburg, S. C. A. Amen—Dayton, Ohio. 

W. Solomon—Laurens. S. C. L. Krower & Son, Inc.— 

Carolina Nat’! Bk—Columbia, S C. New Orleans, La. 


Write or wire for date, terms and information. 


Southern Office Peter H. Metzler 


Colonia Hotel 
2 1054 FAILE ST., 
Columbia, S. C. NEW YORK, N. Y. 

Not too big to handle the small sale, big enough to handle 
the largest. 


PREPS 














SEND US YOUR SPECIAL ORDERS FOR gaa. 
\2FH 56) 


eNeLEMS | BADGE >. 


MEDALS . 


SCHOOL - COLLEGE & FRATERNITY PINS 
NTERBORO MEDAL & BADGE CO., 32 E. 22d St., New York 











(he Protection Ring Guard 


For thin rings get our num- 
ber 0. It is a new addition 
to our regular sizes. 


IN 
RF The Lion Safety Pin Clutch Co. 


Pat. Feb. 20,1917 20 W. 22nd St., New York Pat. Ma 












y 25, 1920 
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A MOUNTING SUCCESS! 





PewLONIAL CABINET 


put, after purchase, to a dozen different uses. Especially 


The rarity and charm of this most unusual cabinet were 
bound to make this service in COMMUNITY PLATE 
exceedingly popular. Add to that the fact that its spirit 
and style are that of the present wide vogue for the Early 
American, and its success is understandable. The more 


so since its velvet racks come out, allowing case to be 


ONEIDA COMMUNITY STUDIOS - ONEIDA, N. Y. 


COMMUNITY PLAT 


Guaranteed for 50 Years 


appealing in the Paul Revere pattern, but available in 


all five designs. With 29 pieces, including the newest 
Modeled Handle DeLuxe Stainless knives, *34.75. 
Also furnished with 34, 42 and 51 pieces, at *44.50, 
$52.50 and *61.75. 



























































